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  1. ARTISTS INSPIRATION

1.1 HALSEY: BRAND AND LOGOS



  1. ARTISTS INSPIRATION

1.2 LADY GAGA: BRAND AND
LOGOS



  1. ARTISTS INSPIRATION

1.3 BISHOP BRIGGS: BRAND AND LOGOS



  Their Core Values

Transparency
Vulnerability

Women Empowerment
Honesty
Activism






Becky Black genre's (reflecting these previous artists's)

Pop
Electronic-pop

Alternative
Synth-pop






BECKY BLACK MOOD BOARD



  2. BECKY BLACK: BRAND AND LOGOS IDEAS



  2. BECKY BLACK: BRAND AND LOGOS IDEAS



  2. BRAND & LOGOS IDEAS

Iconography ideas:



  2. BRAND & LOGOS IDEAS

Iconography ideas:



  2. BRAND & ICONOGRAPHY



  3. EPK EXAMPLE



  3. EPK EXAMPLE



  3. EPK EXAMPLE



 4. ONE SHEET EXAMPLE



 5. SOCIAL MEDIA INSIGHTS

Facebook Page:        1.4 K Likes

Instagram Profile:    769 Followers

Youtube Channel:    508 Subscribers

1.

2.

3.

Main Social Media Platforms:



 6. SOCIAL MEDIA PRESENCE

WEBSITE HOMEPAGE

FACEBOOK HOMEPAGE



 6. SOCIAL MEDIA PRESENCE

YOUTUBE CHANNEL HOMEPAGE INSTAGRAM PROFILE



 7. SINGLE COVER



 8. MERCHANDISE EXAMPLE
Quote from the single: 



8. OBJECTIVES FOR THE SINGLE RELEASE
(August - October 2022)

Facebook Page:       1.4 K Likes                   2K
Instagram Profile:   769 Followers             1K
Youtube Channel:   508 Subscribers         1K
Reach minimum of 2000 streams in the
first 2 weeks after release. 

Overall Social Media Platform's growth goal: 



 9. ADVERTISING AND SOCIAL MEDIA CAMPAIGN

Social Media strategy will start in August. The idea is to gain attention by posting new
material to attract potential new listeners and followers. This will be done by playing more
live events (at least once a week) and by posting regularly on all main Social Media Platforms
(Facebook and Instagram). At least 2 relevant cover videos of songs currently under the
spotlights to be uploaded on YouTube during the week.  

I will create a TikTok account, posting music related material and following the current music
trends (cover videos, rearrange famous songs etc) 

The Social media Marketing and Adverstising for the Single Release will start mid September,
around the week starting on the 19th. With the release date being the 10th of October, that
will give me momentum with a 3 weeks timeframe to work with. In that timeframe, I will keep
up my first Social Media strategy will keep happening while also introduce new posts via
Facebook, Instagram and TikTok, sponsoring the upcoming Single and Music Video. 



10. SINGLE RELEASE TIMELINE 

10th



10. SINGLE RELEASE TIMELINE 

Marketing and Advertising after Release



 11. AUDIENCE DEMOGRAPHICS

11.1 Becky Black's Audience

Source:[https://www.spotify.com]



11. AUDIENCE DEMOGRAPHICS

11.2 Lady Gaga's Audience

Source:[https://www.marketingcharts.com/industries/media-and-entertainment-18330]



 11. AUDIENCE DEMOGRAPHICS

11.3 Halsey's Audience

Source:[https://cloudcovermusic.com/music-fan-demographics/]

Women

Men

Aged 18-24



 12. BECKY BLACK USPs 

Multi-instrumentalist - Piano, Guitar, Violin and Flute

Capable of singing in different languages  - English, Italian,

Spanish, Japanese 

Capable fo writing lyrics in English and Italian

Lyricist and composer

Honest, reliable lyrics for a broad audience (25-40)

 



 13. REVENUE STREAMS 

(1) Source:[https://www.youtube.com/creators/how-things-work/video-monetization/?gclid=CjwKCAjwwo-WBhAMEiwAV4dybW-2Lo7bFkUKNXrAjyGUVrziVf_rExtF9SSqFLuumUNJFB314_gkYBoCYcUQAvD_BwE#youtube-partner-program]

Live Performances and/or PRS royalties

Stream + Digital Downloads from upcoming Single plus previous

releases

Merchandise

TikTok and Instagram

Youtube partnership (requires 4,000 valid public watch hours in

the previous 12 months and at least 1,000 subscribers) (1)



 14. BUDGET 

Becky Black's Budget                          £1,500

Expected Expenses between August and October 2022

Music Video: +/- £500

Photoshoot: +/-  £150

Social Media Adverts: +/- £500

Budget left for extra expenses: £350 (approximately) 
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