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Questionnaire analysis


[bookmark: _GoBack]      In this document I will analyse key findings from my bussiness questionnaire. 
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     The researcher used this question for analysing respondents’ intention regarding the newly designed business ‘Kaspa’s Desserts’. This question was designed for making reasons for customers to visit the website and to collect information for the future purchase decision. It was a direct question for providing an invitation to the customers and getting an actionable response from their context. It is considered that customers should be provided with a reason for making communication with the organisation (Collis and Hussey, 2013), and thus, this question was designed for leading respondents toward the company website where they could find a reason for learning the business. In another context, the question is the tool of analysing the respondents’ attitude toward an innovation where this market research question can judge the project of leads to make an effective strategy to convert them into customers (Burns, Bush and Sinha, 2014). From the analysis, this is identified that 90% of the respondents have agreed to visit the website and reply to comment though 10% of them disagreed for their reasons. 
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     The researcher has developed a direct question asking the respondents’ thinking regarding the personalised service offering. As the business has been designed centralising the special benefits of personalised service offerings, this seems a necessity for seeking comments of respondents on this feature. With this question, the researcher has been able to analyse the views of respondents on the personalised service offering where the customers can experience the desserts according to their recipe sharing. The entrepreneur of this business finds this service unique to the restaurant service where the customers can enjoy their desired dessert. 70% of the respondents agreed and only 10% have strongly agree, that they considered this feature effective in meeting customers’ changing preferences. Though 20% of the respondents remained neutral to this question, the majority of positive responses declare its effectiveness. The analysis of responses informs the researcher to add some more features to enhance the acceptance of this service. In this context, an integrated market analysis will be effective in extending the service feature more gaining positive response from a maximum number of respondents (Burns, Bush and Sinha, 2014). 
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     Though this question seems similar to previous, this is more indicative of the unique service offering from the restaurant “Kaspa’s Desserts”. The researcher needed to identify the reaction of respondents on the personalised service offering. The responses of this question were found highly effective in assessing the evaluation of this newly designed personalised restaurant service (Burns, Bush and Sinha, 2014). From this, the entrepreneur can make a decision for further operation with this service feature, where the positive response can be indicated to work with this newly developed feature. In response, 90% replied positively where they assumed this service effective to run the restaurant. The respondents didn’t experience the service of this feature, but they replied based on their knowledge and experience. So, the researcher can take this as an assumption-based response where the further experiential service research can improve the response. In another context, 10% of the respondents were found neutral to answer this question, and this was because of their unawareness of the service feature. 
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     The researcher approached 10 respondents who were students. They were approached personally and through an online platform for collecting responses and producing analysis. 
It is necessary to analyse consumer’s behaviour while conducting market research for a business, and this analysis provides direction to make a strategy for customers. Considering the requirement of identifying customers’ purchase behaviour, the researcher designed this question to seek respondents’ behaviour with online desserts delivery service. The question was asked to find out the respondents’ purchase decisions regarding online restaurant service where the responses were analysed to make judgments. The management of the organisation needs to identify the customer’s decision-making process as this supports to get an understanding of making strategy (Collis and Hussey, 2013). In response to this question, the respondents replied positively, mentioning their positive intention regarding the online restaurant service and also for the visiting the restaurant. 50% of the respondents replied that they would like to make a purchase of online desserts delivery restaurant service but also to visit the restaurant. It is also found that customers in this present world of the 21st century have been adapted to changing patterns, and thus they are getting accustomed to business services with information technology. The responses indicate the respondents’ changing pattern of demand and behaviour in experiencing business service. 
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     The researcher wanted to find out respondents’ reactions to features of this newly designed organisation. This question was thus developed, including some key features which would be offered by the “Kaspa’s Desserts”. Through including some features such as quality products, fast delivery, recipe sharing, personalised offering, etc., the researcher designed this question to analyse the reaction. These are the core features of this business where these will support in getting customers to satisfy. The responses to such questions also help in understanding the desire of customers in the market. From the analysis of responses, it is identified that 50% of the respondents have agreed. They have found these features effective, satisfying, and attractive to meet the customers’ changing preferences. 30% of the respondents remained neutral to this question due to the unawareness of customers’ preferences and market. The responses to the question will be beneficial to design a sales strategy for the customers of this business as they have understood customers’ preferences to some extent (Collis and Hussey, 2013). 












Summary. 

     It has been demonstrated that “Kaspa’s Desserts “is providing quality products at competitive price, fast delivery, recipe sharing, personalised offering etc. Also was demonstrated from the market research that the costumers are make purchase from visiting the restaurant but also, they prefer online order & home delivery, so the management have to look into this and to make a strategy to develop the online order and delivery. For the new idea for the costumers to get desserts with them own recipe can attract the costumers as according to the survey 90% of the participants at the market research have respond positive, so this in future have to be implement for a good future of the business. Was noted from the market research that the costumers would visit the website of the company and will replay to a comment so this will help the business to improve the quality and the services. However, from the market research data it was found that the new idea for this new business will be good and will thrive. The data from the Market research have been positive and very valuable for the business. 
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9. How do you like to make a purchase of a restaurant service?

More Details

@ Visiting Restaurant 4

@ Online order & home delivery 1

@ Both 5
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10. Do you agree that the restaurant service "Kaspa's Deserts” can meet customers desire by
providing quality products at competitive pricing, fast delivery, recipe sharing, personalised

offering?
More Details
@ strongly disagree 0
@ Disagree 1
@ Neutral 3
@ Agree 5

@ strongly agree 1
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6. Do you like to visit our website and reply to a comment?

More Details
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7. Do you agree that personalised restaurant service can meet customers changing desires?

More Details
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8. Do you think that designing an online restaurant service with a personalised offer such as
getting food with your own recipe can attract customers?

More Details

@ strongly disagree 0
@ Disagree 0
@ Neutral 1
@ Agree 9

@ strongly agree 0




