Poster Q&A – Nike poster (UNICEF)

Whose corporation/organisation are you representing?
[bookmark: _GoBack]The organisation I’m representing is UNICEF due to the nature that they known worldwide, also they have a stance on slavery and child labour which I share, support. They are pushing to end what is known as ‘sweatshop’ labour which is a global issue, UNICEF is combating this effectively. 
What are the views of the corporation/organisation you are not representing?
Nike is the organisation I’m not representing, the views they have are conflicting their own business practices. They state that they have improved and have changed their production factories and have done random checks on workers and conditions. They use third parties to produce the products they don’t have the commit to care of workers and conditions.
What is the key message that you are trying to communicate?
That within such a massive brand and one which makes millions in profit every year they still aren’t ethically on the correct path as a market leader. It highlights each pair of Nike shoes can cost blood and sweat for the labours. My message line is ‘Nike has blood on its hands, but you have blood on your feet’.
What is the main target audience that you hope will read and understand your message?
The main target audience for my poster would be regular Nike brand shoppers, mostly within the age of 16-30 due to the high volume of advertisements by Nike at this age range.
What would someone who disagrees with you say in response to your argument?
As Nike have improved certain locations with factories being upgraded and workers being treated better. I believe people who disagree with my point of view would believe that Nike have made a vast improvement, and this could be seen in a better light than the poster I have made which creates a visual negative image. Were as they might feel that Nike should be praised for the improvements.
Why have you used the images and words you have selected?
The choice of visuals and the single word makes a simple statement, instead of having too much wording and pictures. The word slavery has had the ‘v’ replaced with the Nike logo which is a tick, to create the effect that Nike is in the centre of slavery within the industry. The simplistic image shares the issue as a young boy sits on a box with blood pouring from it and Nike shoes falling from it share the message which I want to spread.
What research have you done to underpin your argument?
After using multiple international studies and independent studies for example this online report on the sweatshop usage https://bizfluent.com/about-5485125-nike-sweatshops.html, it contains references from Global Exchange, Educating for Justice and Business Week. With many documentaries on the use of sweatshops and relating it to major brand such as Nike one being Behind the Swoosh (https://www.youtube.com/watch?v=M5uYCWVfuPQ)

How strong do you think the evidence is to back up your argument?
My evidence is strong due to the records of these conditions and the figures shown by researched articles, due to the effectiveness of covering up the truth by some major brands it can be hard to weed out the real truths not what the companies want consumers to hear and know.
What would you hope would happen after the audience has understood your message?
I hope that people who understand that its time that Nike commits to the change of production and get themselves out of the sweatshops and hold some ethically changes. I hope it would enlighten the international disaster, yes, a disaster due to the amounts of death yearly and the poor conditions of work and life for the works. The costumers need to know the truths about the products they purchase.
What models and theories will you be referring to in your reflective report?
Virtue and vice, CSR pyramid one chosen out of immoral, amoral, or moral management.
