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[bookmark: _Toc158650543]Abstract
The growing significance of digital money has contributed to the rising use of debit cards and credit cards. The dominant explanation for this trend is the constantly increasing use of debit cards and credit cards, but such use has faced a consistently declining trend in case of the university students. As the previous studies have relied on primary data collected from professionals or households, a gap has been created in the current literature for not having any studies for the university students of the UK. Considering the current literature gap, this study is developed that aims to evaluate factors influencing UK university students’ intention to use digital money (debit and credit cards). To address this aim, the Unified Theory of Acceptance and Use of Technology (UTAUT) is used. Using the theory, four factors are identified based on which four questions and hypotheses are also created; these four factors include performance expectancy, effort expectancy, facilitating conditions and social influence. For testing the hypotheses and addressing the research questions, the data analysis technique of regression analysis is used. The results and findings of this study have indicated that each of the identified factors i.e., performance expectancy, effort expectancy, facilitating conditions and social influence has a significant impact on the intention of UK university students to use credit cards and debit cards. This study paper recommends that credit cards and debit card services should provide facilitating conditions to university students such as customer care assistance, resources to use digital money and knowledge to use digital money, as these suggestions will increase the use of credit cards and debit cards by the UK university students.  



[bookmark: _Toc158650544]Chapter 1: Introduction
[bookmark: _Toc158650545]1.1 Introduction and overview of the research topic
This study is based on the research topic of digital money and the factors that influence its intention to be used by people. Digital money refers to a form of money which is electronically stored and transferred using electronic digital devices. The concept of digital money was created for the purpose of developing alternatives to cash. There are various types of digital money that can be used for electronic transactions (Dodgson et al., 2015). Some examples of digital money include virtual money, cryptocurrencies, debit cards, credit cards and more. This study is specifically based on debit and credit cards. There are numerous technologies that support the transactions done by digital money, these technologies include data encryption, data analytics, mobile phones, cloud computing and many others. The reason behind selecting credit cards and debit cards is their vast use by people (Chowdhury and Mendelson, 2014). 
The concept of digital money is the result of the need to reduce the use of tangible money. With every technological concept, digital money also has its pros and cons. Digital money is considered as convenient way of commercial transactions that can be done anytime and from anywhere. In addition to this, digital money enables secure transactions and also facilitates financial inclusion. One of the most significant benefits of digital money is that it eliminates the chance of engaging in fraud of getting fake currency. Also, in digital money, there is no need to handle any cash (Qureshi, Rehman and Qureshi, 2018). However, there are certain demerits of digital money as well. One of the most significant risks in digital money is the data theft. By data theft, payment information can be lost resulting in fraudulent activities. Other risks of digital money include fraudulent payments and illegal payments (by Kissi, Oluwatobiloba and Berko, 2017). 
In this study paper, two types of major digital currencies are used including credit cards and debit cards. The technology of EMV chips supports both credit cards and debit cards. These cards have a 16 digit identification number along with magnetic strips and other identification and transactional details. Both debit and credit cards enable electronic and online transactions but there are a few differences in debit and credit cards as well (Putri et al., 2019). Debit cards enable users to withdraw money from their bank accounts, whereas, credit cards enable users to withdraw money according to their credit limit. Apart from this difference, the convenience and accessibility of these cards are similar which are issued by banks upon the request of users. 
[bookmark: _Toc158650546]1.2 Background of research topic
In this section, the background of the selected topic i.e., digital money will be stated by focusing on the background of debit and credit cards. The history of credit cards is longer when compared to debit cards. The idea of credit cards dates back to the 1930s when a bookkeeping system was introduced using plates. The first time something remotely similar to credit cards was introduced was in 1950 when the first universal charge card was introduced as the Diners Club Card, which was accepted in 27 restaurants in New York and was possessed by 20,000 members. It was not until 1958 that the first bank credit card was introduced. In the year 1958, Bank of America launched the first ever credit card (Frankel, 2021). Following this, by the 1970s, electronic authorisation was initiated, which improved the security of credit cards. The widespread adoption of credit cards started in the 1980s when magnetic stripe was used. The invention of the magnetic strip was a game changer for electronic transactions as the magnetic strips were created to hold account information which improved security for the purpose of protecting the interest of all interested parties. Credit cards became international during the 1990s, when global acceptance of credit cards was initiated (AU Bank, 2023a). Currently, credit cards are the widely utilised medium of online transactions. The global average usage of credit cards is 68% and the increased use of credit cards has improved financial inclusiveness (Statista Consumer Insights, 2023). 
As established in this above section, debit cards are considered as more secure and convenient mode of online transactions. The history of debit cards dates back to 1966 when the Bank of Delaware launched a pilot project for Debit cards. By the 1990s, the use of debit cards become widespread with the scale projects of ATM machines (AU Bank, 2023b). The global average usage of debit cards is 53%, which is less than credit cards (Statista Consumer Insights, 2023). 
The use of debit and credit cards in the United Kingdom is quite predominant. The use of debit and credit cards, specifically increased during the Covid 19 pandemic as this year, the value of debit and credit cards was over 52 billion pounds. The reason for the debit and credit card usage boom was the convenience, which these cards provided to people during the pandemic. In the year 2020, the number of debit and credit cards in the UK reached over 683 million, which was 81.2 million before the pandemic (Statista, 2023). 
Considering the high utilisation of debit and credit cards, these two methods of digital money will be the focus of this research paper. 
[bookmark: _Toc158650547]1.3 Aims and objectives
Aim:
To evaluate factors influencing university students’ intention to use digital money (debit and credit cards). An empirical investigation based on university students of the UK.  
Objectives:
· To undertake a review of the literature on the topic area of digital money (debit and credit cards) and how its user intention is influenced by different factors.  
· To identify a suitable methodology for the investigation focusing on digital money (debit and credit cards). 
· To collect data from the university students of the UK for gathering information about their user intention for using debit and credit cards. 
· To statistically analyse the collected data to identify which factors have a significant influence on user intention for using debit and credit cards. 
· To draw conclusions by summarising the research findings and analysed data. 
Questions:
· What is the influence of performance expectancy on the university students’ intention to use digital money (debit and credit cards)?
· What is the influence of effort expectancy on the university students’ intention to use digital money (debit and credit cards)?
· What is the influence of social influence on the university students’ intention to use digital money (debit and credit cards)? 
· What is the influence of facilitating conditions on the university students’ intention to use digital money (debit and credit cards)?
[bookmark: _Toc158650548]1.4 Rationale of the research
In this section, the rationale or reasons for carrying out this investigation will be included. The first reason considering which, this investigation is decided to be conducted is to bridge the literature knowledge gap. While planning and proposing this investigation, various research study papers were reviewed. By reviewing valid study papers, it was realised that there are no studies that can analyse the factors which influence the user intention for digital money, especially credit cards and debit cards. In addition to this, it was also analysed that there are some studies which analyse the user intention, in a general context but there aren’t any studies that analyse the user intention of university students. Thus, the rationale of this study is to bridge the existing research literature gap.
Another reason, this research is selected to be conducted is the fact that the usage of credit cards and debit cards in the UK is significant, but when it comes to the use of such digital money by university students, the usage is comparatively low (money.co.uk, 2023). So, the reason for carrying out this study is to identify different reasons why, the usage of credit cards and debit cards is low for university students in the United Kingdom. 
Besides the above two reasons, another reason for carrying out this research is the personal interest of the investigator. The researcher has a keen interest in financial topics and aims to work in the financial sector in the future. By carrying out this investigation, the researcher will collect valid data that will help in future endeavours and potential job searches.           
[bookmark: _Toc158650549]1.5 Significance of the research 
In this section, a few points of significance are included that will benefit the intended parties. This research is planned to determine different factors that significantly influence the user intention for credit cards and debit cards. By using the findings of this study, the businesses i.e., banks dealing in digital money can ascertain the factors that inference user intention and then use such factors to attract university students. 
Another point of significance for carrying out this study is to create a valid literature base for future researchers. As established in the above section, there aren’t any study papers that investigate the factors that influence the users’ intention for digital money. By carrying out this study, a valid literature paper will be created that can provide a literature base for future researchers. 
[bookmark: _Toc158650550]1.6 Summary of research methods
In order to introduce the research methods that will be used in this dissertation, so early in the report, this section is created. This research will be a quantitative study that will collect primary data through the strategy of a survey. The research participants of this study will be university students in the United Kingdom. This research will collect data with the beliefs of positivism philosophy and will utilise the deductive approach so that an existing theory can be utilised.
The primary data will be collected through a close ended questionnaire, which will be created and analysed through Google forms. In terms of analysing the data, statistical methods will be used. Descriptive statistics and regression analysis will be used to analyse the gathered data. 
[bookmark: _Toc158650551]1.7 Structure of the dissertation
In this section, the structure of this dissertation is created which will guide as a roadmap. 
Introduction - This is the first chapter of the dissertation which has stated the main purpose and objectives of this study paper, that will be achieved in this dissertation. This chapter has set the base of the study by introducing the research topic and explaining the background of the research topic. Moreover, the rationale and significance of carrying out this investigation are also included in this chapter. 
Literature review - In the second chapter of this dissertation, relevant literature will be reviewed, so that, current knowledge related to the research topic can be critically evaluated. In this chapter, different themes will be included including Motivations for the central bank to issue digital currency, Similarities and differences between central bank digital currency and cash and Implications of central bank issued digital currency on the global financial system. After reviewing the relevant literature, a conceptual framework will also be created along with hypothesis testing. 
Research methodology - This will be the third chapter of the dissertation which will state the selected research methods for carrying out the investigation along with several other alternatives. To provide a structure to this research, Saunder's research onion model will be used. 
Data analysis - This is the chapter, in which, the investigation will actually be conducted. In this chapter, the selected research methods will be used to transform the data and analyse such data, so that valid findings can be stated. Each table of the research findings will be interpreted to gain suitable insights that can answer the research questions of this study.  
Discussion - In this chapter, a discussion will be created that will analyse the research findings in the light of the reviewed chapter. In simpler words, research findings and reviewed literature will be compared, to identify differences and similarities. The reasons for identified differences and similarities will also be included in this chapter.    
Conclusions and recommendations - This will be the last chapter of this research, in which, conclusions will be included, that will answer each research question. Furthermore, valid recommendations associated with future implications will also be included in this chapter. 
References – This will be the bibliography section of this dissertation. In this section, a list of references will be included. 
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[bookmark: _Toc155980188][bookmark: _Toc158650553]2.1. Introduction of the chapter
Literature Review is a comprehensive process of summarising, analysing and synthesizing literature relating to a specific topic. It also involves a critical evaluation of the subject matter in detail which makes it an imperative tool for research (Papaioannou, Sutton and Booth, 2016). In this section, the main focus will be on a detailed discussion of digital money and the role of debit and credit cards in society, especially concerning students. In addition to this, the literature review is based on the Unified Theory of Acceptance and Use of Technology (UTAUT) which forms another core theme of the literature review. This theory has certain variables such as the influence of performance expectancy on the user’s intention to use digital money, the influence of effort expectancy on the user’s intention to use digital money, the influence of social influence on the user’s intention to use digital money and the influence of facilitating conditions on the university students’ intention to use digital money. The literature review would emphasize all these themes for which academic literature would be critically reviewed. This chapter would also include a conceptual framework and literature gap as these would help to inform our research findings.
[bookmark: _Toc155980189][bookmark: _Toc158650554]2.2. Digital Money (Debit and Credit Cards)
In this section, the current literature for digital money is critically evaluated by first evaluating credit cards and then debit cards. For both types of cards, numerous studies are analysed to identify the motives for using credit and debit cards and then identify the factors for not using credit and debit cards. 
According to Lauer (2020), the origins of digital money in the form of debit and credit card data go back to the late 19th century.  Their relationship with identification, recordkeeping, as well as data mining makes it quite relevant in today’s scenario. Furthermore, this type of digital money has laid the foundation for development in Big Data and customer surveillance. A credit card is a plastic card that is issued to users as a mechanism of price. It allows its holder to acquire services or products against a promise to pay for the same in due time. A revolving account is created by the provider and grants the holder a credit score that can be used by the customer to borrow money for either cash improvement or payments. According to the study by Surekha, Umesh and Dhinakaran, (2022), the majority of the respondents were satisfied with the utilization, as well as convenience provided by the credit card. Furthermore, their study also emphasizes the fact that satisfaction levels of using a credit card depend majorly on the credit limits offered by the provider. Additionally, the majority of cardholders within their study were satisfied with the ease it provides in bill payments. However, Vieira, de Oliveira and Kunkel (2016) raise concerns about usage behaviour while using a credit card. Their study highlights that credit card holders often indulge in compulsive buying, usually resulting in more usage and debts. However, their ill-being perception in relation to future financial issues discourages this behaviour. As per their findings, this trade-off is somehow imbalanced as compulsive buying behaviour outweighs the ill-being perception. Hence, this highlights the risks of usage of credit cards. On the other hand, David, Abel and Patrick, (2016) reflect the importance of using debit cards within developed nations. Their study highlights that the positive effect of these cards on cash withdrawals reduces a person’s cash holdings and increases its significant usage. However, its payment function decreases cash usage and has a negative impact on impact on the demand for cash. They identify debit cards to be the perfect substitute for cash. Their usage however has different determinants. For example, Hoang and Vu (2020) indicate that usage of these cards can be enhanced by increasing perceived benefits related to the same. However, there is an active risk for users not be willing for the same due to perceived adaptation costs.
According to Fatmasari and Kurnia (2019), students’ debit card usage has a positive influence on consumption behaviour. This is because of a number of reasons. Firstly, debit cards are easy to carry and use which ensures a hassle-free transaction for students. Secondly, using these cards for shopping and other transactions provides them with various discounts and promos that enhance their consumption behaviour.
Similarly, Basnet and Donou-Adonsou (2016) highlight that younger consumers possess a more aggressive nature in borrowing money, as well as less aggressive in repaying the same. Additionally, the misconception related to considering credit cards as personal income leads to higher debt in future. Combined with free access to the internet, such perceptions and a false sense of a coupled income result in careless and compulsive shopping habits.  Some personality traits like impulsiveness contribute to a revolving credit card.
Banks and other financial institutions often lure consumers into having credit and debit cards. This is achieved due to providing rewards, as well as low interest rates so more people of diverse income groups could opt for having a card with them. Such tactics develop a strong demand for credit and debit cards in general (Tarlin, 2021). In addition to this, with the enhancement of consumer credit access, college students utilize credit cards to bridge the gap in their budgets, as well as to try to pay for their education. However, Andrews (2021) weighs on the outcomes of the usage of these cards. As an example, his study indicates that students who use credit cards and have sufficient monthly balances each month are less likely to complete their education. It has a relatively negative influence on attaining a college degree. This is due to the fact that that students tend to feel financially independent after acquiring one such card which reduces the need to acquire a degree.
There are both positive and negative impacts of using a debit card and a credit card as well, on the psychology, habits, and responsibilities of people, especially students. However, there is no denying the need for students to own digital money in today’s technologically advanced landscape. Puusniekka (2020) highlights the importance of digital literacy to teenagers and the younger generation to ensure that they use these mediums responsibly. As per the findings of the study, professionals and bank institutions must intervene in making these consumers literate about the economies of digital money and promote responsible usage of the same. It is a keen area of interest however to determine the factors that influence students to use digital money.
[bookmark: _Toc155980190][bookmark: _Toc158650555]2.3. The Unified Theory of Acceptance and Use of Technology (UTAUT)
Unified Theory of Acceptance and Use of Technology (UTAUT) is a theory for technological acceptance. Developed by Venkatesh et al. (2003), it is based on eight competing models of technological acceptance. These theories and models are the Technology Acceptance Model (TAM), the Theory of Reasoned Action (TRA), the Theory of Planned Behaviour (TPB), the Motivation Model (MM), the model for PC utilization, the Social Cognitive Theory (SCT), the Innovation Diffusion theory (IDT) and a theory that combines Technology Acceptance Model and the Theory of Planned Behaviour (C-TAM-TPB) (Ahmad, 2015).
The whole theory is based on certain theoretical constructs that identify the intention to use, as well as usage behaviour. Both of these aspects are imperative for Technological Acceptance. The first construct is performance expectancy, which could be identified as the degree to which a person believes that utilizing a certain system would help them in enhancing their performance. The second construct is effort expectancy which reflects the degree to which a person feels at ease in utilizing the system. The third construct of this framework is social influence which is the degree to which a person feels that other individuals feel it important for them to use the system.  The last construct is Facilitating Conditions which can be determined as the degree to which a person believes that there is an adequate technical infrastructure that will support the individual in adopting the system (Momani, 2020).
The Unified Theory of Acceptance and Use of Technology has been discussed, assessed, reviewed, as well as utilized effectively in various studies and research works in relation to various technologies. It was first used by AbuShanab and Pearson (2007) to assess various factors that have impacted the adoption of Internet banking in Jordan. Their findings post the application of this theory and its constructs determined that there is a variance in predicting the overall intention to adopt this type of banking. It has been further used by researchers for a range of investigations such as to examine the perceptions of using mobile services, as well as to determine social media adoption in public relations. Such a diverse range of applications of this model reflects its relevance in every sector. Moreover, it is geographically and culturally viable as well. For example, Im, Hong and Kang (2011) studied the impact of cultures of this theory’s constructs taking the USA and Korea as an example. As per their findings, this framework is the best technology acceptance method to be used to examine technical adoption.
However, there are certain criticisms of the theory as well that highlight its limitations. For instance, Marikyan and Papagiannidis (2021) critiqued the framework and presented concerns related to complications in the creation of scales that have been used in measuring the constructs of this theory. Moreover, another criticism presented within their study was that the framework is unable to explain behavioural intentions if applied in different settings. Moreover, Martins, Oliveira and Popovič (2014) critiqued the model’s narrowed scope by identifying that its limited external validity required studies to further expand and extend the framework by adding additional behavioural determinants.
Despite its criticisms, this theory is quite relevant to be used to address the current aim based on the above discussion, this seems to be a viable theory that helps in examining technological adoption. Hence, based on this, the next sections would be applying this theory in determining the intentions of university students in using digital money (debit and credit cards).
[bookmark: _Toc155980191][bookmark: _Toc158650556]2.3. The influence of performance expectancy on the user intention for digital money (Debit and Credit Cards)
Performance Expectancy means how individuals feel that utilization of a certain technology could provide them with advantages. Junadi (2015) describes a prominent reason or intention as to why individuals feel that using digital money and associated electronic payment systems would help them in performing online transactions. The findings were based on the speed of transactions. The user intention related to credit card or debit card payments is positively influenced due to this factor. study describes that the speed of transaction, i.e., the speed at which the amount is paid for a service or a product enhanced substantially when digital money is utilized by an individual.
Another prominent intention of using digital payment alternatives was provided by Sobti (2019). Within their study, convenience was yet another factor that drives the intention of people to use electronic payment systems. Users tend to choose a medium of transaction that provides them with the utmost convenience and comfort. This enhances the encouragement for these individuals to make more payments and indulge in more monetary transactions using digital modes of payment. To elaborate, the study focuses on the overall performance of digital payment systems using digital money. Firstly, digital money is quite useful in conducting day-to-day activities. It also indirectly enhances the productivity of the user. Furthermore, the management of payments becomes better after the use of digital money and electronic payment systems.
Adding and supporting the study above, Gupta and Arora (2020) highlight the fact that huge amounts of cash can be difficult for individuals to carry and might not be safe as well. This problem is addressed and eliminated through the use of digital money and hence, proves to be a viable intention for users to use the same for digital payments.
Another viable intention that encourages users to utilize digital money is price consciousness. Idress et al. (2021) reflect that this factor positively influences individuals to use credit cards. The reason for the same is that credit card helps users become more conscious about their payments and the prices of the services and products. This in turn helps them become responsible while acquiring an offering.
Adding to the study of Gupta and Arora (2020), Ly, Keo and Thab (2021) emphasize security concerns as an intention for users to opt for digital money. The study made by the former presented concerns about having huge amounts of cash and the associated risk to safety. However, the investigation made by the latter identified that users have a perceived sense of security while using digital money and hence eradicates major security concerns that come along with cash usage. The behavioural tendency of people while using credit and debit cards is to usually double check the transaction and other associated details, thus, contributing to a safe transaction. But there are more safer alternatives like Apple Pay in the market which are more secure, this impacts the use of debit and credit cards for students (Aljawder and Abdulrazzaq, 2019). Therefore, this becomes another core intention of users to opt for digital money.
Hau, Nhung and Trang (2021) present one more intention for people to use digital money. Basically, their study discusses that with the use of digital money, users get to form digital wallets. These wallets integrate a person’s bank account, credit and debit cards and mobile bills. This helps a person in managing their finances more effectively and enhance their performance through digital money.
Therefore, the performance expectancy related to the use of digital money has a positive impact on the intention of the user to utilize the same for their financial transactions.
[bookmark: _Toc155980192][bookmark: _Toc158650557]2.4. The influence of effort expectancy on the user intention for digital money (Debit and Credit Cards)
Effort expectancy can be identified as the degree of perceived ease that individuals feel when using a specific technology. Gunawan, Sinaga and WP (2019) focused on one of the factors that influence people to use digital money. As per the findings of their study, people find it quite easy to use digital money and related systems. Moreover, this habit is enhanced through repeated use of this medium and therefore, positively impacts the intention of individuals.
Makanyeza and Mutambayashata (2018) have determined that digital money is quite easy for individuals to learn to use. A financially literate person could opt for digital money and modes like debit and credit cards and learn to use them quite effectively. However, in terms of easiness, mobile payments eradicate the necessity to operate with the mechanisms associated with credit or debit cards. Koenig-Lewis et al. (2015) have provided insight related to mobile payment adoption and its increasing trend lately. As per their findings, people tend to use these technologies as they tend to eradicate the complexities in cash or card transactions. Hence, this signifies a threat to credit and debit cards as a medium of digital money in future use.
Clarity is yet another reason as to why individuals intend to use digital money. Solekah and Hilmawan (2021) As per the findings of their research, users find clarity in using digital money. The instructions for using digital money along with digital assistance allow individuals to ensure an easy and hassle-free use of digital money. This also makes them quite skilled in utilizing this mode of transaction. Adding to this, Nasiketha, Tham and Khatibi, (2023) also state that digital money provides people with a user-friendly system to work with. This in turn makes their financial activities easy and makes individuals more readily available for using the same regularly.
Lin, Lin and Ding (2020) investigated that compatibility and innovation are key motivators for people to have an intent to use digital money. According to their findings, people find that with the change of time, digital money is quite compatible with the requirements of almost all transactional functions daily. In addition to this, the relevance of digital money has enhanced in the last couple of years, attracting more users towards its use. The other side of their findings is due to innovation. The advancements in technologies related to digital money have ensured a safe, fast and easy manner in which people pay for different products and services. Hence, these advancements develop the intent of people to use digital money.
Adding to this study, Lee et al., (2020) focused more on the role of Artificial Intelligence and Machine learning in the digital money landscape. The research was dedicated to providing insight into smart wearable payment devices that would extensively use AI to function. Their study implied that people would like to use wearable technologies to use digital money as it is innovative and easy to use.
Gupta, Kiran and Sharma (2022) have highlighted that people intend to use digital money as it has made their shopping experience easier. Their research and findings indicate that digital money provides ease in online shopping and people find it comfortable to shop for any product while using this payment mode. Additionally, mediums like credit cards enable individuals to ensure that digital money can be borrowed for their shopping experience which further enhances the easiness for them to use this technology.
[bookmark: _Toc155980193][bookmark: _Toc158650558]2.5. The influence of social influence on the user intention for digital money (Debit and Credit Cards)
Social influence can be stated as the degree to which others influence and encourage the users to utilize a certain technology, which in this case is digital money. These could be anyone like families, fellow students, colleagues, friends, and so forth. Khatimah, Susanto and Abdullah (2019) state that in technology adoption, individuals are often influenced by the decisions of others. Their study in relation to the adoption of digital money clearly identifies that social influence has a major role in developing an intent within customers to use it. However, despite the expectations deriving from their study, it raises concerns about the slow adoption of digital money globally.
The study by Al-Okaily et al. (2020) states that people who have more influential people around who are inclined towards using digital money and other electronic payment systems tend to use digital mediums quite frequently and openly. If these people feel that such systems are beneficial and have a positive uptake on them, it positively impacts the mindset of the users. Similar to this, if peers and friends share similar opinions about digital money and electronic payment systems then it also drives individuals to adopt the same.
However, there is an active threat to the use of debit and credit cards among users lately. This is because more people are using mobile payments and other e-banking alternatives for transactions. Oliveira et al. (2016) in their study have stated the rise of social influence over the use of mobile-related technologies related to payment. As per their findings, users intend to use the latest technologies for payment when more influential individuals around them suggest the same. Adding to this, Musa, Khan and AlShare (2015) identified that female consumers tend to be influenced more than male ones if the perceived benefits are more for mobile payment devices. With effective social influence, an intent can be developed within the minds of these consumers to adopt mobile payment alternatives.
However, Susanto (2021) emphasizes on external control to drive motivation and behavioural intent amongst individuals to use digital money more than personal belief. This is because of the trust that a person feels for their own circle. If these individuals believe that using digital money is a smart thing, this would automatically encourage the users to opt for this mode of payment.
A positive aspect that drives the use of digital money through credit cards is innovation, which is socially acceptable and desirable. As per the study results of Kurtulmuşoğlu, Algüner and Atalay (2019), NFC-enabled credit cards are quite effective as it has a positive social image. Conventional debit and credit cards are different from NFC (near field communication) as NFC enabled cards are contactless and are operated using the technology of frequency identification (Kulkarni, 2021). Therefore, more people are inclined to use the same for their financial transactions and deem it as an appropriate medium to use digital money.
Therefore, social image, influence and perception of those around a person have a significantly positive impact while motivating individuals for using digital money for their financial transactions. 
[bookmark: _Toc155980194][bookmark: _Toc158650559]2.6. The influence of facilitating conditions on the user intention for digital money (Debit and Credit Cards)
Facilitating conditions can be defined as the extent to which a person believes that the technical infrastructure around them would support the adoption of a new technology. For this purpose, Makanyeza, Mwedzi and Mashiri (2021) conducted a detailed study on the adoption of plastic cards. This was achieved through primary examination and the use of questionnaires to acquire first-hand information. The findings from this research suggest that the users have suitable organizational infrastructure, know-how, supportive management, as well as resources to support them in using digital money through plastic cards. The study also presented recommendations for banks and other associated stakeholders of the users to combine their efforts and ensure that the conditions are conducive around the users to enhance the use of digital money. For this, they need to acquire gadgets like POS machines, ensure adequate network coverage and, provide these cards at a reasonable cost.
Supporting this research, Nisha (2016) highlights other factors within facilitating conditions that encourage users to use plastic money. Firstly, the stability that banks and other financial institutions must ensure that users can rely on their system quality for them to actively and consistently use digital money. Furthermore, the study also revealed that efficiency in the mechanism is yet another factor that drives the use of digital money.
However, one particular research finding does not support the fact that surrounding infrastructure could contribute to the rise of the use of digital money. Rahardjo Akbar and Novitaningtyas (2020) conducted a primary study with a total of 300 respondents to determine the intention and user behaviour related to financial technology. For this purpose, the study used a purposive sampling method. The findings that are highlighted in their study state that current consumers and users that are currently dominated by the millennial generation are already well-versed in the use of digital money. According to their findings, a user belonging to this generation are knowledgeable enough with the know-how of the mechanism of digital money and hence, don’t require an intervention of the supporting infrastructure.
Another point of view that highlights the importance of digital money was presented by MUSYAFFI, SARI and RESPATI (2021). The study was conducted after the Covid-19 pandemic and reflected on the problems that individuals faced while paying for services and products in relation to various obstacles and inconveniences. The study was conducted on 457 respondents and questionnaires were provided to each of the participants. According to the findings of this study, facilitating conditions are one of the biggest motivators for people to digital money. However, the study focused on the rise of smartphones lately that allow users to pay for their purchases using their smartphones. This discourages the use of debit and credit cards. This is because during the pandemic, mobility was low and the cards required a physical presence of individuals to pay to vendors. However, mobile payments can be made remotely and more conveniently. Although smartphones are linked with debit and credit cards, smartphones also enable the use of payment applications such as Apple Pay, which resulted in reduced use of credit and debit cards.  
Supporting this study, Gupta and Arora (2020) also conducted research to investigate the consumer intention to accept and adopt mobile payment systems. For this, a web-based survey was conducted. The research findings stated that mobile payments are more convenient and overpower the use of methods like cash, credit and debit cards. Furthermore, the study also reflected on the fact that the facilitating conditions for mobile payment systems are quite supportive in terms of infrastructural development and technological developments. This indicated a possible decline in the use of plastic cards in future.
However, Rahadi et al. (2022) indicated the necessity to enhance the use of digital money amongst Generation Z. The findings from their research focused on several factors that must be improved to encourage this population. These factors are unavailability, service disruption, unreliable systems, and slow access levels. Hence, service providers are recommended to work on the infrastructure and improve their services to ensure the active participation of younger users in the utilization of digital money.
[bookmark: _Toc158650560]2.7 Conceptual framework
A conceptual framework refers to the visual representation of expected relationships between the variables. This research study is based on The Unified Theory of Acceptance and Use of Technology, according to which, there are four factors that influence the user intention for using a certain technology; these four factors include performance expectancy, effort expectancy, facilitating conditions and social influence. Considering this assumption of the theory, a conceptual framework is created below: 

[bookmark: _Toc158650593]Figure 1: Conceptual framework
(Source: Self created)
According to the above framework, performance expectancy, effort expectancy, facilitating conditions and social influence are four independent variables (x variables) and user intention is the dependent variable (y variable), which refers to the user intention of the university students studying in the UK. 
Using this conceptual framework, hypotheses are created below:
H1: Performance expectancy has a significant influence on UK university students’ intention to use digital money (credit and debit cards). 
H2: Effort expectancy has a significant influence on UK university students’ intention to use digital money (credit and debit cards).
H3: Facilitating conditions have a significant influence on UK university students’ intention to use digital money (credit and debit cards).
H4: Social influence has a significant influence on UK university students’ intention to use digital money (credit and debit cards).
[bookmark: _Toc158650561]2.8 Literature gap
The literature gap refers to the insufficient or missing information in the current literature. Missing literature helps in identifying opportunities for further research. In the above chapter of the literature review, the current literature is sufficiently reviewed, from which, it is identified that there is not enough information on factors that influence the user intention of UK university students for digital money. Considering such a gap in the existing literature, it is decided that this research will identify and analyse different factors that influence the user intention of UK university students for digital money. 
[bookmark: _Toc158650562]2.9 Chapter summary
The above chapter of the literature review has summarised that credit cards and debit cards are forms of digital money and the intention to use such forms of digital money is influenced by a variety of factors. By critically evaluating the current literature, four factors are identified which are summarised in The Unified Theory of Acceptance and Use of Technology. These four factors include performance expectancy, effort expectancy, facilitating conditions and social influence. 

[bookmark: _Toc158650563]Chapter 3: Research methodology
[bookmark: _Toc158650564]3.1 Introduction of the chapter
Research methodology is a systematic plan developed for the purpose of resolving a research problem. This chapter is developed with the purpose of outlining and justifying all the research methods used for this study paper. Moreover, apart from selected methods, alternative methods are also explained in this chapter. The elements of methodology which are covered in this chapter include research philosophy, research approach, research method, research strategy, time horizon, data collection method and data analysis method.
[bookmark: _Toc158650565]3.2 Research philosophy
The concept of research philosophy refers to the assumption and knowledge of the study. This element of methodology enables the selection of a philosophy that highlights the belief of the investigator for collecting and analysing the data. The debate for selecting a suitable philosophy is usually between positivism and interpretivism. The philosophy of positivism enables the collection of quantitative data and the creation of a highly structured research study. On the contrary, the interpretivism philosophy enables the collection of data from small samples which leads to in-depth analysis of the data. 
By analysing the current debate, it is decided to use the positivism philosophy for this study. The reason behind selecting this philosophy is the nature of the research aim. This study aims to analyse the user intention of university students in the United Kingdom for using digital money. As the population of university students in the UK is quite high, it will be required to select large samples and the philosophy of positivism enables the large sample of data. 
[bookmark: _Toc158650566]3.3 Research approach
Another element of research methodology is the research approach which acts as an overall framework for carrying out an investigation. The current debate is about inductive and deductive approaches. The inductive approach refers to the approach which flows data from specific to general. Moreover, this approach also explores a topic, for the purpose of identifying themes and patterns, so that theory can be generated. On the other hand, the deductive approach refers to the approach which flows data from general to specific. The purpose of the deductive approach is to test hypotheses so that a theory can be tested and verified. 
In the current research, deductive research is decided to be used. The reason behind using the deductive approach is the use of the Unified Theory of Acceptance and Use of Technology (UTAUT). The use of this theory indicates the use of a deductive approach. This theory will be used to analyse the impact of different factors on user intention for digital money. 
[bookmark: _Toc158650567]3.4 Research method
This research will use the quantitative method over the qualitative method. The reason behind using the quantitative method is that it enables the use of large samples for data collection. This research aimed to analyse user intention for university students in the UK for digital money. Considering the large population of university students, it is important to gather data from large samples that can enable reliable and relevant data. 
[bookmark: _Toc158650568]3.5 Research strategy
In alignment with the quantitative data, a survey strategy will be used. This strategy will enable the developed of a survey questionnaire that will be shared through Google forms. The use of a survey will enable the collection of data from large samples. 
[bookmark: _Toc158650569]3.6 Time horizon
Time horizon refers to the time period used for collecting data. Cross sectional and longitudinal are two methods in time horizon. Cross sectional enables the collection of data at a specific point in time and longitudinal enables the collection of data over a period of time. For this study, cross sectional time horizon is used as it enables the process of data collection to be completed in less time which allows the completion of the research study within the deadline.   
Start Date:20/01/2024.
End Date:05/01/2024.
[bookmark: _Toc158650570]3.7 Data collection method
[bookmark: _Toc158650571]3.7.1 Data collection method
Data collection is a research practice, where relevant data is gathered for the purpose of addressing research objectives. There are two major procedures using which data can be collected including primary data collection and secondary data collection. It is important to select a suitable process for data collection as it impacts the reliability and feasibility of the results. In the case of primary data collection, the data is collected from sources which are not published. For example, gathering data from human participants or experiments are the sources of primary data. Moreover, secondary data collection enables the collection of data from sources which are already published such as books, journal articles, websites, datasets and more. 
For this dissertation study, it is decided to gather data by using the primary data. This is because the main purpose of this study is to analyse the user intention of university students studying in the UK. So, for collecting relevant data, it is important to use the primary source of UK university students. 
[bookmark: _Toc158650572]3.7.2 Data collection procedure
The process using which the data will be collected is stated below:
· It is decided that the data will be collected from university students in the UK. Considering the huge population of university students in this country, the survey will be sent to the students and the sample size will be based on the responses received. Considering this, the first step of the data collection process is to identify university students. These students will be sampled using a snowball sampling strategy. Using this strategy, the first few university students will be randomly selected and then using the network of these students, more and more students will be selected. 
· Once, the sample is identified and first few participants are selected, they will be contacted, and a consent form and participation information sheet will be sent to them. This will help in ensuring the ethical consideration of informed consent is considered. 
· Once the consent form is signed, they will be given the Google form link to fill out the survey questionnaire. In this survey questionnaire, no personal information of study participants will be collected. This will be done to ensure the anonymity of the participants. 
· After all the forms are filled from unidentified participants, the data will be summarised in an Excel sheet. This data will then be cleaned and transformed for data analysis. 
[bookmark: _Toc158650573]3.7.2 Data collection tool
As stated in the above section, a close ended questionnaire will be used as a data collection tool. A copy of such questionnaire is attached below, this form will be used anonymously, meaning, no personal information will be collected that can personally identify the identity of the study participants. 
	Questionnaire

	Question 1: Specify your age.

	a) 18 to 25

	b) 26 to 35

	c) 36 to 45

	d) 46 to 55

	e) 56 above

	Question 2: Specify your gender. 

	a) Male

	b) Female

	c) Other 

	Question 3: How much you spent on your debit and credit card bills in a month?

	a) £100 - £500

	b) £501 - £1000

	c) £1001 - £1500

	d) £1501 - £2000

	e) £2001 above

	Performance expectancy

	Question 4: I think debit and credit card services are useful for my daily transactions. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 5: The debit and credit card services help me to quickly complete my payments. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 6: Using debit and credit card services helps me to increase my productivity. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Effort expectancy

	Question 7: I think I would find using debit and credit cards easier to use. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 8: I think my interaction with debit and credit card services would be understandable. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 9: Using debit and credit card services helps me to gain flexibility in payments. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Social influence

	Question 10: The belief of my friends in debit and credit card services has encouraged me to use such services. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 11: The high usage of debit and credit card services by my friends has encouraged me to increase the use of debit and credit card services.  

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 12: My friends and family have recommended I use debit and credit cards which has conditioned me to use them. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Facilitating conditions

	Question 13: I have all the resources required to use debit and credit card services.

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 14: I have the necessary knowledge to use debit and credit cards.  

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 15: I am able to use debit and credit card assistance to facilitate the ease of these services. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	User intention

	Question 16: I am willing to use debit and credit card services for my regular payments. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 17: I would recommend the use of debit and credit card services to my friends.  

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 18: I think I will use debit and credit card services in the future. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree


 
[bookmark: _Toc158650574]3.8 Data analysis method
Data analysis is a procedure of analysing the collected data, where, raw data is cleaned and processed, so that, actionable insights can be acquired. There are different data analysis methods for both qualitative and quantitative raw data. As established in this chapter, quantitative data will be gathered using the primary data collection method. Considering this, statistical tools such as regression and descriptive statistics will be used to analyse the data. The procedure used for analysing the data is stated below:
· The first step of the data analysis process is to clean the raw data, so that, unwanted information can be removed from the data. 
· The next step will be to transform the data; in this step, the data will be converted into numbers, so that, statistical tests can be conducted. For example, strongly disagree will be coded as 1, somewhat disagree as 2 and so on. 
· After transforming the data, statistical tests will be used for analysing the data. For the demographic data including gender, age and income, the statistical tools of descriptive statistics and frequency analysis will be used, so that, an understanding of the study participants can be acquired. 
· For the Likert scale data, regression analysis will be used for analysing the impact of four different factors on the user's intention to use digital money. Using regression analysis, hypotheses testing will be done.  
[bookmark: _Toc158650575]3.9 Summary of the chapter
The above chapter summarises that quantitative data will be collected through the primary data collection method. An online survey form will be created and sent to university students in the United Kingdom. The sample size of students will be selected using snowball sampling responses. In alignment with the ethical considerations, a consent form will also be sent to the study participants, so that informed consent can be ensured. Once the data is collected, it will be analysed statistically using the techniques of regression and frequency analysis. 


[bookmark: _Toc158650576]Chapter 4: Data analysis
[bookmark: _Toc158650577]4.1 Introduction of the chapter
Data analysis is the procedure of gathering raw data and then processing that data by cleaning, transforming, modelling and analysing, it for gaining insightful information, so that, it can be used for decision making. The purpose of this chapter is to fulfil the fourth research objective of this study stating “to statistically analyse the collected data for identifying which factors have significant influence on user intention for using debit and credit cards”. In this chapter, frequency analysis and descriptive statistical tools are used to analyse the demographic variables of the study. Moreover, a statistical method of regression is also used for the purpose of carrying our hypotheses testing and addressing the research questions. 
[bookmark: _Toc158650578]4.2 Descriptive statistics and frequency analysis
For this study, survey research has been conducted, where data from 48 university students is collected for the purpose of analysing their intention for using digital money. In this survey, the first three questions were asked to understand the demographic features of the study participants. These three questions asked about age, gender and monthly spending on debit and credit card bills. Frequency analysis and descriptive statistics are used to summarise the responses of study participants.  
	Age

	Mean
	2.10

	Median
	2.00

	Mode
	2.00

	Standard Deviation
	0.86

	Range
	3.00

	Count
	48


[bookmark: _Toc158650598]Table 1: Descriptive statistics for age
	Age
	Frequency

	18 to 25
	13

	26 to 35
	19

	36 to 45
	14

	46 to 55
	2

	56 above
	0

	Total
	48


[bookmark: _Toc158650599]Table 2: Frequency analysis for age
Interpretation: 
The first demographic question asked of the survey respondents is their age. Participants were given five options to select a suitable age group. The responses of 48 participants are summarised in above table 1 and 2. Analysing such tables, it can be said that the mode of this demographic variable is 2, implying most of the participants are from the age group of 26 to 35. Moreover, the frequency analysis table reveals that following the age category of 26 to 35, most participants are from the age category of 36 to 45 and 18 to 25. 
The mean value of this variable dataset is 2.10, implying the average age of the 48 university students is between 26 to 35. Considering the mean and mode of this dataset, it can be implied that the majority of the study participants are young people. 
	Gender

	Mean
	1.44

	Median
	1.00

	Mode
	1.00

	Standard Deviation
	0.50

	Range
	1.00

	Count
	48


[bookmark: _Toc158650600]Table 3: Descriptive statistics for gender
	Gender
	Frequency

	Male
	27

	Female
	21

	Other 
	0

	Total
	48


[bookmark: _Toc158650601]Table 4: Frequency analysis for gender
Interpretation: 
The second demographic variable is gender; the study participants were given three options as gender categories including male, female and other. The above table 3 and 4 summarise the responses of 48 university students in the UK. Observing the mode value i.e., 1, it can be said that the majority of the study participants are male. Furthermore, the frequency analysis table shows that 27 out of 48 participants are males and the rest 21 are females. 
The above analysis has implied that the observed study participants are majorly males which can create gender bias in the responses. This means the higher number of males can lead to skewed results, where the findings are male dominated. 
	Spendings on your debit and credit card bills

	Mean
	2.65

	Median
	2.50

	Mode
	1.00

	Standard Deviation
	1.51

	Range
	4.00

	Count
	48


[bookmark: _Toc158650602]Table 5: Descriptive statistics for spendings on your debit and credit card bills
	Spendings on your debit and credit card bills
	Frequency

	£100 - £500
	17

	£501 - £1000
	7

	£1001 - £1500
	7

	£1501 - £2000
	10

	£2001 above
	7

	Total
	48


[bookmark: _Toc158650603]Table 6: Frequency analysis for spendings on your debit and credit card bills
Interpretation: 
The third question of the survey is monthly spending on debit and credit card bills. This question was asked to understand the current spending patterns of university students so that their intention to use digital money can be accessed. According to the above tables 5 and 6, it is observed that five options were given to the study participants to indicate their average monthly spending on debit and credit cards. The mode value is observed to be 1 implying, most of the university students keep their monthly spending under £100 - £500 on debit and credit cards. Moreover, the mean value is 2.65, implying the average monthly expenses on debit and credit cards are between £501 - £1500. 
The above analysis shows that the average spending of university students on debit and credit cards is low. This indicates the low intention of university students in the UK when it comes to using debit and credit cards. The factors which impact the user intention of debit and credit cards are analysed in the next section of this chapter. 
The above analysis has helped in understanding that the data for this study is gathered from 48 university students of the UK, who are majorly young people spending approximately £501 - £1500 monthly on debit and credit cards. 
[bookmark: _Toc158650579]4.3 Regression analysis (hypotheses testing)
Regression analysis is a statistical method which is used for identifying the impact of independent variables on the dependent variable. In this study, the method of regression analysis is used for the purpose of testing the hypotheses and resolving the four research questions of this study. 
H1: Performance expectancy has a significant influence on UK university students’ intention to use digital money (credit and debit cards)
The first regression model is used, where, the independent variable is performance expectancy and the dependent variable is user intention. The regression results gained from the MS Excel responses are attached below:
	Regression Statistics
	 
	 
	 
	 
	 
	 
	 

	Multiple R
	0.42
	
	
	
	
	
	
	 

	R Square
	0.18
	
	
	
	
	
	
	 

	Adjusted R Square
	0.16
	
	
	
	
	
	
	 

	Standard Error
	0.46
	
	
	
	
	
	
	 

	Observations
	48
	
	
	
	
	
	
	 

	 
	
	
	
	
	
	
	
	 

	ANOVA
	
	
	
	
	
	
	
	 

	 
	df
	SS
	MS
	F
	Significance F
	
	
	 

	Regression
	1
	2.07
	2.07
	9.82
	0.00
	
	
	 

	Residual
	46
	9.69
	0.21
	
	
	
	
	 

	Total
	47
	11.76
	 
	 
	 
	
	
	 

	 
	
	
	
	
	
	
	
	 

	 
	Coefficients
	Standard Error
	t Stat
	P-value
	Lower 95%
	Upper 95%
	Lower 95.0%
	Upper 95.0%

	Intercept
	2.50
	0.65
	3.85
	0.00
	1.19
	3.80
	1.19
	3.80

	Performance expectancy
	0.48
	0.15
	3.13
	0.00
	0.17
	0.78
	0.17
	0.78


[bookmark: _Toc158650604]Table 7: Regression output for hypothesis 1

[bookmark: _Toc158650594]Figure 2: Scatter plot for regression model 1
Interpretation: 
The regression results attached above include three tables regression statistics, the ANOVA table and the coefficients table. The regression statistics table shows two important metrics including Multiple R value and R square value. The Multiple R value shows the relationship between the independent and dependent variables. Whereas, the R square value shows the variation in the dependent variable caused due to independent variables. The second table is for ANOVA results that highlight the p-value of the F test. The metric of p-value indicates whether the identified relationship between the variables is significant or not. The third table is for coefficients results which is used for the purpose of multiple regression as this table shows the influence of each individual variable on the dependent variable. 
According to the results in table 7, the value of Multiple R is 0.42 showing a 42% relationship between performance expectancy and user intention. Moreover, the value of R square is 0.18, showing an 18% variation in user intention caused due to performance expectancy. This means the expectations of users for the performance of digital money (credit cards and debit cards) have an 18% influence on their intention to use digital money. For analysing whether such a relationship between the observed variables is statistically significant or not, the results of the F-test in the ANOVA results table are highlighted. The ANOVA results show that the identified relationship is significant as the p value is less than 0.05 (F (1, 46) = 9.82, p < .05), with an R2 of .18. 
The coefficients table shows similar results as the p-value is less than 0.05. Figure 2 is a scatter plot, created to show the relationship between the observed variables. According to this figure, it can be seen that how data points are close to the trend line but at the same time, there are various datapoints which are spread far from the trend line. This shows a significant but low strength relationship between the variables.  
The above interpretation leads to the result that hypothesis 1 is true and accepted. This means performance expectancy for the digital currency of UK university students influences their intention to use the digital currency. To further evaluate, it can be said that university students think that credit and debit card services are useful for their daily transactions and increase their productivity, and this perception about digital money significantly and positively influences their intention to use digital money.  
H2: Effort expectancy has a significant influence on UK university students’ intention to use digital money (credit and debit cards)
The second regression model is developed for analysing the relationship between the independent variable i.e., effort expectancy and the dependent variable i.e., user intention. The results of this regression model are attached below which shows findings for hypothesis 2. 
	Regression Statistics
	 
	 
	 
	 
	 
	 
	 

	Multiple R
	0.35
	
	
	
	
	
	
	 

	R Square
	0.12
	
	
	
	
	
	
	 

	Adjusted R Square
	0.10
	
	
	
	
	
	
	 

	Standard Error
	0.47
	
	
	
	
	
	
	 

	Observations
	48
	
	
	
	
	
	
	 

	 
	
	
	
	
	
	
	
	 

	ANOVA
	
	
	
	
	
	
	
	 

	 
	df
	SS
	MS
	F
	Significance F
	
	
	 

	Regression
	1
	1.46
	1.46
	6.50
	0.01
	
	
	 

	Residual
	46
	10.30
	0.22
	
	
	
	
	 

	Total
	47
	11.76
	 
	 
	 
	
	
	 

	 
	
	
	
	
	
	
	
	 

	 
	Coefficients
	Standard Error
	t Stat
	P-value
	Lower 95%
	Upper 95%
	Lower 95.0%
	Upper 95.0%

	Intercept
	3.21
	0.52
	6.18
	0.00
	2.16
	4.25
	2.16
	4.25

	Effort expectancy
	0.30
	0.12
	2.55
	0.01
	0.06
	0.54
	0.06
	0.54


[bookmark: _Toc158650605]Table 8: Regression output for hypothesis 2

[bookmark: _Toc158650595]Figure 3: Scatter plot for regression model 2
Interpretation: 
The above results highlight the value of Multiple R as 0.35, indicating a 35% relationship between the observed variables. As the value of this metric is higher than 0.3 but lower than 0.7, it can be said that the strength of the relationship between effort expectancy and user intention is weak with a positive direction. Furthermore, the value of R square is 0.12 indicating a 12% variation in the user intention. This reflects that the perception of users about the effort they put on using while using debit cards and credit cards impacts their intention to use digital currency. 
Moreover, the ANOVA table indicates that a statistically significant regression equation has been found (F (1, 46) = 6.50, p < .05), with an R2 of .12. As the p value of the F-test 0.01, which is lower than 0.05, it can be said that the identified relationship is statistically significant. Lastly, a scatter plot is created for visualising the regression model. As can be seen in figure 3, it is clear how the data points are scattered over the graph and only a few data points are close to the straight line which inclines far from the origin towards the y axis; this shows a low correlation between the variables but a positive relationship. Thus, it is concluded that hypothesis 2 is accepted to be true stating effort expectancy has a significant and positive influence on the user intention for digital money including credit and debit cards. This implicates that the perceived effort that university students of the UK will have to put into using digital money influences their intention to use digital money. So, if university students perceive that debit cards and credit cards are easier to use, then it will positively influence their intention to use debit cards and credit cards. 
H3: Facilitating conditions have a significant influence on UK university students’ intention to use digital money (credit and debit cards)
The third hypothesis of this study aims to analyse whether facilitating conditions have a statistically significant influence on the user intention for digital money. In this regression equation, facilitating conditions is the independent variable and user intention is the dependent variable. The result of the regression model is attached below: 
	Regression Statistics
	 
	 
	 
	 
	 
	 
	 

	Multiple R
	0.70
	
	
	
	
	
	
	 

	R Square
	0.50
	
	
	
	
	
	
	 

	Adjusted R Square
	0.48
	
	
	
	
	
	
	 

	Standard Error
	0.36
	
	
	
	
	
	
	 

	Observations
	48
	
	
	
	
	
	
	 

	 
	
	
	
	
	
	
	
	 

	ANOVA
	
	
	
	
	
	
	
	 

	 
	df
	SS
	MS
	F
	Significance F
	
	
	 

	Regression
	1
	5.82
	5.82
	45.13
	0.00
	
	
	 

	Residual
	46
	5.93
	0.13
	
	
	
	
	 

	Total
	47
	11.76
	 
	 
	 
	
	
	 

	 
	
	
	
	
	
	
	
	 

	 
	Coefficients
	Standard Error
	t Stat
	P-value
	Lower 95%
	Upper 95%
	Lower 95.0%
	Upper 95.0%

	Intercept
	2.02
	0.38
	5.35
	0.00
	1.26
	2.77
	1.26
	2.77

	Facilitating conditions
	0.57
	0.08
	6.72
	0.00
	0.40
	0.74
	0.40
	0.74


[bookmark: _Toc158650606]Table 9: Regression output for hypothesis 3

[bookmark: _Toc158650596]Figure 4: Scatter plot for regression model 3
Interpretation: 
The above results in table 9 highlight the metrics of Multiple R and R square. The value of multiple R is 0.70 indicating a 70% relationship between the variables. It is said that when the correlation coefficient is higher than .7, there is a high correlation between the variables. The metric of multiple R is the correlation coefficient, thus there is a high relationship between user intention for using digital money and facilitating conditions. Also, the nature of the relationship is positive due to the positive value of the multiple R metric. Moreover, the value of R square is 0.50, implicating a 50% variation in the intention of university students to use digital money. 
According to the review made in this study, it is analysed that there are various facilitating conditions that can influence user intention for digital money. Among the reviewed conditions, the facilitating conditions which are used in this research survey include the availability of resources, knowledge to use debit cards and credit cards and accessibility assistance. These conditions are used as three questions in this research survey and the results have shown 70% relationship and 50% variation. 
For the purpose of determining whether the identified relationship is significant or not, the p-value from ANOVA results is required to be analysed. The metric of p-value shows the significance based on the confidence interval. As in this case, the confidence interval is 95%, so if the p-value is less than 5% or 0.05, then the identified relationship is statistically significant. According to the ANOVA results, the regression equation is significant as the p-value is 0.00 which is less than 0.05 (F (1, 46) = 45.13, p < .05), with an R2 of .50. 
The scatter plot highlights similar results as according to Figure 4, the data points are near the straight line which inclines towards the y-axis; showing a strong and positive relationship between the variables. Thus, the above analyses lead to the result that hypothesis 3 is accepted. This inferences that facilitating conditions such as availability of resources, knowledge of digital money and accessibility assistance have a significant influence on the intention of university students to use debit cards and credit cards. 
H4: Social influence has a significant influence on UK university students’ intention to use digital money (credit and debit cards)
The fourth and last hypothesis of this study aims to analyse the influence of social influence on the user intention of UK university students. For testing this hypothesis, regression analysis is used. The independent variable of this regression model is social influence and the dependent variable is user intention. The results and analysis for such regression model are attached below:
	Regression Statistics
	
	
	
	
	
	
	 

	Multiple R
	0.52
	
	
	
	
	
	
	 

	R Square
	0.27
	
	
	
	
	
	
	 

	Adjusted R Square
	0.25
	
	
	
	
	
	
	 

	Standard Error
	0.43
	
	
	
	
	
	
	 

	Observations
	48
	
	
	
	
	
	
	 

	 
	
	
	
	
	
	
	
	 

	ANOVA
	
	
	
	
	
	
	
	 

	 
	df
	SS
	MS
	F
	Significance F
	
	
	 

	Regression
	1
	3.17
	3.17
	16.96
	0.00
	
	
	 

	Residual
	46
	8.59
	0.19
	
	
	
	
	 

	Total
	47
	11.76
	 
	 
	 
	
	
	 

	 
	
	
	
	
	
	
	
	 

	 
	Coefficients
	Standard Error
	t Stat
	P-value
	Lower 95%
	Upper 95%
	Lower 95.0%
	Upper 95.0%

	Intercept
	3.28
	0.31
	10.71
	0.00
	2.67
	3.90
	2.67
	3.90

	Social influence
	0.30
	0.07
	4.12
	0.00
	0.16
	0.45
	0.16
	0.45


[bookmark: _Toc158650607]Table 10: Regression output for hypothesis 4

[bookmark: _Toc158650597]Figure 5: Scatter plot for regression model 4
Interpretation: 
Table 10 shows the regression results for hypothesis 4. The results highlight the correlation coefficient as the Multiple R metric i.e., 0.52. This shows a 52% relationship between the independent variable of social influence and the dependent variable of user intention. As .52 is between .3 and .5, it can be said that the strength of the relationship is average and the nature of the relationship is average. Furthermore, the value of R square is calculated to be 0.27, which implicates a 27% variation in the intention of people to use digital money due to social influence.  
This study has defined social influence as the societal influence that people face while making a consumption decision. In this investigation, three questions were asked in the survey which are related to social influence. These questions focused on analysing different social influence conditions including the belief of friends for digital money, usage of digital money by friends and recommendation to use digital money by friends and family. So, as the value of R square is 0.27, it can be said that the belief of friends, their usage and their recommendation to use digital money has a 27% impact on the user intention for using digital money. 
To determine whether the identified relationship between the variables is significant or not, it is important to review the F-test results from the ANOVA table. According to the ANOVA results, a statistically significant regression equation has been found (F (1, 46) = 16.96, p < .05), with an R2 of .27. This implies that as the p-value is less than the margin of error i.e., 0.05, it can be said the identified relationship is significant. 
From the above analysis, it can be said that hypothesis 4 is accepted stating there is a significant impact of social influence on the user intention of university students in the context of using digital money, especially credit cards and debit cards. 
The regression results for hypothesis 4 are supported by the scatter plot in Figure 5. As highlighted in this scatter plot, the data points are near the straight line which inclines towards the y-axis. The lower dispersion of data points shows the average relationship between the variables and the alignment towards the y-axis shows the positive nature of the relationship. 
When comparing the scatter plots for all four regression models, it is clear that how the data points in the scatter plot of hypothesis 3 have the lowest dispersion, which has led to the highest relationship between factor conditions and user intention. Thus, the above data analysis summarises that each of the four hypotheses of this study are accepted.  
[bookmark: _Toc158650580]4.4 Summary of the chapter
The above chapter has utilised descriptive statistics to understand the study participants and regression for testing the hypotheses. The descriptive statistics done in this chapter have summarised that the researcher was able to collect data from 48 participants, thus, the sample size of this study is 48 UK university students. From the descriptive statistics and frequency analysis, it has been summarised that the data has gender bias and age bias because the majority of the study participants are young and male. Although age bias has worked in the favour of the findings of this study university students are usually young individuals. The descriptive statistics have also summarised that average university students in the UK spend around £501 - £1500 on their debit and credit card bills in a month. 
The regression analysis has summarised that each of the four hypotheses of this study is accepted to be true. A table summarising the results of the regression analysis is attached below. 
	Hypothesis 
	Dependent variable 
	Independent variable 
	R square
	p-value
	Result

	H1
	User intention 
	Performance expectancy
	0.18
	0.00
	Accepted 

	H2
	User intention 
	Effort expectancy
	0.12
	0.01
	Accepted 

	H3
	User intention 
	Facilitating conditions
	0.50
	0.00
	Accepted 

	H4
	User intention 
	Social influence
	0.27
	0.00
	Accepted 


[bookmark: _Toc158650608]Table 11: Summary of hypotheses testing
According to the above hypotheses table, it is clear that all hypotheses of this study are accepted and true. It is also summarised that each hypothesis shows a positive relationship between the dependent and independent variables as the value of Multiple R is positive in each case. It is also analysed that the factor of facilitating conditions has the highest influence on the user intention followed by social influence, performance expectancy and effort expectancy. 
Thus, the facilitating conditions associated with digital money including resource availability, knowledge availability and ease of assistance have the highest and most significant influence on the usage intention of digital money for UK university students. 


[bookmark: _Toc158650581]Chapter 5: Discussion
[bookmark: _Toc158650582]5.1 Introduction of the chapter
In this chapter, questions of this study paper will be addressed to reach a conclusion for completing the research. Moreover, the research findings gained in the above chapter will be discussed in the light of the literature review. In this process, the insights gained from the literature review will be compared with findings from the analysed data. 
[bookmark: _Toc158650583]5.2 Discussion 
The main aim of this research dissertation is to evaluate factors influencing UK university students’ intention to use digital money (debit and credit cards). In order to fulfil this aim, four research questions were created. The questions are based on the Unified Theory of Acceptance and Use of Technology (UTAUT). The first question of this investigation is “What is the influence of performance expectancy on university students’ intention to use digital money (debit and credit cards)?” This question is addressed by carrying out regression analysis. The results of the regression analysis have summarised that university students have a certain performance expectancy from digital money, that credit cards and debit cards will help them to complete their payments quickly and will also increase their productivity. Due to such expectations, their intention to use digital money is positively impacted. This analysis has tested the hypothesis 1 to be true. 
In order to discuss the finding regarding question 1, it is important to discuss it in light of the reviewed literature. According to the current study papers reviewed in Chapter 2, it is analysed that speedy transactions are a perceived performance expectation of people with debit cards and credit cards which motivates them to use these methods of payment (Junadi, 2015). Moreover, convenience and comfort (Sobti, 2019), convenience of not carrying cash (Gupta and Arora, 2020), price consciousness (Idress et al., 2021) and security concerns (Ly, Keo and Thab, 2021) positively influence and motivate people to use credit cards and debit cards. By comparing the reviewed literature and analysed data, it can be said that there are few similarities and differences. The similarities state that credit cards and debit cards are types of digital money which are easier to carry and lead to quicker transactions, due to which, people use these types of digital money. The differences state that according to the findings of this study, increasing productivity is a performance expectancy of digital money which influences university students’ intention to use credit cards and debit cards. The reason behind such difference is the fact that the findings of this study are based on the university students of the UK, and the insights from the literature are based on the general population and varied contexts.  
The second research question of this study is “What is the influence of effort expectancy on the university students’ intention to use digital money (debit and credit cards)?”. This question is addressed in this study by using a simple linear regression model. The findings from such analysis have stated that university students who perceive that they will have to put very little effort into using credit cards and debit cards tend to have positive intentions towards using digital money. Also, the ease of contacting credit and debit card customer service assistance and flexibility of payments tend to be the effort expectancies which positively influence the user intention for using digital money. 
The above findings for the second research question contradict the insights gained from the reviewed literature. The literature reviewed in Chapter 2 has summarised that effort expectancy does have a positive influence on the user intention for digital money but such effort expectancies include habit for using digital money (Gunawan, Sinaga and WP, 2019), easy learning (Makanyeza and Mutambayashata, 2018), increased trend for using digital money (Koenig-Lewis et al., 2015), user friendly system (Nasiketha, Tham and Khatibi, 2023) and compatibility (Lin, Lin and Ding, 2020). By comparing the above insights, it is clear that the literature favours innovation and trendiness of digital money instead of convenience and service assistance. The reason for the differences between the findings of this study and the findings of the previous study is the varied contexts; this study is based on the perception of university students in the UK, and the previous studies were based on the general population or other varied contexts. 
The third research question of this study paper is “What is the influence of social influence on the university students’ intention to use digital money (debit and credit cards)?” This question was also addressed by using regression analysis, where hypothesis 3 was tested. The findings of this paper state that the social group of the users including their friends and family significantly influence their intention to use credit card and debit card services. Moreover, there are certain social influence determinants including belief, recommendations and usage patterns for digital money of the social group that has a motivational ability to influence user intention.
In order to discuss the above findings in the light of the literature reviewed, it can be said that individuals often base their decision for technology adoption on the decision of others, whether or not, they are a part of their social influence group (Khatimah, Susanto and Abdullah, 2019). The literature is also summarised to state that social influence can have positive (Al-Okaily et al., 2020) as well as negative influence (Oliveira et al., 2016) on the user intention for using digital money. This discussion leads to the conclusion by highlighting that the findings of this study and the insights from the reviewed literature have some similarities and differences. The similarities state that the findings of this study and the past papers have significantly identified the positive impact of social influence. However, the differences state that the past literature papers have also advocated the negative impact of social influence. This difference is caused due to the fact that this study is limited to the university students of the UK, but the findings of the past studies vary in respondents. 
The fourth and last research question of this study is “What is the influence of facilitating conditions on the university students’ intention to use digital money (debit and credit cards)?” In order to fulfil or address this question, a hypothesis was tested using regression analysis. The findings and results of such analysis stated that facilitating conditions are a factor that has the highest influence on the intention of UK university students to use digital money, especially debit cards and credit cards. The findings of this study have also revealed that resource availability to use digital money, knowledge to use digital money and availability of digital money assistance are the conditions that facilitate UK university students leading to their positive intention to use credit cards and debit cards. 
The above results for question 4 are also required to be discussed in the light of reviewed literature. According to the reviewed literature, assistance resources provided by the service provider (Makanyeza, Mwedzi and Mashiri, 2021) is an important facilitating condition along with stable banking institutions (Nisha, 2016), innovative financial technology (Rahardjo Akbar and Novitaningtyas, 2020) and 24*7 services (MUSYAFFI, SARI and RESPATI, 2021). This discussion leads to the result that the findings of this study paper have identified different facilitating factors when compared to the past study papers. This is because, the past study papers focus more on banking infrastructural conditions, and financial technology whereas the findings of this study are more focused on personal level facilitating conditions such as resource availability, knowledge and service assistance.  
[bookmark: _Toc158650584]5.3 Summary of the chapter 
The above discussion chapter is summarised to state that all four research questions of this study are addressed. Addressing all the questions is based on the discussion inference that performance expectancy, effort expectancy, facilitating conditions and social influence have a significant impact on the intention of UK university students to use credit cards and debit cards. The above discussion has also summarised that the findings of this paper and the findings of previous literature papers have few significant similarities and differences. The major reason behind the differences is the fact that this study is based on a specific context of UK university students, whereas, the past study papers focus on varied contexts. 


[bookmark: _Toc158650585]Chapter 6: Conclusion and Recommendations
The conclusions and recommendations is the last chapter of this study dissertation which is developed for fulfilling the fifth objective of this research which is to draw conclusions by summarising the research findings and analysed data. 
[bookmark: _Toc158650586]6.1 Conclusions 
The main aim of this study paper is to evaluate factors influencing user intention to use digital money (debit and credit cards) in the context of university students of the UK. For fulfilling this main aim, four research questions are addressed aligned to four research hypotheses which are based on the theory of Unified Theory of Acceptance and Use of Technology. The hypothesis testing has been done in this study using regression analysis. The realisation of each of the questions is done below:
The first research question investigating the influence of performance expectancy on the university students’ intention to use digital money (debit and credit cards) is successfully realised by accepting the hypothesis 1 and stating that performance expectancy has a significant statistical impact on the users’ intention. It is also concluded that university students have certain performance expectancies from digital money such as usefulness of digital money in daily transactions, quick transactions and contribution in increased productivity which motivates them to use credit cards and debit cards.
The second research question of this dissertation has aimed to investigate the influence of effort expectancy on the university students’ intention to use digital money (debit and credit cards). This question is also realised by testing the hypothesis 2 as true. This has concluded that university students have certain effort expectancies from digital money such as easy use, convenient interaction with customer care services and payment flexibilities, which encourage them to have positive intention towards using debit cards and credit cards. 
The third research question of this investigation has aimed to investigate the influence of social influence on the university students’ intention to use digital money (debit and credit cards). This question is also concluded to be successfully addressed by accepting the assumption that social influence does have a positive and significant impact on user intention for digital money. For this question, it is concluded that university students’ intention to use digital money is influenced by the belief, recommendations and spending patterns of their friends and family. 
The fourth research question of this dissertation is to investigate the influence of facilitating conditions on the university students’ intention to use digital money (debit and credit cards). Similar to all four questions, this research question is also concluded to be addressed by accepting the assumption that facilitating conditions has a significant and positive influence on user intention. It is also concluded for the fourth research question that there are certain facilities conditions which motivate university students to use credit cards and debit cards. These facilitating conditions are having all the resources required to use debit and credit card services, having all the necessary knowledge to use debit and credit cards and being able to use debit and credit card assistance by service providers. 
It is also concluded that facilitating conditions has highest influence on users’ intention to use digital money, followed by social influence, performance expectancy and effort expectancy. 
[bookmark: _Toc158650587]6.2 Recommendations 
In this section, recommendations are provided to the credit card and debit card services, so that, the number of university students as their users can be increased. These recommendations are based on the conclusions. These recommendations include the following:
· It is recommended to the credit card and debit card services of the United Kingdom that they should target university students as their users. This is because, the number of university students using digital money such as credit card and debit card are still low. Furthermore, it is also recommended that the service providers should use the factors including social influence, performance expectancy, facilitating conditions and effort expectancy for the purpose of attracting university students in the UK. 
· Using the factor of facilitating conditions, service providers can ensure to highly influence university students. Under this factor, it is recommended to provide facilitating conditions to make the process of using debit and credit cards easier. It is important for service providers to provide all the resources which are required to use debit and credit card services such as bank account. 
· In addition to this, service providers should also provide necessary knowledge to use debit and credit cards. 
· Lastly, it is important to provide debit and credit card assistance to facilitate the ease of these services. By these recommendations, the users of debit and credit cards can be increased. 
[bookmark: _Toc158650588]6.3 Future direction
This research study is based on the quantitative data, which has helped in identifying the factors which impact the user intention for using digital money. Due to this, the current study paper lacks in analysing any qualitative insights that not only identifies the factors impacting the user intention but also analyses the reasons behind the impact of identified factors on the user intention. Considering this, the future direction suggested to future researchers is that they should focus on investigating the similar topic by using mixed methodology, so that, both qualitative and quantitative insights can be gained. 
Moreover, this study is restricted to analyse two types of digital money including credit cards and debit cards. So, considering this, the future researchers are suggested to focus on different digital money types such as digital currency, cryptocurrencies, virtual money and more. 
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	Questionnaire

	Question 1: Specify your age.

	a) 18 to 25

	b) 26 to 35

	c) 36 to 45

	d) 46 to 55

	e) 56 above

	Question 2: Specify your gender. 

	a) Male

	b) Female

	c) Other 

	Question 3: How much you spent on your debit and credit card bills in a month?

	a) £100 - £500

	b) £501 - £1000

	c) £1001 - £1500

	d) £1501 - £2000

	e) £2001 above

	Performance expectancy

	Question 4: I think debit and credit card services are useful for my daily transactions. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 5: The debit and credit card services help me to quickly complete my payments. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 6: Using debit and credit card services helps me to increase my productivity. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Effort expectancy

	Question 7: I think I would find using debit and credit cards easier to use. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 8: I think my interaction with debit and credit card services would be understandable. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 9: Using debit and credit card services helps me to gain flexibility in payments. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Social influence

	Question 10: The belief of my friends in debit and credit card services has encouraged me to use such services. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 11: The high usage of debit and credit card services by my friends has encouraged me to increase the use of debit and credit card services.  

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 12: My friends and family have recommended I use debit and credit cards which has conditioned me to use them. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Facilitating conditions

	Question 13: I have all the resources required to use debit and credit card services.

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 14: I have the necessary knowledge to use debit and credit cards.  

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 15: I am able to use debit and credit card assistance to facilitate the ease of these services. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	User intention

	Question 16: I am willing to use debit and credit card services for my regular payments. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 17: I would recommend the use of debit and credit card services to my friends.  

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree

	Question 18: I think I will use debit and credit card services in the future. 

	a) Strongly disagree

	b) Somewhat disagree

	c) Neutral 

	d) Somewhat agree

	e) Strongly agree






User intention


Social influence 


Effort expectancy


Performance expectancy 


Facilitating conditions  


Performance expectancy * User intention

User intention	
4.333333333333333	4	4	5	4	5	4.333333333333333	3.6666666666666665	4.333333333333333	3	4.333333333333333	5	4.333333333333333	4	4	4.333333333333333	5	3.6666666666666665	4.333333333333333	4	3	4.666666666666667	4.333333333333333	4.333333333333333	4.333333333333333	4	4.333333333333333	4.333333333333333	4.666666666666667	4	4	4.333333333333333	4	4	4.666666666666667	4.333333333333333	5	4.333333333333333	4.666666666666667	3.6666666666666665	4.333333333333333	4	4.333333333333333	4.333333333333333	4	4.333333333333333	4.333333333333333	5	4.333333333333333	3.6666666666666665	3.6666666666666665	5	5	4.666666666666667	4.666666666666667	3.3333333333333335	4.666666666666667	3.6666666666666665	4.333333333333333	5	4	5	4.333333333333333	5	5	4.666666666666667	4	4	3.3333333333333335	3.3333333333333335	4.666666666666667	4.666666666666667	4.333333333333333	4.666666666666667	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.666666666666667	5	4	4	5	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.333333333333333	5	4.666666666666667	4.666666666666667	4.666666666666667	5	5	


Effort expectancy * User intention

User intention	
3	4	4.666666666666667	5	4	4.666666666666667	4.333333333333333	4.666666666666667	4	3	5	5	4	5	4.666666666666667	3.6666666666666665	3.6666666666666665	3	4	4	2.6666666666666665	4	4.666666666666667	4.666666666666667	5	4.666666666666667	4	5	4.666666666666667	4.666666666666667	5	4.666666666666667	4.666666666666667	4	4.333333333333333	4.333333333333333	4.666666666666667	4	4.333333333333333	4.666666666666667	4.666666666666667	4.333333333333333	4.666666666666667	4.666666666666667	4.666666666666667	4	3.6666666666666665	4.666666666666667	4.333333333333333	3.6666666666666665	3.6666666666666665	5	5	4.666666666666667	4.666666666666667	3.3333333333333335	4.666666666666667	3.6666666666666665	4.333333333333333	5	4	5	4.333333333333333	5	5	4.666666666666667	4	4	3.3333333333333335	3.3333333333333335	4.666666666666667	4.666666666666667	4.333333333333333	4.666666666666667	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.666666666666667	5	4	4	5	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.333333333333333	5	4.666666666666667	4.666666666666667	4.666666666666667	5	5	


Facilitating conditions * User intention

User intention	
4.333333333333333	3	2.3333333333333335	4	4.333333333333333	4.333333333333333	5	3.6666666666666665	4.333333333333333	3	5	5	4.333333333333333	5	3.6666666666666665	5	5	4.333333333333333	4	4.333333333333333	3.6666666666666665	3.3333333333333335	4.333333333333333	4.666666666666667	4	4	4.333333333333333	4.666666666666667	5	4.333333333333333	4.666666666666667	4.666666666666667	5	5	4.333333333333333	5	5	5	5	4.333333333333333	4	4.333333333333333	5	5	4.333333333333333	4.333333333333333	4.666666666666667	5	4.333333333333333	3.6666666666666665	3.6666666666666665	5	5	4.666666666666667	4.666666666666667	3.3333333333333335	4.666666666666667	3.6666666666666665	4.333333333333333	5	4	5	4.333333333333333	5	5	4.666666666666667	4	4	3.3333333333333335	3.3333333333333335	4.666666666666667	4.666666666666667	4.333333333333333	4.666666666666667	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.666666666666667	5	4	4	5	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.333333333333333	5	4.666666666666667	4.666666666666667	4.666666666666667	5	5	


Social influence * User intention

User intention	
2	2.6666666666666665	4	3.3333333333333335	4	3	3.6666666666666665	3.6666666666666665	4	3	1	5	4.333333333333333	4.666666666666667	4.666666666666667	4.333333333333333	5	5	3	3.3333333333333335	2.6666666666666665	3	4	5	4.666666666666667	4.666666666666667	4.333333333333333	4.666666666666667	5	4.666666666666667	5	5	4.333333333333333	4	4	4.333333333333333	4.333333333333333	4	4.666666666666667	5	4	4.333333333333333	4.666666666666667	4.333333333333333	4	4	4	4.333333333333333	4.333333333333333	3.6666666666666665	3.6666666666666665	5	5	4.666666666666667	4.666666666666667	3.3333333333333335	4.666666666666667	3.6666666666666665	4.333333333333333	5	4	5	4.333333333333333	5	5	4.666666666666667	4	4	3.3333333333333335	3.3333333333333335	4.666666666666667	4.666666666666667	4.333333333333333	4.666666666666667	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.666666666666667	5	4	4	5	4.666666666666667	5	4.666666666666667	5	4.666666666666667	4.333333333333333	5	4.666666666666667	4.666666666666667	4.666666666666667	5	5	


image1.jpeg
Prifysgol Cymru

Y Drindod Dewi Sant
University of Wales
Trinity Saint David





image2.png
PRIFYSGOL CYMRU ——
Y Drindod Dewi Sant

UNIVERSITY OF WALES

Trinity Saint David





