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[bookmark: _Toc227783292]1. Introduction 
Business ethics and corporate social responsibility (CSR) are the key elements of contemporary business strategy, which dictate organisations to be transparent, sustainable, and accountable to all their stakeholders, including society and the environment (Porter and Kramer, 2024). Companies such as Tesla, Volkswagen and Toyota in the automotive sector show how these concepts can be practically applied in particular when it comes to sustainability efforts, ethical issues and compliance with regulations. This essay discusses these concepts and how they are applied in the automotive industry with a special concern on how CSR and business ethics help in making businesses successful.
[bookmark: _Toc227783293]2. Main Body 
[bookmark: _Toc227783294]2.1 Defining Business Ethics and CSR
Business Ethics is the term used to refer to principles and standards that help direct the behaviour of individuals and organisations within the business. It consists of making sure that companies conduct their activities in a way that is ethically right and aligned with ethical principles, including honesty, fairness, and respect towards stakeholders (Venkatraman et al., 2022). Business ethics also involves addressing such matters as the rights of employees, environmental issues, and healthy competition (Tay et al., 2021).
Corporate Social Responsibility (CSR) is a type of business model where companies make social and environmental issues a part of their practices and relationships with stakeholders (Ram et al., 2023). The idea behind CSR is to strike a balance between the interest of profit and the interest of the society whereby the businesses should make a positive contribution to the society, economy and the environment. Organizations practicing CSR can be interested in such aspects as environmental sustainability, fair working conditions, and community participation (Sell et al., 2024).
[bookmark: _Toc227783295]2.2 Explanation Using Models
[bookmark: _Toc227783296]Model 1: Triple Bottom Line (TBL) Framework
Triple Bottom Line (TBL) model, which was created by Elkington (1997), focuses on the idea that a business can and must go beyond profit (economic), people (social), and the planet (environmental). This integrated method is known to stimulate businesses to consider their influence in three aspects, including economic prosperity, environmental stewardship, and social equity (Venkatraman et al., 2022). Tesla is an example of how the TBL can be applied to the automotive industry to facilitate carbon-neutrality and electric vehicle (EV) technologies, and a lucrative business model (Ram et al., 2023).
[bookmark: _Toc227783297]Model 2: Carroll’s CSR Pyramid
CSR Pyramid by Carroll serves to provide a systematic approach to the CSR concept in 4 levels: economic responsibility, legal responsibility, ethical responsibility, and philanthropic responsibility (Carroll, 1991). The companies have to fulfill their economic responsibilities first and then they have to discharge their legal responsibilities. The ethical responsibility is doing what is right more than what the law enforces whereas the philanthropic responsibility urges the businesses to help in the well being of the society. An example of a company that was subject to ethical scrutiny is Volkswagen, which was unsuccessful in its ethical level despite being in line with economic and legal obligations due to its emission cheating scandal (Sell et al., 2024).
[bookmark: _Toc227783298]2.3 Application to Automotive Companies
With the shift to electric cars, heavy investment in renewable energy technologies, and a commitment to carbon neutrality, Tesla has placed itself at the forefront of sustainability within the automotive industry (Ram et al., 2023). The company has made significant strides toward reducing its carbon footprint by transitioning to electric vehicles (EVs) and focusing on renewable energy sources. Tesla’s commitment to sustainability goes beyond the products they sell; it also includes significant investments in the infrastructure necessary to support green technologies, such as solar energy solutions and EV charging networks. This application of the Triple Bottom Line (TBL) model is evident in Tesla’s approach to business, as they focus on not only profitability but also on social and environmental responsibility. Tesla aims to reduce emissions through its products while also ensuring its manufacturing processes adhere to sustainable practices, making it a leader in the push for a more sustainable automotive industry. Their commitment to carbon neutrality showcases how CSR and business ethics can align with both environmental impact and long-term profitability.
In contrast, Volkswagen offers a different example of CSR run amok. The dieselgate scandal revealed that the company manipulated emissions tests, a clear violation of business ethics and legal obligations (Venkatraman et al., 2022). This scandal had severe consequences, damaging the company’s reputation and eroding stakeholder trust. However, Volkswagen has taken steps to repair its image and improve its CSR efforts. The company has shifted its focus toward electric vehicles, aiming to meet global sustainability goals and reduce its carbon footprint. Despite the setbacks, Volkswagen is now actively working towards implementing more transparent and ethical practices within its operations.
Toyota, on the other hand, has long been an advocate of CSR, particularly in its environmental initiatives. The company has invested heavily in hydrogen fuel cell technology and hybrid technology, becoming one of the pioneers in the transition to greener vehicles. Toyota’s sustainability strategy is well-represented in its long-term promise to cut emissions and adopt sustainable approaches across its global operations (Tay et al., 2021). In addition to its environmental efforts, Toyota has also demonstrated its commitment to ethical responsibility by supporting local community development. This aligns with the philanthropic responsibility level of Carroll’s CSR Pyramid, showcasing Toyota's dedication not only to environmental sustainability but also to fostering social good.
[bookmark: _Toc227783299]3. Conclusion 
To sum up, business ethics and CSR are part and parcel of the contemporary business strategy, especially in the automotive industry. Through the case of Tesla, Volkswagen, and Toyota, one can determine that these concepts play a role in the long-term success of any business, providing it with sustainability, ethical operations, and trust of stakeholders. When companies position their operations in line with CSR principles, such as Toyota, they are likely to promote positive social and environmental change without losing profitability. With the automotive industry constantly developing, CSR and business ethics will become even more critical in determining industry standards and business conduct.
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