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Corporate and Social Responsibility
This is aimed towards companies to get them thinking about the impact of their business and how they are on the rest of society, this includes the environment and their own stakeholders. Corporate Social responsibility is a way for businesses to engage to a sustainable development by making considerations from an economic prospective as well as social and environmental benefits for all stakeholders. CSR can work in many different ways depending on the company and country. CRS is such a big thing it doesn’t only apply to companies but also covers other topics like, corporate governance, human rights, environmental effects, health and safety, working conditions finding ways to develop the economy. Without having corporate and social responsibility it would be hard to make improvements to anything. 
Introduction
As the world is developing consumers are being more aware of the impacts of the environment. In this essay the role of Corporate Social Responsibility to do with logistics will be discussed and what companies are doing different to make it more efficient to deliver their goods around the world. Companies such as DHL and Ups will be looked at. To do this sources such as text books and the internet will be used. DHL was founded by Adrian Dalsey, Larry Hillblom and Robert Lynn in 1969, Today DHL is known to be one of the world’s leading logistics company having employed 350,000 people in over 220 countries and delivering an estimated of 1,282,000,000 parcel per year. As the world’s largest leading Logistics Company it’s essential for DHL to find a way to be more efficient as they trade globally. This is why corporate responsibility plays a big part in the business. DHL have a strategy for 2020 which they would like to carry out and this is to create a social, economic and environmental value for the planet and stakeholders. For now they have 3 obstacles which they’d liked to overcome and they are;
1. Climate-neutral shipments transported
2. Efficiency enhancing technologies in their road fleet
3. Electricity from renewable energy sources
DHL want to set the standards for the transport sector for the future, to do this they plan to drive their business towards zero emissions logistics by 2050, however that’s not all DHL plan to do because by the year 2025 they want to improve on carbon efficacy by 50%, better than what they had in 2007.  They also want to change the way they deliver their products to peoples doorsteps, for example instead of using delivery vans they want to be using electric vehicles and bicycles for 70% of their first and last mile services. Another thing they want to do is make their customers supply chains greener and to do this they will have more than 50% of their sales incorporate Green Solutions. As they make their ways of transport more efficient DHL want to make a difference with the environment in general, they will do this by getting 80% of their employees to be part of GoGreen, this will include environmental and climate protection activities. One of the activities will get partners to plant one million tress every year to protect the forests. (DHL 2018)
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DHL Electric Van, (Google Images, 2018)

Transport
DHL are always willing to work with people that can come up with a way to help them improve how they transport their parcels. A client in the retail sector was looking on how to reduce the levels of carbon emissions in the UK while transport operations were carried out between distribution centre and suppliers. DHL worked with the customer to come up with a solution and get good results that are worthy. To reduce the usage of fuel and carbon emissions, they had picked the teardrop trailer as the green solution. This allowed the customer to have more stock on each trailer, reducing the amount of journeys that used to be made.  The trailer was designed to save fuel and be able to take more stock, they had sent out 399 aerodynamically designed teardrop trailer trucks and this helped lower customer’s carbon footprint by more than 2,000 tonnes each year. Being a big logistics company and by doing this they have reduced the amount of carbon dioxide that is given off into the atmosphere.
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Packaging
As people around the world purchase goods, businesses and people that sell products wrap the items before sending them off. The number of products being sent out on a daily basis is potentially going to be high so you can just imagine the amount of boxes and other foams of wrapping involved.  Customers sometimes receive parcels with boxes that are actually bigger than the product they have ordered.  DHL had been asked to be part of a project that evaluate the right-sized shipment packaging, this was by a customer in the United States that shipped an estimated 170,000 parcels per annum containing over 1million cases of product.  This now allows site complex cartonization systems to pick a correct sized box on demand for shipments of cases of product, also helps with the boxes being used properly and not leaving any wasted space. Another reason why this was good is because it reduces the number of shipment being made. This benefits both the customer and environment. 
UPS
Ups is also known as one of the world’s largest package delivery company, founded in USA 1907, employing more than 454,000 globally. As being one of the largest logistics company they must consider being corporate and responsible. Ups are trying to reduce greenhouse gas emissions from their facilities to their fleets. To make improvements the company has partnered up with government agencies, manufactures and non-profit organizations so they can continue making improvements and make things work. (UPS 2018)
Fuel-Efficient Fleets
Ups have a strong work force and also have private alternative fuel and good technology fleets. The company owns 110,000 delivery ground vehicles and have found ways to reduce the amount of fuel they use. One of the ways is by having a route planner which helps the driver deliver the packages in a more efficient way by not driving excess miles and also reduces the fuel used as well as lowering emissions, having their vehicles maintained on a regular basis also helps them being efficient. Ups have bought fuel-efficient aircraft which will also help with lowering emissions. Out of the 110,000 vehicles 7,000 of their vehicles are low-emissions vehicles which takes their sustainability profile ever further. Aircrafts can be noisy as they have really big engines and it can disturb people whether its day or night so what Ups have done is bought aircrafts that have a reduction in noise and for the aircrafts they already have, have been retrofitted to help with the noise. This is good because when they are loading and unloading goods they won’t cause much disturbance to people that are living close by, especially during the night. 
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Optimized Network
By reducing the distance requirements are meet to satisfy the customers, they also make the most of the energy they have so none of it is wasted. This is done by intermodal shifting. Intermodal is really good because it selects the best method of transportation to meet customer delivery time, it also allow them to reduce energy intensity. ORION (On-road Integrated Optimization and Navigation) plans the quickest routes which has a huge impact on fuel and emissions reduction.  This system is only fully active in the US, due to this method UPS have reduce up to 100 million driving miles and have saved a staggering 10 million gallons of fuel per year. This has helped lower greenhouse gas emissions by 100,000 metric tons.

Facilities
UPS have a strategy for reducing greenhouse gases and the facilities they have built help support it. They have also been awarded a gold certificate from the US green building council. UPS, global headquarters complex have earned the leadership in energy and environmental design. Another type of certificate they have received is the Energy star certificate from the US Environmental Protection Agency. They have earned these types of certificates because of the changes they have made to their ground vehicles and aircrafts to help reduce greenhouses gases and are still continuing to do so. Having more than 2,700 facilities UPS are always willing to take any kind of opportunity that will help with renewable energy and to reduce energy usage within their facilities. 

Conclusion
DHL and UPS are both big logistics companies, the two companies are trying to find ways to find a better way of being more corporate and socially responsible. As being a big logistics company, both companies must do their best from improving their services to coming up with ways on how they can reduce greenhouse gasses. DHL have a plan to drive their business towards zero emissions logistics by 2050 and also by 2025 improve carbon efficiency by 50%. This shows that they are committed to what they’re doing. DHL would also like to change how they deliver their products to people’s doorsteps, this will be done by using electric vehicles and bicycles for 70% of their last mile services. DHL have also reduced the size of their packaging and by doing this they have made more room for more parcels to be shipped at the same time this is good because they save more fuel hand the emission that is given off is reduced. On the other hand UPS are more advanced as they have already found ways on how to save fuel, reduced greenhouse gasses and improve their service. UPS have route planners which help the drivers delivering the goods find the quickest route, this then also helps with reducing the number of miles driven which then helps with reduction to fuel and greenhouse gasses.  7,000 of their vehicles are already low emissions vehicles, UPS have also made their aircrafts less noisy, this helps with noise pollution. UPS have also found a way to satisfy customers with on time delivery as well as making sure all the energy they use isn’t wasted, this is done by intermodal shifting, this picks the best method of transport which makes a good impact on delivery time.  The company has been awarded some certificates from the US Environmental protection Agency and the Green House Council because of how much they have done and the difference they have made. Both companies have made changes to how they deliver their goods, helping reduce Greenhouse gasses and satisfying their customers. DHL and UPS also have plans of how they will continue to make improvements. 
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