Task 3 – Source Evaluation Template 
Student Details
Name and student ID: CLARISSE MOSI MUZOZONA  2543825 
Topic chosen: The use of social media to promote businesses.
Title of source: MAGEMENT – Using Practice and Theory to Develop Skills. 8th Edition.
Author(s): DAVID BODDY
Year published: December 12, 2019, by Pearson.
How did you find this source?
(e.g. Google Scholar, library database, google)
Book.
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
I chose this book because the part of it is relevant to the topic and it is an academic source.
The part of the book is useful. Picked the keys points relevant to the topic to develop it by my own words.
The source talks about how social media helps collect quick feedback. Social media provides much potentially valuable data as users express and share their ‘likes’ about the products. Page 226. In additional to this, where the Saler use TikTok live to promote product, he shaws the product and functionality straight away and customers can give feedback, like, and comments on the screen which boost sales. Customer feedback can help the Saler to improve product functionality.

Advertising: Has traditionally been used transmitted the same massage to a large audience. This was impersonal, as there were no direct communications between advertiser and potential customers.
Social media data enables advertisers to send highly personalised messages to potentials customers about know preference with a friend’s recommendation and nearby store, or a website, where they can buy. Social media promotions encourage those considering a product to take the next step and buy it.  

Social media brings fans into direct contact with each other and evaluable way of building and maintaining loyalty which built Customer Relationship Management (CRM). Page 234


When was it published? Is it recent enough? Why?
December 12, 2019, by Pearson and it is recent enough and because the book has many contents for academic research.
Author Credibility
Who is the author? What are their qualifications or expertise?
DAVID BODDY is an author, formerly a Reader, and then a Researcher Fellow, at the Adam Smith Business School, University of Glasgow.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Ye, the source is reliable because it’s an academic source and the author has written many books.




5-Minute Presentation Structure
1. Introduce topic and source. 
2. Explain how you found the source.
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

