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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very easily and very quickly. In under 2 seconds the website opens and you can see its contents, such as the first page of the website and sub-pages, as well as the imaging used. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
There are 3 sub-pages, excluding the “Home” page (Eden Spa Harborne, 2014). A prospective customer may find it quite easy to navigate these, however, one cannot really see the names of all the sub-pages. For example, there is “The Spa” sub-page, then another one whose name cannot be read due to the map being placed right there and the last one where it can only be seen the last 2 letters “ct” assuming that is the “Contact” sub-page. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
No, a customer cannot make a booking via the webpage. There is no such option available through the webpage. The button that says “Visit us” takes the customer to the “Contact our Spa” sub-page which asks them to send an email with their enquiry, rather than just booking a treatment. The webpage states to call their number for the latest availability (Eden Spa Harborne, 2014).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
There are few improvements that could be made to the usability of the website, including making available for potential customers to book a treatment via the website, rather than contacting the spa – it is more efficient this way (Studio44, 2024). In plus, it could be easier for customers to navigate through the webpage if they could read everything. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The webpage does not look very pleasant due to the incorrect position of some images. For example, a potential customer cannot read the full motto at the top of the page due to the inconvenient position of the map placed there “your body de…”.  This is also leaving customers to not be able to read all the sub-pages available of the website. The texts, such as the “About us…” contents are not very easy to read, because of the text font and because of the map blocking the text. On the other hand, the webpage seems clearer on the phone and the images are not over texts or buttons – the texts are easy to read and the images are better. Thus, the phone version is much better than the computer one in terms of clarity, usability and also imagery.  

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The images used are not of a high quality, such as Full HD or 4K which makes the website to look poorly (Applied Global, 2024). There is some harmony to the webpage because of the colours used, such as the green shades, but the imagery is very rare and mediocre. The webpage presents 2 types of flowers for the home page, flowers that do not really go hand in hand. The images are often misplaced or put in a wrong way – such as being in the way of the texts, or buttons. There are no videos. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website has not made use of an online chat tool on the webpage. There is the “Visit Us” button which asks customer to send an email. At the “The Spa” section is a phone number which can be used to book an appointment. Having the option to send an email to enquire about the products or services can be effective, as well as calling, but not as effective as a chat tool. 

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are not very effective – the little square which is supposed to be the Facebook page of the business can be clicked but once opened it leads to nowhere because the page is not available (Facebook, 2025). There is also the little bird icon which is supposed to be Twitter (now called X) which can be opened and leads to the business’ page, but there are no posts which means that Eden Spa Harborne is not active on social media and does not really link with customers this way (X, 2025).

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are made clear to customers by clicking the button after the “The Spa” – the one that cannot be read due to the map – and there can be found the treatments offered by Eden Spa. This is actually not very clear and some customers may decide to leave the page before seeing this, as it is not made clear, but rather it makes navigation a bit confusing. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The customers reviews are not made available on the webpage. If a potential customer wants to see the reviews of other people they would have to do some research as the website does not provide this. There are only 2 5-star reviews from 2016, so these are not up to date (Yell, 2016).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality by reading the little “About us...” text from the “The Spa” sub-page. It states that there is a professional and friendly environment and that they deliver exceptional quality (Eden Spa Harborne, 2014). Based on company’s little description I would recommend it to a friend or family as it talks very highly about their products and services. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clear to customers and can be found next to the treatments. The facial prices range from £29 to £45 which may seem like a fair price. A manicure is between £25 and £35 depending on the chosen product and this is also within the price range across the country (Wecasa, 2024). The prices seem to reflect the service and product offered and being within the range. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa

	
	2. Treatments 

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No, when typing “Spa and treatments in Birmingham” the company’s website does not appear in the top ten websites. However, when typing “Spa and treatments Harborne” into google, the company’s website appears at the bottom of the page. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, the websites still have relevance in modern UK business, especially in this modern era. The reason for this is because most of the people are using the online facilities, including social media and google to search for what they need – including shopping, activities or even to search for a place to have a relaxing day at spa (Heallist, 2025). It is much easier and more time-efficient this way, the online way, to book an appointment, rather than to go to the place and do this. In plus, if the website is clear and detailed, the customers can find all the information there and this makes the process even quicker and clearer (Amelia, 2023).

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The website of the Eden Spa Harborne can be improved by making sure that all the texts, buttons and sub-pages are clear and easy to read for customers both on the computer and phone. It is very important for the website to be clear so customers can easily find what they need – having the map over texts is not pleasant looking nor efficient. In plus, having the option to book online is also a good idea because people prefer to do this, rather than to call or to go in person to the place (Booking Hound, 2024).
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