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Chapter 1: Introduction 
1.1 Research Background 
Corporate Social responsibility can be defined as the self-regulation of businesses, which has the major aim of having positive impacts on the environment and the society in which an organisation operates (Reckmann, 2022). It increases or enhances the social accountability of the firms and enables the company to embrace diversity, and eco-friendly practices and promote equality and similar other aspects that positively affect the community. 
It is believed that the performance of an organisation can be enhanced with the help of effective CSR practices. It reduces errors by the organisation and helps maintain the reputation of the firms in the market (Siddiq and Javed, 2014). 
[bookmark: _Toc112335476]1.2 Company Background
Coca-Cola is one of the largest and most popular organisations selling soft drink items on the market. The organisation has its headquarters located in Georgia Atlanta and the company was founded in the year 1892 (Coca-Cola Company, 2022). Coca-cola operates in more than 200 countries across the globe offering a large number of beverages to its customers. $38.66 billion has been the revenue generated by the company in the year 2021 which is a remarkable increase compared to the previous year (Statista, 2022).
[bookmark: _Toc112335477]1.3 Significance of the research 
The emission of greenhouse gas by Coca-Cola has been found to have increased from 5.24 million metric tons to 5.49 million metric tons in the year 2021. This helps to realise that the company lacks in CSR effectiveness. Therefore, the same need to be focused on and improved in order to reduce negative impacts on the society and environment. Personal curiosity concerning the topic of CSR has been another reason for the selection of this topic. Through this research recommendation for improving CSR practices will be suggested to Coca Cola which can be utilised by other firms as well.  
[bookmark: _Toc112335478]1.4 Purpose of the research
The main issue in this research report is the challenges faced by the management of Coca-Cola while conducting a well-planned CSR activity. It is an issue because most organisations in the industry face challenges regarding lack of information and problem identification, which ultimately results in the failure of the CSR activity. Currently, it is an issue because the average surface temperature in the United Kingdom has increased by 1.2°C and brands like Coca-Cola had to take this seriously (Climate Change Committee, 2022). In this research report, the challenges, as well as the strategies, will be discussed regarding CSR activities. 
[bookmark: _Toc112335479]1.5 Research Aim
The aim of this research is to investigate the ways Corporate Social Responsibility affects the growth and development of Coca-Cola. 
[bookmark: _Toc112335480]1.6 Objectives
· To understand the concept of Corporate Social Responsibilities (CSR) and its importance in Coca Cola 
· To investigate the impact of CSR practices in Coca-Cola on the growth and development of the organisation
· To identify suitable strategies that can improve CSR practices in Coca-Cola. 
[bookmark: _Toc112335481]1.7 Research Questions
· What is Corporate Social Responsibility and what is the importance of the same in Coca-Cola? 
· How do CSR practices in Coca-Cola affect the growth and development of the organisation?
· What are the suitable strategies that can be suggested to Coca-Cola for improving its CSR practices? 



[bookmark: _Toc112335482]Chapter 2: Literature Review 
[bookmark: _Toc112335483]2.1 Concept of Corporate Social Responsibilities and their importance in the organisation. 
 As stated by Zaman et al. (2022), corporate social responsibilities can be defined as the approach of a business toward the well-being of the environment, society and the employees of an organisation. The business conducts CSR activities in order to reflect its responsibility towards the community and the consumers, which highly affects the public image of the organisation. There are different characteristics of CSR activities that directly and indirectly provide benefits to the business. According to a research report by Carroll (2021), the main feature of CSR activity is the protection of the environment by spreading awareness about reducing waste. Similarly, promoting a sense of ethical responsibility is one of the significant features of CSR and enables businesses to treat their consumers well. On the other hand, there is some highlighting importance of the CSR activities from which the businesses are benefited. With some effective CSR strategies, the business is able to put a positive impact on the community, which affects its overall brand image. Other than this, business is able to increase customer loyalty that accelerates the overall revenue generation the business. 
[bookmark: _Toc112335484]2.2 Impacts of Corporate Social Responsibilities on the growth of a business
There are positive and negative impacts of CSR activities on the growth and development of the business. It is the prime responsibility of the management of a business to make full use of those positive impacts. As per the research report of He et al. (2019), CRS activities are highly impactful in spreading brand awareness within the market, which is necessary to increase customer acquisition. Additionally, CSR activities are beneficial for attracting new talents and retaining old employees, which is an approach to maintaining the employee turnover rate. However, some negative impacts on the growth of the business as well. Stated by Mokadem and Muwafak (2020), the CSR activities can cost very high to a business organisation and that can affect the other important functions of the firm. Therefore, the business might face a lack of operating capital, which can make its management inefficient while performing. 
[bookmark: _Toc112335485]2.3 Strategies used by the business to improve their CSR activities. 
Some highlighted challenges while conducting CSR activities and those can be mitigated by the proper implementation of the strategies. Due to a lack of resources, most of the CSR activities conducted by the management of a particular business fail to put any kind of serious impact on the development and growth. Similarly, the lack of information about the local laws where the CSR activities will be conducted creates several conflicts that put questions on the efficiency of the business. However, there are different strategies that can be used to overcome those challenges and make CSR activities more impactful for the business. According to a research report by Siregar (2021), the management of the organisation must formulate CSR activity plans associated with the long-term goals of the business. The CSR strategies should be planned by proper identification of the problems that the community and the consumers are facing. It is highly necessary for the management of the organisation to conduct such CSR activities on which the employees should feel proud and ultimately, they can contribute some valuable efforts to the long-term objectives of the firm.  
[bookmark: _Toc112335486]2.4 Models and theories. 
Carroll’s theory of CSR is one of the important concepts that should be followed by the management of an organisation in order to plan a proper strategy. As per a research report by Štreimikienė and Ahmed (2021), there are mainly four responsibilities that the business had to follow while planning a CSR activity, which is classified as economic, legal, ethical and philanthropic. Economical responsibility refers to the main motive of a business to earn profit from the product and the services they are selling. Legal responsibilities refer to the practice of adhering to the legislations guided by the government of a region and similarly spreading awareness about it. Ethical responsibilities refer to the protection of the employee as well as consumers' rights while doing business. Lastly, philanthropic responsibilities are the approach to add some value to the community as well as increase the standard of living. 

Figure 1: Carroll’s theory of CSR
(Source: Inspired from Štreimikienė and Ahmed, 2021)
Similarly, before planning any kind of CSR activities the management of a business must refer to the model of the stakeholder matrix. According to a research report by Nguyen and Mohamed (2018), mainly four stakeholders in a business are employees, investors, consumers and suppliers. As per the stakeholder matrix, the management of the business must coordinate with them based on their interest and power. 
[bookmark: _Toc112335487]2.5 Literature Gap
A literature gap has been generated due to the incomplete information about the challenges that most organisation faces while planning a detailed CSR strategy. In order to mitigate this literature gap among the readers, most of the focus is directed on the challenges and in addition, theories and models are described in detail.  
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[bookmark: _Toc112335488]Impacts of Corporate Social Responsibilities on the growth of a business
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Figure 2: Conceptual Framework
(Source: Created by the learner)


[bookmark: _Toc112335489]Chapter 3: Methodology 
This chapter will involve discussing the methods that will be followed for the collection of data and developing insight about the same. The Saunders research onion steps will be adhered to in formulating the methodology of this study. 
[bookmark: _Toc112335490]3.1 Research Philosophy 
In order to investigate the impact of CSR on organisational growth and development on Coca Cola this research will abide by the positivism research philosophy (Collins and Hussey, 2003). This philosophy enables to development of an understanding of a phenomenon by gathering factual data about the same and maintaining the objectivity of the study.  Interpretivism makes use of inappropriate philosophy has been avoided due to its adherence to subjective constructs that might lead to bias inclusion in the final findings of the research. 
[bookmark: _Toc112335491]3.2 Research Paradigm
Epistemology can be defined as the philosophical branch that is used to evaluate knowledge and examine reality and it will be used for this research. This one of the research paradigms that is effective for a phenomenon which tends to derive a factual understanding of concepts and simultaneously develop in-depth insight about the same. 
[bookmark: _Toc112335492]3.3 Research Approach 
A deductive research approach will be referred to in this research where initially hypotheses are set followed by their verification leading finally to their acceptance or rejection. This research approach is efficient for studying relations that evaluate the impact of different variables on a particular construct and this has been the major behind the selection of this approach (research-methodology, 2022). 
[bookmark: _Toc112335493]3.4 Research Methodology
Primary data collection will be done to accumulate first-hand knowledge concerning the ways CSR impacts organisational development and growth in the context of Coca-Cola. Quantitative data will be gathered through the primary method, which is beneficial for finding generalisation to a larger population and ensuring high objective standards (Basias and Pollalis, 2018). Secondary data collection that helps gather reliable and valid data from published sources like books, magazines, articles and journals will be additionally done for this research (research-methodology, 2022). Qualitative data will be considered for the same as it helps developed the topic and develop an in-depth understanding of the phenomenon. 
[bookmark: _Toc112335494]3.5 Research Strategy 
A survey will be done on the research participants, which is the strategy to be followed for evaluating this topic. This research strategy is advantageous as quickly data can be gathered from a large number of participants. As it allows assigning numbers to the data, it tends to reduce the bias that might be incorporated following the qualitative interview method for the collection of data. Additionally, the interview is more time-consuming and expensive.
[bookmark: _Toc112335495]3.6 Sampling methods 
A random probability sampling method will be utilised for the selection of 20 potential employees of the organisation as the sample for inclusion in this study. The random Probability Sampling technique helps gather a pool of samples that is free from bias (Saunders et al., 2009). 
[bookmark: _Toc112335496]3.7 Data Collection tools 
A questionnaire will be used as the tool in this research for the collection of data as it is considered the best tool for gathering information about any phenomenon. Attitudes, knowledge and opinion of participants can be effectively accumulated within a shorter time duration when a questionnaire is used.
[bookmark: _Toc112335497]3.8 Data Analysis and interpretation  
The primary data of the research will be statistically analysed using the frequency distribution technique of analysis. Using this numerical analysis method, the data can be showcased using effective graphs and tables enabling the understanding of the findings of the research with greater ease. A thematic analysis technique will be used for the analysis of secondary data, which will involve identifying the major themes of the relevant topic and accordingly analysing the same (Terry et al., 2017). Although thematic analysis is flexible and provides the opportunity for interpreting qualitative and quantitative data it is more appropriate for qualitative data and therefore it will be used. 
[bookmark: _Toc112335498]3.9 Time Prospects  
	Activities 
	Week-1 
	Week-2
	Week-3
	Week-4
	Week-5
	Week-6
	Week-7
	Week-8

	Setting the Aim and Objectives of the study 
	
	
	
	
	
	
	
	

	Introduction 
	
	
	
	
	
	
	
	

	Literature Review 
	
	
	
	
	
	
	
	

	Methodology 
	
	
	
	
	
	
	
	

	Data Collection or accumulation 
	
	
	
	
	
	
	
	

	Analysis of research findings  
	
	
	
	
	
	
	
	

	Discussion 
	
	
	
	
	
	
	
	

	Concluding the study and providing recommendations 
	
	
	
	
	
	
	
	


Table 1: Timeline
(Source: Created by the learner)
	Activities 
	Dates (Duration) 
	 Comments

	Setting the aim and objective of the study 
	Week 1
	Formulation of Aim and research objectives 

	Introduction 
	Week 1 and 2
	The research background, the rationale for the study and its significance will be stated 

	Writing of the literature review Chapter 
	Week 2 and 3 
	Identification of relevant literature from Scholar articles and authentic websites and writing down the same. 

	Setting research methodology 
	Week 4 
	The data collection methods, sampling and ways to analyse the data will be identified. 

	Data Collection for the research
	Week 5 and 6  
	Collection of face-to-face data using the survey method and gathering secondary data will be done.  

	Findings and Analysis 
	Week 6 and 7 
	The findings will be represented in tables and appropriately analysed.  

	Writing the Discussion 
	Week 7 
	The discussion about the findings and linking the same with the literature review will be done. 

	Conclusion and Recommendation  
	Week 8
	This chapter will discuss whether the objectives of the study could be achieved. 


Table 2: Activities and comments
(Source: Created by the learner)
[bookmark: _Toc112335499]3.10 Ethical Consideration
Ethical considerations in research are important as they ensure that there are no malpractices involved in the research and that it does not harm others (Bos, 2020). Prior participant consent will be taken in this research to realise that none of them is forcefully participating. Confidentiality of the data gathered will be confirmed by following Data Protection Act. This research will avoid manipulating data and following any other dishonest methods for the completion of the project. 


[bookmark: _Toc112335500]Chapter 4: Conclusion
CSR activities play an important role in the overall development of the business as it mainly focuses on external factors. In order to make a detailed and integrated CSR plan, the management of an organisation has to analyse the problems that the consumers are facing currently. Similarly, they have to maintain basic responsibilities, which include economic, legal, ethical and philanthropic. However, the management of a business has to look after their employees and conduct those strategies only upon which they feel proud and able to contribute their valuable efforts. The most highlighted advantage of conducting CSR activities is the building of a positive brand image, which is necessary for the fast growth of a business. 
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