Research Proposal


Introduction to the Proposed Research


For my dissertation, I decided that the best course of action for me would be to research and write about something that I have a particularly good interest in and have good knowledge about and so, I will be researching the impact of role models in marketing in Disney as Disney princesses are a lot different to what they used to be, and opinions of role models and Disney princesses have changed drastically in the last decade.

The background to the subject area of my dissertation will be showing that Disney princesses are a lot different to how they used to be and they, along with other role models in Disney films influence a wide and varying audience. Disney films are world-renowned and are massively popular with children but also with adults and so, they impact upon and influence many people. Several Disney princesses in their respective films have shown positive characteristics and are shown as honest, strong and powerful women, and this sets a good example to young girls and does away with damaging stereotypes that women have been labelled with for years. However, on the other hand, along with Disney films generating immense popularity with their strong female roles, other films created by Disney have produced negative criticism over other roles. For example, Brocklebank (2000) extensively looks at the story of Mulan, the story of a young Asian girl that infiltrates the emperor’s army in her father’s place to bring “honour” after several times that she let the family down by not complying to then-traditional expectations of Asian women. In stark contrast to what is seen as the perfect woman for this time; an obedient, submissive and compliant woman, Mulan ‘breaks the mould’ and instead, becomes a pivotal and fundamental character within the film and she practically singlehandedly helped defeat the main antagonist of the film, bringing an end to the war, saving the emperor and bringing honour to her family. 


The industry that I will be introducing will be the media entertainment industry, and the organisation that I will be introducing will be Disney. NASDAQ (2021) states that Disney falls under the consumer services sector and the sample that I have chosen to investigate would be mainly females, specifically between the ages of 18 – 30 so that it provides me with a wider range of perspectives and opinions, and I believe that the difference in age range would provide me with different experiences that I can investigate.

After conducting a brief literature review, I have identified that there is research in abundance on this topic with several books and articles looking at Disney princesses and the numerous implications of how their portrayal has impacted young women, how Disney has “addressed the patriarchy its own legacy cemented” and how Disney has changed from pitching female characters as passive and docile: to now being leading and strong characters at the forefront of their films. I believe that the current literature is strong and informative being as current as 2020 and additional research from 2007 and further back that tackles a very current and relevant issue. Furthermore, I believe that my research will add to this field and add to the current literature, reinforcing points highlighted by other researchers but doing so in a way that demonstrates how female attitudes have changed while also highlighting how female characters are now front and centre for Disney just as popular male characters are. 

I have settled on an interpretivism approach to my research, and I have decided that qualitative data would provide me with the best research for my independent project as well. Because my chosen sample is females aged 18 – 30, I believe that qualitative data i.e., their individual thoughts and opinions, will provide me with the information I require to complete my research. The interpretivism approach would allow me to process and understand the research in my own way but also, any individuals that view the research after its completion can interpret it in their own understanding and offer a different perspective of the information.
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