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Executive summary
In this report, highlights of how social and digital media have affected organisations and in which various ways businesses are able to reach out to a number of customers at the same time have been briefly outlined. As discussed in this report the advantages and disadvantages of various social media tools on organisations are clearly highlighted. Authentic information has been included in this report in relation to the general topic of discussion. 
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[bookmark: _heading=h.6js83xpoez9x][bookmark: _Toc184928261]Introduction  
This report mainly centred on the effects of digital and social media in the operations of organisations concerning the opportunities that organisations have to extend to the customers. Besides that, the pros and cons of some of the commonly used social media tools which are used by businesses will also be evaluated in this report. 
[bookmark: _heading=h.vj0wzcv8v5g7][bookmark: _Toc184928262]The influence of social and digital media in reaching a wider customer base   
The paper shows that digital and social media deeply impact the capability of a business to build relationships with a new clientele base. It helps by making a point where firms can address global customers and immediately get their attention about their business besides increasing brand visibility. Digital and social media are also used for harnessing the power of the concept of user-generated content whereas multiple targeted operating advertising for reaching out to some particular classes of population (Dwivedi et al., 2021). Further, it has been observed that social and digital media in assisting to develop a loyal customer base as well as increasing the rate of sales for the organisation to improve their revenue.
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Figure 1: Benefits of social media
(Source: Educba.com, 2024)
The primary waste through which social and digital media can help companies reach a wide customer base is by increasing the visibility of the brand. The presence of multiple social media platforms enables firms to demonstrate their services or products to a huge pool of users, which automatically boosts brand awareness. It also helps in increasing brand recognition across several demographics. Along with that, it has been observed that social and digital media also help in targeted advertising. In other words, precise targeting options are available on different social media platforms (Dolega et al., 2021). It allows organisations to emphasise specific consumer segmentation based on their behaviours, interests, maximum advertising relevance and demographics.
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Figure 2:  Global users of social media 
(Source: Educba.com, 2024)
On the other hand, it has been noted that consistent content strategies, which are maintaining a proper and consistent posting schedule with appropriate and high-quality content are significant for an organisation to sustain their customer engagement procedure. It is also significant for businesses to actively respond to questions, concerns and comments to build trust among customers regarding the brand (Jomswsge.com, 2024). Social media also enables organisations to easily connect with their consumers while improving brand awareness and simultaneously influencing the attitudes of their customers. 
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Figure 3: Monthly active users of social media 
(Source: Educba.com, 2024)
[bookmark: _heading=h.eayvvs30jnuh][bookmark: _Toc184928263]The advantages and disadvantages of different social media tools  
[bookmark: _heading=h.xajnwjf9fjm3][bookmark: _Toc184928264]Advantages
Different social media tools help in increasing customer engagement by offering the facilities of several interactive features such as likes, and comments while also giving the option of direct messaging, which facilitates real-time communication with consumers. This eventually helps in fostering a sense of connection while building a loyal customer base. Social media tools like Hootsuite can help businesses manage multiple platforms while helping to schedule posts accordingly (Malinao, 2024). Organisations can also use influential marketing while collaborating with multiple social media influencers who can help increase the reach of the business while offering credibility in leveraging and establishing customers’ trust (Leung et al., 2022). Brandwatch is another social media tool which is helpful for organisations in terms of sentiment analysis and understanding the needs and requirements of their customers. 
There are certain social media tools which help businesses encourage consumers to share their experience with the firm through reviews and posts on social media. This can help in organically generating valuable content along with social proof on behalf of the business. Social listening tools also enable companies to monitor the sentiments of their consumers by gathering feedback as well as identifying emerging market trends so as to improve their services or products. The benefit of using Buffer as a social media tool is that it can help companies with content scheduling as well as analytics so that the changing dynamics of the market trends can be easily identified (Kedi et al., 2024). Effective utilisation of different social media platforms like Twitter, Instagram, YouTube, Facebook and LinkedIn can assist companies to reach out to a diverse customer base and this entirely depends on the preferable channels used by their target audiences (Macarthy, 2021). 
The advantage of using Hubspot is that it can help organisations by improving their process of social monitoring and it also offers an effective strategy through which organisations can directly interact with customers and understand the problems faced by them (Fuks, 2024). Firms can also benefit by using Canva for graphic design to attract potential customers. This is a low-cost advertising system which not only reduces the costs of organisations it also helps in maintaining the cost-effectiveness of the brand while aiding the brand in terms of competitive advantage. Creative and engaging content has the potential to go viral easily, which can rapidly expand the reach of the organisation with the help of organic sharing (Contentmarketinginstitute.com, 2021). This strategy is not only affordable but also convenient for organisations in terms of running their business smoothly. 
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Figure 4: The advantages and disadvantages of social media tools 
(Source: Aplustopper.com, 2022)
[bookmark: _heading=h.oqfyrf18ccju][bookmark: _Toc184928265]Disadvantages  
It becomes difficult for organisations to keep track on a regular basis of their key performance indicators (KPIs). As a result of this, there are huge chances that the engagement level, reach and conversion rate, if not evaluated properly, can fall. In addition to that, the ineffectiveness of different social media campaigns with the help of different social media tools can also result in creating a bad image of the company among customers (Researchgate.net, 2023). The benefit of social media tools is that they can help organisations in developing their customer base, however, the drawback of social media tools is that the company have to keep track of records of the same in order to meet the target profit. 
Completely relying on these social media tools and not maintaining proper records can hamper the entire business. It is also a challenging factor on the part of the organisations to increase repeat customers by completely depending on social media tools and not directly approaching the customers (Yap et al., 2021). It becomes problematic to target the right customer base, and the presence of limitations in the algorithms of social media tools generally restricts organic reach. It is a complete "platform-specific user demographics” whose navigation and proper utilisation to generate constant consent is difficult.
[bookmark: _heading=h.w03t3thc4yi][bookmark: _Toc184928266]Conclusion  
The drawbacks and benefits of using different social media tools have been mentioned along with different examples of different social media tools which has been helpful for different companies. In this report, the influence of social and digital media has been highlighted thoroughly.
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Comparison Table

A Online access to digital tools and tech-
niques help to find new markets globally
creating a wide customer base.

A A digital marketing campaign can be
cost-effective than traditional marketing
methods.

A Proper strategies on social media con-
tent management help to build customer
loyalty with customized and engaging
messages

A The conversion from promotion to pur-
chase is better in digital marketing as it
offers better access with the flexibility of
time and loc:

Disadvantages

A The right knowledge and skills to handle
digital tools and techniques are required
for successful marketing campaigns and
sales.

A Digital marketing campaigns can be
time-consuming due to planning suitable
tactics and strategies.

A Reaching a global audience also increas-
es competition with global brands.

A Online access allows the possibility of
any negative reviews or complaints to be
visible to target customers, affecting





image1.png
Benefits of Social Media Marketing
. Worldwide 2023

Increased Increased  Generated Developed  Improved
Exposure Traffic Leads  Loyal Fans Sales




