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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The suited cars website loads easily and quickly with minimal delays. Pages and images display smoothly on both mobile devices and desktop. Overall, it is efficient and fast to load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Ther suited cars website contains several subpages, such as services, about and contact page. These pages can be easily navigated by prospective customers by the top menu bar which is clearly labelled making it straightforward for all users.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: All customers can make a booking directly through the subpage on the website. The booking form is easy to find and simple to fill out. Simply requires average journey miles, vehicle model and then confirm a reservation. Overall, this makes it hassle free and convenient for all customers.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: one Improvement for better usability for the website can be improved customer support such as adding a live chat feature. Another improvement can be adding text to speech features for customers who require additional support or adding larger font sizes. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a pleasant and professional design that looks pleasant on both mobile and desktop. The difference is on a computer images and text appear larger with more spacing, however mobile use is more compact together. The appearance on a computer would have a better visual appearance due to the wider layout.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses high quality images creating good imagery glorifying their vehicles and services being offered creating a professional image and impression. Videos on the website are very limited which could be a factor of limited customer engagement. The colour is clean with being black, white and gold giving it a luxury look for its high-end vehicles. Overall, these factors make the website appealing and giving it a positive customer attention.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool. Adding an online chat tool will massively improve customer support as it will allow instant responses from customers about any general query including booking enquires or support. Without it, customers must rely on forms or calls which generally have delays making it slower and inefficient for customer experience.


	Question 2d – How effective are the social media links on the website?


	Answer:  The website does include clear social media links to both Instagram and Facebook. These links allow customers to engage allowing them to view recent updates. This allows the website to expand brand visibility and allow customers to be more interactive

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are clearly offered and presented through a clear labelled menu option and detailed service description on the homepage to allow customers to quickly understand what is offered. Overall, this ensures improved usability for customers and minimal confusion on products and services.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are made available on their website and on platforms like Cylex. Cylex shows over 80 positive reviews expressing high quality services and wrapping been done consistently. Several customer testimonials are on the website from early 2025 showing they are up to date and recent.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the service is presented as high quality through a well-designed website, luxury vehicle images, clear service descriptions and over 80 positive reviews. Personally, I would use and offer this website to friends/family for special occasions or business use due to their high-quality services and reliability and it is very ideal as it is easy to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the website does not clearly list prices; customers are advised to request a quote through the booking form. This allows to tailor specific pricing depending on journey details, vehicle model and the service type. Pricing not being displayed may show more flexibility from the website as quotes are personalised to each customer need rather them being fixed or being overpriced.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.luxury

	
	2.chauffeur

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The suited cars website does not appear in the top 10 results. The listings are the local businesses such as amber luxury travel and MKL chauffeurs.


	 Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: in my opinion, websites are highly relevant in modern UK businesses. Websites allow an easy access for information, bookings and brand visibility to be seen from their use of internet access from anywhere around the world whether that’s at home or holiday. Websites also establish professionalism and credibility as past customers share reviews and answer general enquires which can be publicly seen allowing a wider reach audience. Overall, this makes it highly relevant as it allows long term growth for the business and allows potential customers to have some trust from reviews even before using the product or service. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: one key recommendation to improve the suited cars website is to add a live chat feature. This will allow customers/users to instantly communicate with any enquiry and support for easy guidance or questions without having to wait several hours/days waiting for a reply to an online form. Instant reply from the live feature increases trust and reduce frustration from waiting hours which overall benefits the company as it increases customer satisfaction.
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