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Thank you for downloading your free extract pages from this report, you will shortly receive the analysis to the email address you provided.
This report is essential intelligence for any organisation seeking to create and manage an effective social media policy that not only builds your brand's reputation but can also preserve it if a crisis does occur. 
This report will help you:
· Build your company's reputation - with detailed insight from social media and CSR experts you'll receive proven tools and methods to build a reputation that will enhance your credibility and trust in the industry
· Create a strategy that works both now and in the future - With detailed reflections on social media and how it affects corporations plus insight into the critical issues that lie ahead, you can create the strategy that works for you now and in the future
· Be prepared - you will receive detailed case studies of how companies have responded to social media trends, giving you the ‘do's and don'ts' for your company
· Discover how to respond if a crisis hits - you'll receive insight into the many different strategies that both company's and NGOs use when using social media
· Safeguard your share price by discovering strategic communication methods that will help identify potential threats and avoid crises from escalating
· Save money and time - this document has taken months and a lot of £££s to research, meaning you don't have to.
Hurry! Get your copy of this report for £695. Get your copy now
If the complimentary analysis email is not in your inbox in the next couple of minutes please check your junk folder as it may have landed there. If so please add us to your safe sender list to ensure you receive all the latest news and analysis straight to your inbox. 
For further information, please contact:
Nicola Reece
Marketing Executive
Ethical Corporation
T: +44 (0)20 7375 7213
E: nicola.reece@ethicalcorp.com
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peer review
This is a good report; definitely a solid and worthwhile piece of work. There is an impressive list of interviewees, and the authors provide broad ranging and relevant citations.
Bill Tolany Head Of Promotional Commerce
Whole Foods Market 
Price:      £695
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