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Introduction
The marketing strategies of Marriott International and Premier Inn Hotels are examined in this essay. There are a lot of reasons why these two hotels are popular. 
Discussion
The Marriott International corporation was founded by the Marriotts. The company was founded in 1927 and is in Maryland. It is one of the most respected organizations in the industry. It has 30 brands that are spread across 8000 properties. Marriott manages 2149 and has twenty hotel reservation centers. 
Similarly, The Travel Inn chain was established in 1987 by Whitbread to compete with Travelodge. It has more than 72000 rooms and 800 hotels in the UK. It competes with Travelodge and Ibis hotels in a variety of locations. 
Marriott International, Inc. was formed after Marriott Corporation was separated into two companies. Marriott is a part of Host Marriott Corporation. The brands of hotels are owned by New World Development. They had an agreement with the hotel company to manage the hotels. The inauguration of George W. Bush was held at Marriott International. After implementing a smoking ban at its buildings in the U.S. and Canada, Marriott became the first hotel chain to serve trans-fat-free food. Marriott plans to add over 600 hotels by the year 2015. Marriott will not include adult movies in its video-on-demand system. The tallest hotel was named after it. The practice of high charging fees was not beneficial in the long run. Marriott acquired a hotel. The hotels were bought by the company. There was a data breach in February 2020 and contact information was stolen. The company instituted new hygiene standards in April 2020 due to the Coronavirus Pandemic. Global Occupancy went down during the Pandemic. The company's brand-new 21-story headquarters building on Wisconsin Avenue will open to the public on September 21. Working Mother named Marriott International one of the "Top 75 Companies for Executive Women" in November 2020. Marriott was included in the list of the 100 Most Powerful People in Global Hospitality. Marriott International wants to reach net zero emissions by the year 2050. The Marriott International's Luxury Collection includes several notable hotels, including Hotel Alfonso XIII, IVY Hotel + Residences, Hotel Imperial, ITC Grand Chola, Marqués de Riscal Hotel, The Nines, Palace Hotel, San Francisco, The Park Tower Knightsbridge Hotel, Phoenician Resort, As of December 31, 2020, 118 hotels with 23,243 rooms were under this brand. Most of its hotels are in historic buildings. Notable designers are enlisted by the brand to craft luxurious travel accessories, which are only available on the brand's website. The ITT luxury collection brand was launched in 1992 with 28 of the most expensive hotels on the list. CIGA was a European luxury property before being taken over by ITT Sheraton Hotels and Resorts in 1994. The Luxury Collection folded CIGA hotels into it. The luxury collection brand used the original CIGA logo, the four horses of St. Mark. It started an advertising campaign in 2011. The brand signed a model as its spokesman. A $700 million property renovation project was launched in 2015. The theme park division of Marriott was sold in 1984 and is now associated with national theme park chains. Marriott Bonvoy is a loyalty program that was formed after the merger of Marriott's three former rewards programs. Air miles were given to members instead of reward points.
Marriott International has a strategy to promote its company. Its focus is to market itself more effectively using online tools. It has been working to make it a better place to do business. Marriott has a hotel chain that highlights comfort, care, and richness. Luxurious rooms and lodging services, along with a relaxed atmosphere, can be found in the hotel chain, according to the advertisements. Marriott International's Golden Rule category branding campaign has Courtyard by Marriott, Spring Hill Suites, Four Points, and a few others. The creation of the Marriott Global Cleanliness Council will further improve Marriott's reputation for having a high standard of hotel hygiene. Marriott wants to create the next level of international hotel standards so that consumers and Marriott associates aren't at risk. Marriott guests can request special room service, which is sent directly to the door to make room service more accessible, and they can access their rooms with their phones. Marriott has always been about making guests and associates safe, and the discussion today is related to Covid-19 the guests want the hotel to be a great place to stay.
In comparison, Premier Inn started trading in 1987. The first site to open was in Basildon. In 2004, the hotel chain was acquired by the company, and 141 hotels have been added to the portfolio. Every hotel was renamed "Premier Travel Inn" by the company. In 2005, the 500th hotel was opened by Premier Travel Inn in Hemel Hempstead. The Holiday Inn hotels in England and Wales were purchased by the Travel Inns. A new bedroom design was launched by the premier Travel Inn to move away from the differences between "Travel Inn" and "Premier Lodge". The business accounted for more than 70% of the company's earnings by the time it was shortened to "premier Inn" in 2007. The purchase of Golden Tulip UK included six hotels in the UK under the Golden Tulip and Tulip Inn brands. The expansion of the Premier Inn in London was announced in April 2008 and the 600th hotel opened in 2011. Most of the sites were in less prominent places. The 700th premier Inn was opened in Kingston-upon-Thames, London. The company plans to open 85,000 bedrooms in the UK by 2020.
In 2006 there was a joint venture between Premier Inn and the Emirates Group that is in the Gulf-Continent Council region. The first step to expand the brand was taken in Britain. The Premier Inn has locations in the UK, Ireland, the United Arab Emirates, and Germany.
The first major budget hotels in the UK invested in TV advertising. The merger of the travel Inn and premier lodge is the subject of animated adverts. The face of the campaign in each advertisement has been a comedian named Lenny Henry. The premier inn's website and app invested in more than one way to bring in new customers: affiliates and third-party websites. The Premier Inn has a marketing mix. The hotel advertises on a lot of different platforms. The Premier Inn has changed the delivery of procurement initiatives to cut overheads. the goal of the program is to minimize CO2 and the waste that comes from it. carbon emissions and water use will be reduced by using sustainable construction materials at the 60-bedroom hotel. The safety of our guests is what our team members focus on. We promised to make sure all of the hotels adhere to the latest government guidance after the Pandemic Covid 19 caused us to take extra precautions.
Marriott International is a well-known hotel because of its new hotel development deals. Marriott International has thousands of properties in more than 100 countries and territories. Marriott International has been at the forefront of online travel marketing for the last three years. Marriott International's brand has become a preferred choice for high-end travel because of its extensive global network and proprietary technology platform. The Whitbread group has 700 hotels and 85000 rooms in the UK and is known as the largest hotel chain in the UK. Premier Inn's new business strategy is to keep up with social values and customer preferences while maintaining a good customer experience. The investment in Hotel Ads has resulted in measurable results. Hotel ads can be a great way of reaching new customers. The brand is attractive to customers because they want a good location for a decent price.
Conclusion
In this essay, I compared the methods of the strategy of two hotel brands that are not located on the same economic scale. At the same time, we exposed the strategy methods that are opposed by them. Both brands add marketing methods made especially to keep old customers, through promotions or confidentiality programs as well as many offers for new customers managing through them to keep their business profitable.
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