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[bookmark: _Toc122278117]Evaluation of social media links

	Qualman (2009) states ‘Social media touches every facet of business and is more an extension of good business ethics’. He claims that without social media, businesses would struggle as they were not using all available resources.  This report aims to establish if social media is a necessary part of the twenty-first century for photographers; through examining social media trends, platforms, the benefits/drawbacks of social media.  
Firstly it may be argued that photographers use social media as way to connecting with clients/other photographers. Gabriel (2022) argues that social media allows those who are unable to access artwork in the traditional manner to view it. On the other hand, there are concerns that social media is damaging the way photography is accessed/perceived. Odenthal (2022) discussed how media has made photography less of an art form and more accessible to non-professionals, as most people can take pictures on their phone and share them. This showcases how printing made the process slow and thought through, that photographers ensured that the quality was high, but digitally Artificial Intelligence (AI) can correct the mistakes, spoiling the need for ‘real’ photography.
The arguments above are both valid and neither is right or wrong. I do want my artwork to be more accessible to further people, as I feel this is important. However, I have experienced Odenthal’s argument, I found a greater appreciation for my work when I print it as I take the time to ensure it is the best quality.
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Description automatically generated] Furthermore, Evolve Artist (2020) argues that social medias advantage is that its free a free marketing tool. The indication is social media could be classed as a necessity, for artists to use to market to a larger audience. However, concerns include the amount someone puts into social media may not have benefits expected. McEvoy (2020) points out that the energy and resources that the individual puts in out ways the benefits. This confirms that there is an element of risk when using social media as a marketing platform.
Since I have never needed too, I never used social media as a marketing platform, however I do see the benefits as presented by Evolve artist. Personally, I have experienced McEvoy’s argument and have as result been demoralised by using social  media. For example, based off the success of my first photography Instagram I curated a secondary photography account (see right), as the first was just honed into landscape, I wanted too more experimental. However, it did not take off as well and yet I was proud of everything I was posting and so I gradually gave up. 
Further factors to stopping social media was my first account getting hacked. This effected my practice, as my journey as a landscape photographer was on that page and could see the progress I made. Additionally, I relied heavily on engagement statistics to validate my photography, due to having a steady increasing following from 800 and approximately 200 likes per post, with lots of comments and messages. This ratio was good, as it meant that I was reaching people and not bots, and that what I was curating was  something that people wanted to see. For me that Instagram was not about me getting ‘big’, but that I had curated a community based around landscape photography where we all shared tips and support. So, my second account became my main account, and the engagement was already low, and was difficult to keep it going, so I took a step back from social media as I was frustrated/felt that my photography was not any good.
[image: B2c Priorities Cmi]Moreover, social media has two  marketing targets, a ‘B2B’ and a ‘B2C’, which Weatherwax (2021) defines ‘B2B’, as business to business marketing and ‘B2C’ marketing as business to customer. This indicates to garner the outcomes in social media a tactful approach is required. The Manifest (2019) concludes that ‘B2B’ is targeting other businesses to support/hiring them. Also ‘B2B’ marketing is focused on wealth rather than audience. Fig.1 is an infographic chart of what the main intents of ‘B2C’ marketing is, 72% the main goal is curating content that is new/ immersive, whereas  42%  is less focused on reaching large amounts of people. Becker discusses how the audience is the focus of ‘B2C’, and that curators they have the responsibility, not to information overload their audience but gather a following group.[bookmark: _Toc122254773]Figure 1 Top priorities for B2C content creators (Becker, 2022)

Applying the research, targeting a ‘B2C’ Murray (2022) claims Facebook, Instagram and YouTube are the best platforms. This is due to being able to target people from the comfort of their own home, in an informal non-invasive manner, including sharing my journey in an informal way. However, if I wanted to gain money /clientele then Mehrguth (2021) argues that LinkedIn, reddit, twitter is some of the best for ‘B2B’ marketing platforms.  He argues that reddit is informal but can allow you to slowly share your knowledge with people, who, if you state who you are, will likely come searching for you if your advice was useful. Wear as others like LinkedIn are great for they have loads of individuals from a range of business providers on there, allowing you to seek out like minded companies for employment. 
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Description automatically generated]Fig.2 is a diagram depicting a range of social media, and the times that a post would do well in. For example, Instagram are 11am-1pm and 7pm-9pm, as this is lunch time/after dinner for the average person and this being C2C platform. However, LinkedIn as B2C platform the best times established in the chart is 7 am- 10 am  and 5pm-6pm, as people will checking it first/last thing  within there working day.
I must consider the times I post such as diagrams like Freer’s to assist me to see the general time that people are likely to be using certain platforms. However, there are other facts that I would need to consider such as the demographic and geography of my audience to curate the best posting time.[bookmark: _Toc122254774]Figure 2 Social media schedule (Freer, 2021)

To conclude social media is part of contemporary society construct and is here to stay. Nicceo Valenzuela (2021) ‘Much like a camera, a lens, or a tripod, what makes it good or bad is how you use it’. He is arguing that social media is a tool, that can assist or hinder someone. For example, individual does not understand a camera, then they are likely to not take good photographers. Applying this to social media, if one does not set good boundaries or understand some workings like algorithm and the ‘B2B’/’B2C’ marketing/general user interaction times then likely social media hinder the individual. Overall social media can be good, but it needs to be used in the correct way /in moderation otherwise it can be toxic. 

1. 

[bookmark: _Toc122278118]Artist statement 

	Saskia Bartlett, contemporary photographer, is a student and thus has not found a specialty of photography in which she excels in or is renowned for. Through experimentation processes within university, she has discovered that she would like her practice to be some day based around surrealist or still-life photography, whereby she can convey the meaning with objects typically unrelated to the matter, to emphases and draw audiences into her message. However, traditional methods and landscape photography, are practises too that interests her. Therefore, on the side of still life photography Bartlett would like to continue them as photography  practice. Photography is an escapism for her, moreover she finds a sanity behind the camera, feeling her most comfortable when taking or talking about the medium.
	Bartlett enjoys the slow intentional, meticulous process that comes with surrealist or still-life photography, to curate her works. To convey her meanings, she uses opposing objects to formulate the works, so that she can draw the audience into examining the works she has created. It sounds cliche, however her main aim within the sector is to make people less passive but more the centre of their art experience. Her work it's not about what she wants them to know, but more of them utilising their life experiences and interpretations of the world to identify a message that really resonates within them from her curations. Still-life and surrealist photography are a practice she enjoys because it removes the pressure of using photography as a validity tool, but emphasises that it is a creative process, accessible to everyone to express their beliefs and history.  
Her introduction to her art practice was Landscape photography, living in a small town in Wales. This gave her  ample opportunities to explore the workings of a camera and perfect her skills. There is an eliminate of her wanting to curate aesthetically pleasing imagery, and to capture the ever evolving rural landscapes. However, this side of photography is not just a  hobby, but she wants to incorporate it into her practise, often believing that it is not the actual landscapes people yearn to see but the idea of thinking that other people’s lives are always better than one’s own. 
Even though Bartlett’s photography practice is unclear, and unpolished it really can be seen that she wants more of an interaction between the photograph and viewer in her practice. Ultimately, she never wants photography to be a photograph hung and forgotten, but more of a means for something far deeper, something that should connect everyone together. Overall, using various photography techniques enables her to express various ideas and to be creative in her profession. 


 
	


[bookmark: _Toc122278119]Curriculum Vitae (CV)
Saskia Bartlett Flat 8B
Prime student living Coopergate
17-18 Kingsway
Swansea 
Sa1 5jz
Email- Saskia.Bartlet@gmail.com
Mobile- +447598492515 


About
I am a second year student studying photography in the arts, with a long standing passion for the subject. This contributes to my knowledge and drive to learn more about the subject. I also work hard, meticulously, and patiently, these qualities support me to produce an outcome that is both pleasing and to the highest quality. 

Education 
· 2012-2019 Ysgol Bro Dinefwr: 6 GCSE’S and 3 A-Levels
· 2019- 2021 Coleg Sir Gar:  A-level in photography 
· 2021- Present University Trinity saint David

Skills
· Knowledge in digital postproduction software such as Photoshop and lightroom
· A strong understanding of a range of digital and analogue cameras
· Experience in traditional postproduction methods, such as film development and scanning. 

Experience

2017-2019 assistant at Llandovery youth and community centre

I have so far had the chance to curate an exhibition, as well as participate in another, during my time at university.  These have taught me invaluable skills not only in how to showcase work, but also how to gain access to the space, whilst considering aspects such as health and safety needed to make sure everything runs smoothly. Overall, these have given me confidence and skills that I can carry forward in the future. 




Skills I think I need
To develop my practice, I would like to gain access and skills in working in the studio, as this would broaden my knowledge in photography. Additionally work experience, internship shadowing a photographer would allow me to apply my knowledge to the job sector. Lastly doing commissions within photography/editing based fields, would be beneficial. These recommendations would improve my chances of finding work and give me the experience I need.
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Social Media Schedule

These are the Best Times to Post on Social Media

In the In the Posting
morning Atnces afternoon Frequency
(1] - 1pm-2pm  2pm-4pm  6pm-10pm 2x daily
Facebook
o 7am-10am 11am-1 4pm-7 3x dail
=l am-1pm  4pm-7pm - x daily
© - 11am-1pm - 7pm-9pm 1x daily
Instagram
(2] - 12pm-2pm - 7pm-10 pm 5x daily
Pinterest
o} 7am-10am 5pm-6pm - 1x dail
Linkedin o a0l 2
© 6am-9am - - - 2x daily
Reddit
o 9pm-1 1x daily
- - - - pm-1am ly
© 10am-11am 11am-12pm 5pm-7pm - 2x daily
Telegram
» every
Googlewy  9am-11am - - 7pm-9pm ity
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