[bookmark: _Toc41767209]Chapter 3: Methodology

Chapter 3 outlines the data collection and analysis procedures that have been used for this research.
[bookmark: _Toc41767210]3.1. Research methodology

The method of primary research chosen for this study has been justified by using Saunders et al (2016) ‘Research Onion’ identifying the philosophy, data collection methods through to the analysis techniques. 

Saunders et al (2009, pg.5) defines research as ‘something that people undertake to find out things in a systematic way, thereby increasing knowledge’, it can be therefore understood that through research knowledge can be gained using a strategic approach.

[bookmark: _Toc41767211]3.1.1. Research onion

The research onion uses multiple layers which has be pivotal for choosing the most suitable collection method as well as identifying good practice for deciding the selected methods effectively. 
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[bookmark: _Toc41587878]Figure 4. Saunders et al (2016) The research onion

The figure above illustrates the selected pathway chosen by the researcher on Saunders’ et al. (2016) ‘Research Onion’ going from the outside of the layer through to the centre. Following the pathway, a primary focus on quantitative data has been used and qualitative research will be used for the purpose of meeting the objectives of this study. 

[bookmark: _Toc41767212]3.1.2. Philosophy

A positivism approach has been chosen for this research with elements of interpretivism. The positivism approach refers to an ‘observable social reality’ (Saunders et al., 2016, p.g.135). As this study uses positivism, quantitative data will ensure the results can have high reliability (Bryman, 2016). According to Veal (2011) reliability is the extent to which data collected provides consistent findings by replication of the study.  This focuses on scientific research gathered by high volume date and facts which leads to credible data. A quantitative method is being used to meet the objective set out for this study the positivism approach is the most relevant paradigm. 

With aspects of qualitative data being collected areas of interpretivism paradigm have been used. According to Veal (2011) interpretivist paradigm is reality that can be known through individual interpretations which involves humans’ opinions and thoughts with numerical findings. This will allow for a richer understanding of interpretations. Both approaches are seen as important for this research as they are the best fit method for using a questionnaire and interview to gather extensive quantitative being the primary focus with qualitative data additionally being used to gather reliable data. 

[bookmark: _Toc41767213]3.1.3. Approach

With the study investigating the motivation and satisfaction factors associated with volunteering while there is extensive literature on motivational factors a deductive approach was seen as most appropriate for this study. Bryman and Bell (2007) states a deductive research approach is more appropriate for quantitative research by evidence and experience. Inductive and deductive approaches are often used to support each other to look at the research objective from different angles in order to get a conclusion (Veal, 2011). A deductive approach is seen as most appropriate with the aims and objectives of this dissertation. 

[bookmark: _Toc41767214]3.1.4. Strategy and choice 

The purpose of the survey was to collect primary data that has been relevant to the topic and objectives. Questionnaire surveys can cover a wide selection of attitudes and perceptions of a topic (O’ Gorman and Maclntosh, 2014). This is seen as important because it allows the researcher to gather data which covers a range of topics. Bryman and Bell (2007) outline that surveys have smaller numbers of questions with an uncomplicated approach to design. Some errors and bias answers can occur from participants or the researcher. To minimise the impacts, all participants for the questionnaire were anonymous and the interviews were conducted by one researcher to make it consistent and reliable. Errors can occur from the input of data and this can be mitigated by the use of online software ‘google docs’.                      

A mixed- method technique was used for this research.  According to Saunders et al. (2016), by using one or more approach this enables triangulation to take place. This is important for the research as by pursuing the triangulation method it has given a broader insight into the explorations of the issues that have been discussed (Veal, 2011). Denscombe (2014) agrees and states that using more than one method to collect data means a greater confidence being placed and higher validity of results. Validity will be needed to justify the motives, as the mix method approach might show different outcomes. Validity concerns the integrity of the findings produced from a section of research (Bryman 2016). To ensure high validity for the research conducted this will be through a none bias way enabling it to be equal to all participants. It is important that the population selected is targeted correctly. 


[bookmark: _Toc41767215]3.1.5. Time horizon

The time horizon refers to how long the research project takes to conduct and complete by either using a cross- sectional or longitudinal approach. Cross- sectional was used to collect data from volunteers at a single time (Saunders et al., 2016). Cross- sectional occurs at one-point in time due to time constrains according to Saunders et al. (2016). For the research, cross sectional was seen as the most appropriate as it can be applied to the mixed method approach by achieving the aims of this research.

[bookmark: _Toc41767216]3.2. Collection and analysis

The collection method is made up of quantitative research which is an online questionnaire and qualitative in the form of interview. Analysis was conducted from online software by using google docs and SPSS. The interviews will be recorded on a device and interpreted and analysed by using the software NVivo. 

[bookmark: _Toc41767217]3.2.1. Questionnaire

A form of quantitative data is a questionnaire which is designed to gather data suitable for the completion of the research objectives (Wilson, 2010). Questionnaires use a positivist approach which can ensure a high reliability (Collins and Hussey, 2009). This is important to achieve the research objectives by gathering the same questions by different respondents in order to create a database of answers for the analysis (O’ Gorman and Maclntosh, 2014). 

The use of an online questionnaire was seen as appropriate due to its purpose of collecting large amount of data in the cross-sectional time. The online questionnaire will be shared to the manager of MUUK-Adventures and online through the organisation’s social media pages. This will allow the volunteers to be aware of the study and to respond. In appendix 6, a questionnaire matrix was created to help the researcher create the questions using authors from the literature review.

[bookmark: _Toc41767218]3.2.2 Pilot study

A small pilot study was conducted before using the questionnaire. The importance of a pilot study is to make sure that the respondents will be able to answer the questions without problems and to a make sure it is done with ease. This will help retain the questions’ validity and reliability of the data that has been collected (Saunders et al., 2016) 

[bookmark: _Toc41767219]3.2.3. Questionnaire design 

One questionnaire was administrated consisting of eighteen questions. These questions vary from demographics such as gender and age (to be able to investigate the demographics effecting volunteering) to finding out the motivational reasons for volunteering comparing the results to Farrell et al. (1998) results in appendix 7. The questionnaire consisted of closed questions (tick boxes). The benefits of closed questions are that it can be used to collect figures which are useful for the analysis of data (Veal, 2011). Multiple choice questions with a range of open- ended answers were used due to the advantages of the respondents not being influenced by the options of wording (Veal, 2011). Likert scales questions were used to give a more detailed attitude and feeling toward motivation and satisfaction. It can be argued that data collected by a Likert scale can give more complexity in the answer as respondents can rate their levels rather than give an answer (O’ Gorman and Maclntosh, 2014). This has helped in order to conduct more in-depth research to get an understanding into key motives and satisfaction of volunteers. The questions were written clearly in a concise manner to ensure the respondents understand the questions.

[bookmark: _Toc41767220]3.2.4. Interview and design

Interviews allow an understanding of themes and questions with the use of words rather than numbers (O’ Gorman and Maclntosh, 2014). The use of words has allowed the researcher to further gather valid and reliable data that is useful for this study (Saunders, 2016).

For the purpose of this study, four interviews have been conducted with a given time of 10 minutes to 20 minutes to be audio taped. One in depth interview with the organisation’s manager and a set of questions for the volunteers. The questions were open ended while providing prompts for guidance. The aim of this interview was to build on from the questionnaire regarding knowledge and motives and satisfaction factors. This in turn will allow for a greater understanding of volunteering at community events. Saunders et al (2007) outlines that one limitation in using interviews is transcribing the audio interview, it is seen as time consuming. To minimize this impact the questions presented with the same questions regarding the same subject in the same order. The questions were structured using a standard set questions for each volunteer and a different set of questions for the manager. 
[bookmark: _Toc41767221]3.3. Sampling

Non-probability sampling was used as the most appropriate method as it represents the group that has been chosen. In order to meet the research objectives, the researcher’s judgement has been used to select the right group of people (Saunders et al., 2016). As selected volunteers were used for interviews and questionnaires’, a purposive sampling technique was adopted. With the participants being easily accessible convenience sampling has been chosen. 

From data collected from the event manager, over 150 people have volunteered for MUUK Adventures in the past year for the community events. Resulting from this data, a sample being 66% has been used of the population of volunteers (Saunders et al., 2016) due to the convenience. Therefore, by having a sample of 100 volunteers, this is seen as acceptable due to the timeframe of this research. According to Jones (2014) a small sample will result in more depth data and quality. The questionnaire was sent out to the event manager who decided who were the most suitable individuals to complete the questionnaire this has involved a hint of snowballing sampling.

[bookmark: _Toc41767222]3.4 Data analysis 

Data collected through the online questionnaire was analysed through numerical form. Before beginning the analysis, the researcher coded answers into a numerical form to be able to carry out statistical tests to discover the most important factors. The software SPSS was used to carry out a chi-square test and excel was used for calculating the averages of the Likert scale. Cross tabulations were created to present a relationship between two or more variables (Veal, 2011). The researcher used graphs, pie charts and tables to enable comparison. This is important because it will allow the findings to presented effectively according to O’ Gorman and Maclntosh (2014). The open-ended questions were analysed by creating themes to identify any common themes or trends. 

In regard to analysing interviews, the researcher recorded the audio with consent from the participants and transcribed ready to analyse (Saunders et al., 2016) the interviews were transcribed into the software NVivo. Common themes were able to be identified and creations of word clouds to identify key words used. The full transcripts can be seen in appendix 5.

[bookmark: _Toc41767223]3.5. Ethical considerations

The chosen topic was guided by ethical considerations, see appendix (8). The data collected was thoughtfully considered and ethical decisions were applied for the study. There were no vulnerable individuals completing the questionnaire or being interviewed and all participants were over the age of eighteen. All participants were involved with the interview and questionnaire remained anonymous and each answer was kept confidential. The data was collected was not viewed or shared with any other person that other than the researcher and the faculty helping with the research at University of Wales Trinity St. David’s. 
[bookmark: _Toc41767224]Chapter 4: Data analysis
[bookmark: _Toc41767225]4.1 Introduction

In chapter three, the methodology for the primary research was defined. This chapter has been undertaken to analyse the data towards investigating what are the key motivation and satisfaction factors of community volunteers. This chapter intends to achieve the objectives set out for this dissertation stated in chapter one. 

[bookmark: _Toc41767226]4.1.1. Sample

The data analysis collected came from recent volunteers at MUUK. The data included volunteers from five different events in 2019 and in total 102 responded to the questionnaire. The researcher sent out the questionnaire to a list of volunteers from the 2019 events on social media, from a list of volunteers created by the organisation’s manager which included a total of 150 individuals, 65 males and 85 females. With 102 responses from a possible 150, this indicates a high response rate which represents the volunteers at MUUK-Adventures well. The primary focus of this research is to look at the main motivation factors for individuals to volunteer at community events and their overall satisfaction from the event experience.

[bookmark: _Toc41767227]4.2. Qualitative and quantitative data

The structure this chapter will use the interview findings will complement the questionnaire findings in this chapter through a triangulation method discussed in chapter 3.

The qualitative data was gathered through interviews and the findings were analysed using NVivo and by identifying themes outlined in the nodes below.

	Interviewee
	Job roles

	MUUK.1
	Admin and a volunteer

	MUUK.2
	Event manager

	MUUK.3
	Volunteer

	MUUK.4
	Volunteer



[bookmark: _Toc41587998]Table 1. Job roles

[bookmark: _Toc41767228]4.2.1. Nodes created through NVivo
Volunteering
Satisfaction
Experience
Recognition
Recommendations
Recruitment
[bookmark: _Toc41767229]4.3. Demographics 

[bookmark: _Toc41767230]4.3.1 Gender

[image: /var/folders/s8/f29drlsd093c5838f1jctssr0000gp/T/com.microsoft.Word/Content.MSO/24DBF080.tmp]

[bookmark: _Toc41587879]Figure 5. Gender 

Demographics were posed to see if age, gender and employment status had an impact on motivation and satisfaction on volunteering for MUUK-Adventures. The first question (Q1) found that 51.5 % of those completing the questionnaire identified themselves as females and 46.4% identified themselves as male. As discussed in Chapter 2, NVCO (2020) support the findings that more females are volunteering over men since date from 2007. The gap between the difference in genders is closing and with the trend of data, by 2025 there will be equal numbers for both male and female volunteers. With the close percentage of gender participation in this survey, the data set by NVCO (2020) is supported. 

[bookmark: _Toc41767231]4.3.2 Age
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[bookmark: _Toc41587880]Figure 6. Age

The biggest age category that responded to the questionnaire was the 18-24 category of 43.1% shown in figure 6. The lowest age category was both 56-65 and 65+ with just three responses. Sport England statistics gave evidence that younger people are most likely to volunteer (Nichols et al., 2016) due to altruism motivation. This is evident from the online questionnaire and the below crosstabulation that young people do think it is important to volunteer for skills to enhance career prospects. The questionnaire also shows that young people think socialising and interacting with others is very important. This is extremely important for future generations and local communities to engage involvement for getting young people to volunteer. According to Case (2011), young people have more free time and are not limited to family commitments.
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[bookmark: _Toc41587881]Figure 7. Cross tab between age and skill for CV.
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[bookmark: _Toc41587882]Figure 8. Crosstabulation between age and social interaction

[bookmark: _Toc41767232]4.3.3 Working status
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[bookmark: _Toc41587883]Figure 9. Working status

Employment status can be considered an important determinant of volunteering due to hours spent at work. Question three asked for an indication of current working status to allow an understanding of which groups are more likely to volunteer. QA3 found that 39.6% of people working full time have volunteered for MUUK-Adventures and 15.8% of part time people have volunteered. Secondly, 27.7% of students have volunteered. Overall, 89% of people who are in employment have volunteered.

Employees average full time work hours per week is 45 which leaves minimal time for volunteering activities (Gov,2020) rather than time at leisure. According to Taniguchi (2006), full and part time workers are likely to volunteer for the chance to socialise and be part of the community (Bang and Ross,2009). NCVO (2020) statistics show that people in employment are more likely than people who are unemployed to volunteer on a regular basis. This is significant for community events as it shows people in employment are willing to volunteer despite lack of time. Students are more likely to volunteer due to having more free time according the Guardian (2016). It can also be the second highest because of the presence of students being on the researcher’s social media.
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[bookmark: _Toc41587884]Figure 10. Crosstabulation of working status and sport volunteers
[bookmark: _Toc41767233]4.4.  Motivation

Questions 6,7,8 and 9 from the questionnaire asked the respondents to indicate the importance of each of the five factors through a Likert scale developed using Farrell et al (1998). Number 1 of the Likert scale being Not at all important and 5 being extremely important. The factors; Purposive, solidary, external and commitments. 



	 
	Purposive

	 
	Solidary

	 
	Commitments

	 
	External



[bookmark: _Toc41587885]Figure 11. Averaging mean from Likert scales

From analysing the Likert scales and adding all factors together. Figure 11 identifies the highest reason to volunteer to the lowest reason from left to right. The highest important influence on volunteering, with a mean of 4.2 on a five-point Likert scale was ‘’To be part of the community’’. The least important with a mean of 2.5, was ‘’Having nothing else to do’’. The highest scored factors were a combination of purposive and solidary. 

When respondents were asked which event, they have volunteered at (question 12) the top two responses were Ras Dewi Sant at 58.2% which is an endurance marathon event and 50.6% responded to Mud Runs. Both events involve many volunteers throughout and is very popular with the community and charity events. This can impact motivation factors due to the type of event being more social with more volunteers and spectators. We can compare this data with the special event elite competition from 1996 with a significant 900 event volunteers (Farrell et al., 1998). The findings from their research show the most important volunteer factor was ‘’Making the event a success’’ with a mean of 4.0 and the least important factor with 1.16 was the same finding as this data with ‘Having nothing else to do’’. Farrell et al (1998) states ‘Motivation for special event volunteers is different from that for other volunteers (Giannoulakis 2007, P.g.194)’. The differences from the community volunteers compared to the major event shows that social incentives and being part of the community is more important to volunteer rather than for the event itself. Comparing the MUUK-Adventure volunteers with other type of events shows that volunteers experience different volunteering motivations which supports Cuskelly et al. (2006).

[bookmark: _Toc41767234]4.4.1. Difference between genders for purposive motivation.
[bookmark: OLE_LINK1]
Hypothesis
Ho- - There is no difference in between genders who want to volunteer to be part of the community

Hoa- - There is a difference in between genders who want to volunteer to be part of the community
[image: ]

[bookmark: _Toc41587886]Figure 12. Crosstabulation of gender and being part of a community

Figure 12 shows 35% females think that volunteering to be part of the community is an extremely important factor to volunteer whereas 47.9% of males have stated this.
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[bookmark: _Toc41587887]Figure 13. Chi- square test

As the cells have an expected count of less than 5 the chi- square test is not valid. With the sig (2-sided) being .273 which is greater than 0.05 the original hypothesis lies and there is no significant difference. A fisher’s Exact test was performed as the Chi- square test did not work and to do this the data in SPSS was collapsed to find the P value of 0.943. With the value of P being more than 0.05 there is no significant difference between genders volunteering to be part of the community.

[bookmark: _Toc41587888]Figure 14. Purposive motivations 


[bookmark: _Toc41587889]Figure 15. Solidary motivations

From averaging the Mean, Median and Mode of each of the purposive, solidary, external tradition’s and commitments. The data shows the most important motivation factor for people to volunteer is solidary motivations shown if figure 15. This was supported during the interview of participant 4 who stated: ‘Well for me it is the social side to it, meeting people and the people do the events are all really nice and they appreciate what we do, and you make friends’. It is apparent that the theme emerging from the interviews is the social factors which have been identified as solidary motivations by Kim (2010). Therefore, combining the questionnaire and interviews supports the main motivation identified. 

The two highest factors of reasons to volunteer are purposive and solidary motivations. The interview with participant 3 supported purposive motivations by mentioning; ‘it felt like you were taking part in something by being part of the community’. With episodic volunteering, as discussed in chapter 2 by Fairley et al. (2014), this has showed the relationship and loyalty between the volunteers and the organisation. With feeling appreciated and being part of the community events is a theme from the motivating factors. The findings have shown that by helping others and being part of a successful event demonstrates altruism as a key factor over egoistic motivations as defined by Monga (2006). Social aspects gained through volunteering links satisfaction of volunteering through to key motives to volunteer.

 The results of solidary being the main motivation differ from the findings from the elite curling event in 1998. The highest grouped category for the curling event was purposive motivations. This shows that there is a difference with the most important motivation to volunteer between special events and community events.




[bookmark: _Toc41587890]Figure 16. External motivations



[bookmark: _Toc41587891]Figure 17. Commitment motivations 

Two other factors by Caldwell and Andereck (1994) to consider, were external and commitment factors, which scored the lowest by the MUUK-Adventure volunteers. The evidence here shows that external motivation is a motivating factor to get family members involved in volunteering.  This is apparent both from a mean of 3.1 relating to my friends and family who were volunteering and through participant 4 who stated; ‘I was volunteering then my son was and then his friends was as well. It was an opportunity to volunteer but also to encourage young people to volunteer as well’. 

[bookmark: _Toc41767235]4.4.2. Challenges faced volunteering
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[bookmark: _Toc41587892]Figure 18. Challenges faced by volunteers

A reoccurring theme for people not volunteering at events was not having enough time due to work or family commitments. According to Dunn (2016), increased pressures on individuals and increased time constraint have changed individual’s participation in volunteering. This mirrors the results from question 13 and 14 indicating that the top two challenges were related to not having enough time. Lost interest and not enough benefits were a case for challenge faced by volunteers. The interviews support the questionnaire findings. The theme emerging from the interviews is work commitments. The volunteers have other commitments that the prioritise over volunteering. Time is an important factor for many people for choosing whether to volunteer or not and participant 4 gives evidence for this stating ‘time for me is a critical thing because I have quite a busy job during the days’.

To gain an understanding of what benefits would encourage volunteers to engage, question 15 used an open-ended question to find out. The main theme identified ‘recognition’ as being an extra benefit for encouragement. Examples of recognition from the open-ended question is through a social event. Moving away from the area which can mean travel restrictions and not being close enough to the event.  MUUK-Adventures will need to identify the reasons why people are not volunteering and can help work out a strategy with key stakeholders to overcome issues faced by volunteers.
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[bookmark: _Toc41587893]Figure 19. Taken part as a competitor 

Question 16 asked MUUK-Adventures if they have taken part in one of the events as a competitor. From the responses, 36% ticked yes. This demonstrates that a percentage of the volunteer’s volunteer as a direct result of their experience at an event and for their passion for endurance events. McCellend (1973) categorised motivation into experiences over time rather than traits, with a small percentage taking part as a competitor shows that this can be a reason to volunteer. A study conducted by Coyne and Coyne (2009) of volunteers from a golf tournament found that the volunteers were likely to volunteer for ‘’Love of the game’’ and because they felt it was doing something for the sport (Bang, 2009). This can have implications on the recruitment strategies by managers recruiting ex participants. An open-ended question from question 16 asked the volunteers why they took part. The responses resulted in comments such as ‘It’s a great local company and I’ve competed at some of their events’. This is encouraging for MUUK-Adventures as it shows the participants have experienced satisfaction from the event and in turn have encouraged them to volunteer to support the organisation and the community.

[bookmark: _Toc41767236]4.4. Satisfaction


[bookmark: _Toc41587894]Figure 20. Satisfaction

To find out MUUK-Adventures volunteers’ level of satisfaction, question ten asked respondents to choose their level of satisfaction experienced from volunteering. A Likert scale was conducted with six items identified for satisfaction levels. The satisfaction was quite high throughout with the whole volunteer experience. The results indicate that the lowest satisfaction came from two areas one was through the information received with a mean of 3.869 and the second was due to a dissatisfaction with the access of facilities which showed a mean of 3.867.

To fulfil volunteer motivations, satisfaction through positive experience need to be attained. The volunteers for MUUK-Adventures were highly satisfied with their overall experience from findings from Q10. Through receiving a positive experience question ten asked the respondents would they volunteer for MUUK-Adventures again. An impressive 92% responded saying yes which indicates the management of MUUK have provided a positive experience for the volunteers and have been able to retain them. MUUK- Adventures (2020) state that the organisation works closely and develops relationships with those who are part of the community. MUUK Adventures links with the community and episodic nature of the volunteering opportunities available to individuals allow flexibility for volunteers to give their time and commitment to MUUK Adventures events as they are short term (Fairley et al., 2014). This shows with respondents are likely to volunteer again, demonstrating their commitment and dedication.
Using an open-ended question with a Likert scale showed that the volunteers were satisfied by using words ‘good experience’ and ‘enjoyed supporting the local community’. The themes that are apparent to satisfaction in the interview is being able socialise and meet new people. Participant 3 supports this by stating; ‘you do get satisfaction with people being happy and they are on a high that they have finished the events that’s a good side to’. It is evident that positive experiences and the emotional achievement from volunteering can contribute to physiological needs such as social enjoyment through research by Ramili (2014). This is represented in question ten in the way the volunteers are indicating they are satisfied and therefore wanting to volunteer again. By being satisfied volunteers will be motivated and will volunteer for future events if they have experienced their physiological needs within the event (Bang and Ross, 2009). Therefore, as the motivational needs are satisfied, the volunteers will continue giving their time in helping at community events (Bang and Ross 2009). 
The theme of well- being through volunteering has shown that the events by MUUK-Adventures can contribute to a volunteer’s well-being through building confidence. Participant 1 mentions that ‘It builds your confidence meeting people and socialising, so it gives you a boost, so it thinks it improves well-being’. Previous research has shown evidence through Kwok et al. (2014) study on volunteers discussed in chapter two. The study reported an increase in sense of life satisfaction and improved quality has been identified after volunteering. The word cloud below identifies the key words used by the node from NVivo satisfaction. The words support that the events increase well-being by the words ‘boost, confidence, people, socialising’. These words contribute to show that the volunteers are satisfied.
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[bookmark: _Toc41587895]Figure 21. Word cloud: Satisfaction
[bookmark: _Toc41767237]4.5. Best practice management

In addition to satisfaction and motivation of volunteers the qualitative data also revealed how the organiser recruited and provided recognition to the volunteers which can impact motivation and satisfaction.
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[bookmark: _Toc41587896]Figure 22. Word cloud: Recruitment 

The word cloud identifies key words from the interview on recruitment and recognition. The top words used ‘people’ and ‘events’ show that the volunteers are important to the organisation, although other words that are identified as being used frequently are ‘difficult’ and ‘expect’ which indicates the difficulty perceived and may provide insight into difficulties recruiting volunteers. One theme that emerged regarding the difficulty recruiting numbers is touched on by participant four who mentions that ‘it’s hard to get people to commit and it gets busier more people on the events it means more work and there’s more people. As well so more companies running events and they are all looking for volunteers. Therefore, it is important for the organiser to identify key motivating factors and how to keep the volunteers enthused in order to combat issues relating why volunteers face challenges.

The event manager (participant two) has identified what makes a good volunteer and is shown to be a key factor in identifying motivation factors which is key for recruitment. By identifying key skills of communication, initiative and reliability discussed in the interview. These factors identified can create an overall positive atmosphere amongst participants and volunteers which influence the volunteer’s decision to volunteer (Cuskelly et al., 2006).

It is apparent through the findings from the interview that MUUK-Adventures need to do a bit more to retain their volunteers. It is understood that MUUK Adventures currently use word of mouth and social media to recruit their volunteers. Participant two states that ‘its though people you know and people who offer their services’.  A way to retain volunteers is through a social event as suggested by participant one; ‘if there is an event on after like a social event after the event t just to make them feel part of it’. It can also be seen that by giving young volunteers rewards like a t-shirt or contribution to a donation to their club can be helpful. Participant four discusses to get young people involved then there needs to be some sort of incentives. Although incentives are not important to people and as Monga (2006) argues that altruism rewards are enough for some people. Participant one from the interview supports Monga (2006) by stating that incentives are not important to them.

Chapter five will conclude on these findings and will discuss the implications that the findings can have on volunteering at community events. Recommendations will be made from the findings and from what the volunteers have suggested.

[bookmark: _GoBack]
Reasons to volunteer

Mean	
Part of community	Interact and socialise	To give back to the community	Developing relationships with others	Work with different people	Sometthing worthwhile	Practical experience	Opportunitires	I wanted to help out in anyway	Past expereinces which were similar	Gain new skills for my CV	My skills were needed to help MUUK	I am involved in running events	My friends and family were volunteering	Most people in the community volunteer	A friend/ family was taking part in the event	Having more free time than before	I am expected to volunteer	Having nothing else to do	4.2	4.0999999999999996	4	4	4	3.9	3.9	3.8	3.7	3.5	3.5	3.3	3.2	3.1	3	2.9	2.9	2.6	2.5	
Part of community	Interact and socialise	To give back to the community	Developing relationships with others	Work with different people	Sometthing worthwhile	Practical experience	Opportunitires	I wanted to help out in anyway	Past expereinces which were similar	Gain new skills for my CV	My skills were needed to help MUUK	I am involved in running events	My friends and family were volunteering	Most people in the community volunteer	A friend/ family was taking part in the event	Having more free time than before	I am expected to volunteer	Having nothing else to do	


Purposive motivations

Mean	Part of community	Give back to community	To do something worthwhile	Involved in running events	Wanting to help out in anyway	4.166666666666667	4.0196078431372548	3.9207920792079207	3.2376237623762378	3.7524752475247523	Median	Part of community	Give back to community	To do something worthwhile	Involved in running events	Wanting to help out in anyway	4	4	4	4	4	mode	Part of community	Give back to community	To do something worthwhile	Involved in running events	Wanting to help out in anyway	5	5	5	5	4	



Solidary motivations

Mean	Wanting to gain opportunities	Wanting to gain practical experience	Wanting to work with different people	Wanting to interact and socialise with others	Developing relationship with others	3.7549019607843137	3.8686868686868685	3.9797979797979797	4.1274509803921573	3.99	Median	Wanting to gain opportunities	Wanting to gain practical experience	Wanting to work with different people	Wanting to interact and socialise with others	Developing relationship with others	4	4	4	4	4	Mode	Wanting to gain opportunities	Wanting to gain practical experience	Wanting to work with different people	Wanting to interact and socialise with others	Developing relationship with others	4	5	5	5	4	



External traditions

Mean	My family and friends were volunteering	Family traditions	A friend/ family member taking part	Having more free time than before	Having nothing else to do	3.0693069306930694	2.6039603960396041	2.9405940594059405	2.892156862745098	2.5148514851485149	Median	My family and friends were volunteering	Family traditions	A friend/ family member taking part	Having more free time than before	Having nothing else to do	3	2	3	3	2	Mode	My family and friends were volunteering	Family traditions	A friend/ family member taking part	Having more free time than before	Having nothing else to do	1	1	1	1	1	



Commitments

Mean	My skills were needed	I wanted to gain new skills gor my CV	I am expected to volunteer	Past expereinces which were similar	Most people in the community volunteer	3.2871287128712869	3.4803921568627452	2.5742574257425743	3.495049504950495	3.02	Median	My skills were needed	I wanted to gain new skills gor my CV	I am expected to volunteer	Past expereinces which were similar	Most people in the community volunteer	3	4	2	4	3	Mode	My skills were needed	I wanted to gain new skills gor my CV	I am expected to volunteer	Past expereinces which were similar	Most people in the community volunteer	3	4	1	3	3	



Satisfaction 

Mean	The whole volunteer experience	The support you received	Information pre and during event	The organisation of the event	Comunication from others	Access of facilities	4.2300000000000004	4.0707070707070709	3.8686868686868685	4.1212121212121211	4.0510204081632653	3.8673469387755102	Median	The whole volunteer experience	The support you received	Information pre and during event	The organisation of the event	Comunication from others	Access of facilities	4	4	4	4	4	4	Mode	The whole volunteer experience	The support you received	Information pre and during event	The organisation of the event	Comunication from others	Access of facilities	5	5	5	5	5	5	
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Working status * Sport volunteering Crosstabulation

Sport volunteering

Yes No Total
Working status _ Full time Count 33 6 39
% within Working status_ 84.6%  15.4%  100.0%

Part time Count 15 1 16

%within Working status_ 93.8%  6.3% _ 100.0%

Self employed _Count 6 0 6

% within Working status_ 100.0%  0.0% _ 100.0%

Unemployed _Count 2 1 3

% within Working status _ 66.7%  33.3%  100.0%

Student Count 20 8 28

%within Working status  71.4%  28.6% 100.0%

Retired Count 2 0 2

% within Working status_ 100.0%  0.0% _ 100.0%

Total Count 78 16 94
% within Working status __ 83.0% _ 17.0% _ 100.0%
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Gender * Part of the

communtiy Crosstabulation

Part of the communtyy

Extremely
2 3 4 important  Total
Gender Female Count s 8 18 16 a7
Expected Count 35 5.9 183 193 47.0
% within Gender 106%  17.0%  38.3% 34.0%  100.0%
Standardized Residual 8 8 -1 -8
Male  Count 2 4 19 23 48
Expected Count 35 6.1 187 197 48.0
% within Gender 42%  83%  39.6% 47.9%  100.0%
Standardized Residual -8 -8 1 7
Total Count 7 12 37 39 95
Expected Count 7.0 120 37.0 39.0 95.0
% within Gender 74%  12.6%  38.9% 4L1%  100.0%
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Square Tests

Asymptotic
Significance
Value df (2-sided)
Pearson Chi-Square 3.892° 273
Likelihood Ratio 3.967 265
Linear-by-Linear 3644 056
Association
N of Valid Cases 95

a. 2 cells (25.0%) have expected count less than 5. The

minimum expected count is 3.46.
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14) Please rank these challenges in order of 1to 6

I Not enough time (Work commitments) [l Not enough time (Family commitme... B Lostinterest [l Not enough benefits [l Lack of information [l Moved away from the area
40

20
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16) Have you ever taken part in any of the MUUK Adventure events as a competitor?
100 responses

® Yes
® No
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1) Gender

97 responses

® Male
@ Female
@ Prefer not to say
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® 1824
@ 2535
® 3645
® 4655
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® 65+
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Age * Gain skills for CV Crosstabulation
Gain skills for CV.

Not at all Not very very Extremely
important important  Average _important _ _important _Total
Age 1824 Count 1 4 0 20 9 aa
Expected Count 44 53 9.7 145 101 440
% within Age 2.3% 91%  22.7% 45.5% 205%  100.0%

Standardized Residual -16 -6 1 L4 -4





image5.png
Age * Socialise with others Crosstabulation
Socialise with others
Not at all Not very very Extremely
important important  Average important  important  Total
Age  18-24 Count 1 2 8 17 16 a4
Expected Count 9 18 75 15.4 185 440
% within Age 2.3% 45%  18.2% 38.6% 36.4%  100.0%
Standardized Residual 1 2 2 4 6
25-35 _Count 1 0 3 8 7 19
Expected Count 4 8 32 6.7 80 190
% within Age 5.3% 0.0%  15.8% 42.1% 36.8%  100.0%
Standardized Residual 10 9 1 K .
36-45 _Count 0 1 3 1 9 14
Expected Count 3 6 24 4.9 59 140
% within Age 0.0% 70%  214% 7.1% 64.3%  100.0%
Standardized Residual s 6 4 -18 13
46-55 _Count 0 1 3 7 6 17
Expected Count 3 7 29 6.0 71 170
% within Age 0.0% 5.9%  17.6% a12% 353%  100.0%
Standardized Residual 4 1 4 :
56-65 _Count 0 0 1 2 3
Expected Count . 1 K L1 13 3.0
% within Age 0.0% 0.0%  0.0% 333% 66.7%  100.0%
Standardized Residual 2 3 0 7
65+  Count 0 0 1 2 3
Expected Count 1 1 E L1 13 3.0
% within Age 0.0% 0.0%  0.0% 333% 66.7%  100.0%
Standardized Residual 2 3 0 7
Total Count 2 4 17 35 42 100
Expected Count 20 40 170 350 420 1000
% within Age 2.0% 40%  17.0% 35.0% 42.0%  100.0%
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3) Working status

101 responses

%

AN

39.6%

@ Full time

@ Part time

@ Self employed
@ Unemployed

@ Student

@ Retired

@ Prefer not to say




