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This reflective assignment is to show my recognition of the contribution creativity and value making have towards the individual I want to develop into and towards the common good, it brings to Health and Social Care. I will display my knowledge and critical understanding of innovation, creativity, and enterprising mindset due to the four units completed in my eLearning. I will end the review of the module with a brief explanation of my eLearning and how it has contributed to my purpose to be part of the world’s common good within Health and Social Care. 
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What? 
This Unit was the opening unit of the eLearning module. It focused on the perception and understanding of the ‘self’. The navigation of the Unit helped me identify the passions that drive me and the passions that drive my creativity. It has helped me develop my understanding of influences and how perception plays out in social situations. I also have found tools that will help me develop my creative confidence. 
So what?
Descartes’s theory of splitting every problem into smaller more manageable sections helps me to understand the six emotional passions that drive creativity. ‘We have six basic emotions. They include sadness, happiness, fear, anger, surprise, and disgust’ (University West Alabama, 2022). One or more at any time helps to create and or deliver ideas. ‘According to most theorists, they are innate, universal, and distinct affective states which evolved to serve adaptive functions’ (Piórkowska and Wrobel, 2017). As these emotions are natural to us, we all have them and make them universally recognised. 
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Philosophical concepts and the importance of ‘self’ I further developed as I recognise the importance of how others perceive me and how they may influence my actions. Milgram’s experiments show influence can be indirect but control my actions even past the point of knowing that the actions are wrong. I further understood that Cooley’s (1902) concept of social Identity suggests that the social behaviours that I may display, result, from my understanding of my social self. The Looking glass concept believes the image of ‘self’ is based on:
How you appear to others, what others think of you and, how you adjust yourself to be more favourable. People imagine how they appear to other people; People imagine how others are thus judging them based on appearance and how they present themselves; People imagine how others feel about them based on the judgments they make (Nickerson, 2021). 

These three steps are the basis of the looking glass self-theory. Critically looking at this concept the idea that your social self is developed on assumptive perceptions leaves the scope for false perceptions to drive any misinterpreted behaviours to enable creative space to help improve and update capabilities we need in the correct environment. 
Now what?
Going forward, I will ensure that I ask for additional information in some situations. This is to understand people’s views clearer and correct any misunderstandings creating a truer perception of ‘self’ that the assumptions may have misread. Owning the passions that drive me and my creativity will help develop my creative muscle. I have learnt how others influence me and how my perception of how they see me affects my self-image.
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What? 
This unit brings the importance of change-making and value-creating to understand what I can be if I use the correct tools. The definition of a change-maker is “someone who is taking creative action to solve a social problem” (Evansville, 2016). Everyone who tries to be a changemaker brings value while creating change. I understand that my ideas are driven by the five motivation values and that the best creations consider other people’s values. 
So what?
The term changemaker is used numerous times in the eLearning module. It investigates my understanding of the term and how it impacts everyday innovations. It taught me that every changemaker is a creator of value, deriving from the motivation of the five value categories: Social, enjoyment, economic, harmony and influence. Some give value to ‘self,’ and some give value to others. 


[image: Framework for five different kinds of value (Lackéus 2018).](Williams-Middleton, 2020).
Creations can have multiple motivational values. Creativity is used to increase value to the change-makers environment but can improve value further afield.
Now what?
From this unit, I have understood ways of measuring value. How is it then measured? Benefit, Beauty, and Good (BBG) is an approach used by Makaguchi. The tool simply allows for use across any sector or area to measure the value of anything. He states: 
‘beauty’ is an aesthetic value that enhances specific aspects of the individual's life; ‘gain’(benefit) refers to all that concretely enhances the entirety of an individual's existence; and ‘good’ is that which enhances the life of an entire community or society (Makiguchi website committee, 2020). 

Measuring the value of your project, work or even behaviours will allow you to see the level of your success and common good for all.
I have adapted myself to incorporate other people’s values into my change-making through actively listening. By seeking feedback, I find myself evaluating within my network more regularly. Breaking the norms at times may help with creation but incorporating the things others find valuable will help my creation to be relevant to more people. 
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What? 
Unit three consists of learning the importance of networking and the skills to help develop them. Collaboration and networking are key roles to ensure you are not competing amongst your team but are working together. Collaboration if done correctly “enables the sharing of knowledge and expertise and improves timeliness, quality, and access to a broad range of health care services” (Khanum et al., 2016). Positive collaborations help build brand and reputation. 
So what?
I had not considered the need for a network or its purpose before this Unit. During this topic, I started to grasp the dynamics of networking and started to appreciate the benefits. I have gained knowledge of the latent and active channels and how each channel and individual can create further networking possibilities. Further research into the theory of weak ties and diffusion of innovation helped me to grasp the pros and cons. 
The two-step flow of communication hypothesis, the theory of weak ties, and the theory of diffusion of innovations are three major theoretical approaches that integrate network concepts in understanding the flow of mediated information and its effects (Liu et al., 2017).

The function of social ties is beneficial to all who participate with high-quality assistance. Social network theory highlights how social relationships strengthen networks. Three prevalent aspects of high-quality networking are based on communication, which is open, diverse, and deep. Open networks allow for a more structural diverse community, allowing information, opinion and or review to filter from the entire network and close any gaps for discrimination. Diversity is the incorporation of all demographics and allows for a more rounded opinion and understanding of the effect of the change-making.
Now what?
Completing this module, I realise the need to collaborate and to actively listen and incorporate the elements of change-making with all demographics will help to build higher chances of success. I now have a LinkedIn account as it will help with my networking, I will start to use this profile actively. “The benefits of LinkedIn are almost endless with no downside to having a LinkedIn profile. Get involved in forums, join groups, and meet like-minded individuals like yourself” (Rycraft, 2018). To start my networking now is to have an established and ever-growing network to use when needed. 
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What?
Evaluation Unit speaks of the ability to evaluate the success of a project based on success criteria, success factors and key performance indicators. It also talks of personal satisfaction being another evaluation marker. The direct or indirect impacts are also discussed. Having the ability to see the negative possibilities your project may evoke is just as important as seeing the positives. Within this final unit, I also reviewed the importance of teamwork and personality traits. 
So what? 
Within teamwork, it is essential to get the right balance of personality traits. Within the unit, I undertook a personality trait test. Character competencies and personality traits can be used to help build a theoretically stable team. By knowing my weaknesses, I am then able to find the balance to support my weaknesses with others and use my strengths to fill the gaps of any team member’s weaknesses. Character competence tests are used within most company recruitment processes, being the right fit is imperative to success. 
Now what?
For future evaluation purposes, I have the capabilities to assess and create what personal and objective success criteria I require. Using success criteria including personal ones i.e direct statements towards the project like dates and targets. Use of success factors such as experienced team members or detailed plans. Key performance indicators like community and peer feedback enable me to measure performance success. 
Regarding personal evaluation, the journey started with me undertaking one of the 5 OCEAN tests. “The ‘big five’ are broad categories of personality traits” (Cherry, 2021). Openness, conscientiousness, extraversion, agreeableness, and neuroticism. “The Big Five personality traits model is one of the most established and recognized approaches” (Power and Pluess, 2015). As these tests are easily accessed, I will endeavour to use these tools to help create the best collaborative approaches to ensure the highest success rates.
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My eLearning
My learning throughout this eLearning module has shown me that using creativity to the best of my ability by exercising my creative muscle comes in more than one format. Creative thinking is the start to initiate the process of supplying the common good to the health and social care sector. The first module helped to guide me through knowing myself. Showed me conforming to social norms is not always helpful towards improvements within the sector, Innovations may look like a disruption. I need to exercise my creativity and know-how to value its worth. All ideas and creativity steams from emotions and derives from five types of motivation values. This will also help to understand why patients and carers behaviour in certain manners. Acceptance that collaboration and immobilising support are beneficial to all within the health and social care sector will allow for innovations such as Multidisciplinary teams to be effective. Accountability for my success is an evaluation tool that can be used in professional and personal projects within the health and social care environment. This will help to ensure I am attaining the highest level of success.
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Conclusion 

In conclusion, I have learnt for me to be the best at doing what I want to do I have to be aware of ‘self.’ According to Heider (1958), humans usually try to explain their behaviour based on assumptions, facts, and/or hypotheses. Change is inevitable and being part of it will keep you current. Although the health and social care sector is a long-standing tradition innovation is always welcome to keep the service up to date. Changemakers are the way forward to achieve the next steps in innovation within health and social care. To be a changemaker and to stay relevant I need to keep creativity and innovation at the forefront of my actions and establish networks that can help in the development of these opportunities. Using measurable tools to gain open diverse and deep input I can achieve the best results. Having the tools that allow me to evaluate the value of my success, myself and my future team members is the final conclusive element taken from these Units. It has taught me to be able to improve situations I must be able to evaluate what actions have been taken and how they pair up with the desired criteria. I should be able to take the next steps have been aware of what is required and what has been achieved thus far. 
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