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[bookmark: _heading=h.30j0zll]Introduction
Businesses should do a comprehensive analysis of a product as well as invention before putting it accessible for purchase. Products that are not thoroughly studied may harm the client base as well as invite expensive legal action. Thus, it makes sense for companies to provide their customers with high-quality goods (Wei, 2020). The present study will analyze demand and market equilibrium, the elasticity of the market with a brief conclusion at the end.
[bookmark: _heading=h.1fob9te]Describe the business 
Chosen product or services of business
McDonald's is undoubtedly the franchised fast food restaurant chain with the greatest global recognition. When the first outlet in the US opened in 1955 or when the first restaurant opened in the UK in 1974, it may have been tough to imagine a global network of 30,000 sites by 2002, much alone 1,200 locations in the UK. Perhaps the most well-known fast-food chain globally, McDonald's appears to be easily recognisable in a wide range of cultural contexts (Tien et al. 2020). In contrast to the UK, where only roughly one-third of the outlets in the global network are run by franchisees, this percentage is rising. In fact, McDonald's has been growing organically by launching additional outlets in smaller cities, building roadside complexes, as well as adding fast food restaurants to theme parks and shopping centres. McDonald's consistently provides high-quality meals, which keeps customers satisfied. Hence, McDonald's will make a total of 23.22 billion in 2021 (Stangel and Skripuletz, 2019). The food firm's revenue growth has been facilitated by McDonald's creative business strategies, reliable, high-quality meal service, and franchising model. The instant beverage Mc Tea "the flavoured tea" appears to be a hot beverage that can be drunk with a choice of nutrients and fresh flavour extracts. People may desire to modify this commercial variable by providing enhanced features, such as various flavours based on real fruit, such as grape, strawberries, double apples, grapes, and peaches. The target demographic's varied palates are drawn to these diverse flavours.
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Figure: McDonald’s Revenue
(Source: Statista.com, 2023)
Reason of choosing the business
Due to heightened rivalry, McDonald's and many other companies faced a number of challenges in the middle of the 20th century. By improving services, the company maintained its top spot. The McDonald's firm can gain more by implementing numerous lean strategies. People had to be prepared in advance for the arrival of the burger. They wouldn't be as unhappy about the changes to the meals as a result (Cooper, 2019). If you want to get the most out of the investment, the business should consider investing in a property that is located in a high-growth area. McDonald's Corporation should decide on a fair price for the burger before it can be marketed. The growing market of fast food is the main reason for choosing this sector.
[bookmark: _heading=h.3znysh7]Identification of Demand and Market Equilibrium
[bookmark: _heading=h.2et92p0]Price of substitutes 
A substitute product is a replacement or an alternative for some kind of good available in the market. The substitute or the alternate product affects the composition and the appearance of the resulting product along with resembling the usefulness of the existing product. The product offerings by McDonalds have substitute products in every price bracket. The alternative products available in the market are tissues and wet towels that provide similar kind of a result after use (CFI, 2022). The price of the substitute product is higher in some markets as well as lower in others. The substitute product affects the competitiveness of the original product and provides the customers with a wide range of variety to choose from to have low switching costs and compromise on quality. The existence of a substitute product can increase the availability of similar products and can increase the price with lower demand at the same time which is called inelastic demand.
There seem to be a lot of rivals in the food market, as has been said. As a result, alternative products pose a serious threat. Customers can purchase alternatives from the strong competition who seem to be available in the economic climate if companies produce their items at increased costs or if the goods seem to be of worse quality. The e-commerce business will offer a wide range of goods, including burgers, fries and so on. Hence, market players in the food industry must be distinctive in order to address the problem of the danger of substitution (Schwenkenbecher et al. 2019). Customers have the option to purchase products from other brands if they are unhappy with the price or quality of a company's items. Building industry-wide consumer satisfaction is essential to firms' long-term success (Li and Filobbos, 2020). Customers may be able to persuade manufacturers to lower prices by choosing to buy products from other manufacturers as there are numerous replacement options available. In order to reduce the risk of alternative products, suppliers must provide items that meet the needs of the customer groups they are targeting.
[bookmark: _heading=h.tyjcwt]Price of complements 
[bookmark: _heading=h.3dy6vkm]Complementary goods can be referred to as the availability of a product or a service that can be combined with the usage of the original product in existence. For example, a complementary good for Burgers from McDonalds can be a drink to go with the food, giving a refreshment feeling to the customers. For McDonald, the complementary good provides a joint demand and allows cross-elasticity of demand (Clear Tax, 2023). The weaker complementary goods are having a low impact of cross elasticity on the demand while the strong complementary goods provide high elasticity of demand. If the complementary goods are different from the substitute goods that are available in the market then the available complementary products will have a negative cross-elasticity of demand. For McDonald complementary goods and services tend to provide value to the main product and allow the customers to make investment decisions and identify the variations between the supplementary goods and the combined relationship of the complementary product and the original product.
Consumer Income 
For McDonalds, consumer income or the income effect on the demand and market equilibrium of the product can be identified by the increasing or decreasing customer income in the marketplace. Consumer income depicts the expenditure and the purchasing capacity of an individual in a marketplace. The normal goods have very subtle changes in demand where the inferior goods have a proportional relationship with the consumer income where the demand declines as the customer's real income rises and the demand rises when the customer's income falls (Investopedia, 2022). For McDonalds the customer's increase in income also increases the demand for the goods. On the other hand, if the customer income is decreasing then the demand for goods and services in the market will also decrease. This will also be effective on the substitute products as well as the complementary goods and services that are available in the marketplace along with the original production services.
[bookmark: _heading=h.1t3h5sf]Consumer tastes & preferences 
The tastes and preference of the customer is a less tangible impact factor that is impacting the demand and market equilibrium of a product or service. The change in the consumer tastes and preferences can cause the demand for a product to rise or fall depending on the direction the change and preferences of the customers are linked towards (Econport, 2023). The taste and preferences of the consumers are also affected by the endorsement and advertisement of the production services along with its fullness and the price expectations of the same. The tastes and preferences of the consumers are also affected by the various ongoing activities in the economy as well as the society to which the adaptation of the production services is critical to maintaining the equal demand and market equilibrium for the original product. Customers can have a shift towards other brands offering similar product and services such offered by McDonalds.
While customers did limit their purchases to requirements and became more cost-conscious, this is the problem. Since buyers have a lot of market power, both manufacturers as well as sellers might not be able to foresee the market's market expectations as well. The unpredictability of consumer demands could prevent them from achieving long-term success (Lahtinen et al. 2020). Consumers who purchase cosmetics have significant leverage when negotiating. This is due to increased rivalry as well as the availability of fried foods from numerous merchants. Given the abundance of alternatives, customers may be able to persuade producers to lower their prices by choosing to buy products from rival companies. This appears to be a challenge that all meal manufacturers must overcome.
[bookmark: _heading=h.4d34og8]Consumer expectations of price 
[bookmark: _heading=h.2s8eyo1]The customer expectation of price heavily Apex demand and market equilibrium of a product or service and the customer's extension to a product's price falls below their expectation the demand for the product also increases with time however the price expectation is expected to be the same (Mack, 2022). If the consumer expectation of a price for a product does not meet then the customer will be avoiding making a purchase and will wait for the product to go cheaper and available at a lower price. For instance, the price of burgers from McDonalds is set at 3 pounds and has an equal demand and supply at the current situation, however, increasing the price of the Burgers by one and a half pounds making it for pound will make the demand for the product go lower. Similarly, when the product comes back at 3 pounds the demand for the same will still be lower as the customer expectation is that the product's price will be going much lower and then they will make the purchase.
Demographics
[bookmark: _heading=h.17dp8vu]The fast food market is most established in countries such as the US, UK, Germany, France and the rest of Europe along with southeast and East Asia. The demographical study made for the demand and equilibrium of the fast food products and services from different organisations in these countries or markets provided the organisation with higher market demand along with the availability of options to price the products as per their requirements (CFI, 2022). The demographic can be referred to as the socio-economic elements of a population that can be analysed to identify the preferences and purchasing behaviour of the individuals falling into that population. The demographics of a particular market show the purchasing power of the population based on the factors such as geographic reason age family status income gender and other characteristics. The recent global demand for fast food is increasing as the population of the target market is also increasing and making more demand in market equilibrium (CFI, 2022). The increasing demographic population along with the customers for the particular product is also changing the market demand for the original product along with the substitutes and complementary products that are available in the marketplace.
Indicate whether demand is more elastic or more inelastic
The elasticity of demand can be turned to the degree or impact that the product of McDonalds, has on the response to the change in the economic factor such as changes in consumer income their tastes and preferences consumer expectations price of substitutes and the price of complementary products are available in exchange for the original product (Indeed, 2023). Upon analysing the various factors that impact the demand for baby wipes in the market place it is considered that the elasticity of demand for the particular product is elastic as the price and the demand of the original product in the market changes along with the impact of the various social economic factors that are present in the market place.
For the concerned organisation, the substitution effect on the original product makes the product and necessity for the uses of the same this indicates that the demand for this particular factor will be elastic and will be less affected by the same. The change in consumer income will have an elastic effect on the product as the change in the change in income will be decreasing the demand for the product as per the requirements of the consumers and its necessity. In McDonald, the purchase of the commodity in comparatively smaller amounts than other goods and services for requirements indicates that the demand for the product is more inelastic and can be severely affected by various factors in the economy (Hall, 2022).
The income elasticity of demand encapsulates the ability to measure the responsiveness of demand in terms of changes in the consumer's income. It can be illustrated that in terms of change in the consumers, income and elastic effect can be observed on the product provided by the enterprise. As the consumers purchasing power increases, they have a greater potential of spending their income on commodities and therefore direct observation can be imposed on the quantity of the commodity demanded by the consumers. In the spectrum understanding, elasticity is extremely important as it allows marketers to incorporate goods that are elastic in nature. Even though there is a change in the income level of the consumers, consumers will be willing to purchase a higher quantity of those goods (Komareket al. 2021). In this spectrum elasticity of demand, play a significant role in understanding how demand for the commodities will change in terms of the income of the consumers. In this analysis, the organization Mcdonald's which primarily caters to the fast food industry, income elasticity will uphold the consumers to either redirect itself to other brands. As consumers have higher disposable income, it is natural for consumers to substitute for brands that have a significant market share or focus on alternative brands which provide healthier options.
In relation to the above analysis, it is critical for the organization to adopt an appropriate pricing strategy that will not only enable the organization to have a strong market hold but also compete with other brands that have higher market share. There are a number of pricing strategies that can be adopted by the enterprise. Out of all the pricing strategies, it can be indicated that obtaining two significant pricing strategies will help the organization not only cater to the general category of product range but also incorporate different categories of products that also meet the health-conscious population. In this, the adoption of value-based pricing and premium pricing can be adopted (Dubey, 2020). Therefore, McDonald’s can undertake two distinct dimensions within the business, where it caters for its products that are priced at a level affordable for its target audience while keeping another section for premium categories so that premium pricing can be installed so that when the consumers' disposable income increases, they are able to transit to the premium category products, in this case, alternative options of healthier options. The adoption of these two pricing strategies will play a significant role in enabling the organization to not only uphold the income-elastic city of demand, but also the substitution effect of elasticity.
[bookmark: _heading=h.3rdcrjn]Conclusion
This report has provided a discussion on the various socio-economic factors that are responsible for changes in demand and market equilibrium of a particular product or service. These factors are also discussed to identify the elasticity of the demand for the particular product in the report. As identified in the study the tastes and preference of the customer of McDonald is a less tangible impact factor that is impacting the demand and market equilibrium of a product or service. The change in the consumer taste of the concerned brand as well as the preferences can cause the demand for a product to rise or fall in this regard. 
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