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Executive Summary:
The Internet has had an impact on our lives in all sorts of ways such as the way we communicate, flirt, date, and most importantly, how we shop. Thanks to the increasing sophistication of technology, shopping from the comfort of our home has become a part of most people’s daily lives. 
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Introduction
[bookmark: _Hlk503042250]This report will aim to discuss how online shopping has affected the high street, how people shop differently because of the internet and why online shopping is cheaper than shopping on the high street. 
With the use of questionnaires which will include questions related to things such as, what is commonly bought online and in store as well as what age groups are more likely to use the online services available. I will also use journals which are available which would be related to online shopping habits and the impact it has on the high street., we will endeavour to answer the questions.

















Aim and Objectives
· To analyse the effect upon high street businesses due to increase in online shopping 
· To study the online shopping habits/patterns compared to high street shopping habits
· To analyse the costs of online shopping for the consumer compared to shopping on the high street.
The aim of this report is to help identify how the ever-growing online shopping impacts the high street businesses. the surge in online shopping has changed the way people shop and the study will aim to identify why online shopping is cheaper. 
















Research Questions

How does online shopping effect high street businesses?
This question will allow me to analyse some of the reasons to the positive and negative impacts that online shopping has on the business already based on the high street. Furthermore, I will look at how the high street is changing to combat the threat from high street shopping. 
How do people shop differently now due to the internet?
Online shopping allows customers to shop freely as they do not need to worry about how they will get their purchases home. This question will enable me to analyse what the contributing factors are to how the shopping patterns change based on the internet.  For example; the delivery services allow customers to shop, and then have the products delivered to their door step. As well as this I will be able to then understand how the internet has positive and negative impacts on the lives of people and the increase in accessibility.
Why is online shopping cheaper than on the high street?
With the use of online journals, I will identify the costs of operating on the high street vs. costs of online businesses. Then by using the questionnaires I will look at consumer spending online and on the high street to identify the reasons to why online shopping is cheaper than shopping on the high street.






Background of the Research Area 
This study is very relevant to present times as it will look at the impact of online shopping upon retail stores in the high street. The recent surge in online shopping has caused a great deal of concern for thousands of retailers who have small shops who offer a smaller variety of products which are there source of livelihood. This research will try to divulge into the reasons and the threats that looms over all retailers. This paper will look at how the high street adapted to the threat from online shopping to stay relevant.
According to The Guardian it is shown that 15 shops are closing every day, which presents the clear impact that online shopping is having on the high street. 
The Guardian- https://www.theguardian.com/business/2016/oct/25/britains-high-streets-under-strain-as-15-shops-close-every-day [Accessed 05/01/18]
In addition, according to Fortune, online shopping has increased to 51% compared to 48% in 2015 presenting the increase in the amount customers who use online services. This shows that online shopping is now the most popular form of shopping for consumers who uses the internet. The threat to the high street is real and that threat has been solidified over the last decade.
Fortune- 
http://fortune.com/2016/06/08/online-shopping-increases/ [Accessed 08/01/2018]






Literature Review 
Forbes released an article called ‘Four Trends Defining a New Era of Shopping’ by Zia Daniel Wigder. This article looks at how retail businesses use the common trends within the customers and what is most commonly purchased. For example; one of the trends in the retail industry is that stores remain relevant, but they are continuing to evolve. This means that businesses continue to keep products that are commonly bought by customers in store as well as having new systems which allow customers to buy the products effectively and efficiently. By looking at the trends of businesses, it allows me to understand how businesses use these trends to improve themselves to stay in the public eye.
The guardian also released an article called ‘Britain’s high streets under strain as 15 shops close everyday’ by Graham Ruddick on the 25th of October 2016. This article looks at how online shopping has an impact on businesses on the high street causing them to close. The article also explains the reasons to why the closure of these businesses has occurred. For example, clothing stores are getting closed as they do not gin the same amount of publicity as the past and online shopping allows them to search for any products they want on different shops rather than being restricted to one store.
Another website called Big Commerce released a blog called ‘Ecommerce Trends: 147 Stats Revealing How Modern Customers Shop in 2018’. This blog is about looking at the trends of businesses selling products online and in a physical store. The blog also provides statistic to present the growth rate of online businesses. Most importantly this article looks at the online business growth rate by the type of customers who are searching for products. E.g. trends by Parental status, trends by gender, and trends by city size etc.
Lastly, Net Imperative released an article called ‘UK high street sales slump as online rises- ONS’ which is about how the popularity of the high street has decreased as the popularity of online shopping has increased by a huge amount.  This article is effective because it provides statistics of the collapse high street sales by 2%. In addition, the article discusses the future impacts of the increase in online shopping for example the disappearance of stores like BHS, and Staples because they are now more popular with customers buying products online rather than in store. If more customers continue to use the online services available, then it will cause even more businesses to shutdown and lead to the downfall of the high street.




















Methodology
The research methodology is comprised of the following:
· Primary data has been collected through deductive questionnaires where a random selection of people was asked to complete a questionnaire 
· The use of online journals to help identify shopping habits and impact on the high street
See 1.1 in the appendix for the questionnaire


















Findings and Analysis 
According to ONS retail statistics reveal Decembers high street retail figures slumped to their biggest fall in over four years, while online sales saw an increase of 21.3%. these figures support the findings of a new report that home shopping will wipe out 50% of town centre stores by 2030.  
This is a real concern for the high street as online shopping poses a real threat to their survival. We have already seen many changes in the high street in response to this threat from the internet. Many businesses now offer home delivery, click and collect service, drop off and pick up points and price matching with online competitors. 
From the surveys it is clear to see that people spend a lot of time on the internet whether that be for education, work or leisure. The accessibility for the internet has meant that everything is now available to most people at a click of a button. 
We surveyed 30 individuals. 15 were males and 15 were female. 
Of the 30 individuals, 15 were aged 18 – 25 years old, 10 were 25 – 30 years old and 5 were 30 – 40 years old. 
Of the 30 individuals, 7 of the individuals were unemployed, 15 worked part time and 8 full time.
Of the 30 individuals 24 earnt up to £17,500 and the remaining 6 earnt £17,500 - £25,000
All 30-individuals said that they used the internet more at home then they did at work or any other place.





Table 1:



The table above shows that most people use the internet for 2-4 hours per day. From the table above, we can calculate that people spend an average of just over 4 hours a day on the internet.

Table 2:



Table 2 shows us that the main purpose people use the internet is for social purposes closely followed by shopping. This shows that although social media is the main purpose for people being online shopping is also a fundamental reason for people being online. This causes am issue for the high street shops as online shopping is increasing.

The results from the surveys show that spending on the high street and spending on line weekly averaged out at the same as all people said that they spent on average £90 – £120 weekly on both types.
All 30-people said they had excellent internet connection, however the group was split evenly when asked if they preferred online shopping or shopping on the high street at 15 people each.
All 30-people said that security on the internet was the most important factor to them. This is mainly due to the risk of internet fraud and identity theft.
when asked the question about what people purchased using the internet I found that the products that were small and digitally available (books, music, services, tickets etc) were commonly purchased on line with 27 of the 30-people doing so, however all items that were big and tangible (electrical items, flowers) were purchased from the store as only 4 out of the 30 people would purchase these on line. The only exception to this was clothing as many purchased this online despite this being a tangible product. This is mainly due to the returns policy for these items.





The results from the surveys show that people shop on the high street because they can touch the product, it allows them to socialise with others and there is no risk of product disappointment.
However, the group said that they shopped online as they felt it saved them time, there was a bigger variety of items and there were no queues. People preferred to collect the items rather than have them delivered as a lot of the companies charge for delivery. This shows that the need for a physical premise is required as collecting the items is still popular. 
















Conclusion and Limitations 

from the data collected and the research carried out we can conclude that online shopping is a growing trend and something that must be taken seriously. People are spending longer online and with the availability of the internet now vaster then ever before it has become easier for anybody to access anything online at any time. 
The data shows that although there is an increase in online shopping the retailers have reacted and have made many changes to accommodate for the online demand. Many retailers now offer delivery services, click and collect and the way that the businesses advertise. Many people use social media so businesses are targeting customers. 
The internet has allowed people to shop at anytime from the comfort of their home. People can read reviews and make decisions without ever even seeing the product in its physical form. The retailers have made it easy to return items giving the consumer the trust that if they make a mistake its ok.
Although there are risks online from identity theft and fraud there are many secure portals to shop through and with the trust created by brands through the high street it makes it easier for people to trust them sites.
Shopping online means that people have access to items across the world allowing smaller businesses to gain a wider customer base and therefore increase sales. 
Trading online can help decrease prices for the consumer as the retailer will have less overhead. Not having customer facing staff means that the consumer can save on labour cost and not needing premises to showcase goods also means savings for the retailer. This allows the retailer to pass on these savings to the consumer by reducing the prices of their products and therefore increase the attractiveness towards their brands.
The high street has responded to the internet shopping epidemic and has seen a share between both sides. The high street and the online shopping industry are working together and taking shape. 
The data that was used had limitations as that audience was a small number of 30. All the subjects were from London. All the subjects were between the age of 18 and 40 with most them being under 25. Most of the people questioned were in part time employment.
This means the results of the data may not be relevant to the wider world.
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Appendix
[bookmark: _Hlk503185084]1.1 	Questionnaire
1. What is your gender?

Male			Female


2. Age?
16 – 18		18 – 25		25 – 30		30 – 40		40 – 50		50+

3. Employment status?
Unemployed	self-employed		full time	part time	

4. Salary?
Up to £17,500		£17,500 – 25,000	£25,000 – 35,000	£35,000 – 50,000	
£50,000 – 60,000	£60,000+

5. Where do you mostly use the Internet?

At home		At work

6. On average, how long do you spend on the internet daily (in hours)?
         0-2               2-4               4-6                6-8               8-12               12+
7. What is your main purpose for using the Internet?
	
Shopping	Work	     Education	    Hobbies	socialising


8. How much do you spend on average for Retail shopping per week in GBP (High Street / local shops etc)?

£0 - £30	£30 - £90	£90 - £120	£120 +


9. How much do you spend on Online shopping per month in GBP (Website Shopping)?

£0 - £30	£30 – 90	£90 - £120	£120 +

10. How would you rate your Internet connection?

Bad		Good		 Very good		Excellent12.
11. What method of Shopping do you prefer?

E-Retailing (Online)		Retailing (High Street)

12. What would be your preferred method of payment online?

Pay pal		Debit card 	Credit card 	 Pre-paid credit card 	

13. What is most important to you when shopping online?
Privacy 		Security 		Trust 
14. How often do you do the following activities? 
                                                             
                                                                      Daily      once a week       2 – 3 times a week   once a month      never 

Check or send emails 
Read online blogs
Shop online 	
Network on social media 
View YouTube videos 
Listen to music
Play games 

15. What types of products do you purchase online?

Software/hardware

 Books 

Food

Music/CD/DVD

Services (legal, insurance)

Home electronics

Travel

Clothing

Tickets

Flowers


16. Please tick 3 reasons why you choose to shop on the high street

Touch the product

Better return policy

Instore discount

Socialising 

No shipping frustration

No product disappointment
 
17. Pick 3 reasons why you choose to shop on the online

Saving on travel cost

Saving time

Convenience 

No queuing 

Bigger variety of products 

24-hour Accessibility

Delivered directly to home 



18. When purchasing online which of the following methods do you prefer
Home delivery 
Click and collect
Store pick up

Avergae Internet Usage Per Day
(hours per person) 

number of subjects using the internet 	5

0 - 2 hours	2 - 4 hours	4 - 6 hours	6 - 8 hours	8 - 10 hours	2	15	5	7	1	



Main Purpose For Using Internet

Column3	
Shopping	Work	Education	Social	Hobbies/Gaming	9	2	2	13	4	Main use of Internet


Number Of People
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