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This essay is going to display the marketing methods of two of the most known hotel brands: Moxy and Six Senses

Moxy Hotel is the brand of Marriott International, first Moxy Hotel being opened in Milan in 2014 with Ikea as a partner. 
‘’ Moxy Hotels is one of Marriott International's newest brands. The first Moxy Hotel was opened in Milan in 2014 in partnership with the Swedish well-known furniture brand IKEA. Since then, Moxy Hotels has become highly successful. Today, more than 70 locations are open worldwide on three different continents. ‘’

Six Senses was constituted in 1995 and the CEO is Neil Jacobs. 

Moxy hotels can be found in big cities of Europe in contrast with SixSenses that have hotels in remote areas. 

To compare the marketing methods of the two hotel brand, it will be used the SWOT analysis, PESTLE analysis , Mix Marketing and SimiliarWeb.

Moxy Hotel is targeting a younger age range than SixSenses, who is more for families, wealthy people.
SixSenses is more intimate while Moxy promotes active social life.
Both Moxy and SixSenses have financial support to extend and develop.
Moxy introduced ‘’The Moxy Universe app’’ 
“We are very excited to launch the ‘Moxy Universe, Play Beyond’ experience across all Moxy hotels in the Asia Pacific region.Moxy has always challenged the status quo by inviting guests to live in the moment. With the campaign, we are bringing Moxy’s ‘Play On’ spirit to another dimension through fun, immersive experiences while creating greater connections with our guests.” ( Jennie Toh, Vice President, Brand Marketing and Brand Management Asia Pacific, Marriott International)
SixSenses give their clients health benefits for body, mind and soul along with luxury accommodation with breath-taking views. 
