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[bookmark: _Toc90065838] Introduction
       Hotel marketing is the strategic planning process utilised in the hospitality industry to efficiently apply the practises necessary for business growth. This marketing strategy include defining the marketing mix and analysing the hotel's product or service offerings. Additionally, the hotel's location and pricing strategy are examined, which assists the hotel in optimising its business tactics and overall profitability. The promotional activities and channels are analysed in order to determine the brand's promotional and advertising tactics' impact. Additionally, the customer value and engagement given by the hotel following the covid-19 epidemic are analysed.
Additionally, the successful use of digital marketing and virtual platforms is highlighted, which assists Hambleton Hall in fine-tuning its marketing strategy. The micro- and macro-environmental analyses are highlighted in order to comprehend the impact of numerous circumstances on the Hambleton Hall's marketing strategy.







   

[bookmark: _Toc90065839]          The Marketing Combination
It is possible to develop effective marketing strategies by using an appropriate marketing mix to analyse the productivity of the organisation as well as market conditions. When building a strategic marketing plan, a number of aspects must be taken into consideration, and employing a marketing mix can assist to streamline the process. The marketing mix is comprised of four primary components:
• Product: Hambleton Hall is a hotel that caters to its customers' individual needs. Air-conditioned and non-conditioned rooms are available, as well as a holiday package that includes complementary breakfast and food and beverage services.
• Location: A lakeside hotel and restaurant. Located in Rutland, the heart of the Midlands, Hambleton Hall is a stunning Victorian mansion that has been converted into a notable hotel. The largest man-made lake in Europe may be found in the smallest country in England. The hotel's location on a hill with a view of the water further adds to its attractiveness.
The price of a stay at Hambleton Hall is determined by the time of year and the length of your visit. Covid-19 has also had an effect on pricing and revenue generation for the corporation.

• Promotion: The Hambleton Hall can use digital platforms and campaigns to advertise its services and expand its market reach by focusing on a specific consumer base.




[bookmark: _Toc90065840]     Increasing customer satisfaction and engagement
The whole hotel and tourism business has been negatively impacted by the covid-19 outbreak. The government of the United Kingdom has imposed and extended limitations on the Hambleton Hall hotel. This has had a negative impact on the customer experience and consumer happiness. After the epidemic, the company will be able to build stronger ties with its customers by focusing on the needs of its current and potential customers. Factors that could influence the outcome include:
· Customers will appreciate your business more if you take health and safety precautions, especially in this pandemic circumstance.
· Providing discounts and deals on the stay is a great way to entice customers, and it's also a smart financial move. As a result, both current and potential clients will be drawn in.
· Recognize the needs and expectations of your clients: Customers feel appreciated by a brand when they receive services that are tailored to their requirements and expectations. Improved company practises can be achieved by building trust and client loyalty.
· As a result of client feedback and suggestions, businesses can improve their products and services. Alternatively, this can be seen as a means of communicating and engaging with clients in order to give effective services.
The services will be promoted using a combination of digital, conventional, and physical means. The company's services will be promoted via social media accounts and the company's official website. In addition, the brand will benefit from television commercials, newspaper pieces, and physical advertising initiatives.




[bookmark: _Toc90065841]          Use of Digital Marketing Effectively
With digital marketing, an organization's visibility and geographic reach can both be enhanced. The Hambleton Hall hotel can utilise digital marketing by incorporating numerous virtual platforms, such as social media, websites, online campaigns, and so on. Increasing the company's market share by acquiring new clients online will be a benefit.
The management of digital campaigns can be accomplished by the hire of technical people to oversee digital marketing techniques and the implementation of emerging technologies such as search engine optimization, keyword recognition, landing page technology, and social media promotions. Dedicated marketing teams will oversee the effective administration of digital marketing by conducting market research and lead creation, as well as developing and implementing a pricing strategy and holiday packages that are in line with client needs.
The company will be able to attract new and existing customers more readily if it develops effective messages for its advertisements and promotions. Designing effective messaging requires a number of considerations, including:
• Discuss the safety precautions that have been taken at the hotel.
• Increase the number of medical and emergency services available at the hotel.
• Make discounts and special deals prominently displayed.
• Share your thoughts on the healthy eating options available.
• Describe the advantages of taking a vacation from a hectic schedule and spending quality time with family and friends following the pandemic.




[bookmark: _Toc90065842]         Micro Analysis of the Marketing Environment
Marketing strategy requires an in-depth examination of the company's strengths and limitations, which can aid in the identification of new growth prospects as well as thwart potential dangers. It is possible to analyse these micro-environmental elements using SWOT analysis.
      Strengths:
 • Strong brand recognition; 
• High brand recognition; opulent as well as cost-effective lodgings
• Discounts and special offers for online reservations.
• Recognized as one of the greatest hotel chains in the United Kingdom.
• Strong presence in the UK, with 24 properties.
     Weaknesses: 
• Poor hygiene and housekeeping issues.
• Lack of worldwide presence.
• Margin of loss.
       Opportunities 
• Capabilities to form alliances.
• Boost global brand awareness.
• Provide add-on services based on customer needs.
• Digital platforms to reach new markets
        Threats: 
• Intense competition and competitiveness; 
• Competitive disadvantages associated with backpacker hostels.


As a result of the Hambleton Hall's brand awareness and honours gained, the marketing strategy may be improved by utilising its strengths. Customers will be more satisfied if you give deals and discounts together with high-quality services. As a counter-argument, Hambleton Hall is capable of identifying and addressing the weak points in the business process, therefore increasing worldwide visibility and boosting profit margins on services given. 
It is possible for the brand to gain benefits and expand its worldwide presence by taking advantage of the impending chances, as well as by delivering additional services that enhance consumer happiness . While threats may be dealt with by enhancing competitive spirit and ensuring strong profit margins to overcome the obstacles posed by rivals, the latter is more difficult to manage.
Marketing strategies and plans may be successfully produced by focusing on the strengths and weaknesses, which aids in acquiring future chances and dealing with dangers to find and manage footfalls.














[bookmark: _Toc90065843]    Macro Analysis of the Marketing Environment
The company's marketing and commercial tactics are heavily influenced by external forces. Hambleton Hall's future expansion is threatened by the changes brought about by the covid-19 epidemic, as is the case for the whole hospitality sector. The PESTEL framework may be used to examine these variables.
• Political: The United Kingdom maintains cordial ties with its neighbours, which enables the hotel business to expand its worldwide reach. Hambleton Hall benefits from political contacts since they aid in globalisation and brand awareness.
• Economic: The covid-19 epidemic has had an economic impact on the United Kingdom, and the government's limitations on the hotel and tourism industries have hurt Hambleton Hall as well. Additionally, the hotel occupancy rate was just 76.3 percent .
• Social: As a result of the coronavirus epidemic, customer preferences are changing on a regular basis. This also had an effect on the hospitality business, as travel restrictions were implemented. Hambleton Hall develops their services in a manner that is responsive to client demands and compliant with applicable regulations.
• Technological: Hambleton Hall has benefited from technological improvements by providing digital services for accommodation reservations via their website. Additionally, digital channels are used to establish marketing and promotional operations 
• Environmental: Waste management and manufacturing assist safeguard the environment and help build a business image.
• Legal: Hambleton Hall's business methods and customer values are strengthened by adhering to consumer and human rights laws. It's vital to implement the Employment and Slavery Act, but it also improves employee happiness.




[bookmark: _Toc90065844]Conclusion
A company's marketing strategy is heavily influenced by both internal and external variables, according to the study. An important part of this research revolves about implementing the marketing mix and enhancing customer value and engagement. There is a section on analysing strengths and weaknesses for future possibilities and overcoming dangers generated by numerous sources in the report.
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The whole hotel and tourism business has been negatively
impacted by the covid- 19 outbreak

Factors that could influence the outcome
include:

* Customers will appreciate your business more if you take health and
safety precautions, especially in this pandemic circumstance

* Providing discounts and deals on the stay is a great way to entice
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                                         Use of Digital  Marketing  Effectively  The Hambleton Hall hotel can utilise digital marketing by  incorporating numerous virtual platforms, such as social  media, websites, online campaigns, and so on. Increasing the  company's market share by acquiring new clients online will  be a benefit  The company will be able to attract new and existing  customers more readily if it develops effective messages for  its advertisements and promotions. Designing effective  messaging requires a number of considerations, including: • Discuss the safety precautions that have been taken at the hotel. • Increase the number of medical and emergency services available at the  hotel. • Make discounts and special deals prominently displayed. • Share your thoughts on the healthy eating options available. • Describe the advantages of taking a vacation from a hectic schedule and  spending quality time with family and friends following the pandemic.
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Marketing strategy can aid in the identification of
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* Strong brand recognition;

* High brand recognition; opulent as well as cost-effective
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* Poor hygiene and housekeepingissues
* Lack of worldwide presence.
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* Intense competition and competitiveness
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           Micro  Analysis of  the  Marketing  Environment Marketing strategy can aid in the identification of  new growth prospects as well as thwart potential  dangers. It is possible to analyse these micro - environmental elements using SWOT analysis. Strengths : • Strong brand recognition; • High brand recognition; opulent as well as cost - effective  lodgings • Discounts and special offers for online reservations. Weaknesses :  • Poor hygiene and housekeeping issues  • Lack of worldwide presence. Opportunities  • Boost global brand awareness. • Provide add - on services based on customer needs. Threats :  • Intense competition and competitiveness
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The company's marketing and commercial tactics are heavily influenced by external forces.

* Economic: The covid-19 epidemic has had an economic impact on the United Kingdom, and the
government's limitations on the hotel and tourism industries have hurt Hambleton Hall as well.

* Social: As aresult of the coronavirus epidemic, customer preferences are changing on a regular
basis. This also had an effect on the hospitality business, as travel restrictions were implemented.

* Technological: Hambleton Hall has benefited from technological improvements by providing digital
services for accommodation reservations via their website.

* Environmental: Waste management and manufacturing assist safeguard the environment and help
build a business image.

* Legal: Hambleton Hall's business methods and customer values are strengthened by adhering to
consumer and human rights laws
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                                                                                                                                                                                                                                                                                                                                                                                  Macro Analysis of the Marketing  Environment The company's marketing and commercial tactics are heavily influenced by external forces.  • Economic: The covid - 19 epidemic has had an economic impact on the United Kingdom, and the  government's limitations on the hotel and tourism industries have hurt Hambleton Hall as well. • Social: As a result of the coronavirus epidemic, customer preferences are changing on a regular  basis. This also had an effect on the hospitality business, as travel restrictions were implemented. • Technological: Hambleton Hall has benefited from technological improvements by providing digital  services for accommodation reservations via their website.  • Environmental: Waste management and manufacturing assist safeguard the environment and help  build a business image. • Legal: Hambleton Hall's business methods and customer values are strengthened by adhering to  consumer and human rights laws
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Conclusion

A company's marketing strategy is heavily influenced by both
internal and external variables, according to the study. An
important part of this research revolves about implementing the
marketing mix and enhancing customer value and engagement.
There is a section on analysing strengths and weaknesses for
future possibilities and overcoming dangers generated by
numerous sources in the report.
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                Conclusion    A company's marketing strategy is heavily influenced by both  internal and external variables, according to the study. An  important part of this research revolves about implementing the  marketing mix and enhancing customer value and engagement.  There is a section on analysing strengths and weaknesses for  future possibilities and overcoming dangers generated by  numerous sources in the report.
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and couple accommodations, complimentary breakfast,
food and beverage

* Place : Hotel and restaurant on the shores of a lake.
Hambleton Hall, a beautiful Victorian mansion renovated
into a prominent hotel, is tucked away in Rutland, in the
heart of the Midlands.

* Price : Hambleton Hall's pricing strategy varies
according to season and length of stay

* Promotion : By focusing on a specific customer base,
the Hambleton Hall can leverage digital platforms and
campaigns to promote its services and broaden its market
reach.
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                 MARKETING PRINCIPLES The Marketing Combination: • Product :  The hotel Hambleton Hall caters to the  specific needs of its guests. Among the facilities offered  are air - conditioned and non - air - conditioned rooms, family  and couple accommodations, complimentary breakfast,  food and beverage  • Place :  Hotel and restaurant on the shores of a lake.  Hambleton Hall, a beautiful Victorian mansion renovated  into a prominent hotel, is tucked away in Rutland, in the  heart of the Midlands. • Price :  Hambleton Hall's pricing strategy varies  according to season and length of stay • Promotion :  By focusing on a specific customer base,  the Hambleton Hall can leverage digital platforms and  campaigns to promote its services and broaden its market  reach.


