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	Student Number
	2436637
	Student Name
	Maria David

	

	Website Chosen 
	Yoga Reading:


	Insert hyperlink to website
	https://www.yogareading.co.uk  

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Yes, the website loads quickly, within a few seconds. Its design is optimised for both desktop and mobile devices.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains sub-pages like timetable, events, courses, online shop and book now. They are easy to access and very visibile.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the website has a sub-page named “Book Now" and we can make a booking via webpage.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improvements that can be done, is to introduce more primary colours, this attracts more customers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very good, the only difference between the phone and the computer is that on the phone the screen is narrower, and, on the computer, we can see better with a better resolution.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: This website is using calm and warm imaginary, showing how calm are the people who practice yoga. The videos are used to show how the classes are and how the participants like this experience. The colour this website use is light blue and soft tones to prepare the classes to be calm and balanced.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: This website chat tool are very easy to use, is very effective to enquire a product or service. Only using a button, we can get answer about the classes, price and sessions.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media link used in this website are handy because they use Instagram and Facebook to connect more people. And like this is very easy for the visitors to follow and see on the website the updates and to interact with Instagram and Facebook community.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: This company offers clear services for their clients; you can try several activities and choose which activity suits you and they ca also be done online for people whi cannot make it to classes.


	Question 3b - How are customer reviews made available? Are these up to date? 
 

	Answer: Customer reviews are a little hard to access, and the latest ones are from2022, they are good reviews regarding person who find that activities very good for body and mind but a bit old in my opinion.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services presented are high quality because they have a variety of courses for all ages. The reason why i would use this platform and at the same time recommended it is that they have courses for everyone, from beginners to mother and baby courses, for pregnant women, Pilates and ashtanga yoga,


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are clear for customers; they have displayed the prices on the website depending on the course. And yes, the prices reflect the quality of the services, they have different packages, with prices varying from online sessions to studio sessions and many more packs for all budgets.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga 

	
	2.yoga and Pilates

	
	3. Yoga reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type the 3 words, the company website is on top ten websites, and they have a Google review summary of 4,9 stars.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I think website are still relevant in modern business in the UK because everyone has access to the internet and all social media platforms, and many businesses also promote their businesses on these platforms.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My only recommendation to change something about this company would be the colour palette used on the website. They could use brighter colours and a lighter background. I think that would attract the attention of more age groups.
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