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About a Memory Maker –

My travel tribe is a Memory Maker. This means that they simply want to travel and make memories. It is someone who is least likely to rely on technology and is uncomfortable with using newer and updated technology such as AI and facial recognition. Only a third of memory makers want to use AI for planning trips. They prefer technology that is familiar to them. They are least likely to be sustainability minded when it comes to travelling and focuses less on the health of the planet. These tend to be older travellers who are more conservative and cautious. They are usually of a low to medium income and are less comfortable with using cryptocurrency and facial recognition for payments when travelling. When travelling, they feel like speed is the essence and would feel uncomfortable travelling to long-haul destinations. In terms of accommodation, they enjoy staying in rural places rather than urban and would be more likely to use local hotels rather than large chains. They represent the most intriguing and interesting challenge for the travel industry and Amadeus over the next decade for 2033.
 
I found this information on the Amadeus website under the section Meet the Memory Makers. https://amadeus.com/en/insights/blog/traveler-tribes-2033-memory-makers 

Is this tribe accurate for me? -

The travel tribe quiz explains that I am a memory maker when I travel. I agree to disagree about this statement as it shows a plethora of reasons as to why I may fit into this category, but others are far from who I am. In our class 9/16 people were memory makers but on the Amadeus website, they explain that only 17% of people who took the quiz were memory makers, which is a huge difference. In terms of accuracy for this quiz, I travel with the interest of simply travelling and making as many memories as possible. I am comfortable in myself but am really careful with who I travel with, as I only enjoy travelling with people who are likeminded. I am uncomfortable with new technology like cryptocurrency and AI planning our trips as I feel like they are not able to make it personal, whereas someone booking a holiday for you can have more of an understanding about who you are. However, I am a young person who is a student, am not conservative and most importantly I do take into consideration sustainability when I am travelling.

How Travel Tribes will impact future travel trends –

Travel tribes will have an impact on future travel trends as they can predict how we’re all going to be travelling in the next ten years. There are four tribes in this quiz which are, 43% Pioneering Pathfinders, 25% Excited Experientialists, 17% Memory Makers and 15% Travel Tech-Influencers. People feel that the most important considerations when travelling is making memories, then the places they visit, value for money is third, then the people they travel with and lastly enjoying something they planned themselves. People do not enjoy travelling long-haul as it can take too much time, which relates to a memory maker. They feel that speed is the essence of their travels, so they are excited for technology to develop, which relates to people in the travel tech tribe as they wish for technology to advance much quicker, in order for them to travel to destinations much quicker and 44% of people agreed with this statement. However, to contradict this, another 44% of travellers say their most concerned about cybersecurity attacks being more frequent in 2033. Around 35% of people said they are looking forward to being able to travel in more environmentally friendly ways, which does not correspond with the memory maker as they are focused less on sustainability and more on making memories. 
Amadeus (2023) Traveller Tribes 2033. Available from:
https://amadeus.com/documents/en/traveler-tribes/infographics/infographic-global-en.pdf 

What impacts do you think travel tribes will have on Tourism?

Travel tribes will have an impact on the tourism globally in the next ten years. Excited experientialists enjoy more of a risk when travelling and tend to have fewer commitments in their life, so want to experience all they can from travelling. These people will help unique and possibly luxury tourism to grow as they have a ‘try it and see’ approach to life and travelling. Memory makers are wanting to simply travel and see what memories they can make whilst doing so. They are not too bothered with the city travelling and would help to increase more rural tourism and helping out local accommodation. Travel tech-influencers are the younger generation of travellers and are confident that technology will help tourism to grow and improve opportunities for travelling. Young travellers are the future of tourism, and they will have even higher expectations of travelling, in terms of it being smoother and more efficient. Pioneering pathfinders are all for a fast-paced life and want to take that with them when travelling. These travellers will help adventure tourism to improve as they are always looking for a new and exciting adventure and feel they would be missing out if they did not try everything. 
Amadeus (2023) Traveller Tribes 2033. Available from:
https://amadeus.com/documents/en/traveler-tribes/reports/tribes-report-global-en.pdf 
Amadeus (2023) Traveller tribes 2033: New research methods bring future into sharper focus. Available from: https://amadeus.com/en/insights 
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1+ Please choose two of the statements below that you think your friends
would use to describe you. *

ke to always have a plan v

8] Ilike to act on instinct instead of information

¢ I'm comfortable being on my own

0] I prefer existing technology that I'm familiar with

|ﬂ I'm confident about the future v

¥ | I often take informed risks.
& ] Iove new technology

H] llike to be impulsive
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3+ Ina moment, we're going to ask you about what trips in 2033 could be
like. This willinclude telling you about what about 2033 will be different
compared to today.

Before we tell you anything, how different do you think trips in 2033 will
be compared to trips today? *

[} Noticeably different. An equal number of differencesand
similarities

The opposite of what it is today. Almost no similarities

similarities

[0] Like itis today, but with some differences

Very different to what it s today. More differences than ]
[€] The same as it is today. Almost no differences. ]
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4+ In 2033, the following will impact how we take trips, and help create
new forms of travel and accommodation

Artificial intelligence (Al) in 2033:

By 2033 Al will act like humans, to the extent it'll have a personality.
‘This will mean Al can personalize experiences for us if we share our
data with it.

The planet in 2033:

Climate change won't be solved in 2033. Global temperatures will still
be on course to increase by 2.2°C this century. But we'll be doing more
to slow it down.

Virtual reality (VR) in 2033

People with VR devices will use them like they use smart phones today
and can interact with each other in virtual environments with 4 times
the image quality today’s phones have.

Work in 2033:

Today's remote working trend where 73% of people work partly or
totally remotely willstill exist. And virtual technology will allow for more
remote working possibilties.

Please select all that words that explain how this makes you feel: *

Choose as many as you like




