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[bookmark: _Toc16957829]Introduction
The assessment is based on a chosen hotel company The Landmark London. The Landmark London is a popular and renowned five-star hotel company in London UK. The essay will be prepared on the basis of this selected hotel company. All essential terms of marketing roles, marketing process and stages will be discussed here. Even, some development of marketing roles to create values of selected organization will be suggested. In last, some effective communication tools also will be discussed which will increase or generate awareness of current and upcoming customers.  All these part has been assessed here under consideration of The Landmark London. Some relevant examples on about them also provided to ensure more justifications. Some examples on relevant part have been added to confirm better evaluation. All suggested and discussed matters will be effective to gain the objectives of this assessment. 












Essay based evaluation and analysis on the core principles of marketing with a reflection of the tactical communication tools used as part of the chosen project.
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Under concept of regular marketing, companies must discover the needs of the unmatched customer and bring the product to potential condition of market that meets those requirements. All steps of marketing regulate organizations identifying opportunities, strategy outlining, which will ensure value proposition. Strategic decisions of an organization are also made, plan implemented by this system. 
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Situation Analysis: For identifying target customers and their needs, The Landmark London should understand their own capabilities. After considering terms of their micro environmental factors, all accessible condition of internal environment of them can be managed and macro environment factors all accessible conditions of external environment of them can be managed. And the molecular-environmental factors are directly connected to The Landmark London firm (Kotler, 2009).
Situational analysis need to refer aspects of the all-time which can be from past to future. It explains how the business situation of The Landmark London has grown in the present. If situation analysis shows the lacking between customers want then there may be opportunity for product launches can be found to make customers more satisfied. Therefore, an analysis of the condition can provide a little description of the problems. The firm like The Landmark London should regulate its own performance and quality with opportunities for meeting customer needs more than competitors (Peter, 2012). 
Marketing Strategy: First, the opportunity needs to be identified to meet the unmet needs of the customer; then a strategic business plan can be devised to pursue the opportunity. For selecting target market and for positioning, the selected organization needs to segment their target customers and target offers (Portakabin, 2015).
Marketing Mix Decisions: Marketing mix parameters can be taken under some activities to confirm their business strategy. Activities will be included under: development of products – defining and producing the product; Pricing ensuring; Distribution agreement; and the promotion of publicity (Christian, 2009). 
Implementation and Control: In this part, the products are needed to launch in the market and all necessary actions are needed to take within stable condition of environment (Hussey, 2009). The some problems can be found. To solve these problems some actions also should be taken under controlling of negative actions. Even, some small changes like advertising ideas, works of marketing process also can help to change overall conditions of the business. 
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Product: This is a key component of an organizations marketing strategy. In the twenty-first century, competitive condition has been intensified and you have to have a good quality product on the shelf to burn the product otherwise you will lose your product to most brands across the entire market. So, you do not want to lose your product. You have to fill it with quality (Hampton, 2011).
Place: Place plays vital role in term of marketing for an organization. If an organization wants to sell their products or services, then they need to segment there customers area that where customers’ needs to be located. If the product is made for a metropolitan visitor, tests do not use it for sale in the countryside. For an example, products of millennia need to sell in online to get large numbers of millennial.  And also some place and channels are needed to choose by which easily product can be reach near the customers (Lehman, 2004).
Price: Pricing is another important part for an organization. Pricing also force customers to get or buy products from a fixed organization (Portakabin, 2015). In this case, IKEA set effective pricing strategy to get customers from middle class. And also the selected organization has set their service prices for their customers after considering lot’s added features in different categories. Even, some available facilities also differentiate price of their services. 
Promotion: Promotion is most vital part for an organizations marketing segment. Promotion can help an organization to go close near the customers. Some unconscious people get chance to know about the organization by taken promotional activities of an organization (Kotler, 2014). Here, The Landmark London promote their service by giving advertising in different social site pages, by sponsoring in local events, by sharing about their offers on different occasions and by more ways. 
To get more success, an organization should conduct some actions like marketing campaigns, with better use of marketing mix elements. To make most effective result by marketing works and stages, marketing promotional tools are needed to use carefully (Armstrong, 2014). Better use and strategy setting on these tools will help to get chance for being closer near customers who take hotel services.
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Some activities are related with marketing actions and provide some offers to the customers. Within these activities, distributing of products and exchanging of products are confirmed against of value offering for others. This chapter mainly forces on some role of The Landmark London’s business marketing. After all, many ideas are also applied to nonprofit organizations for create influence on understanding and behavior of customers (Armstrong, 2014). The Landmark London provides some different services and specific supports within a specific price for its customers. The bundle has a figurative good, an invisible service or benefits and value to offer. For example, if a person compares one car’s configuration with another cars, then they will be evaluate to the dimensions - figurative, immutable, and priced - individually. However, if one can really choose, then he will be able to buy a manufacturer's car, other service. Together, the three form a single company The Landmark London offering.
In business environment term, marketing is playing most effective role for an organization. Marketing can give customer need and expected value wise supports. Marketing knows the product design to ensure that the customer meets the needs and provides a proportionate value to the cost. Marketing activities will be responsible if its function can increase the customer’s ranges for an organization and can play all aspect terms which cover customer’s highest satisfaction. Marketing can help an organization by suggesting the accurate raw materials which can be collected from suppliers. And also, this will create some opportunities for an organization to improve their services. Provides marketing transaction locations and conditions, as well as customer experience after delivering the product (Lehman, 2004). From the practical examples of Theodore Levitt, an economist and also a professor follows the influential Harvard Business School rules and set the goal of all businesses functions like The Landmark London for finding and retaining customers. To achieve this goal of The Landmark London business, marketing plays a more important role than promoting their advertise actions and selling their services and raising money. Marketing activities produce values among people, products, services, customers and organizations like The Landmark London within creating connections all together.
The essential roles of an organization marketing sides is identifying, satisfying and retaining service takers. And also marketing actions of selected organization will force their previous customers to come back (Beamish, 2006). Even, current customers or service takers also will take services again and again by effective implementation of marketing works. In this case, The Landmark London has been grabbed loyalty from their current customers to make them long time customers. In this case, their service values are increasing near competitor’s customers mind. 
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Source: (Harrell, 2008)
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Stakeholder engagement refers some people by whom an organization like The Landmark London and their connected people who are involved in different helpful works. Tis can be the reason of decision making or influencing the application of the organization. To manage better corporate social responsibility (CSR) supports and ideas of stakeholders, marketing activities are used by different connected people of the organization. For an example, The Landmark Hotel agencies engage with their partners in dialogue to find what will be referable near customers and what decision will not be preferable (Jeffery, 2009).
The requirements of an attractive stakeholder Initiative of Global Reporting segment, a network-based company can be spread with sustainable reporting framework from worldwide (Lovelock, 2011).
Marketing is often used as a manipulation and, understandably, it can serve as an organization's mission like The Landmark London to survive and engage its partners in a continuous and continuous deep relationship. Although all marketing can work this way, I call stakeholder engagement marketing the marketing strategy outlined below to emphasize this potential and purpose. Present marketplace is much complex and critical. The underlying messages demand attention, increase transparency and inspire and define business, and increase the expectation of serving society beyond the environment Delivery of excellent products and excellent services (Nordhaus, 2009). In this condition, selected organization can get preferable opportunity to make trust relationships with all targeted customers, regular vendors, current and previous employees and also other stakeholders who will maintain the business functions of The Landmark London. While other business activities can contribute, marketing also plays a special role in this process. At its core, marketing is a process of communication and related systems for maintaining and maintaining relationships. Marketing involves, but more than that, facilitating transactions (such as selling sales, attracting investment, etc.) like marketing skin: an aerial membrane connecting The Landmark London business to the market. Like the skin, marketing serves an integrated function, keeping a company together and reflects its essence and integrity. Stakeholder Engagement Marketing promotes The Landmark London organization's mission and addresses its goals through an ongoing, systematic process of communicating, connecting, communicating and exchanging value among stakeholders (Torelli, 2019).
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Digital marketing covers the promotion of products or services across a wide range of electronic media, including the Internet; Mobile devices such as cell phones, smartphones, and iPads; Display ad and other forms of electronic communication. Marketers are now striving for a diverse mix of digital and updated advertising and campaigns to acquire a unified vision (Beamish, 2006).  
Integrated marketing is fast becoming the industry standard for consistent and comprehensive branding across multiple channels. Companies, brands, and companies flood our daily social media news with visual and video ads, content, so social media marketing is one that is familiar to most people, and in the pursuit of earning our comments, likes, shares, prices and more. Email goes straight into a person's inbox, with less chance of missing a message than on social media, where posts are often ignored or ignored (Balluchi, 2019).
Search engine optimization, or SEO refers the increasing of visibility for a website near more people. If you're looking for a charcoal grill in your favorite search engine, you want your website to rank among the top three or four search results. A marketer can help increase SEO by continually releasing quality content, using strong keywords specific to your brand, and paying for web searches and applying a well-designed and fast-loading website. Other things to consider are powerful well tags or alternative text descriptions, which are used to describe a website's visual and audio media and a hidden description metadata for a computer coding website, describing what the website is describing (Hampton, 2011).
Pay-per-click (PPC) is paid and it indicates paid search which is just that: paying for a brand that appears higher in search engine results. Selecting very specific search terms, will probably give better results for lower costs than out-of-pocket expenses over broad search terms. Each strategy we discuss is based on the Internet, text messaging opens up a strategic mix of communication to include a person's handheld device through a campaign delivered directly to a customer's cell or smartphone. With the increasing use of smartphones worldwide, most customers will be able to reach through text messaging very quickly (Balluchi, 2019).
Sponsorship is also another growing communication site for an organization with their target customers (Jeffery, 2009). For an example, Vivo has been sponsored in IPL from last few years. Even, they sponsored in ICC 2019 as official partner. All these events will help them to reach their message near their targeted customers. Most of their targeted customers are young and from growing age ranges. And this age ranges people are being attracted by IPL cricket games, ICC cricket games more than other age ranges people. Their sponsorship will help them to generate awareness on lot of their known and unknown customer’s minds. 
There have more which can create better reflection for an organization to communicate with their customers and to create scopes for being known in current and upcoming customers mind. As well, selected organization is following some of these communication tools.










[bookmark: _Toc16957836][bookmark: _GoBack]Conclusion
Overall discussion in this assessment, were enough to gain the knowledge on about marketing essential parts like marketing stages, processes and more. Within this assessment, essay part will help to gather knowledge on about different marketing roles which will be achieved under consideration of the Hotel the Landmark London. Better knowledge on about marketing mix elements roles for an organization will be grown also. And also in the reflection part, some options will be reflected on about communication tools to generate awareness of the current and new customers. Overall, all issues has been confirmed here to support for gathering evidence of this assessments accuracy. 
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