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Scenario 3: FreshBite Meals Digital Menu
	Scenario chosen
	Scenario 3: FreshBite Meals

	Tool chosen
	PowerPoint

	Digital artefact
	One-page digital menu


Log
This is my log for the digital artefact that I created for Scenario 3, FreshBite Meals. Business task: create a one-page digital menu for the beginning of a new term. The manager wanted the menu to be the cost of all the items and their prices clearly stated, professional in appearance to customers and have simple headings. My final artefact is a PowerPoint slide which displays the menu on four separate sections which are easy to see, Breakfast, Lunch, Snacks and Drinks.
I selected PowerPoint as the visual business tool since it was appropriate for a single-page business visualization. PowerPoint gave me the opportunity to put some headings and prices in the same slide, simple design, spacing, etc. so it was easy to scan, attractive and clear. I also was comfortable working with PowerPoint, but wanted to become familiar with creating a more professional business slide format than a typical classroom slide. Microsoft Support recommends that slide titles be used for presentation content, fonts and good contrast for easy access to information (Reynolds, 2011). I used this to help me in my thinking about how easy the menu was to read when designing it.
Information used was based on the FreshBite Meals scenario. All the price and Menu categories are provided as mentioned. I made up Breakfast Wrap, Fresh Fruit Pot and Porridge Bowl for Breakfast. I added a couple more choices for Lunch: Chicken Salad Box, Veggie Pasta Bowl and Soup of the Day. I added Granola Bar, Greek Yoghurt Cup and Banana Bread Slice to Snacks. I added Fresh Orange Juice, Iced Coffee and Herbal Tea to Drinks. I was able to verify that there weren't any items missing and that every price was listed next to the proper item.
While working, I made a few alterations for the improvement of the artefact. I originally intended to have all options in a single long menu but this would make the page look dull and difficult to read. I then broke it down into 4 categories so they could locate their data quickly. I updated the title from “Menu” to “FreshBite Meals: New Term Digital Menu” since it was more descriptive. I changed the format and the Breakfast and Lunch were put in at the top and Snacks and Drinks were put in at the bottom. This resulted in a balanced menu and better following.
I have cleaned up the background, even the fonts, and spacing between sections, to make it better. The University of Michigan Library Design System states that headings and plain language make information easier to scan (Lidwell et al., 2010). I took this idea by increasing the size and boldness of the section headings, and decreasing the size and boldness of the names of the items. I didn't use too many colours, since this might make the menu look disorganised. Rather, I employed a basic colour theme that matched the fresh food theme.
The other enhancement was to ensure that the price is easily compared, but not the sole focus. I put each price next to the item that it applies to so customers could know the price easily. As per Nielsen Norman Group, users will be able to scan and compare items easily if information in lists can be clearly prioritised (Williams, 2015). This made me decide to maintain the name of the menu items as well as the price in a consistent manner. I also made sure not to clutter the centre of the slide, to ensure that the food items were easy to read.
In general, the task enabled me to learn more about the use of PowerPoint for a business application. I discovered that a simple digital artefact can be effective. It should clearly address the business task, contain the appropriate information and be enhanced via good design choices. Designing the FreshBite Meals menu was a great opportunity to practice layout, spacing, font selection and the organisation of the visuals. I would try the menu out on a phone screen, too if I had more time because some people might check the menu out on their cell phones.
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