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The  impact of government regulation and policies on the product, profitability and sustainability of clothing and fashion retailers in the UK.
Purpose of the research
This research seeks to consider Primark as a case study. Primark is one of the leading clothing and fashion retailers in the UK. Primark was founded in the Ireland. It has 451 stores globally.  it provides low cost fashionable designs to its customers, It recorded a 2% growth in its revenue. However, this  it is a mark of resilience due to low sales caused by inflation. It ‘s performance also vary according to regions ((Tcholakova, 2024; Market, Pulse, 2025). 
The study on the government policies and regulations is important  considering the nature and the dynamics in the industry recently. 
The textile and fashion industry is described as the second largest in the manufacturing  economy and the second pollutant 
The textile industry is divided into apparel, home and textiles. The apparel industry is the largest, oldest, dynamic, global and complex in nature (Clean Technologies and Recycling, 2021; John et al., 2023).
The UK textile and fashion industry is fast paced with the retailers having the need to cope with the demand and encourage consumers to purchase their products. The retailers outsourced their materials and there is the environmental, economic and social impact of production of textile and fashion products on the consumers, the producers and the labours not only in the UK but also where they sourced their materials thereby leading to the question of the sustainability of the textile and fashion industry long term. 
  Research aims and objectives:
The research aims to look at the effectiveness of the UK government regulations and policies on the production, profitability and sustainability of clothing and fashion retailers in the UK 
Research question: 
How are the clothing and fashion retailers’ product,  profitability and sustainability  influenced by the UK government regulation and policies?
Key words:
 Clothing and fashion retailers, government regulations and policies, product,  profitability,  and sustainability.
Literature Review:
Literature review helps with the understanding of relevant literatures and what has been done previously that are relevant or related to the current research topic. It also helps to understand the gap in knowledge (John et al., 2014).  
Historically, clothing was part of household expenditure and passed down to others. However, clothing has moved from being preserved, reused and handed down to others to being rapidly used and disposed in the 21st century thereby leading to textile and fashion industries having the need to meet with the pace of consumer demands. This in part is impacting on the production and the retailing of clothes which in turn impacts the environment and leading to questioning the sustainability of the textile and fashion industries. 
Fast fashion is described as fast due to the speed in production rate, customer’s choice and behaviours, the speed of delivery, the usable period of clothes before they are discarded (Joel et al., 2023). This is a model that evolved in the 1980s showing accelerated fashion business. This shows yearly increase in fashion collections, quick turnaround and low price. In addition, high fashion market is highly competitive due to speedy trends and different options available to consumers. This means that consumers do not use clothes long enough before they are disposed and purchase new ones making the textile and fashion producers and retailers having to have the need to cope this high demand which in turn raises the concerns about the sustainability of the fashion industry (House of common, 2019). 
The high and changing demand and trend impacts the clothes life cycle and the environment. It is reported that 79 cubic meters is consumed by the fashion industry, only 20% of clothes are used again or recycled and 80% goes to land fill. 
It is estimated that in the UK, customers buy up to 60% clothing than it was in 2000 and the Uk buy more clothes than other European countries. The search for an online cheap clothing is also up to 46.3%. This fast pace of production and discard of clothes are have impact on the environment. It has carbon footprint and impact the labour market The textile industry more than the aviation and shipping industry pollutes the  environment’s water, energy is consumed at high rate and chemical waste are disposed having the need for how to sustain the industry (House of common, 2019; Crumbie, A, 2021). 
The apparel industry is dynamic due to the rapid change and great price competition. The supply chain seeks to pursue low cost manufacturing  due to the continuous ecommerce, continuous change and rising off shore sourcing. The retailers also have to deal with competitors as customers are encouraged to be loyal to brands  which indicates that a retailer has to be up in the marketing activities to remain up in the market. Fast fashion is of low quality products produced to meet the trend which make them to be affordable but the affordability takes its toll on the workers and the environment. Retailers in the bid to reduce cost of production and maximise profit commissioned their production to countries with low income per capita, where workers pay are low, women and children are used , prison labour are engaged. Most of these companies over produce as consumers are over spending to meet up. Even workers hired by the UK producers are reportedly being paid low. This is profitable to the producing companies as customers and are encouraged to buy and disposed their wears within a short term thereby encouraging consumerism. They encourage different styles, lower prices, following the trends. The impact of these is the pressure on factory workers and the supply chains to continuously meet the needs of the customers and consumers having the need to dispose of what they have to have trendy clothes. 
The fast pace in production, usage and disposal have social and environmental impact. Due to the upsurge in production and demand, western retailers sourced their clothes from other countries cheaply with most UK producers sourcing their products from Asia. Whilst the consumers in the UK are enjoying this model, the producers are bearing the brunt (House of common, 2019; Joel et al., 2023; Crumbie, A. 2021).
The impact of fast fashion production at the high rate impact the environment . There is an increase of up to 20% in water pollution due to water treatment and dyeing. There is increase in carbon footprint. The fashion industry relies on fossil fuel for energy for production and transportation of products causing the need for up to 69% of fossil fuel for textile fibres (Crumbie, A. 2021)
The production, the use and the disposal of clothes are becoming unsustainable due to the impact of these activities on the eco system causing pollution on the seas, oceans and lakes and the atmosphere.  Uk is reportedly the highest  consumers of clothing than other European countries. Second hand clothing are sold, others are used as insulation and stuffing mattress, and almost 300000 tones of clothes are disposed in the bin yearly. Some are sent for filling lands or incinerators with less than the materials being recycled. There is a failure in the companies voluntary social responsibility initiatives. There are huge impact on climate (House of common, 2019). 
The UK importation rate is higher than it produces, there is need for multiple strategies and interventions to improve the ecological sustainability of the textile and fashion industry (Joel et al., 2021). 
The UN seeks to improve the impact of the textile and fashion industry on the eco system initiated the sustainable development goals (SDGs) of the 2030 Agenda (UN) by developing a sustainable development goals, to protect human rights and protect the environment thereby improving social, economic and environment of textile and fashion industry with the sustainable development goals. Despite the fashion charter set up in 2018 with the help of  the UN climate change with the aim of reducing emission to net zero emission in the year 2050, this is still yet realisable (Crumbie, A. (2021).
There is absence of supply chain management strategies and practices in the UK due to complexity around the ability to choose one strategy and practice in relation to their context and the product they offer in light of different production and purchasing policies  (Joel et al., 2023)
The general theme in the literature review shows that  the UK textile and fashion industry is fast paced, retailers have to cope with high demand, they outsourced their materials, their products are less durable., the wages of the workers are low, the impact of the textile production is felt by the labours and the environment, thereby raising concerns for the sustainability of the industry in the UK. However, no specific rules and regulations is identified to govern the industry in the Uk. 
Research Methodology & Design.
A research process comprises the formulation and clarification, review of literature, the design of the research, the collection of data, the analysis of the data and the of the research. Research design is the manner in which research question and its objectives are incorporated into a research project. This includes the choice of methods, such as qualitative, quantitative or mixed method and the rationale for the choice as well as the theoretical bases and research philosophy that form the choice.  While a research method relates to how a research is conducted and implemented. Research methodology helps with the understanding of what constitute knowledge and the way knowledge is constructed (Saunders et al., 2019; Adams, J, et al 2014; Crowther et al, 2009). The Qualitative research design is used in the field of social science. The researcher needs to understand the subjective facts and how meaning is socially constructed. The qualitative research is often linked with different strategies such as a case study. This research will be using only the qualitative due to the limited time frame for the completion of the research. 
This research is a case study of Primark, one of the retail and fashion industry in the UK.  A case study may involve a deep review or analysis of an organisation or events within a set of boundaries such as time frame (Saunders et al., 2019 ). The time frame for this research is estimated to be within the end of the academic year. 
Ethics is another consideration in any research. Ethics requires conducting the research with honesty and integrity- such as not being biased, manipulating data, or falsifying result (Adams et al., 2014).
The researcher recognises the time frame for the submission of this research work as a limitation that could impact the result of this research. In addition, the researcher also recognises the fact this is a first time of conducting a research for submission for academic purposes.  This may also impact the presentation of the result which can in turn impact the results of the research. 
  Business Relevance & Practical Implications 
The purpose of the research is to examine the effectiveness of the UK government regulations and policies on the  UK clothing  and fashion retailers on their product, profitability and sustainability. This report shows that there is no one legislation and policies relating to the activities of the fashion industry in the Uk.  The implication of these is that without strong policies and legislations that regulate the activities of the textile and fashion industry in the Uk, the textile and fashion industry’s activities will continue to impact the labour, the consumer and the environment which in turn will impact the sustainability.
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