K-Means Task  - Activity 17th November 2025
In modern retail, understanding customer behaviour is critical for designing targeted marketing strategies and improving sales. Businesses often segment their customers based on attributes such as age, income, and spending habits to identify groups with similar behaviour patterns. This process is called customer segmentation.
You are provided with a dataset containing customer demographic and purchasing information. Using K-Means clustering, a popular unsupervised machine learning technique, you will identify natural groupings of customers. This will help businesses understand different types of customers and make data-driven marketing decisions.
