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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, taking around 2-3 seconds on average. The homepage is simple and uncluttered, helping it opens smoothly on both mobile and desktop devices. However, some images may slightly delay the loading time on slower internet connections. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the website contains several sup-pages including “Home,” “The Spa,” “Treatments”, and ” “Contacts,” and . Navigation is straightforward with clear top menu bar that remains accessible on every page. Users can easily find information without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, there is currently no direct booking system available on the website. Customers are promoted to contact Eden Spa via phone or social media for booking, which cloud be improved by integrating an online booking tool. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  Adding an online booking from would be greatly improve usability, providing instant convenience. Additionally, optimizing the mobile version slightly more, such as making buttons larger and clearer, would help users navigate the site easily on smartphones. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a calming, pleasant appearance with clean layout and neutral colour tones suited to a spa environment. On mobile, the website adjusts but some text and images occasionally appear slightly camped compared to the spacious desktop version. 


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website uses high-quality images of spa facilities and treatments to create a relaxing atmosphere. It heavily relies on visuals but does not feature video content, which could enhance engagement. The consistent colour scheme of soft beige, white, and green  supports the brand’s relaxing vibe.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chart tool integrated into the Eden Spa website. Adding a live chat feature would enhance customer service, making it easier to potential clients to get instant responses to enquiries. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes social media links (Facebook and Instagram). This links work effectively, taking users directly to their social profile. However, encouraging more activity and updating social feeds could increase customer engagement. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are made clear through a dedicated “Services” page that lists different treatments such as massages, facials, and body treatments, with brief descriptions for each. However, including pricing alongside services could provide a even great clarity.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not prominently displayed on the website. Recommendations or direct links to platforms like Google Reviews are missing. Adding an updated review section would build more trust and show recent client satisfaction.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service is presented as high-quality trough professional imagery, detailed treatment description, and the elegant spa environment shown on the site. I would recommend Eden Spa because of the emphasis on relaxation, professional service, and the welcoming atmosphere visible through the branding. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Yes, the prices are made clear to customers trough the “Treatment” section and booking information. The prices reflect the quality of service shown, as they are reasonable for high-end spa experience offered. The professional presentation, luxurious imagery, and detailed services description align well with the pricing, indicating good value for the customers. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa Harborne 

	
	2.Beauty Treatments Harborne 

	
	3. Relaxation Massage Harborne 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When using these search terms, the Eden Spa website does not appear consistently in the top ten results. This may be because the website is hosted on Wix’s free platform, lacks SEO optimization, and has limited backlinking strategies. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites are still very relevant in modern UK business. A well-designed  website provides credibility, accessibility, and showcases a company’s services to a  broader audience. Even with the rise of social media, businesses that lack a professional online presence may appear less marketing efforts, offers booking on enquiry channels, and increases visibility through search engines.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I would recommend integrating an online booking system directly into the website. Allowing clients to view availability and book appointments online would increase customer convenience, reduce administrative task, and attract more spontaneous booking. This feature is increasingly expected by customers and could significantly enhance the website’s usability and professionalism.
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