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In this report i will be elaborating about social media and its role in the recruitment process. Social media is particularly important currently because of the many companies that use it for business such as marketing and recruitment. Social media has been proving as an effective method for recruitment for hard-to-reach population and observational studies (Topolovec-Vranic and Natarajan, 2016).  The reason for that is because social media is a positive source of advertising for recruitment such as Instagram, Facebook and the most used one through companies LinkedIn. These platforms improve networking and information sharing to promote recruitment goals, they have have transformed traditional hiring methods into a more convenient source of recruitment.
LinkedIn
LinkedIn is useful for recruitment due to professional focus. Based on experiences and skills, employees can post about job opportunities and view profiles that show the candidates work history and recommendations. Also, this will help to better look at qualifications and cultural fit for more profound research. 
Employers feel that LinkedIn provides a more targeted approach to finding qualified candidates compared to traditional methods. It also helps hire the right people with the right skills for the company. An advantage of LinkedIn is that it has an excessively vast number of candidates. However, a big weakness is that some candidates might not be perfect for the hiring because of their profile update and missing qualifications.
LinkedIn has a lot of recommendations that help recruiters assess a candidate's credibility. The ability to view mutual connections can also facilitate introductions, making their recruitment process move on (Kluemper & Rosen 2009) In general, LinkedIn has a lot of powerful tools for equipment offering unique advantages. In sourcing and connecting with candidates. As evidence, according to a survey by Job Site, 87% of recruiters use LinkedIn to find the highest, highlighting its popularity and effectiveness in the hiring process.
Facebook
Faith is also an especially important platform for recruitment as it provides the employers with the right tools to reach a diverse audience. According to a report by Jobvite, about 50% of recruiters use Facebook for sourcing candidates. This statistic highlights the platform's popularity for recruiters and highlights its significance in the hiring process. The platforms on Facebook are used for advertising capabilities which allows the target audience and the target job to successfully meet, achieving the aim set by the recruiter. study. The Pew Research Center found that as of 20/21, approximately 69% of adults in the US use Facebook, making it one of the most widely used social media platforms (Pew research center,2021) 
To be able to find the most relevant candidates Facebook allows recruiters to create a target ad to specify location, age, and interest, ensuring that job posting is successful. Facebook also creates groups, which enables organizations to connect with the different communities where the jobs are being searched for. This increases the likelihood of candidates who align with the company's culture and are just the right fit. Facebook's Messenger feature allows for direct communication with candidates and streamlining the initial out search process (Baker 2019)
Facebook not only enhances their recruitment process by providing a platform for the target audience that the recruiters are looking for, but it also builds the relationship within professional communities, making it more efficient for their employers seeking to attract a diverse talent frame.






Conclusion
Social media has revolutionized the recruitment landscape, giving businesses the ability to cast a wider net, engage with talent more effectively, and assess candidates in more nuanced ways. While there are significant advantages, such as faster hiring processes, better access to diverse talent, and stronger employer branding, recruiters must balance the benefits with the ethical considerations of using social media in hiring, including privacy concerns and the risk of bias. When used strategically, social media can enhance recruitment efforts and help organizations attract the best talent available.
In conclusion both LinkedIn and Facebook have altered the face of recruitment in either direction and offer a separate set of advantages to employers and job seekers alike. On one hand, LinkedIn provides a professional focus where the recruiters can connect with the candidates based on their skill sets and experiences, proving to be an important means of professional networking and hiring. The features of this platform, such as endorsement and recommendations, add to the credibility of the profiles while helping the employers in decisions. The user base of Facebook and its demographic diversity offer a different opportunity in recruitment. With the power to reach a broader audience and engage potential candidates with targeted ads and community groups, Facebook opens companies to a more varied talent pool. Statistics from Jobvite and insights from the Pew Research Center highlight how effective Facebook is for recruitment, showing what the role of the said network is in modern hiring. Capitalizing on the strengths of LinkedIn and Facebook, an organization will be able to devise a recruitment strategy that brings in talent while building useful connections in the community. In this ever-evolving job market, knowing how to work with these social media tools will be significant for both recruiters and job seekers while competing in the job market.
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