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Within my Imagined Gallery space, I will be featuring pieces of art with the view that they will be looked at by making your way around a circular room. In the centre of my gallery space I have decided to create a domed confined space in which the pieces of artwork I have chosen will be displayed. I decided to use the idea of having viewfinders to see the work because I felt this was a good physical representation of the topic I have chosen to research and base my exhibition on. The idea of my gallery space is to challenge societal norms and unpick what it means to be a modern-day human being using the key words ‘Voyeurism’ and ‘Conformity’. I began by looking at the idea of voyeurism which means to gain sexual pleasure from watching others naked or engaged in sexual activity, or adversely to gain pleasure from watching someone else in pain or distress. Initially I felt uncomfortable about approaching this topic. However, as I read further into it I gained a wider understanding of the sorts of topics which could stem from this key word. Jay Sidpara states in the blurb of his book ‘The Art Of Voyeurism’ (2017) that ‘The art of voyeurism examines and questions our acceptance of the many facets of art’. This encouraged my fascination by the idea of exploring why people find great interest in watching or reading about other people’s lives, whether that be in a real-life situation or fictional. It isn't something that had ever crossed my mind before as being unnatural because it is widely considered a cultural norm. Yet often people might find that they are living their lives almost completely through the lives of others. (2012;118) 

 In modern society, social media is vastly popular and addictive amongst all platforms. The very reason it was created was for people to keep up to date with the lives of others. Having done some online research into statistics, I came across some extreme information provided by the company Google, which say ‘over half of 18 - 34 year old youtube watchers were willing to stop whatever they were doing straight away in order to watch a new video provided by their favourite channel’(2016). these statistics suggest that often people really do put a halt on their own lives to see what others are doing with theirs. I decided to read more into theories revolved around psychology to see where I could find some links and discovered there are a lot of theories regarding the idea of ‘selling a product’ to someone, popularly used as marketing techniques in the media. I read about the Soloman Asch experiment which I came across in the book ‘Sociology: Understanding a Diverse Society, Updated’ .This experiment sets about proving the conformity of humans based on what they are told to believe. In the experiment, people were shown three lines and asked to match the correct line to one of the three A, B, and C, the answer was clearly shown to be C but the people doing the experiment were told that the answer was either A or B, these people were influenced in their decision and instead of looking to their own opinions and thoughts to answer the question, they were immediately influenced by what someone else had told them to answer. Similar displays of this behaviour can be seen in advertisement for consumer products. Whilst reading the book ‘Visual Perception: Physiology, Psychology and Ecology’ (2011:284) I read about a marketing technique called ‘Visual Priming’. Visual priming essentially means that the more you are shown something the more you acknowledge what you have seen in your everyday life. This is a good example of how social conformity may have come about as a result of repeatedly seeing ‘normal’ or ‘perfect’ humans on television or likewise. I became aware that what it means to be considered a societal norm differs when it comes to various cultures and geographical locations, again visual priming plays a part in how each person perceives this difference. 
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The artworks I have chosen to use in my gallery space have been selected as a group to portray the same purpose collectively. I wanted to use the idea of distorted or unnatural portrayals of the human face to coincide with my theme of conformity and voyeurism. The first artwork that I will be displaying within my gallery space is a piece by Francis Bacon titled ‘self-portrait’. Interestingly although Bacon was well known for his portraiture, it was unusual that he would paint with the subject being himself. I chose this image because of the facial distortion which links to my idea discussing the conformity of humans and what is discussed or publicly shown to be a ‘normal’ person, or inclusive of the facial features which can be related to by the large majority of the population. A study in the 1970’s suggested that people who were considered to have a normal appearance were more likely to experience ‘helping behaviour’ from others, whereas a facial disfigurement lead to less helping behaviour from the general public. However, Bull and Stevens carried out a new research into this topic in the 1980s and found there was no correlation to prove these results and actually the facial disfigurements led to more interest or attention (2012;203). The second piece of artwork which I will be including within my gallery space is a piece by Johannes Stotter. I decided to use this piece of her work particularly because I felt it was the most effective example of the type of work I wanted to display. This piece of work will be displayed as an image due to the nature of the subjects being humans themselves it would not be feasible to include the actual artwork within my space. This image features two women body painted to look like a tropical frog. I decided to feature this as a piece of work because I liked the idea of how the people are presented here within the form of a different animal to discuss the way conformity within people encourages them to only envision the human form in a specific way, without considering the potential disguised forms that can exist. The third artist which I will be featuring within my gallery space is that of Jose Romussi. Romussi uses embroidery techniques to create his portraits. Specifically, this artist embroiders the faces of his subjects in order to remove identity and almost re-invent this idea of what it means to be a human or of a human form. The final two artists which I have chosen to feature in my gallery space will be Charlotte Caron and Brian Moore. Caron is a french artist who often features animals in her artworks and similarly to Brian Moore almost gives an animalistic attitude towards the humans she features. Again, something which I found interesting about Both of these pieces of work is the way that removing human facial features almost dehumanises them and they almost become completely different beings all together once their recognisable features have been removed. 
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