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In this article we will be looking at what is social media and how it is utilized by billions of people across the world to project an extension of themselves to various social media sites. The article will focus on how big business use social media to create a digital following and to communicate with their customers and promote their products/services and any offers they are doing. The article will also look at influencers and the lengths they go through to provide enjoyable and relevant content that helps provide them with a strong and loyal fanbase. And to top it of we will be comparing my own personal use of social media and comparing it to a polished professional, Richard Branson.
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A digital identity is created when a user creates an account on a social media site and projects it for the world to view. This can be done with multiple different social media sites such as Facebook, Twitter and Instagram to name a few. The posts and phots that users post on to this social media sites help create and mould your digital identity. A digital identity can then be viewed as an extension of a person’s identity that is project online via social media sites. 
We Are Social reported that more than 3 billion people use social media every month. (Kemp, 2018). So why is social media so popular? There are multiple different reasons why people use social media so I’ll just name a few. It is a great opportunity to make and interact with friends around the world. This is because most social media sites can be accessed worldwide by users anywhere so long as they have a network connection and a device to access like a smartphone or computer. This is also bringing us to the second point that all most all the most popular social media sites are free to use. Meaning that users can access most of social media sites without having to pay. These sites make most of their money through adverting. The third point I wanted to include is that they are a great place for users to promote their brand. Social media is used by almost every business to promote their brand. In some cases, social media can be the deciding point for whether a business will be successful or not. With most people using a social media account it is easy for business to promote offers, communicate with their customers, understand their customers interests and so much more, far quicker.
When a user on a social media platform like Facebook for instances, likes a post by business like let say Tesco, promoting one of their products or offers, not only would it increase the number of likes the post has, but all the user’s friends will see that the user liked the post therefore furthering Tesco’s influences as a brand. But the reverse is true for this as well. If a user’s leaves a negative feedback on a social media platform then that can be viewed by every user. Business understand this, so they have dedicated team of users who monitor their social media and respond to any feedback they get. 
Social media is therefore the ideal place for creating and promoting any brand. A well-polished social media page will help attract different clients who are interested in what your brand has to offer. Social media enables anyone to promote their brand. This can be from a CEO of a company to a writer promoting their book or a painter promoting their paintings, anyone can use social media to promote their brand name. With most social media sites being free to use and already having thousands of users. 
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Having a social media prances can attract lots of different customers who are interested in your brand. Below are some examples:
For the most part, social media is free to use, therefore it enables users to create and indorse their products or services to potential clients without having to spend hundreds of pounds on advertising, which they may have had to spend if they had advertised on television.
Being able to give and receive real time feedback is what makes social media great for promoting a brand. Clients can post their experience or thoughts on a business within full view of anyone else using the same platform and have the business replay to them inquire. When clients are posting negative posts about the business then they can reply and offer then offers to keep the client happy. They can also correct any misunderstanding that the client may have had. 
International marking is a another using advantage for anyone creating or promoting their brand. Most social media sites are worldwide, so any user can extend their brand to almost any region across the world. 
Social media sites like LinkedIn enable business to advertise any job vacant positions to promising candidates. Business can also look at a potential employee’s social media accounts to determine whether their personality is a good fit for the role.
Creating a group of like-minded people can be a great way to develop your brand by discussing different ideas and giving back critical feedback which can determine the outlook of your brand. This can be done effectively through social media. Users can create a chat group or a page that they use to discuss different ideas. On top of this users can either makes this groups private so that everybody can’t see what they are discussing or make them public so that anyone can give their thoughts and feeling about any topic.
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Although having a social media presence can improve your customer base, when executed wrong it can have a negative effect on the brand. Below is some example:
Managing a big brand on social media can become resources draining. To have a strong presences business will have to have a speciated team who can monitor and respond to customers. This will cost the brand time and money. 
There is also a risk that having a social media account will encourage people who will post offensive and inappropriate posts. This can damage your brands name.
In order to have an effective brand, it is important to keep up to date with what is happening around the world must only post things that are relevant to today's media, which can be extremely difficult because opinions tend to change regular and what was popular today may become irrelevant tomorrow. It is also critical to avoid posting anything that can be consider controversial. This is done to avoid offending anyone, diminishing the name of the brand. All this requires a lot of consideration and will involve constant evaluation of the content that is being posted to the site. This can become extremely resource intensive. 
Even with a strong social media marketing strategy, one slip up can lead to the failure of your brand or render all your hard work redundant.
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Upon researching social media and how to promote myself as a brand, I have learnt that I have been utilizing social media very poorly. I only have a Facebook page and not post regularly. According to Bhavik Sarkhedi, a guest writer for the Entrepreneur write that one of the best ways to gain a big following is to connect with other influencers by engaging with their content. (Sarkhedi, B. 2016). 
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Richard Branson is known for his witty, humorous use of social media, creating a personal link to the customer through sharing personal pictures, tweeting funny stories or engaging in personal thoughts and feelings. One website that looks at this in great length is titled “4 ways Richard Branson does social media better than you” by Diana Mitchell. She notes the four ways in which he successfully engages with the public is through “Connecting on the most human of levels” “Using social media to drive traffic to the Virgin Website” “He has fun” and “He welcomes input from customers” (Micthell, 2016, p.idx). These four pointers highlight the importance of connecting with the customers and adapting the approaches to social media in order to best attract customers and business. This is further promoted through a piece on the Virgin Website which looks at Richard Branson. Within this piece it mentions a quote from Branson which is “Engaging with your customers is critical” (Virgin Website, year unknown, p.idx). This emphasizes the importance of adapting the social media platforms and advertisement to the customer and linking this in effectively to the company. One example of this is his twitter account. Branson updates this account regualrly and often mixes profesional posts with personal ones. He uses this platform o not only create a bond with his customers on a personal level but is also effective through diverting traffic to his website though including links and daily question and answer sessions through his twitter account using “#AskRichard”. 
“With that in mind, I’ve been sharing many of the articles I’ve been reading, podcasts I’ve been hearing and videos I’ve been watching all this week on CNN’s new MoneyStream app. Head over to the website to find what I’ve been viewing on everything from space to finance - and do share what you’ve been finding interesting on social too.” (Branson, 2016, p.idx)
In one of the blogs Branson writes daily he uses one of his advertisement tricks which is to advertise whilst also creating a personal link to the reader, mixing personal with professional to appear almost more human like than keeping his social media platforms professional, focusing on sending links and updates about the company. 
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When being compared to a polished professional like Richard Branson my use of social media is extremely poor. Richard Branson uses social media to post witty and funny post to engage with his follows, I barley every post, and when I do it tends to be random and uninteresting. Unlike me, Richard understands the importance's of using social media to promote his brand and communicate with his followers to create a loyal following. Richard use of social media is well refined and has been utilized extremely well to create a loyal following with which his fans can contact him to ask him questions. There is a lot that can be learnt by studying Richard Branson social media accounts and I hope to take some of his lessons onboarded to help improve my brand in the future. 
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From studying different methods of promoting a brand via social media I have learnt that it is difficult to create a social media account that is effective at creating a strong and loyal following and a lot of consideration must go into maintaining and creating a large following. Influencers must consider whether a post is relevant, controversial, and whether it will resonate with their followers. Even when a user considers all these things there is still no garinte that they will accumulate a following.         
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