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[bookmark: _Toc110205022]Introduction
Entrepreneurship refers to the practice of starting a company while being aware of and prepared for the associated financial and management risks. Regardless of the form that the ownership of the firm takes, an entrepreneur is required to have a certain set of talents and characteristics in order to launch and manage a company. Depending on the individual's prior work experience and their personal history, entrepreneurial endeavors may either assist or hurt a firm. The report will emphasize on entrepreneurship, small businesses, and the people who own and operate such businesses. There will be a discussion on the abilities and mindset that are required to start a company, as well as a discussion on the influence that prior experiences and personal history may have on a new venture (Huybrechts, and Nicholls, 2012).


[bookmark: _Toc110205023]Entrepreneurship
The act of seeing a lucrative business opportunity and seizing it in order to launch a new firm is what we mean when we talk about entrepreneurial endeavors. It indicates that a person has both the skill and the motivation to build and direct a company while also managing the risks associated with doing so in order to achieve long-term profits. An entrepreneur is someone who is willing to take such risks in their business endeavors (Forouharfar, Rowshan, and Salarzehi,  2018).
The risk-taking and uncertainty involved in starting your own business makes it a challenging endeavor. The vast majority of company owners, on the other hand, are bold individuals who get a kick out of running their own companies. Entrepreneurs are aware of the fact that as they take on more risk, their earnings will also grow. The ability to build a competitive edge, the capability to assemble a highly competent and professional team, a high level of technical understanding, hard work and loyalty, a high-risk tolerance, and excellent money management are some of the characteristics that are shared by successful entrepreneurs (Dorin and Alexandru, 2014).
[bookmark: _Toc110205024]Different types of Entrepreneurial ventures
There are several types of entrepreneurial ventures, including the ones listed below:
Small businesses, entrepreneurship:
These are the kind of new businesses that can only be handled by the owners, and the number of employees is often rather small. In addition, the businesses' capacity to earn money is constrained, and their major focus is now on extending their client base and product or service offerings concurrently (Dorin and Alexandru, 2014). This is the kind of business that may be operated effectively by friends and family members working together. Despite this, a number of small businesses in the region provide unique items or services and are seeing exponential development.
Scalable startup entrepreneurship:
These businesses begin with innovative ideas and a focus on providing distinctive products or services from the outset. These entrepreneurs have the confidence that the execution of their ideas would help the world and aggressively seek funding from venture capitalists. Typically, these businesses build a scalable business strategy and seek for the most brilliant candidates for employment.
Large company entrepreneurship:
Large businesses have a finite lifespan, and one of their key objectives is to provide their customers with innovative products and services to guarantee their survival and financial sustainability. Consumer demand and trends, as well as competition and legislation, are undergoing incremental shifts, which compelled large corporations to participate in disruptive innovation and manufacture new products for whole new markets. In reaction to the changed terrain, this action was taken. On the other side, the company's size makes it more difficult to introduce innovative technologies.
Social entrepreneurship:
This kind of entrepreneurship focuses on finding answers to a wide range of social problems via the distribution of their products or provision of their services. These organizations are committed to making the world a better place for people and may be for-profit, non-profit, or hybrid entities (Morris, et. El., 2018).

[bookmark: _Toc110205025]Understanding of entrepreneurship in both public and corporate sector
Public Sector:
The government indirectly or directly controls public organizations. The government invests more in these groups, and private companies give strategic help. This kind of company operates in several sectors and provides excellent products and services. These organizations promote social wellbeing above financial gain.
Corporate sector:
Privately managed, privately or publicly owned organizations. These companies employ marketing to deliver customers high-quality products and services to boost profitability and longevity. Multinational companies and scalable entrepreneurial ventures are associated with corporate sectors that target sustainable expansion by focusing on competitors and implementing competitive advantage strategies (Dorin and Alexandru, 2014).
[bookmark: _Toc110205026]Small Business
A person or a small group may own and run a small business on their own or together. These few individuals provide the funding and have a significant role in the decision-making process. A small company will often just have a handful of employees. As a result, it is not difficult to deal with and is convenient. This sort of corporation has a relatively low market share and a narrow range of business activities.
Making a profit is the major objective of a one-person or one-location firm. The owners lack an interest in evaluating and developing new business opportunities, which contributes to the company's limited potential for producing a profit. Both sole proprietorships and partnerships are common types of organizational structures for smaller businesses (Shokhnekh, et. El., 2020).
[bookmark: _Toc110205027]Small Business Ownership
Starting a business gives you the opportunity to design a specific legal structure and choose how you wish to be taxed. Which federal income tax return form you choose and how you set up health benefits for you, your family, and your employees will be determined by the kind of business structure you chose to set up your firm (Chaudhuri, Sasidharan, and Raj, 2020).
These are the six ways in which small business entrepreneurs might organize their businesses:
1. Sole proprietorship
2. Partnership
3. Corporation
4. S-corporation
5. B-corporation
6. Limited liability company (LLC)

1. Sole proprietorship
A sole proprietorship is the simplest form of corporate structure (or "sole-prop"). An unincorporated business is owned by a single proprietor (Nuryanto, et. El., 2019). It's the simplest and most common business structure, with no distinction between the owner and the firm.
2. Partnership
Partnerships are the subject of the following section. When two or more people jointly own a business, the term "partnership" is used. A stake in the company's profits and losses is expected of everyone who contributes anything to it, whether it's cash, property, labor, or experience.
3. Corporation
Corporations are a term you've undoubtedly come across before. Stockholders own and manage companies, sometimes known as "C-corporations" or "C-corps (Nuryanto, et. El., 2019)." This means that the business, not the shareholders, is held legally responsible for the corporation's conduct and duties. As a result, unlike in the case of a sole proprietorship or a partnership, shareholders are not personally accountable for the debts and liabilities of the company.
4. S-Corporation
This kind of organization is known as an S-corporation and is founded by filing a tax-exemption form with the Internal Revenue Service. A qualifying domestic corporation may avoid double taxation by electing to be recognized as an S-corporation (first to the company and again to the shareholders).
5. B-Corporation
B-corporations, on the other hand, are an uncommon kind of corporation. Even while a "B-corp" is taxed similarly to a C-corp, it is treated differently in terms of mission, responsibility, and openness than the C-corporation model would imply. B-corporations are both profit- and mission-driven.
6. Liability-Restricted Partnership (LLC)
Finally, a hybrid legal organization known as a limited liability company (LLC) combines the restricted liability of a corporation with the tax efficiency and operational flexibility of a partnership. Members refer to the "owners" of a limited liability corporation. Depending on the state, an LLC's members may be a single individual (the sole owner), a group of individuals or businesses, or even another LLC.

[bookmark: _Toc110205028]Motivation in entrepreneurship
Developing a new business model comes with a slew of challenges. Entrepreneurs' motivation is based on their level of self-assurance. When people dispute the feasibility of your project, it becomes much more difficult to get started.
To convince investors of the viability of their business plans, entrepreneurs must be self-driven. Entrepreneurs that succeed are those who have a strong passion and commitment to stay focused on their goals and to work persistently toward them (Nuryanto, et. El., 2019).
There are a variety of factors that drive a company's success. Entrepreneurial drive comes in a variety of forms. It all depends on what kind of entrepreneur you are and what your motivations are. There are both monetary and nonmonetary factors at play. In general, people are motivated by the following factors:
Benefits in money:
Profit generating is the ultimate goal of every business venture, whether it is start-up or established. Entrepreneurs are driven by a desire to make as much money as possible, but they often discover that the journey itself brings them greater happiness. In the first place, people do it because they want to, and that's a big reason. To put it another way: They see themselves as bringing innovative solutions to the industry while also making money.
More freedom:
Conventional systems are less adaptable than those based on free enterprise. Entrepreneurs want a work environment in which they have greater discretionary authority. They're given greater freedom to make judgments they think will be good for the company in the long run.
Adding credence:
As a result, entrepreneurs are more accountable for their activities. Having these ideas for a company, they want to be involved in every element of it. It is up to the entrepreneur to make all of these decisions, from the design of the product to ensuring a long-term customer base.
Control:
Entrepreneurs that have creative autonomy are more likely to achieve their goals. An entrepreneur's aim should guide every creative decision. Some products are targeted towards younger audiences, for example. Every creative decision, from product design to marketing strategies, must be made in order to target a certain audience.
[bookmark: _Toc110205029]Qualities and skills that set apart successful entrepreneurs from other firm managers
Entrepreneurs need a number of characteristics and skills in order to establish and maintain a successful business. To launch a business, an entrepreneur must first examine and perform a number of steps due to a lack of capital. Entrepreneurs exhibit the following characteristics:
1. The capacity to generate new ideas
2. The courage to take risks
3. The existence of a clear vision and objectives
4. The determination to achieve these objectives
5. And the possession of strong management skills in the areas of human, financial, and other resources.
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There are several categories of new businesses, including very small, micro, medium, and large companies. Small businesses are the dominant force in any industry and make major contributions to the overall economy of a country. Certain skills and mentalities are required of entrepreneurs in order for them to successfully launch and run a business while also navigating a wide range of dangers.
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