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“l want a different bag for every outfit without

owning twenty bags.”

a About Sophie

Enjoys styling ouitfits, following
fashion trends and sharing
content on social media. Likes
having different handbags for
different looks.

Persona 1 — Sophie

The Fashion Lover

Age: 24

Location: Swansea, UK

Occupation: University student and content creator
Income: £18,000-£24,000 (illustrative)
Personality: Creative, trend-conscious, sociable

{é} Goals

Express individuality through
fashion

Match handbags to different
outfits

Find stylish accessories within
her budget

E!l Pain Points

Limited space for handbag
collections

Buying new bags can become
expensive

Gets bored with fixed handbag
designs

E Buying Behaviour

Discovers fashion through TikTok and
Instagram

Enjoys trying new styles and accessories
Interested in affordable personalisation

How ELERA Helps

Interchangeable panels, straps and charms allow
Sophie to create different looks using an existing
handbag.
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“l want one reliable handbag that works with my
lifestyle.”

a About Amelia

Balances a busy working life
with social activities. Prefers
accessories that are functional,
durable and suitable for different
occasions.

Persona 2 — Amelia

The Practical Professional

Age:
Location:
Occupation:
Income:
Personality:

{é} Goals

Own versatile accessories
Maintain a professional
appearance

Invest in quality rather than
quantity

32

Cardiff, UK

Marketing manager
£35,000-£45,000 (illustrative)
Organised, practical, quality-conscious

E!l Pain Points

Needs different bags for work
and social occasions

Dislikes frequently transferring
belongings

Concerned about durability and
value for money

E Buying Behaviour

Researches quality and customer reviews
Prefers practical, timeless designs
Will consider paying more for useful features

How ELERA Helps

Customisable designs could allow Amelia to adapt
her handbag's appearance for work, weekends
and evenings.




image10.png
“I'd rather refresh something | already own than

replace it.”

a About Isabella

Enjoys fashion but prefers

thoughtful purchasing decisions.

Looks for versatile, long-lasting
products and tries to avoid
unnecessary purchases.

Persona 3 — Isabella

The Conscious Shopper

Age: 28

Location: Bristol, UK

Occupation: Graphic designer

Income: £27,000-£34,000 (illustrative)

Personality: Thoughtful, creative, sustainability-
conscious

{é} Goals E!l Pain Points

Buy fewer complete fashion Dislikes replacing products
products unnecessarily

Find adaptable and durable Finds quality fashion accessories
accessories expensive

Express creativity through Questions the environmental
personalisation impact of purchases

E Buying Behaviour

Researches materials and brand values
Interested in repairability and durability
Prefers versatile products with lasting appeal.

How ELERA Helps

Interchangeable components could let Isabella
update her handbag's style while retaining the
main bag, provided the system is durable and
responsibly produced.
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