Introduction 
The purpose of business based on Freedman’s (1970) ideas tells us that it has always been seen as a way of making money and making the most profit possible. The roles that business need to attend to act more ethically responsible as part of society because ethics in business is important. According to Schroeder (2021) ethics in business is important because of three important reasons, theses being; business ethics is an essential skill, it drives the employees behaviour, and lastly ethics in business benefits the overall bottom line. 
There are many pressing issues in today’s world including an increasing global population leading to an impact on the quality of life for example ‘worse housing, overcrowded schools, fewer opportunities’ All in all it will be seen as impacted quality of life (Parfit, 2004).
In some instances, a company must sometimes use deontological as well as the teleological approaches to act responsible as a business. Deontological is the decision made by one person without thought of consequences because they have no ethical relevance (The Ethics Center, 2016). Where on the other hand teleological is ‘the good’ focusing on the goal, aim, and outcome such as the morally right with the outcome that the majority will be happy with (Cahill, 1981).
One definition of CSR is that Bowen (1953) perceived CSR in a philanthropic way, which is to abide by the values of society. On the other hand Friedman (1970) said that CSR is unclear and nonsensical, Friedman explained this is because society overestimates the suggested competitive advantage except accountable business that contributes to profit. 
Comparing the 2016 data to the 2019 data from Guterres (2019) report for the united nations we can see not a lot has changed for example in 2016 78% of CEO’s ‘saw opportunities to contribute to the Global Goals through their core business’ but in 2019 only 21% of CEO’s ‘feel business is currently playing a critical role in contributing to the Global Goals’ showing that even though there was interest it wasn’t deeply implemented.
There is the possibility to guide organisations to a purpose to their role in society by looking at the well-being of Future Generations (Wales) Act 2015, where in short It makes the public bodies in Wales look and think about the long-term impact of all of the decisions they make (Future Generations Commissioner for Wales, 2015). This essay will be answering this quote ‘Business social responsibility should not be coerced; it is a voluntary decision that the entrepreneurial leadership of every company must make on its own.’ (John Mackey, Whole Foods Market CEO). The question posed from the quotation should reporting be mandatory or voluntary?

The position for voluntary reporting 
Benefits Investors
Voluntary reporting benefits investors and stakeholders because it allows organisations to appease their key stakeholders and investors by giving them the correct and relevant information they would need to help them make decisions as stakeholders as a result it can cause added pressure on the external stakeholders such as suppliers, regulators, and customers (Sinclair-Desgagne & Gozlan, 2003). In agreement with this voluntary reporting shows initiative and willingness to show investors what they can do and have accomplishes for example reports address relevant world issues, it lays out the businesses goals for the year and how they will be measured, and businesses can compare their progress to pass years (EU Business School, 2021).
On the other hand, if the reports show that nothing is happening investors may take their money somewhere that isn’t green washing. Take Coca-Cola as an example they are the world largest plastic polluter, but in june 2021 a lawsuit was filed against them as they falsely advertised that they are sustainable and eco-friendly. 
Competitive advantage 
By voluntary reporting as a company, it can give the business a competitive edge that could even be classed as a competitive advantage because businesses seek a competitive advantage to help them to stay ahead of competitors and to dominate their market (Chandy & Tellis, 2000). Heuer (2017) tells us that there are direct and indirect benefits to reporting, these benefits are an improved reputation, an increased customer and employee loyalty, and a better business practice that is associated with sustainability, this leads the organisations to gain a competitive advantage over its competitors.
But on the other side of the coin the whole issue with trying to gain a competitive advantage by voluntary reporting is that it can become all about the trying to be ahead of the competition instead of focusing on what truly matters when reporting which is the internal and external factors that companies face communicating them trough their CSR efforts and how they have made an impact on the community and environment good and bad (Cote, 2021). These CSR efforts are categorised into four sections: environmental, economic, ethical, and philanthropic (Cote, 2021). But it also allows organisations to leave out any parts and sections where any of their efforts have failed, or even harmed the environment and community (Cote, 2021).
Educating the work force
By voluntary reporting it gives the company the perfect opportunity to educate their work force on the organisation’s workings such as the CSR, this is because the employees are the most important of any organisation’s stakeholders (Redington, 2005). It is important to educate the workforce so that everyone in the organisation is clear on the businesses aims, objectives, and purpose, in line with this Quinn and Thakor (2018) say that employees are ‘self-interested’ and that they need a feeling of higher power to get motivated for example a mission as part of the CSR to make them feel as though they are playing a big role in the organisation. 
Alternatively educating the work force on the CSR could cause questioning from within the organisation an example of the sort of questioning that can arise include how the company is being run. An example of this would be ASDA Walmart they haven’t managed to incorporate CSR into its running’s including its supply chain, there have been reports of workers rights abuse at the supply factories of ASDA, and reports of discrimination by staff, and more (Hunt, 2018).
Develops a corporate image and reduces any moral hazards 
Lastly voluntary reporting can help a company develop their corporate image and further help reduce any ‘moral hazards’ that may arise, these moral hazards include if the organisations interests, and principles may not line up with those of its stakeholders (Flammer & Luo, 2014). These moral hazards are reduced when voluntary reporting because everyone’s interests are laid out clear and tend to be teleological when being produced. Agreeing with this organisational corporate image is important because it’s the most important asset of a company as it gives a comfort factor to the organisations customers to assure that they are buying from the best of the best, additionally it influences customers and employees, media, analysts, and influencers attitudes towards the company (Pamnani, 2016).
On the other hand, solely focusing on the organisations corporate image can be damaging because Pamnani (2016) tells us that the corporate image is fragile and there is a small margin for error there fore it can easily have a negative turn as it can a positive. 

The position for mandatory reporting 
Faster rate of environmental and social changes
A reason for mandatory reporting is that the rate in environmental and social changes would be increased as everyone would need to be reporting there fore leading to everyone needing to do certain things to meet CSR reporting standards such as looking out for the businesses and wider community by looking out for the businesses ethics, health and safety, sustainability, working conditions, community involvement, and diversity just to name a few (Hohnen et al., 2007). In some places mandatory reporting is already in place for the larger organisations so that information on the companies’ operations and how they manage any social and environmental challenges can be viewed, with this mandatory reporting in the EU it shows that it helps investors, organisations, consumers, and other stakeholders see the non-financial performance of the company and it led the organisation to develop a deeper responsible approach to their business (European Commission, 2020).
However, this will only make an impact if they do as they say they are and not just doing the minimum to be seen as trying, the things that are required to be reported include environmental matters, the social matters and the treatment of the organisations employees, the companies human rights, the anti-corruption and bribery policies and actions they have in place, and the organisations diversity on company boards this being in the terms of age, gender, educational, and their professional background (European Commission, 2020). To make an impact the organisations will need to do more on the sustainability and social side of the business.
It can be regulated by a 3rd party 
Another benefit to mandatory reporting is that it could be regulated this is already true for food hygiene therefore it should be simple to apply the same concept to reporting. A third-party audit will be performed by an independent organisation therefor the audit is free of any conflict of interest, these audits would lead to certification, or an award, potentially license approval, or even a fine or penalty to be issued by the third-party organization depending on what they discover (ASQ, 2022). In addition to this by being regulated it will mean that theres lower business risk, objectivity, knowledge and validation these are ad much a benefit to the environment and community as they are to the organisation (Trustea, 2020).
On the other hand, organisations would need to rach certain standards as they could end up trying to tick a box which could result in the business greenwashing. Some standards may be too difficult for organisations to reach for example ISO14001 and ISO26000, these help organisations reach into new markets, develop a level playing field, and global trade in a way that is relevant to CSR and sustainability (Xenon group, 2022).
Transparently and uniform
By making reporting mandatory it will give transparency to the businesses for the stakeholders, and it will also make the organisations uniform. If the governments endorse reporting it will give different ways of making strategies towards CSR transparency (Dubbink et al., 2008). Transparency is important for CSR as it will be a way of governance even when the stakeholders cannot keep a close eye on the organisation (Dubbink et al., 2008). Additionally, the transparency and uniformity give a fair playing field to all the businesses. Fairness in a corporate setting is important because it links with social issues such as equality, but there may be ethical and moral implications on social issues in line with fairness (Haller et al., 2018).
On the other side there isn’t much room for businesses to stand out in the market if everyone must do the same things in their industry, this goes back to how with voluntary theres room to gain a competitive advantage where it isn’t necessary possible with monitory. There is also risks to transparency such as damage to credibility, and in some worst case instances organisations can lose their stakeholders confidence in them and this can lead to a damage in the businesses capital, credit, and market value (Madhani, 2010).
Businesses will be held accountable 
Through making reporting mandatory it will make the organisations accountable for their actions, meaning if they are seen to do something negative, they will feel the pressure to make a change due to conflict of interests from the local community, government, and corporate proving that reporting should comply by a set of regulations set by the government to fulfil the community’s needs (Alexander et al., 2018). In addition to this by holding organisations accountable it means that businesses are responsible (Unerman & O’Dwyer, 2007). With this responsibility that it will allow stakeholders to see the corporate activities and the impact they have on social environment and the environment in general (Gray et al., 1996).
Alternatively, this accountability may cause corporate accountability this would mostly be based on environmental issues where conflict and potentially bargaining are put first over development and environmental issues leading to a debate impacting the community, government, and stakeholders (Newell, 2005).


Discussion 
Based on the evidence the position that is favoured is voluntary reporting, due to it having a more beneficial position to organisations meaning that they will want to make a change in the economy and environment instead of trying to tick a box if it was mandated. This position was reached from the research done for example 
The way that was led to the position for voluntary reporting is that with mandatory it runs a higher risk of green washing and just ticking boxes to appease the stakeholders instead of really wanting to make an impact and see the importance of reporting for the community and environment. The commutative advantage that the organisation is to gain from the voluntary reporting also leaves benefits to the wider community and environment. Better practice means better sustainability increasing the customer and employee loyalty. 
Some may say reporting can be seen on 2 ends, 1 being its pointless and a massive waste of time as people have their own opinions and naturally will go with what they want not what they are told is the best place to go or shop. The second being that reporting is the most importing thing for an organisation as it will make them market leaders by giving them the stakeholders and investors they want. But either way an organisation will want to report if they are doing well as its how they can show off to the competition and potentially gain support.

Conclusion 
To conclude this essay on this quote ‘Business social responsibility should not be coerced; it is a voluntary decision that the entrepreneurial leadership of every company must make on its own.’ (John Mackey, Whole Foods Market CEO). With the question being should it be mandatory or voluntary?
The key issues and findings that were found in this essay to begin with is that reporting should be something that all businesses do as there are plenty of benefits to the organisation, employees, and internal and external stakeholders. This identifies that organisation could be helping others such as stakeholders and the environment and themselves at the same time. From this key finding it is possible to see that by being voluntary organisations will want to do better rather than just trying to accomplish all the mandated requirements.
To take on the final question of should it be mandatory or voluntary? From the discussion above the conclusion is that it should be voluntary because if you force it or make it completely mandatory it will mean that companies will do certain things, but it will potentially lead to the baire minimum being done or on the border of greenwashing. 
To know if the right decision has been made, we go back to normative ethics and thinking teleologically the goal was to decide if it should be mandatory or voluntary and the outcome is voluntary because of the morals and that if businesses wanted to, they would and being forced may cause more problems than good.
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