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ECPS6001: Psychology Empirical Project
Research Proposal
Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Ffion Ann Fox 
1801561

	Proposed Supervisor’s name:
	
Karen Eaton-Thomas



	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).
An exploration of the attitudes of undergraduate students towards the use of social media as a tool to support learning.




	Please state the aim and rationale of your study:
This study aims to explore the attitudes of undergraduate students towards utilizing social media as a tool to support learning. Literature indicates that many students have positive attitudes towards using social media to support learning such as research conducted by Moghavvemi, Sulaiman, Jaafar and Kasem (2018) which found that students in higher education regard YouTube as an effective tool to support learning. Additionally, this study is relevant as recently there has been an increase in the adoption of online working and education due to COVID-19 (Eisenberg & Escobar, 2020). Eisenberg and Escobar (2020) stressed that schools, universities and companies worldwide have been forced to work remotely via social networking platforms. In response to the COVID-19  global pandemic, online social media platforms such as Zoom have become vital to remote workers, students and school pupils (Filsfeder, 2020). Therefore, this study will explore the attitudes of using social media to support education among undergraduate students. This study will be using mixed methods research as researchers such as McKim (2017) have found that it is more valuable than solely quantitative or qualitative studies. Mixed methods research provides both in-depth quality answers and data that can be statistically analysed to answer the research questions appropriately. 

Please state the main research question(s):
1. How do undergraduate students feel about using social media as a tool to support learning?
2. Does a student’s age influence their attitudes towards using social media as a tool to support learning? 
3. [bookmark: _GoBack]Does an individual’s social media intensity  influence their views on using social media as a tool to support learning? 

Please state the hypothesis/hypotheses (if appropriate):
1. Undergraduate students will have positive attitudes towards using social media to support learning. 
2. Younger (under 21 years of age) undergraduate students will have more positive attitudes towards using social media to support learning than mature undergraduate students. 
3. Undergraduate students who have high intensity levels of social media will have more positive attitudes towards using social media to support learning than students with low intensity levels of social media.
4. Younger (under 21 years of age) undergraduate students who have high social media intensity levels will have positive attitudes towards using social media to support learning.






	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 
    More than 3.8 billion people worldwide utilise social networking platforms indicating that social media is becoming an indispensable part of peoples’ lives (Kemp, 2020). In 2015, Osgerby and Rush emphasized that the topic of utilising social media as a tool to support learning has recently become a notable research area where there is currently limited research (Acar, 2013). Therefore, indicating that there is potential to explore whether certain students are more likely to have positive attitudes toward using social media to support learning than others (Acar, 2013). According to Karvounidis, Chimos, Bersimis and Douligeris (2014) many studies have found that the collaboration of social media platforms and higher education will accordingly benefit students, staff and educational settings by enhancing students’ learning experience therefore generating better performance, development and academic success.
    The Unified Theory of Acceptance and Use of Technology is a theory that attempts to explain how and why people use technology (Venkatesh, Morris, Davis & Davis, 2003). In 2003, Venkatesh et al. implied that the theory was a combination of the technology acceptance model and theory of planned behaviour. Furthermore, this theory indicates that the moderators age, gender, voluntariness and experience can determine an individuals’ acceptance to use technology. Therefore, implying that individuals’ level of acceptance and attitudes towards utilising social media can be predetermined by age. Whereas the Situated Learning Theory implies that the use of technology and social media in education is beneficial (Dawley & Dede, 2014). 
    The Situated Learning theory suggests that social platforms provide the ideal environment for a constructive learning approach to be undertaken (Dawley & Dede, 2014). When accompanied by social interaction and appropriate context, social media platforms can be utilised to benefit students’ learning.  (Dawley & Dede, 2014). This is due to the fact that the virtual world allows for active learning through role modelling, scaffolded learning and experiential learning (Dawley & Dede, 2014). In support of the situated learning theory,  Mazer, Murphy and Simonds (2007) suggested that due to how informal and personal social media sites are in comparison to standard university communications, students are more likely to participate, be motivated and accordingly more successful within their learning. This is due to the fact that social media can offer constructive learning, appropriate context and a community for students, therefore enhancing their education, academic success and development. 
    In 2012, Eren conducted a similar study to this current study, however it was specific to the use of Facebook in foreign language classes. A 5-point Likert scale questionnaire was completed by the small participant sample of 40 students  after they had received online activities, support and learning for a semester in a class Facebook group (Eren, 2012). The study also acquired qualitative data from 5 of the students via a semi-structured interview (Eren, 2012). Following the analysis of the data, Eren (2012) found that the students’ attitudes towards using Facebook to support learning were generally positive. However, Eren (2012) highlighted that further research is needed into considering social media and networking sites as a learning platform. Therefore, this study will contribute to the need for further research (Eren, 2012) and consider the relevance of this topic due to the increase in online learning following the global pandemic of COVID – 19. 
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Methodological Details
	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  
The target population will include UK undergraduate university students over the age of 18, who will be invited to complete an online survey. Every UK undergraduate student who is over the age of 18 will be welcome to participate however there is no other inclusion criteria. Prior to completing the survey the participants will be reminded that their participation is voluntary, that they have the right to withdraw and that their answers will be kept anonymous, confidential and untraceable. 
The study will target 4 participant samples. Firstly, a group of mature students who have ‘high intensity’ levels of social media. The second sample will consist of mature undergraduate students who have ‘low intensity’ levels of social media . Mature students are defined by Shacklady, Holmes, Mason, Davies and Dornan (2009) as aged 21 or above upon entry to a degree program. The third sample will be younger students aged below 21 upon entry to a degree program who have ‘high intensity’ social media levels. The final sample will consist of younger students with ‘low intensity’ social media levels. 
Due to the mixed methods study involving a 2x2 ANOVA and qualitative analysis, the minimum number of participants has to be considered in order to run SPSS. Furthermore, this study will require roughly 100 participants, to allow each sample to have at least 25 participants. In comparison to a similar study conducted  by Eren in 2012 consisting of a sample size of 40 this study aims to improve on previous research by utilising a larger sample. Other studies such as Acar (2013) have also been faced with criticism due to sample size, hence the larger target sample size of 100 in this study. 








	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):
This study will involve a 2x2 mixed methods non-experimental design. The first between-subjects independent variable will be ‘Age group of students ’ consisting of two levels one being ‘mature students’ and the other ‘younger students ’. The second between-subjects independent variable will be ‘usage of social media’ with two levels including ‘high intensity of social media’ and ‘low intensity of social media’. The dependent variable will be the scores of the Social Media Learning Scale (Mills et al. 2011) that are obtained from the survey’s quantitative questions. 

During the survey (please see appendix 3), participants will be asked to identify themselves as either a ‘mature student’ or ‘younger student’ in order to place them into the correct variable group. Participants will also be asked to self-report on their social media intensity to enable the researcher to place them into the suitable variable group using a modified version of the Facebook Intensity Scale created by Ellison et al. (2007). 











	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

A set of standardised instructions (please see appendix 1), consent form (please see appendix 2), survey questions (please see appendix 3) and debrief form (please see appendix 4) will be collated and transformed into a Google Form template that will be accessible online for participants to complete. The survey will involve three sections, firstly participants will answer nominal data questions that will allow the researcher to assign the participant into the correct participant group. They will also provide Likert scale responses to the adapted statements initially created by Ellison et al. (2011) in order to determine the individuals’ intensity of social media. Secondly, the survey will provide 7 modified statements of the Social Media Learning scale (Mills et al. 2011) which will require the participants to rate how much they agree with each statement. The quantitative responses are in a 5- point Likert scale form ranging from 1 meaning ‘strongly agree’ to 5 meaning ‘strongly disagree’. The final free text questions will invite participants to respond in as much detail as possible to the modified questions of Price et al. (2018) to gain qualitative research. Following the collection of data SPSS will be used to analyse the quantitative responses via a two-way ANOVA whilst the researcher will implement interpretative phenomenological analysis (IPA) to analyse the qualitative responses as they are based on the participants’ personal experiences. 











	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):

 Ethical approval will be sought from University of Wales Trinity Saint David’s ethics committee from an ethics form. Before commencing the survey and in the debrief at the end (please see appendix 2 and 4), each participant will be reminded what the study intends to explore, their right to withdraw at any time and that their survey responses will not be traceable. This survey will initially explain the standardized instructions ( please see appendix 1) before asking for online consent from the participants. (Please see appendix 2 for consent form). This research intends for each participant to have access to the online survey via Google Forms where it will be available to access for a month once ethical approval has been granted. The survey involves participants answering a series of demographic data questions, rating modified statements of the Facebook Intensity Scale (Ellison et al. 2007) and Social Media Learning scale (Mills et al. 2011) along with answering open-ended questions initially designed by Price et al. (2018) to gain qualitative data. 












	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):


Firstly, demographic questions will be asked to gain nominal data through the survey to allow the researcher to sort each participant to the correct sample group. Also, through the questionnaire,  5-point Likert scale scores will be obtained, and averages will be calculated before using SPSS to analyse the quantitative data. The final type of data to be obtained will be qualitative which will be gathered from the responses to the open-ended questions prior to conducting IPA. 

If relevant, what statistical test will you use and how will your data be analysed through this test (e.g., two-way ANOVA, Multiple Regression, Chi Square, etc.):

A two-way ANOVA will be used in order to analyse the data collected. The two-way ANOVA will not only test the independent variables’ effect on the expected outcome but will also analyse the interaction between the IVs to answer the research questions. 

If relevant, what qualitative analysis will be used (e.g., IPA, Thematic analysis, etc.):  
To analyse data qualitatively IPA will be conducted by the researcher on the open-ended questions responses, as the questions rely on the participants basing their responses on their personal experience.







	
1. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).

In order to abide to the BPS ethical guidelines the following considerations will be implemented. All participants will complete a consent form to ensure that they are happy to participate, fully understand what the study requires of them and are aware of their right to withdraw at any-time until the survey response is submitted. A debrief form will also be provided to the participants with contact details for both the researcher and research supervisor. This study allows for the participant to be fully aware of what the study intends to explore. Confidentiality and anonymity will be ensured, as apart from the consent forms no identifiable data is going to be collected. The responses will remain anonymous and confidential as the responses will be stored on a password encrypted cloud following GDPR legislation  therefore minimising ethical risks. Also, each participant will be assigned a number in order to protect the participants’ personal data. Therefore, during the transfer of data to SPSS, identifiable data will be removed. 







Appendix(not included as part of the 1,000 words but must still be completed)
Appendix 1

Standardised instructions
· This survey includes a number of questions that will not take more than 10  minutes to complete. Please remember that you have the right to withdraw at any point and you are not obliged to complete any questions if you do not feel happy in doing so. All personal information collected from this survey will be stored anonymously and under strict confidentiality working in line with the GDPR legislation. Participants should be reminded that the results from this survey do not affect them in any way. However, if you feel like this survey has affected you then you should contact the researcher or the research supervisor. Before emerging to complete the ‘Attitudes towards using social media to support learning survey’, participants are reminded that their answers will be untraceable. If you are willing to take part, please give consent by writing your full name and begin the questionnaire. 













Appendix 2
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Study Consent Form
I understand that this research study is being carried out by a 3rd year Applied Psychology Student for their psychology empirical project.
Taking part in this mixed methods study will involve answering 22  questions on your attitude toward using social media and networking platforms such as Facebook, Twitter, Teams and Zoom.
This survey will take approximately 10  minutes to complete and your answers will be stored anonymously on a password protected cloud in line with UWTSD’s ethical guidelines and the UK’s GDPR legislation. 
I understand that participation in this study is entirely voluntary and I am free to withdraw participation at any time without giving a reason. I am aware that if I have concerns about the study, I can discuss these concerns with the researcher or academic supervisor at any time during or after the study.
I understand that the information provided by me will be held confidentially, with a code assigned in place of my name. The data collected will be stored securely in accordance with GDPR legislation.
I also understand that at the end of the study I will be provided with a debrief form and the opportunity to discuss any issues with the researcher.
I, ……….  consent to participate in the study conducted by Ffion Ann Fox, School of Psychology, University of Wales Trinity Saint David, Carmarthen under the supervision of Karen Eaton – Thomas.

Name and signature of researcher taking consent:
Ffion Ann Fox (1801561)   FfAFOX




Appendix 3
Online Survey Proposed Questions -A modified version of the Social Media Learning scale (Mills et al. 2011) was used to obtain quantitative research using a 5-point Likert scale. Open ended questions previously created by Price et al. (2018) were also modified in order to gain qualitative research. 
1. Do you consent to taking part in this survey? 
· Yes
· No 
2. Are you an undergraduate university student studying in the UK? 
· Yes
· No
3. Are you a mature student? 
· Yes (I began my undergraduate degree at the age of 21 years old or above)
· No (I began my undergraduate degree below the age of 21)
4. Roughly how many friends do you have on social media? 
1. 0 – 50
2. 51 – 100
3. 101 – 150
4. 151 – 200
5. 201 – 250
6. 251 – 300
7. More than 300
5. On average, how frequently do you access your social media account/s? 
1. Less than once a week
2. Once a week 
3. Once every day 
4. 1 – 5 times a day 
5. 6 – 10 times a day
6. More than 10 times a day 
6. On average, how long do you remain active each time you access your social media account/s?
1. Less than 10 minutes 
2.  10 – 30 minutes
3. 31 – 60 minutes
4. 1 – 2 hours
5. 2 – 3 hours
6. More than 3 hours 
   
Please answer to what extent you agree or disagree with each statement. 
7. Social Media  is part of my every - day life. 
1. Strongly Disagree 
2. Disagree
3. Neither
4. Agree 
5. Strongly Agree
8. I am proud to tell people I am on a social media site.
1. Strongly Disagree
2. Disagree
3. Neither
4. Agree 
5. Strongly Agree 
9. Facebook has become part of my daily routine. 
1. Strongly Disagree
2. Disagree
3. Neither
4. Agree 
5. Strongly Agree
10. I feel out of touch when I have not accessed a social media site  for a while. 
1. Strongly Disagree
2. Disagree
3. Neither
4. Agree
5. Strongly Agree
11. I feel like I  am part of a community on social media.
1. Strongly Disagree
2. Disagree
3. Neither
4. Agree
5.  Strongly Agree 
12. I would be sorry if social media sites shut down. 
1. Strongly Disagree
2. Disagree
3. Neither 
4. Agree
5. Strongly Agree
13. I feel a sense of community when learning becomes interactive through social media. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree
14. Posting questions on social media to my peers helps me understand my work better. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree
15. I am able to get faster feedback from my peers via social media. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree


16. I am able to get faster feedback from my tutors on social media. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree
17. I am able to communicate effectively on social media and networking platforms. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree
18. I am able to connect with my peers on social media more easily than face to face. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree


19. I increase my participation in classes when I am allowed to contribute through social media. 
1. Strongly Agree
2. Agree
3. Neither
4. Disagree
5. Strongly Disagree

 Modified Open-ended question of Price et al. (2014)

20. Do you think that using social media to support learning is beneficial? And why? 
21. Do you currently use social media to support your learning and how do you use it? 
22. What are your thoughts on using social media as a learning tool at university? 









Appendix 4
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Study Debrief Sheet 
Thank you for taking part in this study.  
The aim of this non experiential study was to explore the attitude of undergraduate students toward the use of social media as a tool to support learning. 
If you wish to withdraw your data from the study, you must tell the researcher now.  After this point, all of your data will remain confidential and anonymous and we will not trace it back to you.
If taking part in this study has raised any questions please speak to the researcher Ffion Ann Fox  who you can email on 1801561@student.uwtsd.ac.uk or contact the academic supervisor Karen Eaton-Thomas on k.eatonthomas@uwtsd.ac.uk
Thank you once again for taking time to participate in this study.

Ffion Ann Fox - 1801561

BSc Honours Applied Psychology 
University of Wales Trinity Saint David, Carmarthen
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