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Research Methods and Communication
20 Credits [48 hours Scheduled Learning; 152 hours Independent Learning]
Room: AC202B
Monday: 12noon – 4pm
Tuesday: 11am – 1pm
Wednesday 9am – 1pm
Tutorial sessions TBC with individual Programme Directors
Module Coordinator: Dr. Paul Hazel
Email: paul.hazel@uwtsd.ac.uk 
Office: AB101 

SYLLABUS
In this module students will study and implement the theoretical, ideological, and methodological issues related to academic research.

AIM(S)
· To provide the theoretical and practical knowledge to enable the student to undertake research and develop critical thinking commensurate with the level of study.
· To develop the student’s ability to formulate well-informed research strategies and to critically evaluate and interpret theoretical principles and methods for creative research.
· To facilitate the development of the student’s research practice in relation to digital communication and industrial awareness.

LEARNING OUTCOMES
Upon the successful completion of this module, the student should be able to demonstrate the ability to:
1. Critically evaluate and comment upon a range of approaches to creative research in regard to a collaborative or commercial venture;
2. Deploy systematic research methods appropriate to an organised and discipline specific inquiry;
3. Critically apply the appropriate digital media/technologies to communicate in an explicit and informative manner to a professional audience.


TRANSFERABLE SKILLS
Note-taking, giving presentations, research skills, writing essays, communication, evaluative and analytical skills. Recognition of formal techniques involved in the construction of visual media texts. 


TIMETABLE
The course is taught over a five week period, starting in week one of
Semester one. The first session of each day the basic learning materials of the module will be presented and discussed. The second session will primarily be student-led, being a mixture of individual tutorials and presentations. 

BIBLIOGRAPHY

Essential
Collins, H. (2010) 		Creative Research. AVA Publishing.
Miller, V. (2011) 		Understanding Digital Culture. Sage.
Wallace, M. & 			Critical Reading and Writing for Postgraduates. Sage.       Wray, A. (2011)

Recommended
Giddings, S. & 			The New Media & Technocultures Reader. Routledge.      Lister, M. (2011)
McCandless, D. (2010) 	Information Is Beautiful. Collins.
Prosser, J. (Ed.) (1998) 	Image-Based Research: A Sourcebook for Qualitative Researchers. Falmer.
Wardrip-Fruin, N. & 		The New Media Reader. MIT.                                        Montfort, N. (2003)


Module Outline
1. Introduction/ What is Research?		Monday 3 October
2. Quality Criteria in Research			Tuesday 4 October
3. The Scientific Method	/ Questionnaires	Wednesday 5 October
4. Interviews					Monday 10 October
5. Ethics						Tuesday 11 October
6. Communications				Wednesday 12 October
7. Semiotics					Monday 17 October		
8. [bookmark: _GoBack]Case Studies					Tuesday 18 October
9. Visual Research				Wednesday 19 October

ASSESSMENT
Assessment Component 1 – Project Proposal & Research Methodology 50%
Exemplar. A written proposal (3000 words) detailing the aim(s) of the project and a rationale for the proposed work. This will be supported by specific and detailed needs requirements taking into account key stakeholders, the research following an established and justified methodology. Critical perspectives on contemporary practice within the field of choice should frame this work.
Hand-out: 03.10.16 | Submission: 17.10.16

Assessment Component 2 – Visual Communication of Project Context and Strategy 50%
Exemplar. A presentation outlining the cultural and commercial context in which the project exists and mapping out the intended plan of work. A minimum of two, but normally three lecturers are present for the assessment. The presentation lasts twenty minutes with a further ten minutes to explore the proposal more fully by questions and answers. After the student has left the room, another ten minutes are allocated for the lecturers to discuss and allocate appropriate grades.
Hand-out: 17.10.16 | Submission: 02/03/04.11.16

FEEDBACK
Feedback is an essential part of all education and training programmes. It helps learners to maximize their potential at different stages of their development. It raises awareness of strengths and areas for improvement, and helps identify actions that can be taken to improve performance.

Feedback can be seen as informal (for example in day-to-day encounters between teachers and students or trainees, between peers or between colleagues) or formal (for example as part of a written assessment or presentation). However, there is no sharp dividing line between assessment and teaching in the area of giving feedback on learning. Feedback is part of the overall dialogue or interaction between teacher and learner, not a one-way communication.
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