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Task 1: Manifesto Writing

1.

Social media is a trap! Letting our confidence deteriorate by comparing our work to
others is setting ourselves up to fail.

Delve deep in to weird and wonderful new ways of working.

Stay open minded to new ideas to enable myself to develop my work to an excellent
standard.

Replace negative words like “I can’t do it” with “l can do it!” Positivity and optimism
will be the key to my success!

Showcase my knowledge and understanding of current fashion trends.

Take advantage of every opportunity | get to be creative and stay grateful for that
opportunity.

Indulge into the work of other makers to gain inspiration and knowledge on how to
be a great designer.

Be mindful about wasting materials. Wisely choose the processes that | use to create
my designs, so that no unnecessary harm comes to our environment.



3 areas of exploration:

Comparing Work: Social media is a trap! Letting our confidence deteriorate by comparing
our work to others is setting ourselves up to fail.

Fig 1. Banksy, Nobody Likes ME, 2014.

P

e
'.."\-‘_\

Social media is a great tool and is used widely. It’s a way for people to share things like
images, thoughts and feelings, it can also be a form of motivation for students. In a
journal/article called Social Media and E-Portfolios: Impacting Design Students' Motivation
Through Project-Based Learning it states that, “different functions on social media platforms



do, to a certain extent, help them finish their tasks”. (Oh. Chan. Kim, 2020, p.49) What’s
crucial is that us as a society don’t forget about the negative impacts it can have on people.
It’s the simplest things like likes and comments that can get into a person's mind and slowly
eat away at their confidence. As said in Erick Bean’s book, Social Media, The Internet &
Mental Health (2020), “Children and teens suddenly find themselves caught in a self-
esteemed pickle, judging their sense of worth by the number of likes or lack of likes their
post may yield”. (Bean, 2020, p.41) | have once been in this social media trap but as | have
gotten older, I've fallen out of it. That’s not to say that | don’t compare my work to others,
but it's that constant worrying about likes and whether myself and my work is good enough
that | want to stay clear from.

Replace negative words like “I can’t do it” with “I can do it!” Positivity and optimism will
be the key to my success!

Fig 2: Successdoting, Initiative and Optimism, 2020

So much time wasted thinking negatively or saying words that prove we feel defeated. More
positivity is needed to strive and succeed in life. Optimism always gets you far in life no
matter the problems that may challenge you. “One more trait of true success. The good
mind chooses what is positive, what is advancing—embraces the affirmative”. (George,
2019, p.123). Another quote from George’s book is, “affirmative attitudes help make their
own affirmations come true”. (George, 2019, p.125) This one really stuck with me. | will
incorporate positive thinking and optimism more in my life because like George said, this
will make my own affirmations come true!



Be mindful about wasting materials. Wisely choose the processes that | use to create my
designs, so that no unnecessary harm comes to our environment.

Fig 3: Immo Klink, Extinction Rebellion Protesting at London Fashion Week, 2019
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In a world that seems like it’s crumbling in front of our eyes. Fashion designers carelessly
using harsh chemicals. The fast fashion industry polluting the earth like never before with
their use of “cheap, toxic textile dyes” as said on an article by Bwss called ‘The Problem with
Fast Fashion’ (2019). Designers and industries need to realise the catastrophic effects they
are having on our planet! A guardian news article states, “the fashion industry produces
10% of global carbon dioxide emissions every year”. (Davis, 2020) Seeing statistics really
puts it all into perspective. The fashion community needs to change rapidly! There’s so
much that can be done to help get our planet back on track, it's just people’s naivety and
lack of knowledge that is the problem. Some wise words here from Stella McCartney, she
said “waste not want not”. (Vogue Global Conversation, 2020) McCartney is a designer
whom everyone should aspire to be, with a mindset like McCartney’s the fashion industry
could finally be sustainable and environmentally friendly.
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Task 2: Observational Writing

This advert shows two attractive people perched on a shiny motorbike in the middle of New
York City. Motorbikes are associated with danger and so is the colour red, so will this
perfume make you feel like you can do dangerous and thrill-seeking things? | noticed the
female is holding a shiny red apple and looks as if she is tempted to take a bite. The words
“a new temptation in fragrances” occurs in the advert which links to her looking tempted by
the apple she is holding. It also reminded me of snow white being tempted and taking a bit
out of a poisonous red apple. The apple that is being held also looks as if it represents the
perfume which is called ‘delicious’, red apples themselves are also delicious.

| believe that the advert is trying to communicate that this perfume will make you smell
delicious and be irresistible to people. What captures your attention the most in this advert
is the use of the seductive ruby red colour which features on the perfume, the red apples
behind the perfume, the apple in the female's hand, the females dress and the text saying,



“red delicious”. | also noticed how the red dress and the silver colour of the motorbike
resembles the appearance of the perfume bottle. The words “delicious” and the brand
name “DKNY” stand out the most out of all the text due to the type of font used, the font is
simple and large. They have used all capitals for “delicious” to match the brand name which
are always in all capitals.

Fig 1: Be Delicious Perfume, DKNY Advertising Campaign. Accessed at:
https://www.pinterest.co.uk/pin/71987294014064986/
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