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[bookmark: _Toc138431223]Project Statement
The role of technology in enhancing hotel operations and improving guest satisfaction: A critical analysis on London Edition. 
The research will mainly focus on the role of technology in the hotel business. Further, it will also focus on the enhancement of hotel operations due to the use of technology. The impact of technology in hotels on guest satisfaction will be also discussed in the research paper. All the discussion of the research paper will be based on a particular hotel named London Edition. 
[bookmark: _Toc138431224]Research Aim
The project aims to identify the role of technology in enhancing hotel operations and improving guest satisfaction by critically analysing a hotel named London Edition.
[bookmark: _Toc138431225]Research Objectives
· To analyse the technological impacts on the hotel operations of London Edition. 
· To evaluate the customer satisfaction of London Edition which is driven by the use of technology within the hotel.
· To evaluate different operations within the hotel that require technical support to ensure effective operation and improve guest satisfaction. 
· To measure the effectiveness of technological advantages based on the feedback obtained from the customers on guest satisfaction.
· To identify the technological trends that are followed by the hotel industry which are highly demanded by the customers and their impact on guest satisfaction. 
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Certain important factors can be ensured if this research is undertaken. As the whole world is running with the support of technology, a competitive advantage will be ensured to understand the use of technology in the hotel business (Steven, 2021). Here, new ideas regarding the essentials that will ensure effective operation and guest satisfaction will be driven by this particular research paper. Moreover, understanding the roles of technology in hotels will also support in gathering ideas that will support obtaining a competitive edge by ensuring trendy services to the customers. As the whole report will be analysed from the perspective of London Edition, comprehensive knowledge will be driven (Abdessalem, 2018). Here, London Edition is a renowned hotel that provides extraordinary services to customers and ensures innovative approaches so that the best customer experiences can be ensured. Therefore, taking London Edition as the case study for this report will certainly ensure a vast knowledge of the effectiveness of the technology (Rowe & Cooper, 2021). 
This particular report will be also supportive in terms of ensuring personalised hotel services by the hotels through the use of technology. This report will carry information from both the customers and the employees that will be supportive in terms of obtaining ideas about the factors that can provide personalised services to the customers (Tuan, 2021). All the places where the technology can be used so that effective operation can be ensured will be known from this particular report as this report will be based on London Edition which is one of the trendy hotels in the city. Moreover, it will provide ideas to the reader of the report regarding the ways of providing solutions with the help of technology to different issues and problems arriving in hotels. All the challenges that need to be faced by the hotels to ensure the best use of technology will be also known in this particular report (Spalding & Ives, 2021). There may arise several issues and challenges while using the technology within a particular hotel to improve operation and customer services. These issues and challenges can ruin the efforts and effectiveness of the hotel operation. In this case, it is necessary to have proper knowledge regarding these issues and challenges within a hotel while using technology. This report will come up with all those ideas. 
[bookmark: _Toc138431227]Sample Literature Review 
It has been found by Dredge & Airey (2018), technological advancement has a direct connection with guest satisfaction. Some of the customers in the hotel business want technological support while taking services from the customers. In such cases, it is the responsibility of the hotel business to ensure proper technical support to the customers of the hotel. If the customers can get the best technological support while staying at the hotel, it will ensure guest satisfaction. On the other hand, if the customers are not provided with proper technological services while satisfying their needs, providing the best experience will be difficult for the hotels. According to research by Menzel (2020), customers set some benchmarking use of technology. There are some basic areas where the customers demand the use of technology and in this case, if the customers do not get proper services from the hotels, it will become difficult for them to satisfy the needs of the customers. 
According to Ahmed (2021), it has been found the use of artificial intelligence (AI) and other virtual reality (VR) services highly satisfies customer demands. In this case, the hotels require to ensure up-to-date services to the customers as these technological services are trendy and these change over the night. Here, voice assistants in hotel businesses can be also supportive in terms of ensuring proper guest satisfaction. Based another on study by Fomina & Maksimova (2021), it has been highlighted that technological services like automation and personalised services are highly recommended in the hotel business. Moreover, these services are trendy and highly demanded by the customers in a particular hotel. When a hotel will be providing automation services in terms of check-in to online bookings, the customers will feel privileged when they will be booking their rooms through online service. Again, ensuring personalised services will be also supportive in terms of making the customers overwhelmed regarding the hotel services.  
According to Sandip (2019), there have been several barriers have challenges have been found that are associated with the use of technology. Everything comes with drawbacks and so that the technology. Some customers come to take the hotel services to obtain raw service from the hotels and in this case, these customers will not enjoy the hotel services that come up with extreme use of technology. Here, the hotels should be careful about the choices made by the customers while obtaining hotel services from a particular hotel. Cherednichenko (2022), has stated that the use of technology requires huge training for the employees of the hotel. If the employees of the hotels are not well trained then it will be difficult for the hotels to implement technology while providing services to the customers. There may arise several errors or issues while ensuring these types of services to the customers. Again, the use of technology may come up with a positive influence on the guests of a hotel. It supports the hotels to ensure a long-run relationship with the customers and also supports them in obtaining customer loyalty. Based on the services provided by the hotels with the use of trendy technology, a strong relationship with the customers is generated. 
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This research will be conducted mainly by following a quantitative research approach. To ensure a comprehensive analysis in some parts of the research there may have usage of qualitative information but the analysis part will follow a proper quantitative analysis so that it becomes easy to drive a proper output about the impact of technological usage in enhancing operation and customer satisfaction (Bulent Ozturk, 2018). Moreover, a combination of primary and secondary information will be used for ensuring effective research. Through a survey or research questionnaire, there will be collected some primary information for analysis purposes. On the other hand, for addressing the previous research conducted by other authors there will be the use of secondary information (Kadirhan & Erdem, 2022). These secondary sources will support in identifying the research gaps and work on those topics. 
[bookmark: _Toc138431230]Data Collection
For analysis purposes, the data for this research will be primarily collected by survey. Through a survey information will be collected from the hotel staff of London Edition and at the same time there will be opinions of the customers who can directly or indirectly impact the research analysis (Puray, 2018). In their opinion on the survey, there will be made a proper quantitative analysis so that a concrete solution can be driven from the research paper. There will be also some secondary information. For collecting the secondary information there will be used articles and previously published research papers. These papers will support the report to gather all the information regarding the use of technology in improving the operation and customer services of a particular hotel (Rowe & Cooper, 2021). Therefore, both sources will be used to ensure effectiveness and obtain the research objectives. 
[bookmark: _Toc138431231]Sampling and Analysis
All the samples within the report will be collected from the hotel employees of London Edition and some of the customers who have taken service from this particular hotel. Based on their opinion and answers given on the survey a quantitative analysis will be made. Not all the workers will be taken to contribute to this research. Rather, some of the workers who will be selected randomly will be used for furthering the research analysis (Pantelidis, 2020). Here, a quantitative analysis will be made for ensuring the research output. 
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