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Executive Summary
The specific context has focused on the impact of demand as well as supply on Apple and its substitute goods that is Samsung.  It has also shown a brief description of the market as well as demand equilibrium. It has also discussed the various factors that have an impact on the demand for the chosen product and subsequently, affected the demand for the substitute goods. The change in the taste and preferences of the customers also affected the demand as well as supply of both commodities. Eventually, it has also described the several factors that stimulate the price elasticity of demand.
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[bookmark: _Toc120119673]Introduction 
Management economics also refers to managerial economics that involves the specific application of various economic methods in the process of managerial decision-making. Moving ahead, the following report will analyse the history of the selected product Apple iPhone. The detailed background of the company as well as its product feature will also be discussed. Apart from this, the demand for the chosen product as well as equilibrium will also be produced. The factors which help to keep the increasing and decrease of the product will be evaluated. 
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[bookmark: _Toc120119675]Discussing the chosen product 
Apparently, the selected product is the Apple iPhone 13 which has been launched by Apple company in the 24th of September 2021. Hence, the respected company has launched its product in both versions which are iPhone 13 and iPhone 13 Mini. The selective product iPhone 13 is basically belonging to the 15th generation of the iPhones (startuptalky, 2022). This particular product of the Apple company has many features in terms of smoothness, security, software as well as the fast processor the OS. The respective company has made iPhone 13 much more affordable for consumers than iPhone 13 pro max. However, the design of the product is much more similar to iPhone 12. Hence, according to some data, it has been collected that the specific product has a large screen with a gorgeous look as well as the back panel of that smartphone consists of the logo of apple. This particular feature makes it more interesting as well as cost worthy. Therefore, it has been termed a luxurious product with a lot of features (greyb, 2022). 
[bookmark: _Toc120119676]Discussing the reason to choose the product 
There are various reasons are presented to choose the Apple iPhone 13 over other smartphones. All the application in this product is basically displayed on the right portion of the home screen. Therefore, it helps people with quick access to every app without delving into the hidden menus. The level of security is comparatively higher in iPhone 13 and is also made with the combination of an iPod, a computer along with a digital camera with the feature of the touch screen interface as well as the face lock. Products Apple are famous for its system the IOS along with IOS 15 which was released alongside with iPhone 13 in the year 2021. Moreover, there is also a unique feature of apple id is available which helps consumers to keep their data in iCloud portion. Apart from this, the iPhone 13 is more appealing to consumers as it has some unique camera quality. The previous model of the iPhone already had the feature of 12MP ultra-wide and 12MP wide cameras. However, now iPhone 13 has an A15 chip which helps to produce better-quality pictures. The battery life of this product is also commendable and it is chosen over the smartphone of Samsung (apple, 2022). 


[bookmark: _Toc120119677]Discussing the demand and market equilibrium along with the factors that affect the demands of the product and service
An equilibrium of market and demand is basically determining the rate of the market at which the demand of the quantity and supply become the same. The rate at which the demand of the supply is equal to the demand of the quantity is determined as the equilibrium price of the market. In simple words, the price at which sellers are ready to sell and the customers are willing to purchase at the given price rate that comes to be known as the equilibrium of the market price. Therefore, the respective context has chosen Apple as the chief commodity and is to be compared to its substitute product that has high demand in the market. On the other hand, substitute product also has high demand and availability in the market among consumers. Here, Samsung is considered the most competitive product against Apple. Both have high demand, good market size, and attractive features that influence the buying capacity of the customers (corporatefinanceinstitute, 2022). The operating services, as well as advanced system software, are also working superior that beating the market graph to the high. Both gadgets provide good services to the customers whether before sales or after sales. Both are capable of implementing a new strategy in their business activities that stimulates the nature of the market. Hence, there are several factors such as the income of the consumers, the rate of complementary goods and so on. And the changes in any of the factors affect the demands of the substitute goods, which are described in the below context:
1. Price of substitute goods- Apple is considered the chief product in examining the market and demand graph and Samsung is considered as the substitute goods. Both products have a good reputation and high demand in the market. Both cover a high market share in determining their goodwill as per the geographical regions. The increase in the demand for complementary goods will have an effect on the demand for the other product which is Apple. If the prices of Samsung rise then, customers will automatically shift to Apple. This will affect the demand for both products, and the rise in the price of Samsung will enhance the demand for Apple. This influences the customers towards Apple which provides high-quality properties at a willing price and performs the principles of demand in the market (corporatefinanceinstitute, 2022).
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Source: (Smith, 2022)
Analysing the market condition of Samsung and Apple
Apple and Samsung, both are capable of generating the recognition of customers and it shows that the change in the price of Samsung affects the demands of Apple. Significantly, Apple is capable of achieving good customer satisfaction and has a wide range of market shares. Whereas, Samsung also performs well in shaping the equilibrium of the market by fulfilling the needs of the customers.
2. Price of complements- The object used in the amalgamation with other goods or services is known as complementary products as well as services. The one goods are incomplete with the use of other goods and this same lies in the case of Apple and Samsung. Here, the charger of Apple can be taken as complementary goods and any change in the rate of the complementary goods will affect the demand for the original product which are associated with the products. The charger of Apple can only be used in the handset of Apple and if the rate of the charger rises then people will less buy the products and vice-versa. 
3. Income of the consumer- The earnings of the consumer also impact the demands of the product as customers play an important role in determining the earnings of the company. Therefore, any changes in the incomes of the people will have a straight impact on the demand for the products as well as services. Apple and Samsung are two related products hence, any change in the earnings of the people will shift the minds of the consumers towards another relevant choice. For example, the rise in the income of the customers will increase the demand for Apple's product which is the iPhone 13. Though its product of Apple is costlier it is in more demand than Samsung. At the same time, if the income of the consumers will decrease then, people will shift their choice to Samsung according to the structures of their incomes (forbes, 2022).
4. Taste and preferences of the consumers- Choices of the consumers play a major role in defining the structures of the market. Choices vary from person to person, according to the income and suitability of the lifestyles. Hence, changes in the taste and preferences of the customer taste and preferences will impact the demand for the product. For example, customers are preferring to take Samsung as per their tastes and preferences and this tends to increase the demand for Samsung. Therefore, people will tend to buy fewer products from Apple as it does not suit the comfort of the customers and the demand for Apple will become less in the market (Rowland, 2022).
5. Consumer expectations of price- The board of directors of any company can make the necessary changes in the pricing policy as per the expectations of the customers. They will examine the reactions and expectations of the consumers regarding the pricing policy of the particular product. As per the norms of the demand, the price of Apple should decrease according to the incomes or affordability of the customers. The situation of pandemic makes the situation worst so the management team of Apple can make necessary changes in their pricing policies in order to establish a customer base. If Apple does not decrease its price, then Samsung will grab the opportunities and sets a customer base that helps in expanding its market shares and this would stimulate the demands of Samsung in the market (corporatefinanceinstitute, 2022).
6. Demographics- The customer base as well as progress depends on the services and products a company is offering to its customers with an effective pricing approach. The increased demand for Samsung will increase the customer base and this would result in the fall of demand for Apple. Apart from this, the customer base Apple will not decrease due to the high-quality services and features it is providing to customers throughout the world. Hence, the number of buyers may decrease due to the low income of the customers but it has superior goodwill all over the world. The demand for Apple may be affected positively among the higher-income group of customers (Smith, 2022). 
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Substitution effects Luxury vs Necessity
Apple
The respective business company Apple needs to implement an effective strategy in order to gain the attention of potential consumers so as to earn better revenue for further expansion in the competitive market. The mentioned business entity needs to prepare and develop an active idea so as to capture the market in a better manner. The respective business company Apple is basically known for the development and implementation of upgraded technologies that totally make it a unique product if compared to the other products available in the market. In the year 2022, the respective business company Apple was been awarded as the most unique as well as stylish product made available in the market (apple, 2022). One of the greatest advantages of the product iPhone is that it provides higher security than any other mobile phones of different companies that are made available in the market. Furthermore, the end-to-end encryption that is been provided by the respective business company Apple on its products enables all the data to keep safe and secure. There are some additional services that is been provided by the respective business company Apple on their products than the other products of the company respectively. According to research that is been made, the respective business company Apple made a sale of around 215.78 million iPhones in the year 2021 (Tatevosian, 2022). In addition to this, the respective business company Apple has also generated a revenue of around £70.8 billion in the year 2021 as well. However, it can be seen that despite being an expensive business company, there are many individuals that rely upon and like to consume luxurious products so as to get satisfied from consuming the same. However, the respective business company Apple’s product is been treated as a luxurious consumable due to the higher pricing factors as well as the standardisation as well. 
Samsung 
The above-mentioned company Samsung is also a well-recognised company that is better known for the provision of products as well as services to potential consumers. The respective business company Samsung is majorly known for the provision of both budgeted smartphones as well as luxurious smartphones that can meet the normal income of the consumers respectively. In addition to this, the respective business company Samsung has various products that are made available on the market, and smartphones in the most selling products respectively (Samsung, 2022). There are many smartphones that are available in the market and are categorised in two aspects basically necessity as well as luxurious. Hence, the products that is been sold by the respective business company Samsung meet both the normal income as well as the high-income earners respectively. However, if Samsung is compared to Apple, the same amount of spending is been spent by potential consumers, and they will shift their preferences towards the consumption of Apple products. The main reason that Apple provides a better-quality product as well as it maintains the standard as well by the provision of premium products compared to Samsung. 
Stating the income effects in relation to percentages
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Source- (Perlow, 2021)
The graph that is been presented has mainly focused on the market coverage share considering two products, Apple and Samsung. As per the graphical diagram, it can be seen that the comparison of both the products Apple as well as Samsung in accordance with the level of income of the population. According to the graph that is been pasted, it can be seen that the people with higher income levels are likely to get shifted for the sake of consuming the products of Apple. On the other hand, a population with moderate- or normal-income earnings cannot be able to consume the products of Apple company (Morck, 2022). Here, in this case, the potential consumers will automatically shift towards the consumption of products of Samsung.
Stating the pricing policy that needs to be followed by Apple
The respective business entity Apple needs to follow an effective pricing strategy that can help the respective business entity in order to grab the attention of the consumers so as to enable them to earn better profitability for better expansions. Therefore, the respective business entity Apple needs to determine and analyse the marketing structure in an effective manner so as to set the price depending on the level of income of the potential consumers (mentor, 2022). In spite of the fact, Apple is a well-known dynamic business entity, still, it has a larger base of consumers due to the reason of maintaining premium quality as well as the security that is been provided to consumers. However, the respective business entity Apple also needs to study the different internal as well as external factors that impact the overall pricing factors as well. Hence, the business entity needs to focus on implementing a better marketing strategy so as to set a better pricing measure for the sake of gaining better and upgraded competitive advantages respectively. 


[bookmark: _Toc120119679]Conclusion 
The overall report has elaborated on the basic concept of understanding and managing the different aspects of the economics that is been treated as an important part of the success of the business entity for the sake of long-term survival in the competitive market. In addition to this, the report has also covered the different determinants of demand through which the business entities can take an active business decision to earn better revenue so as to grab a better advantage in the market. Furthermore, a proper illustration has also been made in detail about the business entities that are been taken. 
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