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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Hollywood bowl website loads quickly, despite the cover photo on the Home Screen page loading a couple seconds later than the written information. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Hollywood Bowl website has a lot of sub-pages for things like booking, offers, party packages, and centre information. Customers will start on the homepage and use the main menu or “Book Now” buttons to navigate. Each section leads to more specific pages, like choosing a centre or date. Although it’s quite easy to use, finding prices or completing a booking can take a few clicks more. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, easily via the menu button in the top right corner of the web page, this allows a customer to easily select their choice of booking type, whether it be for today, tomorrow, a party or a range of group activities.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website could be easier to use if similar options were grouped together and the main menu stayed visible while scrolling. The booking process could show prices and steps more clearly, and I think buttons could be bigger on mobile devices. Reducing the number of clicks needed to find information or book a game would make the site faster and less confusing for customers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Hollywood Bowl website looks fairly bright and colourful, with images of bowling, parties, and food, which makes it fun and inviting. On a computer, everything is spread out and easy to see, however on a mobile phone some sections feel a bit overcrowded, and you have to scroll more. Buttons and menus are smaller but this is necessary so the layout changes to fit the smaller screen.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website combines fluorescent pink features alongside many photos of people experiencing Hollywood bowl. It makes a customer feel excited and eager to book. Not only that the bright imagery catches the eye, additionally making it a child friendly experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Unfortunately not, however Hollywood bowl does have a separate page in their menu titled ‘contact’ where requesting a call back for a problem is easily handled, aswell as many self serve contact details. This is easily located to the customer. However the usefulness of the request a call back is unable to be verified, as typical business usually do take up to 48 hours to respond. Therefore contacting them directly and waiting in hold may be the easiest way for a customer speak to a member of the team.


	Question 2d – How effective are the social media links on the website?


	Answer: 
These are very effective,as all social media icons contain a hyper link to all their social media. Directly to their page which also includes all relevant information and an option for instant messaging. These are good for customers to see also any real time LIVE updates at the venue. For example if the venue is temporarily closed or a vacancy is available. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?
 

	Answer: services offered by Hollywood Bowl are made clear through the main menu and homepage sections. Customers can see the options for booking things such as games, party packages, and their special offers. Each section has its own page with more details, which actually makes it easy to understand whats available and how to access each service.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Hollywood Bowl are mainly available on other external sites like Trustpilot rather than directly on their website. The website itself doesn’t show any reviews, and so users have to look elsewhere to see what others think. Reviews on Trustpilot and similar platforms are considerably quite accurate, so they give a truthful review of customer experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Their service is presented as high quality with bright and fun visuals, with a semi clean layout with a clear descriptions of activities and food options. The website highlights special offers and packages, making it seem enjoyable and professional. So I believe that I would actually use and recommend the company’s service because it offers a fun experience for all ages and not just younger children The website makes booking easy, which makes it a reliable choice for social outings.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices on the Hollywood Bowl website are not immediately clear. While a pricing outline is shown, customers must have to go through several steps in the booking process to see the full cost. The company might do this to encourage people to start booking first or to show prices that can change depending on the day, time, or package chosen. However it’s not entirely certain.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Hollywood

	
	3. Activities 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: For the first word, yes. Hollywood bowling is the first suggested website for bowling when searched into Google. For the second word, Hollywood bowling website again appears however not first, but second which still makes it easily accessible. For activities, no. Hollywood bowling is not suggested when activities is searched, however other key words that followed that such as for children create the following website to appear.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Personally I believe that no because websites are becoming less relevant for modern businesses in general. Many customers now actually rely on social media, apps, and other similar tools to find out information, like seeing products or services, and make bookings or purchases. These platforms often offer a faster, more interactive experience than traditional websites. Aswell as this, businesses can also engage with customers directly through direct messaging, which just is reducing the need for a website. While a website can still provide some sort of credibility, it is no longer the main way that customers (especially younger people) would interact with a company, especially for younger audiences who spend most of their time on mobile apps and social media.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I believe that the website has an overwhelming amount of links and buttons, not just around the menu option but on the front cover in general, mixed with the bright backdrops and photos, it’s rather overstimulating. I think that similar options could be grouped together, rather than found in separate tabs. Additionally the bright colours that strain a customers eyes are unhealthy. I’d personally use pastel colours instead of neon and keep it more informative to the customer. 
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