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Market Research Analysis Report: Art-Inspired Candle Business

1. Introduction

This report analyses the findings from a small questionnaire conducted to evaluate consumer interest in an art-inspired scented candle business. The survey collected responses from four participants and explored purchasing behaviour, preferences for artistic candle designs, interest in themed products, and purchasing channels. Although the sample size is limited, the responses provide useful indicative insights into potential customer behaviour and preferences, which can help shape the proposed business concept, website design, and marketing strategy.

The analysis focuses on four key questions from the questionnaire:
1. How often customers purchase candles
2. Interest in candles that combine art and fragrance
3. Preference for themed or seasonal candles
4. Where customers prefer to purchase candles

These insights also inform audience segmentation and search engine optimisation (SEO) strategy, helping the business align its branding and online presence with consumer expectations.
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2. Key Findings from Questionnaire

2.1 Candle Purchasing Frequency

The first question asked respondents how often they purchase candles. Results showed:
• 75% purchase candles weekly
• 25% purchase candles monthly
• 0% daily or rarely

This indicates a consistent and recurring demand for candles among respondents. The high percentage of weekly purchases suggests candles are not only used occasionally but are integrated into daily routines such as relaxation, home decoration, or aromatherapy.

Research suggests that frequent purchasing behavior often correlates with habitual consumption and emotional association with products (Solomon, 2020). Candles are frequently used for creating ambience, stress relief, and interior decoration, which can drive repeat purchases.

Business significance

This trend supports the viability of launching a candle business because:
• Customers may purchase multiple candles per month
• There is potential for repeat purchases
• Subscription or limited-edition releases could be effective

For example, a monthly themed candle collection could encourage customers to continue purchasing regularly.


2.2 Interest in Candles Combining Art and Fragrance

The second question asked whether consumers like candles that combine artistic design with fragrance. Results showed:
• 100% of respondents answered Yes

This is one of the most significant findings from the questionnaire. It strongly indicates that consumers appreciate products that provide both aesthetic and sensory value.

According to Pine and Gilmore (2019), modern consumers increasingly value experiential products, meaning products that create emotional or aesthetic experiences rather than simply fulfilling functional needs.

In this case, artistic candles provide:
• Home decor value
• Sensory fragrance experience
• Unique handmade appeal

Business significance

This result strongly supports the original business concept of creating art-inspired candles. Instead of competing solely on scent, the business can differentiate itself through:
• Sculptural candle designs
• Artistic colour palettes
• Unique shapes inspired by art or culture

This aligns with current consumer trends where craft and aesthetic design influence purchasing decisions (Kotler & Keller, 2016).


2.3 Preference for Themed or Seasonal Candles

The third question explored whether customers prefer candles with a specific theme, such as seasonal holidays. Results indicated:
•	100% of respondents said Yes

Seasonal and themed products are popular in many retail sectors because they create a sense of novelty and urgency (Kotler & Armstrong, 2021).

Examples include:
• Christmas candles
• Autumn or Halloween themes
• Valentine’s Day collections
• Summer scents

Business significance

This finding directly influences product development strategy. Instead of offering only standard candles, the business can introduce seasonal collections, such as:
• Winter spice candles
• Floral spring designs
• Summer beach scents
• Autumn pumpkin or cinnamon fragrances

Seasonal marketing also helps create limited-edition products, which can increase perceived exclusivity and encourage impulse purchases.

Furthermore, themed candles provide strong visual storytelling opportunities for social media marketing.



2.4 Preferred Purchasing Channel

The final question asked where respondents prefer to purchase candles. The results showed:
• 75% prefer buying candles online
• 25% prefer buying from a physical shop
• 0% from catalogues

This reflects broader retail trends where consumers increasingly favour online shopping due to convenience, variety, and accessibility (Chaffey & Ellis-Chadwick, 2019).

Business significance

This finding strongly supports the decision to focus on an e-commerce business model rather than relying solely on physical retail.

Key advantages of online selling include:
• Lower operating costs
• Wider geographic reach
• Ability to showcase artistic products visually

However, the presence of some offline preference suggests that pop-up markets or craft fairs could also be valuable sales opportunities.


3. Influence on the Business Concept

The survey findings reinforced and refined the initial business idea of selling artistic scented candles.

Key adjustments influenced by the research include:

Art-focused product design

Since 100% of respondents showed interest in art-inspired candles, the brand will emphasise:
• Sculptural candle designs
• Handmade craftsmanship
• Unique colour and shape combinations

Seasonal product collections

Because all respondents preferred themed candles, the product range will include limited seasonal collections. This strategy helps maintain customer interest and encourages repeat purchases.

Online-first business model

With 75% preferring online shopping, the business will prioritise:
• A professional e-commerce website
• Social media promotion
• Digital advertising



4. Website Design Implications

The survey results significantly influenced the planned website design.

Visual presentation

Since candles are both decorative and artistic products, the website must highlight:
• High-quality product photography
• Lifestyle imagery showing candles in home settings
• Clean, minimalist design

Research suggests that visual presentation strongly influences online purchasing decisions, especially for aesthetic products (Krug, 2014).

Seasonal navigation

The website will include sections such as:
• Seasonal collections
• Best sellers
• New arrivals

This allows customers to easily discover themed candle ranges.

User experience

To support online purchasing behaviour, the website will prioritise:
• Simple navigation
• Mobile optimisation
• Fast checkout process

A smooth user experience improves conversion rates and customer satisfaction.


5. Marketing Materials Strategy

The survey findings also shaped the marketing strategy.

Social media marketing

Platforms such as Instagram and Pinterest are ideal for visually appealing products like artistic candles. Marketing content will include:
• Product photography
• Behind-the-scenes candle making
• Seasonal collection launches

Visual storytelling helps build brand identity and customer engagement.

Seasonal promotions

Marketing campaigns will align with seasonal product launches, for example:
• Christmas gift candle sets
• Valentine’s themed candles
• Autumn scented collections

Seasonal marketing increases urgency and consumer interest.

Brand positioning

The brand will position itself as:

“Aesthetic candles that combine art, fragrance, and atmosphere.”

This differentiates the business from mass-produced candle brands.
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6. Audience Segmentation

Based on the research findings and product concept, the target audience can be divided into several segments.

1. Home decor enthusiasts

These consumers purchase candles primarily for aesthetic and decorative purposes. They are attracted to artistic candle shapes and unique designs.

2. Relaxation and wellness consumers

This segment uses candles for:
• Stress relief
• Aromatherapy
• Creating relaxing environments

Fragrance and ambience are key selling points for this group.

3. Gift buyers

Candles are frequently purchased as gifts for birthdays, holidays, and special occasions. Seasonal and themed candles are particularly appealing to this segment.

Segmenting the audience helps create more targeted marketing messages and product collections.


7. SEO Strategy

Search engine optimisation (SEO) will play a key role in attracting online customers.

The SEO strategy will focus on keywords related to:
• Artistic candles
• Handmade candles
• Decorative candles
• Seasonal scented candles

For example:
• “Handmade artistic candles”
• “Unique sculptural candles”
• “Seasonal scented candles”

Content marketing such as blog posts will also support SEO, including topics like:
• Home decor ideas using candles
• Choosing the best scented candles for relaxation
• Seasonal home fragrance trends

According to digital marketing research, SEO and content marketing significantly increase website visibility and organic traffic (Ryan, 2016).


8. Limitations of the Research

While the survey provided useful insights, there are some limitations.

The main limitation is the small sample size of four respondents, which means the results cannot fully represent the wider market.

Future research could include:
• Larger survey samples
• Focus groups
• Social media polls

This would provide more reliable data and deeper understanding of customer preferences.


9. Conclusion

Overall, the questionnaire results strongly support the proposed art-inspired candle business concept.

Key insights include:
• High purchasing frequency indicates strong demand for candles
• Consumers strongly prefer candles that combine artistic design and fragrance
• Seasonal and themed candles are highly attractive to buyers
• Most customers prefer purchasing candles online

These findings influenced several aspects of the business strategy, including product design, website development, marketing campaigns, audience segmentation, and SEO planning.

By focusing on artistic design, seasonal collections, and a strong online presence, the business can differentiate itself in the competitive candle market and attract customers seeking both visual beauty and sensory experience.
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The Importance of Excel in the Digital Era
In the digital era, data has become one of the most valuable resources for organizations, governments, and individuals. The ability to manage and analyze data efficiently is essential for decision-making and productivity. One of the most widely used tools for handling data is Microsoft Excel, a spreadsheet program developed by Microsoft. Excel provides a wide range of functions that allow users to organize, analyze, and visualize data effectively. As technology continues to advance, Excel remains a crucial tool in modern workplaces, education, and everyday life (Microsoft, 2023).

One of the key reasons Excel is important in the digital age is its ability to organize large amounts of information. Businesses and organizations collect vast amounts of data daily, including financial records, sales information, and customer data. Excel allows users to arrange this information in rows and columns, making it easier to read and manage. By organizing data in spreadsheets, companies can track performance, monitor progress, and maintain accurate records. This digital organization of data reduces the need for paper documents and increases efficiency in workplaces (Winston, 2019).

Another major advantage of Excel is its powerful calculation capabilities. Excel contains a large number of built-in formulas and functions that allow users to perform complex calculations quickly and accurately. For example, users can calculate totals, averages, percentages, and financial forecasts using formulas. These functions are particularly useful in fields such as accounting, finance, and business management. Instead of performing calculations manually, which can be time-consuming and prone to errors, Excel automates the process and improves accuracy (Walkenbach, 2015).

Excel is also an essential tool for data analysis. In the digital economy, organizations rely heavily on data to make strategic decisions. Excel provides several features that help users analyze information, including sorting, filtering, pivot tables, and conditional formatting. These tools allow users to identify patterns, trends, and relationships within datasets. For example, businesses can analyze customer purchasing behavior, track sales growth, and evaluate marketing performance. Through data analysis, organizations can make informed decisions that improve efficiency and competitiveness in the market (McFedries, 2018).

In addition to analysis, Excel plays a significant role in data visualization. Presenting data in a clear and understandable format is important when communicating information to others. Excel provides various chart and graph options, such as bar charts, line graphs, and pie charts, which help transform numerical data into visual representations. These visual tools allow managers, employees, and stakeholders to understand complex data more easily. Effective data visualization supports better decision-making and improves communication within organizations (Harvard Business Review, 2020).

Another important aspect of Excel in the digital era is its contribution to productivity and collaboration. Many organizations use Excel to create schedules, financial reports, budgets, and project plans. With modern cloud technologies, Excel files can be shared and edited by multiple users at the same time. This allows teams to collaborate efficiently even when they are working remotely or in different locations. Such collaborative features increase workplace productivity and help teams complete tasks more effectively (Microsoft, 2023).

Excel is also widely used in financial management and budgeting. Businesses rely on Excel to manage expenses, monitor revenue, and prepare financial statements. Similarly, individuals use Excel to track personal budgets, savings, and investments. The flexibility of Excel allows users to customize spreadsheets according to their specific financial needs. This capability makes Excel a valuable tool not only for businesses but also for personal financial planning (Winston, 2019).

Education is another area where Excel plays a significant role. Many schools and universities teach Excel as part of digital literacy and information technology courses. Students learn how to create spreadsheets, use formulas, and analyze data, which are valuable skills in many professional careers. In today’s job market, employers often expect workers to have basic spreadsheet skills. Learning Excel helps students develop analytical thinking and problem-solving abilities, preparing them for future employment opportunities (Organisation for Economic Co-operation and Development, 2021).

Furthermore, Excel supports automation and advanced data processing. Features such as macros allow users to automate repetitive tasks, saving time and improving efficiency. Advanced users can build complex models, dashboards, and automated reports that support business operations. Excel also integrates with other software systems and databases, enabling organizations to handle larger and more complex datasets (McFedries, 2018).

In conclusion, Excel continues to be an essential tool in the digital era. Its ability to organize data, perform calculations, analyze information, and present results visually makes it valuable for businesses, students, and individuals. As the world becomes increasingly data-driven, tools like Excel help transform raw data into meaningful insights. By learning and mastering Excel skills, individuals can improve productivity, support better decision-making, and adapt successfully to the demands of the modern digital economy.

	Opening Balance
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	3290
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	Invesment
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	Online Sales
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	Opening Balance
	0
	3290
	3715
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	4895
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	Closing Balance
	3290
	3715
	4225
	4895
	5945
	7095
	8565
	10355
	12785
	15215
	17765
	20835
	20835
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Where do you purchase your candle from?
4 responses
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Do you prefer candles that have a specific theme like seasonal holidays?
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How often do you purchase candles?
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Do you like Candles that combine art and fragrance?
4 responses

® Yes
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