Interim submission (Work based project carry on)


Chapter 4 – Results 


4.0 Collection of data 

Within this section it gives clarity on the different methods from which the quantitative and qualitative data has been collected and used to investigate and answer the aims and objectives set out within my research proposal.  

4.1 Questionnaire Structure

My questionnaire was constructed using eight main questions to meet the aims and objectives set out in section 4 of the research proposal, as well answering the research question. The questionnaire can be found in Appendix F. The questionnaire was designed with up front closed end questions, which the participant had to choose from a selection of answers provided by myself. The second part of the question was to explain in detail their reasonings. This open end set of questions is Qualitative data. Although Qualitative research is often “criticized as biased, small scale, anecdotal, and/or lacking rigor; however, when it is carried out properly it is unbiased, in depth, valid, reliable, credible and rigorous” (Educ., 2010)

4.1.2 General overview

The first part of the questionnaire was constructed to gain the senior figure participants general opinion on the well documented situation within the UK construction industry regarding the skills gap and thus the shortage of skilled labour within the UK construction industry. The use of Closed-ended questions was adopted with their opinions following with part two of the question. 

4.1.3 Cover letter 

The use of a cover letter (see Appendix G) was sent to all local construction companies to engage with potential participants. The cover letter was used to explain the reasoning for which the primary research was to be used and the purpose of the questionnaire attached. A cover letter is as important because the cover letter “accompanies or transmits another document such as a survey questionnaire. Its purpose is to alert the respondent about the questionnaire it accompanies and to provide the details of requested actions on the part of the respondent. When used as a part of multiple communications or overall research strategy, such as an advanced contact or future reminder mailings, it can help increase response by conveying important information (e.g. research topic, survey sponsor, incentives) that is likely to influence a respondent's decision to cooperate and/or to comply fully and accurately with the survey task” (Lavrakas, 2008) The Questionnaires were sent out giving sufficient allocated time for fulfilment. 


4.1.4 Questionnaire delivery 

A total of 20 questionnaires were sent out to local construction companies.  This was to try to maximise the potential response. The questionnaires were sent out on the 26/2/22 and allowing a week return period, followed by a curtsey email for all respondents from which there was no return. An additional return week was given to maximise the number of responses for analysing the primary data.  The questionnaire was attached with the cover letter and the questionnaire delivery of choice was mail Questionnaire. This sort of questionnaires “involve the researcher to send the questionnaire list to respondents through post, often attaching pre-paid envelope. Mail questionnaires have an advantage of providing more accurate answer, because respondents can answer the questionnaire in their spare time. The disadvantages associated with mail questionnaires include them being expensive, time consuming and sometimes they end up in the bin put by respondents” (BRM, ND).







References
BRM, ND. Questionaires. [Online] 
Available at: https://research-methodology.net/research-methods/survey-method/questionnaires-2/?msclkid=4aef2d20afa211ec9b716eae064d3636
[Accessed 24 March 2022].
Educ., A. C. .. A. J. P., 2010. Presenting and evaluating qualitative research. American journal of pharmaceutical education, 74(141), p. 7.
Lavrakas, P. J., 2008. cover letter. Encyclopedia of survey research methods, Volume 1.


