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1.0 [bookmark: _Toc510686045] Introduction 
The following report examines and documents applicable solutions to designing and building an e-Commerce website and e-Business applications for Small and Medium-sized Enterprises (SME). The case-study is for the personal site South Wales Model Railways (SWMR).   
4.2 [bookmark: _Toc510686046]e-Commerce Evaluation
It is understood that the primary usage of electronic commerce is for the purchase and sale of goods and services which is done via the internet or on intranets [1]. However, non-financial transactions which are completed electronically are also classified as being an e-Commerce transaction [2]. For example, when a customer contacts a company’s representative online. There are many benefits to an SME running an e-commerce website, including reduced costs, increased customer base and a greater awareness of a brand [3]. The website or online application allows for these transactions to be processed. 
[bookmark: _Toc510686047]2.1 Options 
Table 1 categorises seven different methods that can be used to create an e-Commerce presence. Shivar [4] highlights the trade-off between convenience and control, although this has been compared to the cost of the services themselves. 
	Option
	Convenience
	Control
	Cost
	Score

	1. Storefront
(eBay, Amazon)
	Very High
5
	Low – Med
2
	Low -Med
4
	11

	1. Social Media Store Front.
(Facebook)
	Very High
5
	Low – Med
		2
	Medium
3
	10

	3. Custom Merchandise – Print on Demand (Redbubble, Printful)
	Very High
5
	Medium
			3
	Low
5
	13

	4.Website Builder
(Wix, Weebly)
	High
4
	Medium
3
	Low
5
	12

	5. e-Commerce site Builder
(Shopify, Big Commerce)
	High
4
	High
4
	Low
5
	13

	6. Content Management System
CMS (WordPress, Drupal)
	Low – Med
2
	High – V High
4.5
	Med-High
2
	8.5

	7. Custom Build
(HTML, CSS, JavaScript)
	Very – Low
0
	Very High
5
	Very High
0 
	5



Table 1.  A comparison of e-Commerce website builders. [4].

CMS, Custom Build and Social Media
Although options six and seven in table 1 provide extra functionality, the cost is significantly higher and perhaps unjustifiable for small businesses or those new to e-Commerce [5]. Facebook is the primary provider of option two, and this too has a higher cost associated with it. A Facebook page must first be marketed to ensure users discover businesses and it is where the additional cost is incurred [6]. Therefore, it has been excluded along with the CMS and Custom build from the full evaluation.
Website and e-Commerce builders
To establish which providers would be evaluated in section 2.2, sources that review website builders were analysed. Their four top-scoring platforms were collated into table 3 and averaged. The WordPress plugin WooCommerce has been prohibited if the sources recommended it.    
The following table provides a key for table 3 along with a total of the number of times the platform appears for each of the reviewers. 
	Name
	Key
	Frequency

	Shopify
	SF
	6

	Wix
	Wix
	4

	Big Commerce
	BC
	5

	Weebly
	WB
	3

	SquareSpace
	SS
	3

	Volusion
	Vol
	3

	Big Cartel
	Bigcart
	1

	Open Cart
	OC
	1



Table 2. e-Commerce platform names, key, and frequency they appear.
	
	Source
	SF
	Wix
	BC
	WB
	SS
	Vol
	Bigcart
	OC

	1
	Sitebuilder Report [7]
	9.8
	
	
	
	9.4
	
	9.1
	8.8

	2
	Website Builder Expert  [8]
	10
	9
	9
	7.6
	
	
	
	

	3
	e-Commerce guide [9]
	9.8
	9.5
	9.3
	
	9.3
	
	
	

	4
	Websitetooltester [10]
	9.4
	8.6
	9.2
	9
	7.8
	8
	
	

	5
	ecommerce.thetop10sites.com [11]
	8.8
	9.1
	9.7
	
	
	9.6
	
	

	6
	Shivar [4]
	8
	
	8
	8
	
	7
	
	

	
	Average Total
	9.3
	9.1
	9
	8.2
	8.8
	8.2
	9.1
	8.8

	
	
	
	
	
	
	
	
	
	


Table 3.  Average overall scores from – eCommerce platform reviewers.
Table 3 reveals that Shopify received the most favourable reviews and it appeared in all the sources top four. Wix and Big Commerce final scores were extremely close. However, it would be of value to see if a website builder has any advantages over a platform designed for e-commerce, for those users who require an active website.
Storefront 
With eBay having approximately 157 million active users, and Amazon 244 million(2014) [12]. Between them, they control a large percentage of this market. It was noted there is much variation in the cost of the sales of goods. To which end small cost analyses is conducted in Appendix A using the formulas provided by Minalto. It concludes that eBay is more cost-effective out of the two. It was also discovered that eBay would be the preference, due to having a higher number of appropriate listings and categories for the products sold by the case-study which is an important factor [13].  
Print on Demand
The final decision was websites which create custom merchandise. The research found no reviews offering a breakdown of different companies. Instead, several sites were consulted to see if there was a preference for a particular company.  
	

Source
	Place
	1st
	2nd
	3rd

	
	Mofluid [14]
	Printful
	Redbubble
	Zazzle

	
	Placeit[15]
	Redbubble
	Zazzle
	Fine Art America

	
	Incomejouirney[16]
	Redbubble
	Teespring
	Society6



Table 4.  An overview of top reviewed print on demand companies.

With Redbubble scoring highly out of the examples; it was also discovered that the highest amount of profit was made from using Redbubble and Teepbulic [17]. Ergo based on this summary Redbubble will be evaluated.



[bookmark: _Toc510686048]2.2 Table Grid
	Criteria 
	Wix
Website Builder
	Shopify
e-Commerce Builder
	eBay 
Store Front
	Redbubble
Print on Demand 

	1. Professional layout and design
	4.6
	5
	4
	5

	2. Responsive to mobile devices
	4.5

	5
	5
	5

	3. Product Catalogue
	3.8
	5
	5
	5

	4. Shopping-cart
	4
	5
	5
	5

	5. Payment options: Card & PayPal
	5
	5
	5
	5

	6. Allows updates by non-technical personnel via a GUI
	5
	5
	5
	5

	7. No hosting maintenance required
	5
	5
	5
	5

	8. As Reasonable as possible
	5
	3.5
	2.3
	4

	Score
	36.9/40
	38.5/40
	36.3/40
	39/40


Table 5 is used to evaluate the pre-set criteria for each platform, where possible sources have been examined to deduce the final scores seen. The full breakdown is available in Appendix B – E.     


Table 5.  Evaluation of specific methods of building an e-commerce site.





[bookmark: _Toc510686049]2.3 Grid Analysis 
As a consequence of the high convenience which is highlighted in table 1 the choices in table 4 particularly excel through criteria’s one to seven. Any technical requirements have been limited, and it enables SME owners to begin selling their products in a short time-span. It has been highlighted that all choices value usability, with users able to track any alterations they apply on-screen, using an intuitive GUI. 
Wix and Shopify have many features available to make sure most of the needs of the end user will be catered for in most eventualities. It may be somewhat surprising as it was highlighted in Table 1 that a custom development, could offer a greater number of features with regard to a site’s content, although Wix and Shopify could compete in most instances.  
The services of eBay provide the most direct route to the market, and their platforms are tried and tested with their expertise in security and payment processing included. However, the use of eBay comes at a relatively high price for every item sold, and the products are presented to users in their predetermined format. Thus, customisation is limited, although perhaps the cost is warranted due to the high number of customers that use these services. 
Redbubble is praised throughout, although it is difficult to quantify the actual cost. They process the manufacturing of the designs provided into the end product. The platform handles every stage, which includes any customer service, saving users time and money in the form of these overheads. Although the commision payments may be low,  there is still value to SME’s using the service of a print on demand companies.   
In summary, although there is a disparity when calculating the cost of the options available, using any of four choices or even a combination could provide a practical way for an SME to use e-Commerce.   
4.2 [bookmark: _Toc510686050]e-Commerce Website Builder Testing
The recommended methods were used to create an example e-Commerce website. Thus, increasing understanding of how they work and providing a balanced viewpoint for the platform recommendation.  
[bookmark: _Toc510686051]3.1 Initial Trial 
The testing involved creating a single product, to ensure the platforms met with the expectations set by the research. 
Shopify and Wix
Both had similar functionality, allowing users to manage and categorise stock and create collections which are a subset of products that will be of interest to users, for example, a brand or type of locomotive. 
Figure 1 and 2, shows a product published to Shopify and Wix retrospectively. 
[image: ]
Fig 1.  A product created on Shopify.

[image: ]
Fig 2. A product created on Wix.













eBay
A standard eBay listing can be put together in several minutes; users select from recommendations after entry of the product title to automatically fill in specific fields, they also provide a guide to prices based on previous sales.  
[image: ]
[image: ]
[image: ]
Fig 3. A listing created on eBay.



Redbubble
The interface is sleek in design and products require just the image to be uploaded after making an account. The branding was used as the test image, and the full range of Redbubble’s products are customisable with it being simple to choose the designs to market. The only slight drawback is users may wish to resize the image for some of the smaller products such as mobile phone cases. 

[image: ]
Fig 4.  One of Redbubble’s products created using the site branding.
Both eBay and Redbubble could serve as a standalone business. With the former SME owners could create an eBay Store to process orders. The latter perhaps works best if the owner can create popular designs. Thus, perhaps it is better aimed at the creative industry, although it could serve to supplement income of any business. 


[bookmark: _Toc510686052]3.2 Completed Designs
This section includes screenshots of the finished designs. 
[bookmark: _Toc510686053]3.2.1 Shopify
Figures 5 -  10 are of the completed site created using Shopify. 
[image: ][image: ]
[image: ]
[image: ]
Fig 5.  Shopify homepage including the navigation bar and the footer.

[image: ]
[image: ]

Fig 6.  The About Us webpage.















The blog posts have not been filled in, with the text used to represent the possible layout.
[image: ]
[image: ]
[image: ]
Fig 7.  The Social / Blog Page. 








[image: ]
Fig 8.  The full product catalogue view.
[image: ]
Fig 9.  A single product linked to from the Bachamann collection.


[image: ]
Fig 10.  The Shopify Checkout.


















[bookmark: _Toc510686054]3.2.2 Wix
Figures 11 – 15 show the completed site created using Wix.

[image: ]
[image: ]
[image: ]
Fig 11. The Wix homepage including the navigation bar and the footer.

[image: ]
[image: ]
Fig 12.  Wix About us page.




[image: ]
Fig 13.  Directions page accessible via the footer link.
[image: ]
Fig 14.  A collection of products on sale – mouse over has a quick view option.



[image: ]
Fig 15.  The Wix checkout. 

[bookmark: _Toc510686055]3.3 Web Design Guidelines
The usability relates the end users, Krug  [18] informs that e-Commerce has two main types of customers. These are those who are search orientated and those who are link orientated although there are those who can be a mix of the two. 
Shopify does offer a search bar feature seen below.  
[image: ]
Fig 16.  Shopify search bar.
Unfortunately, a Wix website has no option to include a search bar, although at the time of writing there was review underway, as it is a feature they may add in the future [19]. 

Hyperlinks feature throughout both sites. There are many instances where users can click through to the main product page, it was noted on Shopify there are further options to apply filters.  
[image: ]
Fig 17.  Shopify product filtering

An example where this is effective on Wix is on the main menu bar, which displays further drop-down options shown below. 
[image: ]
Fig 18.  Wix drop-down menu.
Web accessibility is an area that provides all users with the same experience when using websites. There are those users that are disabled, and by including the alternative text seen on website images, those with visual impairments will have the description provided in the tag read aloud.
[image: ]
[image: ]
Fig 19. Alternative tags applied to photos on Shopify and Wix.












Both Shopify and Wix provide a mobile phone simulator (figure 18 – 19). As the site automatically incorporates elements that adapt for example limiting the number of products in a row. It ensures that customers have a positive experience on any mobile device. Otherwise, they could seek out competitors websites, thus, losing sales [20]. 
[image: ]
[image: ]

Fig 20.  The Shopify homepage on the mobile phone simulator. 
[image: ]
Fig 21.  The main navigation bar on the Wix website in mobile phone mode.







[bookmark: _Toc510686056]3.4 Site Branding
A quality brand can enhance the image and reputation of a business. Wheeler [21] informs us that it assists in forming an emotional connection with customers, which leads to an increased belief in the brand.  Wheeler [21] accepts the purpose of establishing; an identifiable brand involves customers navigating to your company before others. They also offer assurance that the right choice has been made when committing to a purchase. It can also enable engagement and encourages customers to interact with the brand continuously.  
The finished design for SWMR is shown in figure 22 with the resources used listed in Appendix F.  
[image: ]
Fig 22.  The finished brand design for SWMR.  




[bookmark: _Toc510686057]3.5 Platform Recommendations  
Each platform tested has positive and negative attributes. There is a disparity between the prices; users should be cautious that the services purchased match with their requirements and when calculating the sale price as additional fees can add up.  Shopify is the most effective storefront with a quality product/stock management system, and the finished design produced to a high a standard. Wix has many features for the management and expansion of website with analytics and SEO being two examples, with all its features being incredibly intuitive to use. However, Shopify leads the field regarding quality and the way it creates groups of products. In addition to this, it has a search bar to help users to find products. The experience has matched Shivar’s viewpoint inasmuch that for small-scale operations, Wix is an ideal platform for those who want an active website and to sell a few items. Although, for any more extensive operations Shopify should be a clear choice.
[bookmark: _Toc510686058]4.0 e-Business Applications
An e-Business application can provide many advantages to a company in a competitive market. The term e-Business is investigated by Chaffey [2] who notes there are two definitions.  Firstly, it relates to online technology used by companies in their operations, and secondly, it relates to companies that have no physical high street stores. For this report, we are exploring the use of the former definition. 
Chaffey considers the relationship between e-Commerce and e-Business in his infographic and demonstrates how they complement each other, or they can also be considered as part of the same thing [22].
[bookmark: _Toc510686059]4.1 Research and Analysis
It was highlighted that e-Business solutions come under two categories which are, Enterprise Resource Planning (ERP) and Functional software [2].
With functional software, it handles a particular business function, for example, finance packages [22]. 
ERP assists with helping business become more well-organised and can reduce costs in relation to computer hardware, software and staff [23]. A “common database drives it”, the objective of the system is to ensure data integrity, thus, ensuring all staff can be assured of accuracy with their work as updates are applied to the system [23]. 
In the present day, this is offered on the cloud, due to the cost of installing these systems on-site for each client [23]. 
There are three categories of service offered on the cloud these are:
· Infrastructure as a Service (IaaS)
· Software as a Service (SaaS)	
· Platform as a Service (PaaS) [2]
IaaS makes hardware, available for user’s projects. SaaS is for the use of computer applications, and PaaS is the hardware and software.
All three offer the time savings  “lower operational costs”, due to the setup and ongoing maintenance, depending on the nature of the project [23]. 
	












[bookmark: _Toc510686060]4.2 Implementation
[bookmark: _GoBack]In this section, screenshots have provided for the e-Business solutions that were trialled.  
Cloud Storage
[image: ]
Fig 23.  Dropbox – Saving files.
[image: ]
Fig 24.  Google Drive – saving and accessing photos.




Office Software
[image: ]
Fig 25.  Word Online trialled.
[image: ]
Fig 26.  Google docs – testing.

Collaborative space 
[image: ]
Fig 27.  OneNote - used for university work. 




[image: ]
Fig 28.  Slack – communication using a previously accessed channel.

ERP

[image: ]

Fig 29.  Amazon – Exploring the options for Amazon Web Services. 

Software Collaboration 
[image: ]
Fig 30.  GIT hub – adding a new file to account.
Social Media Managment
[image: ]
[image: ]
Fig 31.  Hootsuite – Making a Twitter Post.
Project Managment
[image: ]
Fig 32.  scoro – Project management.
[bookmark: _Toc510686061]4.3 Recommendations 
The options could not be tested in the business environment; also, a lack of knowledge and paywall limits access to ERP systems.  However, the user interfaces proved to be laid out well, and they put usability at the forefront of their design. As each choice was accessed via the cloud, it is a matter of signing into an account, and users are then able to perform their daily tasks. Many offer services free of charge for example Google. Although most require an ongoing cost, or they offer users the chance to upgrade from their free account, unlocking additional features, for example, Dropbox offers more storage space for the fee. 
It is not possible to recommend a single solution that would handle all tasks. Thus, SME owners will likely require, several different types and the following recommendations have been made to deal with a variety of business operations. 
· E-mail – to handle daily email enquiries and internal communications. 
· Backup solution – Offers a way to recover files in case of hardware failure.
· Collaborative software – An opportunity for team engagement working on projects. 
· Office Suite – The use of Word, Excel and PowerPoint applications can be used in many different instances. 
· Social Marketing – A product like Hootsuite can schedule and speed up posting across all channels, along with the management of the channels.
· ERP – AWS cater for a vast array of larger projects and assist with their implementation in the form of training. These projects could be those that involve big data, web applications or those that involve virtual machines. 
[bookmark: _Toc510686062]5.0 Conclusion
An e-Commerce website builder provides SME owners with the chance to market their products or services to a vast audience. Each of the options tested, allow users with little technical knowledge to manage stock, the sales and dispatch of products. Any updates are handled by the provider giving peace of mind that the website will be continuously operational. It should save users time and potentially money as a bespoke website would come at a relatively high price. Although, SME owners should be careful of the ongoing costs. However, they can scale as their business grows with more features or discounts offered depending on their sales and the package chosen. 
The e-Business options tested can offer assistance across all types of business operations. In most instances, SME’s are unlikely to require bespoke software for their business because these tried and test cloud solutions will be effective for daily operations. The ERP solutions can scale with businesses, with the capacity to cope at peak times. The expenses incurred by these ERP providers would be considerable. Hence, it is clear to see why there is now a tendency to use these cloud-based systems and services. 
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[bookmark: _Toc510686066]A - eBay / Amazon – Cost analyses 

Minalto [24] notes there are many variables to consider when selling on eBay or Amazon. His formula was applied to a £50 item in the collectables category. 
eBay
£50.00 ÷ 100 × 9 = £4.50
£50.00 ÷ 100 × 3.4 = £1.70 + 0.20 = £1.90
£4.50 + £1.90 + £0.26 = £6.66
Total £6.66 Or £13.66 on a £100 sale
Amazon
£50.00 ÷ 100 × 15 = £7.50
£0.50 (Monthly Subscription) 
£8.00 Total or £15.50 on a £100 sale 
The difference between the two is £1.34 and £1.84 retrospectively.
Wix, Shopify, eBay, and Redbubble 
Sources were examined for each set criteria, with a score being awarded based on the analyses. In specific instances, the author's judgment had to be used to award a score based on the experience from direct use of the different platforms. After the breakdown of all the source material, there is a grid with all the scores from the categories, which is averaged with this being the figure seen in table 5 of the main report. 

	Criteria 
	[bookmark: _Toc510686067]B – Wix

	Professional layout and design
	Provides a firm endorsement that it is the “best all-around drag & drop website builder available today” and it produces “professional looking websites” [25]. 5/5

“Straightforward user experience”, although there is full control with the placement of items on a page. Shivar found it “frustrating at times” as it can lead to items overlapping one-another. In addition to which some functionality available in other platforms is missing [26]. 3.5/5  

Gauthier [27] praises the usability when using Wix. 5/5

“Ideal way of constructing websites” [28]. 5/5

	Responsive to mobile devices
	Wong [25] explains, Wix sites are “mobile friendly” and provides a mobile editor giving users more control over how users sites look on a mobile device. Although, this gives users more control mobile sites can look different to the desktop counterpart. 4/5

Websites were found to adjust content well on mobile devices, with sections still readable [Author]. 5/5

	Product Catalogue
	Benjamin’s notes, there can be a lack of customisation in some fields, using “price per pound” as an example. Thus, if users require this type of pricing system, it can be a drawback [7]. 3.5/5 

	Shopping-cart
	Wong highlights the standard shopping cart can be upgraded with the addition of an App. It can use PayPal’s or Shopify’s shopping-cart; this flexibility can give it the edge gives site builders the edge to customise [29]. 5/5

Shiva [26] compares it to Shopify and Bigcommerce and found it lacks somewhat compared to these rivals. 3/5 

	Payment options: Card & PayPal
	Shivar states there is a range of payment options [26]. 5/5

	Allows non-technical personnel access to update the site via a GU
	Indicates how no technical or design skills are required and anyone can build a site [25]. 5/5

“easy, flexible and does not need any professional work at all” [28]. 5/5

	No hosting maintenance required
	Tasks such as security updates are dealt with [25]. 5/5

	As Reasonable as possible
	Found to be £10.10 a month or £121.10 a year [30] 5/5





B - Wix Collated Scores
	



Criteria
	Reference Number:
	Author
	[25]
	[26]
	[27]
	[28]
	[7]
	[29]
	Average

	
	1. Professional
	
	5
	3.5
	5
	5
	
	
	

	
	2. Responsive
	
	4
	
	
	
	
	
	

	
	3. Product Catalogue
	
	
	
	
	
	3.5
	
	3.5

	
	4.  Shopping-cart
	
	
	3
	
	
	
	5
	

	
	5.  Payment Options
	
	
	5
	
	
	
	
	

	
	6. Technical Skills 
	
	5
	
	
	5
	
	
	

	
	7. Hosting
	
	5
	
	
	
	
	
	

	
	8. Cost
	5
	
	
	
	
	
	
	5




	Criteria 
	[bookmark: _Toc503452551][bookmark: _Toc510686068]C – Shopify

	Professional layout and design
	Only a short amount of time is required to set up an online presence via the UI and excellent templates [31]. 5/5

Benjamin’s [7] explains how straightforward and intuitive the GUI is to operate. 5/5 

Shivar praises the amount of customisation available means a site created could be for a small “boutique store or multi-million dollar enterprise” [32]. 5/5

	Responsive to mobile devices
	Themes are responsive on iOS and Android devices and include a mobile phone checkout for customers [33]. 5/5

Hill [34] observed themes are adaptive to all screen sizes; one example is button sizes enlarged so users can quickly operate them. 5/5 

	Product Catalogue
	Shopify informs a number of options are available to users, creating collections of products, which are easily arranged and subdivided for users can refine their search [35]. 5/5

The management of products receives a commendation [7]. 5/5

	Shopping-cart
	A fully integrated shopping cart provides SSL security, it assists with tax and shipping costs, along with the recovering of products that have not had a completed purchased [32]. 5/5

	Payment options: Card & PayPal
	Shopify highlight how users can accept the full range of cards including “Visa, Mastercard, Amex” along with PayPal and vouchers should site owners wish to implement these [36]. 5/5

	Allows non-technical personnel access to update the site via a GU
	Shopify handles all technical requirements and “selling product about is as easy as can be” thanks to the platform [31]. 5/5

Highlights the full range of payment methods are accepted, with the ability to accept payments through “third-party-vendors such as PayPal or Google Wallet” is an added plus point [32]. 5/5

	No hosting maintenance required
	No updates required as it is entirely hosted by the provider [37]. 5/5

Shivar recommends Shopify based on speed user can access the site and the robust security systems in-place from the sites they host [32]. 5/5

	As Reasonable as possible
	Shivar [32] draws attention to additional fees; these include those incurred by the credit-card and “platform transaction fees” which is a percentage of the total revenue paid directly to Shopify. However, on balance Shivar considers this against the cost of employing developers and SEO consultants and concludes that the monthly fee is “incredible value for money”. 4/5 
The pricing is a follows £20.69 a month or £248.28 for the year [38]. 3/5




C - Shopify Collated Scores
	



Criteria
	Reference Number:
	[31]
	[7]
	[32]
	[33]
	[34]
	[35]
	[36]
	[37]
	[38]
	Average

	
	Professional
	5
	5
	5
	
	
	
	
	
	
	5

	
	Responsive
	
	
	
	5
	5
	
	
	
	
	5

	
	Product Catalogue
	
	5
	
	
	
	5
	
	
	
	5

	
	Shopping-cart
	
	
	5
	
	
	
	
	
	
	5

	
	Payment Options
	
	
	
	
	
	
	5
	
	
	5

	
	Technical Skills 
	5
	
	5
	
	
	
	
	
	
	5

	
	Hosting
	
	
	5
	
	
	
	
	5
	
	5

	
	Cost
	
	
	4
	
	
	
	
	
	3
	3.5



























	Criteria 
	[bookmark: _Toc510686069]D – eBay 

	Professional layout and design
	“It is possible to add a personal touch to your store, and there are plenty of designs to choose from and to tailor” [39]. 4/5


	Responsive to mobile devices
	eBay website is responsive on all mobile devices in addition to which there is a free application for users [Author]. 5/5

Haselden signifies the importance of responsive design with 56% of shoppers using the mobile application. The decisive point is the responsive design “has already done for you” [12]. 5/5

	Product Catalogue
	With many different categories, these encompass many different types or versions of products. They note that users should not have to spend long periods of time “copying things over manually” [39]. 5/5

	Shopping-cart
	It is effortless to use, with many options for users for the many ways to purchase products (Buy it now, auction, add to basket) [40]. Sellers can restrict customers from buying products for example based on their location. 5/5

	Payment options: Card & PayPal
	Notes that eBay has moved away from bank transfers or cheques, and uses “PayPal, Skrill, ProPay”, so customers can use every type of card [39]. 5/5

	Allows non-technical personnel access to update the site via a GUI
	It is effortless to create and manage listings [39]. 5/5

	

	No hosting maintenance required
	It is a closed system handled by eBay and PayPal for the payments [39]. 

	As Reasonable as possible
	From Minalto [24] investigations Appendix A. 3/5 

An article in the independent highlights how the fees were doubled leading one business paying two-thirds of their profits to eBay. Furthermore, how some final value fees have doubled and PayPal fees are costly which impacts on their businesses [41]. 1/5

eBay has fixed monthly fees, which provides savings to business sellers. The basic plan is £25 a month and includes around 250 fixed price listing (buy it now) and 50 auction-style listings, with other benefits, included [42].  3/5








D - eBay Collated Scores
	



Criteria
	Reference Number:
	Author
	[39]
	[12]
	[40]
	[24]
	[41]
	[42]
	Average

	
	Professional
	
	4
	
	
	
	
	
	4

	
	Responsive
	5
	
	5
	
	
	
	
	5

	
	Product Catalogue
	
	5
	
	
	
	
	
	5

	
	Shopping-cart
	
	
	
	5
	
	
	
	5

	
	Payment Options
	
	5
	
	
	
	
	
	5

	
	Technical Skills 
	
	5
	
	
	
	
	
	5

	
	Hosting
	
	5
	
	
	
	
	
	5

	
	Cost
	
	
	
	
	3
	1
	3
	2.3

























	Criteria 
	[bookmark: _Toc510686070]E – Redbubble

	Professional layout and design
	“The ease and simplicity of Redbubble’s” [43]. Also, there is no need to resize the photos being uploaded is as it is done automatically. 5/5

“The site is clean and simple, design characteristics that I universally cherish” [44]. 5/5

	Responsive to mobile devices
	Testing revealed the site was responsive on an on the devices it was tested with [Author]. 5/5 

	Product Catalogue
	Considering each piece is custom there is a wide range of clothing and other items such as stickers and stationery. It can split up in many categories for examples designs that have animals or food; customers can then view all products under these different ‘collections’ [Author]. 5/5

	Shopping-cart
	Easy to adjust the array of different sizes, colours and options [Author]. 5/5

	Payment options: Card & PayPal
	It has the full range of payment options including PayPal, Amazon Payments, Debit & Credit card and Apple Pay as the primary methods [45]. 5/5

	Allows non-technical personnel access to update the site via a GU
	Explains that they had “viable store” in “less than 30 minutes” [44]. 5/5

	No hosting maintenance required
	Essek [46] outlines how Redbubble will handle everything for the customer. 5/5  

	As Reasonable as possible
	As the user provides their designs to Redbubble, they will receive commission payments for every sale [46]. 4/5

There is nothing to pay, although the returns are relatively low, it handles everything, and is a simple way to create customised apparel, which could have added value in the long term [Author].  5/5





E – Redbubble Collated Scores
	



Criteria
	Reference Number:
	Author
	[43]
	[44]
	[45]
	[46]
	Average

	
	1. Professional
	
	5
	5
	
	
	5

	
	2. Responsive
	5
	
	
	
	
	5

	
	3. Product Catalogue
	5
	
	
	
	
	5

	
	4.  Shopping-cart
	5
	
	
	
	
	5

	
	5.  Payment Options
	
	
	
	5
	
	5

	
	6. Technical Skills 
	
	
	5
	
	
	5

	
	7. Hosting
	
	
	
	
	5
	5

	
	8. Cost
	5
	
	
	
	4
	4.5



[bookmark: _Toc510686071]F – Branding Creation Process 

Step 1. Drawing effect applied to a photo belonging to the author at: http://www.snapstouch.com

Step 2. The font was found at:
http://www.1001fonts.com/alfa-slab-one-font.html
The acronym was created with the font being Alfa Slab One by José Miguel Solé B.
Step 3. It was coloured the RGB code R: 195 G151 B: 56 in Microsoft Paint and a black outline was run around the outline of each letter. 
Step 4. A circle in green created in 3d Paint and the font applied, using the photo as the background.   
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— Peter Thomas




image16.png
Bachmann Branchline 30-047
Whiskies Galore Train Set

£225.00

Dapol 4S-018-005D LSWR
Class B4 0-4-0 30096 in BR
black with late crest

£89.00

Bachmann Branchline 31-
368DS Class 03 03026

£115.00

= N -

Bachmann The Midlander
Express

£229.00

Hornby R8221 Extension Pack  Hornby R8222 Extension
A 00 Gauge Track Accessory  Pack B

£17.99

£22.99

Page 10f 2 >

Dapol 45-018-001 LSWR
Class B4 0-4-0T 96
“Normandy" in LSWR black -
as preserved

£90.00

Hornby R8223 Extension
Pack C

£16.99




image17.png
Bachmann Branchline 30-047

Whiskies Galore Train Set
£225.00

ADD TO CART

This fantastic set from Bachmann has the Class 20 Diesel
locomotive in BR green and it comes with three bulk grain wagons,
Z =8 £ with the attention to detail we have come to expect from
Bachmann.

Whiskies Galore

Train

Bl sHARE W TwEET PINIT

< BACK TO BACHMANN LOCOMOTIVES




image18.png
Product

Bachmann The Midlander Express

REMOVE

Your cart

Price Quantity Total
£229.00 1 £229.00
Subtotal £229.00

Shipping & taxes calculated at checkout

CONTINUE SHOPPING UPDATE





image19.png
SWMR aboutUs  steamLocomates  Diesellocos  Track s Accessores [l

* -

New and used
Buy online collect in-store

Great Customer
Service

SHOP NOW

Steam Locomotive
Paignton Steam Railway





image20.png
Hornby Flying Scotsman

New from Hornby the famous flying
Scotsman now with lights and

sounds

Just In

SHOP

Whiskies Galore

Pre-order now from Bachmann

Coming Soon

SHOP





image21.png
VISIT US TODAY CONTACT US JOIN OUR MAILING LIST

Swansea sales@swr.com
SA1F
» f v o

© 2023 by The Apothecary. Proudly created with Wix.com




image22.png
About Us
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Established in March 2018, the shop offers a range of new and used products from ll your favourite manufacturers.
Collect in-store today and add to your layout with unrivalled customer service and  guarantee not to be beaten on price.
We thank you for your custom and look forward to seeing you soon.

‘With have several of our own layouts in store, so why not bring them in today and run them on our replica Swansea Valleys line

‘Why not get in touch today or connect with us on Social Media.
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ez Group & Database Secur. Theft and fraud sffect not only the database environment but also the entire organization. As it is people who perpetrate such activities, atention should
focus on reducing the opportunities for this occurring. Theft and fraud do not necessarily alter data, as is the case for activities that result in either loss of
e 1o Group 5 Database Secur. confidentialty or loss of privacy.
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