Evaluation of marketing


Definition of marketing: marketing is a business discipline that involves a range of activities. The goal of marketing is to satisfy customers and are willing to achieve the objectives of an organization. The key elements of marketing include: 
· Product or service development. 
· Market research.
· Segmentation and targeting. 
· Positioning. 
· Promotion.
· Distribution.
· Pricing.
· Customer relationship management.
It involves understanding customer needs and preferences, developing products or services that meet those needs, effectives ways of communicating and promoting those offers and ultimately facilitating transactions that benefit the customer and organization. 

In this essay they are going to be talking about why marketing is important and what the purpose of it is. What does effective marketing do for an organization and how PESTLE works in marketing within organizations. They will then finish this essay of with my conclusion to round up my discussion and they will also do a summarise from my essay in relation to three main tasks. 

Why marketing is important: marketing is a fundamental business function that not only drives immediate sales but also contributes to sustainable growth, competitiveness, and overall success of an organisation.  Some traditional and digital marketing avenues include:
· Postal mail.
· Billboards and posters.
· Articles.
· Social media.
· Blogs.
Marketing is extremely crucial for success of any business which plays a fundamental role in various aspects. Here are some reasons why marketing is important: 
· Increased visibility and brand awareness.
· Customer acquisition and retention.
· Revenue generation.
· Market research and understanding.
· Building a positive brand image.
· Competition and market differentiation.
· Communication and engagement.
· Adaption to market changes.
· Innovation and product development.
· Measurable results and return on investment. 




What’s the purpose of marketing: the purpose of marketing is to get people interested in your products or the service of your company. The primary goals and purposes of marketing include:
· Creating awareness.
· Generating interest.
· Driving sales.
· Building brand loyalty.
· Market research.
· Customer education.
· Creating differences.
· Adapting to market changes.
· Building a positive image.
· Maximizing return on investment.
· Facilitating communication. 
In summary, the purpose of marketing is to drive business success by creating awareness, generating interest, driving sales, building loyalty, and adapting to a dynamic market environment. It is a strategic and integral part of overall business operations. 









What does effective marketing do for an organization: Effective marketing can bring numerous benefits to an organization, contributing to its overall success and growth. Brand familiarity is an effective marketing strategy that can take your brand from the unknown to the familiar. Brand familiarity is also a goal that nearly every business around the world wants to achieve. Consumer engagement is a valuable website tool that can open your business to a world of consumers. There is around 4.66 billion people who have access to global internet so there is no doubt that this website is valuable tool. You have full control and power with communicating with your target audience and making sure they engage. Your audience is more likely to engage with topics, images and videos that resound with them. Earned media is one of the oldest forms of marketing. The go by the saying word-of-mouth which is a form of marketing as it spreads very quick and easy. Earned media includes:
· Promoting a brands website. 
· Reposting a social Image. 
· Sharing a social post.
· Tagging the brand in a post. 
Sales support is when customers keep running and growing your business. This is why it is important to have a sales team in your business to success. Sales staff will bring new customers and keep your business growing in so many ways. In summary, effective marketing is instrumental in achieving various organizational objects. It is a strategic function that aligns with overall business goals and contributes to the long-term success of the organization. 

How PESTLE works in marketing within organizations: a PESTLE analysis is a management tool used to assess and analyse the external macro-environment factors that can impact an organization. PESTLE stands for political, economic, social ethnological, legal, and environmental factors. PESTLE is used to support a range of business planning in situations such as: 
· Strategic business planning.
· Workforce planning.
· Marketing planning.
· Product development.
· Organisational change.
· People, strategies, reports, and projects.
By analysing all the factors, organisations can see any risks in the industry and then can make informed decisions. Once you are clear on the main factors the next step is to relate it into your terms so that the industry sector you work in can improve massively.  The advantages of a PESTLE analysis are: 
· Simple framework.
· Understanding of the wider business environment.
· Development of external and strategic thinking.
· Can enable future business threats and take action to avoid.
· Enable an organization to spot business opportunities.
The disadvantages of a PESTLE analysis are: 
· The amount of data used for decisions. 
· Too much data can lead to ‘paralysis by analysis.’
· Data can be based on assumptions that can prove to be unfounded.
· The pace of change can be difficult to anticipate developments which can affect an organization in the future.
· Process needs to be repeated on a regular basis. 
By conducting a PESTLE analysis, a marketing organization can gain insights into the external factors that may present opportunities or threats. This analysis helps in adapting marketing strategies to align with the prevailing external environment. It is important to note that these factors are interconnected, and the changes in one area can have all different types of affects across the entire business landscape. Regularly reviewing and updating the PESTLE analysis is crucial for staying responsive to the environment. 

An example of one PESTLE analysis is political factors. This refers to the influence of government policies, political stability, and the overall political climate on business operations. It includes factors such as government regulations, taxation polices, trade tariffs and political stability. 

Another example is environmental factors. Environmental factors involve the impact of ecological and environmental conditions on the business. Organizations assess factors such as climate change, sustainability, environmental regulations, and overall ecological footprint of their operations. 






Conclusion
1. Effective marketing can help companies in so many ways, for example with Tesco using the marketing effectively it helps them reach to a wider audience, have driven sales, it Heps improve their customer service and builds a brand awareness for their company.

2.   The PESTLE analysis provides a comprehensive view of the external factors that can influence an organization marketing decision. It helps marketers anticipate changes, identifying opportunities and mitigate risks in the ever-evolving business environment. 

3. In a digital world, organizations need to adapt their marketing strategies to reach their target audience. They may need to adjust their marketing approaches by online presence, social media, content marketing, email, data analytics, online sales, and mobile marketing. There are many other approaches but adapting marketing strategies to the digital world require a flexible approach. Organizations that embrace digital transformation and leverage technology effectively are better positioned to connect with their audience and drive business growth in the digital age. 

4. The ultimate role of marketing is to create value, build relationships and drive to business success. Marketing serves a critical function that goes beyond just selling products. It’s a wide range of activities aimed at understanding. 
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