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An analysis of in-play Sports Betting

1.1 [bookmark: _Toc35900089]Rationale 

As part of my 2nd year business research project, there is a requirement to write a dissertation which conducts research into a chosen area of study. The gambling industry is growing at a rapid pace. People see betting companies promoting special offers all over their social media platforms such as Facebook, Instagram and Twitter. People see special promotions during an ad break while watching their favourite TV show, and see it on every street they walk through. Gambling is all around us. 

As I play professional football I decided to explore the rise of in-play sports betting, and try understand why fans that bet on my team’s games put hundreds or even thousands of pounds on in-play bets, such as goal scorers, corners, number of cards given during a game or even shots on target. I wanted to know what the big fuss was regarding in-play betting.

I will assess how technology has aided the gambling industry, allowing the rise of in-play sports betting. The internet gave people the chance to place bets from wherever and whenever at their convenience. This meant that there was no longer the need to take a trip to the betting shop. It is estimated that over 70% of UK betting now takes place away from an actual shop, with the majority happening online (Nandi, 2020). This is one of many ways in which technology has aided the gambling industry, which has led to the rise of in-play sports betting.

This dissertation will review how in-play sports betting has changed the way gamblers bet. 
Gone are the days where gamblers have to go to a coral or a William Hill store to place a bet at the bookies on a match result either being a win, draw or loss. Gamblers are able to bet from the comfort of their own homes or even on the go. Depending on the game and popularity, various in-play markets are available to give the punters betting, numerous markets to bet on. During a high-profile premier league football game there are roughly 74 or more in-play options for punters to bet on (Betfair, n.d.).

The following dissertation will also investigate if in-play betting has increased gambling addiction statics. William Hills CEO Philip Bowick (2018) said: “I am concerned about the volume and tone of gambling advertising and its potential impact on a generation of young people who are being exposed". Online gambling companies have agreed in principle to a voluntary “whistle-to-whistle” ban on advertising during live sports, in an effort to address concerns about their impact on children (Davies & Sweney, 2018). Companies such as Bet365, William Hill and Ladbrokes would agree not to advertise during live sports, including after 9pm.

“Join 32Red today for a profit boost up to 100% on your first in-play bet” (Red32, 2020), “Unibet have a weekly £10 in-play offer, a free bet for 5 X £10 in in-play bets (Unibet,  2020)” , “ Bwin’s In- play free bet club has a weekly £5 free bet on tennis & football 
(Bwin, 2020), these are just some of the promotions and advertising betting companies are offering. This shows that betting companies are encouraging in-play sports betting, and this is why the research will also look at how betting companies are encouraging in-play betting through their advertising and marketing.

The following points will be examined in detail and will show how in-play sports betting has risen and taken the gambling industry to new heights.



[bookmark: _Toc35900090]1.2 Background

In-play sports betting first appeared towards the end of the 1990’s when bookmakers took bets over the phone while sporting events where underway. Technology advanced allowing gamblers to place in-play bets online instead, which took off and now is one of the most popular forms of betting today. According to a study the gambling commission did in 2016,  25% of online gamblers have placed an in-play sports bet. Bet365 which a leader in the betting industry reported that 80% of all their sports betting revenue is a result of in-play sports betting (Jackson, 2015). In-play sports betting owes its growth in popularity largely to the birth of online betting sites and also betting exchanges such as Betfair.

As defined by Betfair “in- play betting takes place after an event has started and up to its conclusion” (Betfair, 2020). Punters can bet on an event as it unfolds. There are two main differences from Pre-Match betting, namely the speed in which the odds will fluctuate and change. This is down to the event being live which has an effect on the odds being offered.  The second is the speed in which you are placing a bet. When placing an in-play bet the duration it takes for the bet to be accepted is between 5 – 6 seconds (Legg, 2019).

Many people place in-play bets due to bookies giving them the opportunity to see how the event is panning out. By doing this you are watching and monitoring the event, and placing a bet on what you see, rather than analysing the statics and form, as one would do when placing a pre-match bet (Unibet, n.d.). An example of this would be if a favourite was to concede a goal early, one would get better odds on them to win the match once the underdogs have scored. 

Betting companies spend around £150m a year on television commercials, with gambling now accounting for 4.1% of all TV advertising .Figures increase significantly during football matches (Newall, 2015). An example of this was when in-play betting dominated advertising during the World Cup. Bookies were offering special offers on in-play bets such as goal scorers, predicting the correct score, which in turn had a higher average loss percentage.
These complicated bet types dominated advertising during the World Cup. 

[bookmark: _Toc35900091]1.3 Aims and objectives

The aim of this dissertation is to investigate the rise of in-play sports betting in the gambling industry. 

The following objectives will be achieved through carrying out the extensive research.

· Assess how technology has aided the gambling industry allowing the rise of in-play sports betting.
· Review how in-play betting has changed the way in which gamblers bet.
· Assess the way in which betting companies are encouraging in-play sports betting through their marketing.
· Investigate if in-play betting has increased gambling addiction statistics.


The aims and objectives will be met by the use of various data collection methods.
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[bookmark: _Toc35900093]2.1 Methodology

Kothari (2006) defines research as the “pursuit of the truth with the help of study, observation, comparison and experiment; the search for knowledge through objective and systematic method of finding solutions to a problem.” Certain research methods are enforced, strategies, processes or techniques must be utilized in the collection of data or evidence for analysis in order to discover new information, or create a better understanding of the topic.

In order to provide one with a route to conducting suitable research, the “Research Onion” was developed by Saunders et al (2007) which illustrates the stages involved in the development of research. Sanders et al (2012) stated that while using the research onion one has to make their way from the outer layer in. The research onion involves various stages which looks at the philosophy, approach, strategies, choices and time horizons. The following image depicts the research onion and the chosen direction in which one’s research will be conducted.
[image: Research onion]



Image 1: Saunders Research Onion (Sanders, Lewis & Thorn,2009)


[bookmark: _Toc35900094]2.2 Philosophy

Philosophy refers to the set of beliefs concerning the nature of the reality being investigated (Bryman, 2012).  The philosophy simply provides justification for research methodology. This will allow the exploration of various perspectives held to be compared and analysed.   

[bookmark: _Toc35900095]2.3 Research Approach

According to Gratton and Jones (2009) inductive approach generates the explanation from the data collected. It is the opposite of deductive research and aims at exploring a new theory. It is about moving from specific observations to broader generalizations and theories.

[bookmark: _Toc35900096]2.4 Research method and strategy 

The research method one would use is Qualitative interviews. To ensure the interviews are successful and all the information is gathered one requires adequate planning concerning the development of the structure, decisions about who to interview and how, whether to conduct individual or group interviews, and how to record and analyse them.

[bookmark: _Toc35900097]2.5 Sample

The sampling method is a convenience sample. Convenience sampling is a non-probability sampling technique where subjects are selected because of their convenient accessibility and proximity to the researcher (Crossman,2019). The sample will consist of interview participants who are active gamblers, as well as speaking to people who work in the gambling industry. 


[bookmark: _Toc35900098]2.6 Data Collection 

As it is a level 5 dissertation, students were advised to either conduct interviews, or hand out questioners as a qualitative method. Interviews are an appropriate method when there is a need to gather in-depth information on people’s opinions, experiences, thoughts, and feelings. The use of interviews increase research validity, however researchers must ensure they are objective while conducting the interview, and steer away from influencing the individuals (Klenke, 2008). Interviews are beneficial when the topic being reviewed relates to issues that require complex questioning and considerable probing. 



[bookmark: _Toc35900099]2.7 Data Analysis

Data Analysis is the process of systematically applying logical and statistical techniques to describe and illustrate, condense and recap, and evaluate data. “Various Analytic procedures provide a way of drawing inductive influences from data and distinguishing the signal (the phenomenon of interest) from the noise (statistical fluctuations) present in the data” (Shamoo and Resnik,2003). Interviews will be recorded and partnered with field notes. One will analyse the data using spreadsheets, tables and figures. These instruments will help present the data in an effective manner which outlines the most significant findings.

[bookmark: _Toc35900100]2.8 Limitations and Ethical Considerations

[bookmark: _Toc35900101]2.8.1Time management and sampling 

Time is a factor in the following dissertation. This factor could limit the amount of research carried out, thus limiting the findings of the study. The proposed sample will be a convenience sample due to time limitations, and the position we are in globally due to the coronavirus. The sample may incur bias and may not represent a variety of perspectives. 

[bookmark: _Toc35900102]2.8.2Ethical considerations

Underage gambling is prohibited and illegal in the United Kingdom, and in the majority of countries worldwide, therefore one will only conduct interviews with individuals who are 18 years old and above (Gambling Commission, N.D).

[bookmark: _Toc35900103]2.9 Reliability and Validity

Reliability refers to how consistently a method measures something (Middleton,2019). It looks at weather the same result can be achieved by using the same methods under the same circumstances, then one would consider the results reliable. Validity looks at how accurately a method measures what it is intended to measure. If research has high validity, then it concludes that it produces results that correspond to real properties, variations and characteristics in the social or physical world. An indicator that a measurement is valid, is high reliability. If a method is not valid, then one would consider it unreliable.
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[bookmark: _Toc35900105]3.1 Resources 

 In order to insure I complete certain sections within the time limitation, I have produced a detailed Gantt Chart stating when certain parts of the research proposal and dissertation need to be completed. The literature review will require a PC with access to the internet. Materials such as book, journals and dissertations from previous students are required from the liberty. A recorder is necessary to record interviews to ensure vital information isn’t missed while interviewing the participants.

[bookmark: _Toc35900106]3.2 Gantt chart

(Refer to Figure 2 )
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