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	Evaluation
Respond to each question. 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website generally loads quickly and efficiently, offering a smooth user experience on both desktop and mobile devices. Pages open within a few seconds, and the images, videos, and booking forms display properly without noticeable delays. This suggests the site is well-optimised for performance and uses reliable hosting.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
The webpage has a few subpages that link to customers' interests, making it easy for prospective customers to navigate. Menus and links are easy to follow, and booking pages are user-friendly. Images and videos support engagement, although font contrast could be slightly improved for accessibility. 


	Question 1c: Can a customer make a booking via the website? 
 

	Answer:
 Affirmatively, the customer can make a booking via the webpage. All the customer needs to do is select the classes they want, and an account will be created for them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
 Optimise image sizes, implement a more powerful search tool, and make the brochure downloadable as a PDF.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The site has a clean, professional layout. It is visually appealing, and there is no difference in the appearance on the mobile phone and the computer.


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: By N Bonnard El, et al. (2011) colours were a deterring factor in the way that users interact with the websites
  The images are high-quality, there are videos, and the colour combinations are fantastic. https://youtu.be/lABnihSe7FU. 


	Question 2c – Has the website used an online chat tool? How effective is this in enquiring about the product or service? 
 

	Answer: 
 The Cooking Academy website does not appear to include an online chat tool, such as a live chat box or chatbot, for instant customer support. Instead, it relies on a contract form, email address, and phone number for enquiries. These methods are reliable, but not an immediate live chat option. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
 The social media links on The Cooking Academy website are present but moderately effective—they help promote engagement —but their visibility and integration could be improved. The site includes links to platforms such as Facebook, Instagram, LinkedIn, and YouTube, which allow visitors to explore photos, videos, and updates about classes and events. These links help build trust by showing real activities, customer experiences, and reviews outside the main website. The use of social media also supports brand awareness and encourages potential clients to connect through multiple channels. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by The Cooking Academy are clearly presented to Customers through a well-organised, user-friendly website. They are made aware that they will receive premium value and professional services. Each page explains the purpose, format, duration, and benefits of the service, along with attractive images that illustrate the experience. For example, under Cookery Classes, the website lists several types of classes, such as Asian, Indian, Healthy Eating, and Private Classes, each with information about what participants will learn and how to book.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website also includes testimonials and client reviews, which help customers understand the quality and impact of the service offered. Contact details, enquiry forms and an easy online booking system make it simple for customers to find further information or make reservations. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer:
 The service presented is professional and of high quality. I can use the company's services and recommend it to a friend, as the website aims to educate people about cooking, nutrition, and wellness through hands-on classes, corporate workshops, and private lessons. It also promotes healthy eating habits and offers resources such as recipes and gift vouchers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: 
Well, some prices are clear, while others are not. I believe the company should always display the price of each class next to its name and show prices upfront, because without prices listed, customers may hesitate to compare costs.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	
1.. cooking academy

	
	2.  Cooking classes

	
	3.  master the art of cooking

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: Yes, in some Google searches it comes up in the top ten, but in others it doesn't.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the Cooking Academy website remains relevant in modern UK business because it supports current trends in corporate training, health, and employee well-being. In today’s business environment, organisations increasingly invest in activities that promote teamwork, stress reduction, and wellness. The Cooking Academy meets these needs by offering interactive cookery classes and wellness programmes designed to develop communication, collaboration, and leadership skills in a relaxed setting. These hands-on experiences align with the UK’s growing emphasis on experiential learning and staff engagement. The website’s professional design and clear presentation of services make it appealing to business clients. It highlights options for corporate events and nutrition workshops. Additionally, its focus on healthy eating and mindful cooking supports the ongoing movement towards sustainability and a healthy lifestyle in business culture. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Tell the founders' story, brand mission, and unique value proposition more clearly through visuals, short videos, and a unified brand colour theme.

Modern Customers and corporate clients engage better with authentic, purpose-driven brands. A distinct identity and narrative help differentiate the academy from other cooking schools. The site is managed by Kumud Gandhi, a founder/lead (food scientist, author, broadcaster) whose background adds credibility. Staff and instructor qualifications could be made clear to improve transparency. Add short CVs/qualifications for every named instructor on each class page (e.g. year teaching, certifications, nutritionist credentials). Adding structured data/schemas for local businesses, events and product pages will help search visibility. Include a mobile responsiveness check to ensure booking flows are frictionless on the phone. To stay competitive, the site should continue improving its digital visibility, evidence-based content, and corporate partnerships.
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