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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	
Answer:
 
The homepage, of Hollywood Bowl loads quickly on my connection. The main content, including text and images appears without noticeable delay, and the site doesn’t feel sluggish or heavy. Without a formal audit, you can’t guarantee that performance is consistent across all devices or networks. You should consider using tools like Google Page Speed Insights or Pingdom to obtain objective metrics such as load time, LCP, and total of downloads visitors per particular time frame.
 
The final point is that such analytical metrics is a kind of proactive user skills and knowledge that sometimes requires additional professional education. Moreover, it is necessary to understand a compulsory learning of such a skills for anyone who is going to use them in own business model or a company. Otherwise the control of those highly skilled hired specialist would become useless. 





	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:

The website has many sub-pages. The main navigation menu lists sections such as Games, Food & Drink, Locations, Parties/Groups, and Offers. Visitors navigate using the top-menu with drop-down links (e.g., “Games” “Bowling” or “Mini Golf”). The footer at the bottom of the homepage provides quick links to pages like FAQ, T&Cs, Charities, Sustainability, Concessions, and About Us. Clicking these links takes users directly to relevant pages with detailed information.









	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

Yes, customers can make their preferable and specific optional bookings. These might include location, date, and time to reserve standard either private bowling lanes online. 
In comparison, All Star Lanes – the web source we take as alternative source also allows online bookings but offers a broader range of options, including private suites, parties booking, and special events support. While both sites allow online reservations, All Star Lanes provides more flexibility for group events and private bookings rather than Hollywood Bowl.




	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

Adding a search bar across sub-pages helps users quickly find centres or offers without navigating menus instead of scrolling back to the home page all the time. Breadcrumb navigation for example allow visitors always know their location in the site hierarchy and can move back easily. Simplify the menu by limiting main categories and avoiding long or nested drop-downs to reduce confusion would create an technical advantage for the web page we examined. The final point is necessary to make booking and Book Now buttons highly visible on mobile App version, and ensure the booking flow is fast, simple, and mobile-friendly to improve users experience and increase number of clicks respectively. 





	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl website has a clean, modern, and visually appealing design. Bright colours, clear images, and consistent fonts make the site inviting and easy to navigate. On a computer, the layout spreads across the screen with large banners and side menus, while on mobile, the design adjusts to a vertical format with collapsible menus and smaller images. Overall, the mobile version is user-friendly, maintaining clarity and visual appeal, though some elements are simplified for smaller screens as the technical limits made by IT specialists we believe. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl website uses bright, bold colours to create an energetic and fun party atmosphere, consistent with its entertainment brand. High-quality images showcase bowling lanes, mini golf, food, and parties, making the offerings visually appealing. Videos are occasionally used to highlight events or promotions, adding movement and engagement. Overall, the combination of vibrant colours, appealing images, and occasional video content helps convey excitement, attract users’ attention, and encourage interaction with the site.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

Answer: The Hollywood Bowl website does not appear to offer a live online chat tool. Instead, users can request a free callback or contact customer service by phone or email via the Contact Us link provided. This mean less immediate response respectively compare with a chat widget, so it may feel slower correspondence. Especially for the transaction matters, declines or postponed payments, whatever. As a result all these might lead to clients decrease unwilling to make bookings online. 






	

	Question 2d – How effective are the social media links on the website?


	Answer: The Hollywood Bowl website includes explicit prompts to follow them through social media. For example, the homepage invites visitors to link with INSTAGRAM @HollywoodBowlUK.”, Facebook and even YouTube where past celebrations, parties and corporate bawl games videos represented. These links work well to connect the website with active social channels and broader online auditory, giving potential visitors an easy path to see more content, updates, offers and community interaction. As a result, the social‑media links help reinforce brand presence outside the main web page while boosting others engagement opportunities in order to strengthen visitors trust and recognition.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Hollywood Bowl website clearly promotes its main services ten‑pin bowling, food & drink (diner and bar), arcades and amusements, and sometimes mini‑golf or entertainment packages. The homepage and “Food & Drink” section explain meals, snacks, drinks and how you can order them, even to your lane or table. Details about booking games, party packages and offers are prominent. This clarity helps visitors understand exactly what the venue provides before visiting.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Hollywood Bowl are primarily collected through independent review platforms like Trustpilot, or Google reviews which lists thousands of latest reviews for hollywoodbowl.co.uk. All the reviews and even the feedbacks appear regularly updated, with entries as recent as within the last few days. Because reviews live off‑site rather than embedded on Hollywood Bowl’s own site, their availability and freshness depend on those external platforms which currently show random reviews compare to positive only being analysed for similar web pages with lower potential entries online.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hollywood Bowl offers you top-quality entertainment with modern, well-equipped bowling centres, a full diner and bar, and amusements all under one roof. You’ll likely notice the friendliness of the staff, the cleanliness, and smooth service, which are frequently praised among customer reviews. You can use or recommend Hollywood Bowl because it provides a fun, reliable, family-friendly experience with quality food, a social atmosphere, and easy online booking perfect for social nights, family outings, or parties.




	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The negative point is that a potential customer can easily get lost on Hollywood Bowl web page while searching the final price for the own preferable option. Despite, the web page provides wide range offers, however the final price navigation is poor and includes approximate costs per person only.

Respectively, the research made among five potential customers showed their irritation and even disappointment as for the final price and booking respectively. Psychological trick is being used during the web page development we believe, because customer with the sparks in the eyes who were ready to book an event for themselves after browsing the bright and colourful offers can easily stuck while making the payment and the transaction itself.     


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service?
	1. Bowling

	
	2. Centre

	
	3. Nearby 

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: Yes when you type “bowling centre nearby” into Google from London, 
the Hollywood Bowl website typically appears among the top‑ten results. Their strong online presence, good search engine optimization, and relevance to the query help ensure they rank prominently. As a result, users searching for nearby bowling centres are likely to see Hollywood Bowl listed on the first page of Google’s search results.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business and among 
E-commerce models represented in the internet. They act as an additional clients hub where customers can find essential information about products, services, prices, and company values. Websites help to build credibility and trust, as many consumers research online before making purchases. They also support online bookings, e-commerce, and customer service, complementing social media and apps. A well-designed website ensures consistent branding, search engine visibility, and accessibility across devices, including mobile phones and tablets. Even with the rise of social media and mobile applications, a professional website remains crucial for attracting new customers, providing detailed information, and maintaining a strong online presence, making it essential for both small and large businesses in the UK.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Few major recommendations as to improve the Hollywood Bowl website would be useful to add a live online chat feature and improve the final price navigation. Currently, customers must rely on phone calls, emails, or a callback request to get answers, which can feel slow and less convenient. A live chat tool would provide instant responses to questions about bookings, offers, pricing, or facilities, improving user experience and avoiding misunderstanding for engagement. It would also help mobile users who are browsing on the go and prefer quick, real-time support. By making communication faster and more interactive, the site would feel more modern and user-friendly. Implementing this feature could increase customer satisfaction, reduce booking barriers respectively, and enhance the overall professionalism and accessibility of the website.
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