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Communication at all is a combination of skills in which business communication experts should express points of view, taking into account the opinions of others (Beamer, 1992). Brazilian business communication revolves around how an organisation exchanges information to reach or promote its goals and objectives and become successful. Therefore, it is crucial that organisations can adequately communicate internally and externally. With this, business aims can be easier to achieve, and the essential message of a business could get lost. 
On the other hand, communication seeks to be clear, simple, and short. There are solid dynamic relations with diplomatic connections with the different business sectors. Brazilian business communication is approachable and visible. It is essential besides to maintain that business communication involves three main elements (Campbell et al. l., 1985). These are perception, transmission, and understanding of information. Nevertheless, their effectiveness is based on the degree of understanding and information. 
[bookmark: _Toc133394950]About Costa Coffee
The first coffee-based market of Costa Coffee was in Lambeth, London, in 1971, supplying local indulges and Italian coffee shops with an exciting coffee, slow-roasted the Italian way. Costa Coffee has products that break through compelling trade. Moreover, the strength here is the reputation for the value of money, convenience and a wide variety of products (Costa Coffee, 2023). Also, the grown significantly over the years and has experienced global expansion. Furthermore, the name of the brand is their trademark. Costa implies enjoyment, quality and perfection all over the world. The colour of the brand logo, red, actually symbolises warmness. 
It is essential to mention that Costa Coffee's barista reputation is excellent on a very high-level all-over Brazil and other countries. The prices of the products are approximately larger. However, the taste is satisfying. Costa Coffee has been able to hover over one of Brazil's leading coffee forthcoming companies mainly because of the implementation of the company's branding strategies to fulfilment (Costa Coffee, 2023). Add the company's commitment to high-quality service to the mix, and the formula for success is at hand. Moreover, the employment of knowledge management tools is necessary for their products to advertise to people even in different cultures (Saheed, 2014). 
[bookmark: _Toc133394951]Information about Brazil as developing country 
Brazil is the largest country in South America and the fifth-largest country in the world by land area and population. It is known for its diverse culture, stunning natural beauty, and vibrant cities. The official language is Portuguese, and the country's capital is Brasília. Brazil has a mixed economy with a robust agricultural sector and significant manufacturing, service, and mining industries. In addition, the country is home to a wide range of ecosystems, including the Amazon rainforest, the largest tropical rainforest in the world (Baer, 2008).
Brazil's population started growing drastically, contributing to the fastest-developing administration of the country's government. However, it has been the cause of increased unemployment, poverty, and decreased quality of life, among other problems. In this context, thanks to this development, the country's economy has developed positively (Reis, 2014). Although Brazil is a less developed economy, prices of goods and services are lower, as labour and raw material costs. As a result, the country succeeds in reducing poverty and inequality. 
However, the country still faces significant challenges, including corruption and environmental degradation. These issues have been the subject of ongoing public debate, with the government and civil society working to address them through policy reforms and social programs. In Brazil, business communication is generally formal and polite, focusing on building personal relationships and establishing trust. 
[bookmark: _Toc133394952]Hofstede comparative analysis UK vs Brazil culture 
Cultural difference is well-considered in international business communication in Hofstede, for culture can be a term for distinguishing people from separate cultural groups (Hofstede, 2010). Hofstede's theory divided cultural differences into six sections: indulgence vs restraint, masculine vs femininity, individuality vs collectivism, power distance, and uncertainty avoidance (Hofstede, 2001). Hofstede first developed that conception in the theory of the United Kingdom and Brazil for exploring cultural differences in the workplace. The evidence of power occurs first. For instance, there is some degree of separation between power and society because some people have more influence than others. 
Hofstede's eccentricity concept for the United Kingdom put people's interests towards the interests of the broader public (Hofstede, 2001). Each group member gets along with the others in a way that promotes harmony. Both varieties of cultural relics are incredibly noteworthy. The basis of fruitful commercial alliances is loyalty and relationship skills (Hofstede, 2001). In the workplace, males are on a higher level than females if we compare them. Men usually have more accomplishments than women. However, success is determined by achievement in the material world and success in one's spiritual life (Hofstede, 2022).
How much a culture's members seek to avoid anxiety depends on their exposure to feelings. In Brazilian culture, appreciation for one another is highly valued. The parliament's power significantly impacts how the society there is run. For example, a company is operated by CEO, which obtains power, and his staff respects him (Hofstede, 2022). In great importance in Brazil is reducing differences between people. It is a country that specialises in society and social cohesiveness. Also, this region wants to be sure everyone in their group is safe. Brazilians prioritise personal accomplishments over the community's well-being (Hofstede, 2022).
[bookmark: _Toc133394953]The role of cultural sensitivity
Additionally, Cultural Sensitivity can be described as an awareness of cultural differences and similarities between people without any consideration if they are better or worse, right or wrong. It exists in businesses and affects learning and behaviour. Humans are not the same, so their cultural background also contrasts. Nevertheless, speaking of Brazil, meaningful to say is that the population there is civilised, well-mannered, and well-educated, and people have high cultural sensitivity. The reason for that is the international community (Hough, 2022). Nevertheless, they keep their language even with this, and people from other countries only speak English. Nobody imposes their language.
The company Costa Coffee has developed well in cultural sensitivity. As a result, we have many workers from all around the world. In the research of Coffee Portal Analyses in Brazil, there are few-branded coffee shops today (Allegra World Coffee Portal Research and Analysis, 2020/2021). Furthermore, the country works to develop slightly more significant numbers of coffee markets. Moreover, here comes the question of why this is important for cultural sensitivity. In these shops, workers are not only from Brazil, and this improves relationships with customers.
In most cases, they like to see that the company gives a chance to develop cultural sensitivity in the workplace. For example, on the official website of Costa Coffee, in the employee's subsection, their first important logo is that everyone, regardless of culture, is welcome at Costa Coffee. Furthermore, this implies that diversity helps them to thrive. 
As an example, Costa Coffee's owner moves Costa also to Western Hemisphere. Moreover, of course, he starts with Brazil because there, as everyone knows, is an affluent belief for café drinking. The main reason for cultural sensitivity in Costa Coffee is that precisely the cafe comes from Brazil, Ethiopia and Colombia. The local people work for the company Costa Coffee and for consumers who want to drink quality.
What has been said so far about cultural sensitivity should be distinguished, as well as the advantages and disadvantages. There are pros and cons. Firstly, here are a few words about potential advantages. Businesses that compete globally may benefit from having staff from a wide range of cultural backgrounds. The national workforce, local customers and consumers, and the local social, political, and economic context all provide unique external advantages for these businesses. These benefits exist in the area where they live. Conversely, interacting with individuals from different cultural backgrounds can only enrich their life and the quality of their conversations. A multicultural staff that can reliably operate in a foreign place has many intangible advantages. The primary advantages include an increase in the number of new ideas, new perspectives, and new interpretations, all of which may be garnered from the experience that individuals from other nations may provide gained through operating a successful firm in their home country (Alder, 2008).
Secondly, having a diverse cultural workforce can also result in a few disadvantages for organisations. Overgeneralise and nationalism is the motive for many specific cultural disadvantages. Decreasing of incidence of over-generalisation and ethnocentrism manages to stop increasing intercultural skills and intercultural competency. Intercultural skill appreciates those from other cultures. Multicultural organisations must consider cultural sensitivity, awareness, and behavioural skills as the first step toward increasing intercultural communication.
Moreover, it is based the intercultural skills and competency (Varner et al. l., 2011). The specific communication is related to the disadvantages of cultural diversity in the workplace (Alder, 2008). Miscommunication appeared among those disadvantages because of increasing complexity, ambiguity and confusion. The influences of cultural diversity on problem-solving, decision-making, and consensus-building stand or falls for the quality of the communication process.
The aid of multicultural working classes can be accomplished through good communication. 
Good communication needs empathy for other cultures, norms, values, preferences, and social practices. This can be noted as high- a context or low-context communication style (Kennedy et al. l., 1996).
[bookmark: _Toc133394954]Communication barriers 
It is standard information that many companies are branching out into international markets. However, interacting with people from different backgrounds is a significant challenge they must face. A heightened understanding of cultural differences has influenced how businesses function in today's cross-cultural, global markets. Invisible obstacles in international business transactions are usually influenced mainly by cultural factors, as Okoro et al. (2012) stated. Companies need a competitive advantage if they are going to be successful in international commerce. The primary goal is to improve communication by eliminating cultural and language barriers. An understanding of other cultures is crucial to the achievement of this goal. Companies that need to bridge cultural communication gaps confront significant challenges in many areas of international business communication. Consumer behaviour, human resources, workplace dynamics, friendships, bargaining, and group dynamics are all influenced (Lauring, 2011). Broadcasting, the efficacy of brands, commercial partnerships, international management, international marketing, international arbitration, industry practices, and localization/standardization initiatives are all impacted by this.
Because of this, many types of communication need direct connections between people of different nationalities. The research primarily studies so-called cross-cultural communication, often employing a comparative methodology. Communication's significance in forming and negotiating collective identities is highlighted (Chidiac, 2018). Promoting global peace and prosperity is another area where intercultural communication in Brazil has great promise. Nonetheless, it might have unintended consequences if it needs to be appropriately managed. When people from different backgrounds try to converse with one another, they often run into problems. Fear, uncertainty, stereotyping, and ethnocentrism contribute to a lack of understanding across cultures and hinder successful communication. Therefore, these are some of the so-called "obstacles" that must be overcome. Jennifer (2015) argues that proper cross-cultural communication training is essential for overcoming these obstacles. 
People's natural inclination to stereotype—that is, to group people into categories and make assumptions about them based on superficial characteristics like their gender, race, ethnicity, age, religion, socioeconomic status, or nationality—is the biggest obstacle to effective cross-cultural communication in the United Kingdom. This is because preconceived notions make cross-cultural communication difficult. Whether or not we are conscious of it, we all stereotype and form assumptions about other people. This leads to the phenomenon known as unconscious bias, which is pervasive in society. Most of us are reliable in this regard. A more blatant and detrimental example is when interviewers discriminate against candidates because of their colour or gender. According to Fernandes et al. (2012), some educators feel that certain students' chances of success are diminished due to their background or the actions of company owners who harass people of colour.
The avoidance of people who are culturally different or the assumption that people have certain mindsets based on their race, gender, place of origin or position within an institution are two of the most common barriers that can be found in almost any workplace in the world, including Brazil and the United Kingdom. It is essential to take notice of this fact. The establishment of preconceptions has devastating consequences for human interaction and communication. 
Another significant barrier in these two countries is the need for more frequent understanding between people of different backgrounds, as stated by Alves et al. (2019). The frequent occurrence of communication issues may be attributed to the differences in people's personalities, values, beliefs, ways of thinking, modes of communication, work styles, and communication styles. Most of us might make an extra effort to learn about the potential ways that others are different from us. Unfortunately, empathy is the ability to put oneself in another person's shoes and understand what they are going through. This skill is crucial for communicating effectively with people from different cultural backgrounds.
Communication strategies
To begin, to be successful, one must always be true to oneself. However, the ability to communicate well with other members of the staff as well as customers is essential. Conquering one's fear of communicating with others is essential to success. Individuals must maintain the top five communication abilities they are working to develop. 
The first one is now paying attention. The most effective strategy for effortless communication is tuning into the other person. Communicating with someone who does not respect the viewpoints of others is a frustrating experience for everyone involved. It would be much simpler for an individual to understand things on the job if they were superb listeners. In light of this, it is essential to pay careful attention to what the other person is saying to be able to inquire for more clarification (Doyle, 2017).
The second kind of communication is known as nonverbal communication. Expressing meaning through tone, eye contact, hand gestures, and body language is essential. A welcoming demeanour will give the impression of being accessible and inspire people to express themselves freely. According to Doyle (2017), eye contact is also essential to a concentration demonstration.
The third one is clarity and concision, since Doyle (2017) states that effective communication requires speaking either very little or very little.
Another one has self-assurance. According to Doyle (2017), confidence indicates that colleagues trust what is stated and that it will be carried out as planned.
The very last one is the response. A vital component of effective communication is the ability to both provide and receive constructive criticism. Email, phone conversations, or weekly status updates are great ways for managers and supervisors to offer workers constructive feedback (Doyle, 2017). However, managers and supervisors should always look for new ways to do so.
[bookmark: _Toc133394955]Conclusion
In conclusion, all the businesses in Brazil and the United Kingdom have their own culture. Overall, the essential concept between the connection of communication and cultural diversity is used worldwide. The business environment requires hiring people with different backgrounds and skills. It is considered that workplace diversity is associated with several benefits, such as increased productivity, high-quality work, and substantial financial gains. Most people need to prepare for the changes and challenges that diversity brings. However, the successful implementation of diversity brings to worldwide companies indescribable benefits for fast-growing.
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