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	Student Number
	2439867

	Student Name
	ALHAJI  DUMBUYA

	

	Website Chosen 
	HIGHFIELD TOWN HOUSE HOTEL

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: THE WEBSITE LOADS VERY QUICKLY AND EASILY


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
YES THE WEBSITE  CONTAINS MANY SUB-PAGES SUCH AS, BOOK A TABLE,PEACH CLUB AND SIGHN UP.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  YES A CUSTOMER CAN MAKE A BOOKING VIA THE WEBPAGE.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: IMROVEMENTS TO THE USABILITY OF THE WEBSITE IS,MAKING SURE THAT THE WEBSITE IS EASY TO NAVIGATE AND ACCESSIBLE ON ALL DEVICES ,FOR EXAMPLE MOBILE PHONE.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:zTHE WEBPAGE LOOKS VERY PLEASANT.THERE ARE DIFFERENCES IN APPEARANCE ON MOBILE PHONE AS COMPARED TO A COMPUTER ESPECIALLY SCREEN SIZE.


	       Question 2b -  How does the website use imagery, video and colour? 


	Answer: THE WEBSITE USES IMAGERY,VIDEO AND COLOUR THROUGH INSTAGR AM,FACEBOOK ETC.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? NO.ONLY TRADITIONAL METHOD  SUCH AS TELEPHONE AND EMAIL.
 

	Answer:


	Question 2d – How effective are the social media links on the website?


	Answer: VERY EFFECTIVE THE FACEBOOK PAGE IS ACTIVE ABOUT LINKS TO THE HOTELDINING FACILITIES.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: THE SERVICES ARE MADE CLEAR TO CUSTOMERS PRESENTATION AND BRANDING ON IT’S WEBSITE.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: CUSTOMER REVIEWS ARE AVAILABLE ON TRIPADVISOR AND BOOKING.COM.AND CUSTOMER REVIEWS ARE UP TO DATE .


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
STAFF ARE FRIENDLY ,WELL TRAINED, AND RESPONSIVE TO GUEST NEEDS,CREATING A WELCOMING ATMOSPHERE.
CLEANLINESS AND COMFORT.AMENITIES AND EXTRAS ,EXAMPLE COMPLIMENTRY WI-FI, COMFORTABLE BEDDING, QUALITY TOILETRIES EXTR EXTRA,AND ALSO POSITIVE REPUTATION.
REASON TO USE THE COMPANY’S SERVICE-EXCELLENT LOCATION,VALUE FOR MONEY ,RELAXING ATMOSPHEREAND OUTSTANDING CUSTOMER SERVICE . 

	TQuestion 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: YES .ON PLATFORMS LIKE -BOOKING .COM.YES THE HOTEL DELIVERS EXELLENT VALUE. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.HIGHFIELD 

	
	2.TOWN

	
	3.HOUSE 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: YES


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: THE HIGHFIELD TOWN HOUSE HOTEL HAS BOUTIQUE-STYLE ACCOMMODATION WITH A FOCUS ON COMFORT,PERSONAL SERVICE,AND STYLISH INTERIORS.FROM REVIEWS,THE HOTEL MAINTAINS A HIGH STANDARD OF CLEANLINESS,OFFERS DECORATED ROOMS,AND PROVIDES ATTENTIVE CUSTOMER CARE.THE HOTEL’S APPROACH TO PRICING-RATE ARE NOT FIXED ON THE GENERAL HOTEL PAGE BUT INSTEAD APPEAR ONCE CUSTOMERS ENTER THEIR TRAVEL DATES.GUEST REVIEWS CONSISTENTLY PRAISE THE COMFORT,ATMOSPHERE,AND STAFF PROFFESSIONALISM.
CONCLUSION
THE HIGHFIELD TOWN HOUSE HOTEL ,OVERALL DELIVERS A SERVICE THAT MATCHES OR EXCEEDS IT’S PRICING STRATEGY,WHILE CREATING A SMALL BARRIER FOR CASUAL BROWSERS ,ALLOW THE HOTEL TO REMAIN COMPETITIVE AND RESPONSIVE TO MARKET CHANGES.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: RECOMMENDATION-TO CLEARLY STATE STARTING PRICE ON THE HOMEPAGE AND ROOM DESCRIPTIO N PAGES,EVEN BEFORE CUSTOMERSENTER TRAVEL DATES.
REASON FOR SUGGESTION:
WHILE THE HOTEL USES DYNAMIC PRICING MODEL,THE ABSENCE OF ANY VISIBLE GUIDE PRICE MAY CAUSE POTENTIAL GUESTS TO LEAVE THE SITE AND COMPARE ELSEWHERE.
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