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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood bowl website loads quickly on both mobile and desktop. Pages open open, smoothly, images appear without delay. The navigation between sections is fast, and the booking system loads efficiently.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, does contain many sub-pages for locations, prices bookings, food, parties and offers. Customers can navigate using a clear top menu and location search bar. Each section is well labelled, and internal links guide the user easily to all the information they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. Customers can book bowling sessions, parties and packages directly through the website. A location search tool helps users choose a centre, select times, add players and pay online. The booking process is simple and user- friendly. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: pages contain a lot of information, which may feel overwhelming for new users. The booking calendar could be made more visually clear. A simplified homepage layout or quick-access buttons for “Book now” or “ find prices would further improve usability. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is colourful, modern and visually appealing. It uses bright images that match the brand’s fun theme. On mobile, the layout becomes more compact, but still clear and easy to scroll. The desktop version feels more spacious, while the mobile version prioritises actions like booking.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses vibrant colours like blue, pink and yellow. Creating a fun and energetic feel. High-quality images show customers bowling, eating and enjoying the arcade. Videos are not heavily used, but imagery is strong enough to communicate and experience clearly. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: there is no live chat tool on the website. Customers have to rely on FAQ’s, centre contact details and booking information pages. While the site is clear, a chat tool would make enquiries quicker and support customers who cannot find specific answers.


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links are easy to find at the bottom of site. They lead directly to Hollywood Bowl’s active pages , showing updates , promotions and customer experiences. These links help build trust and provide an additional way for customers to engage with the brand. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are clearly presented through bold headings such as “Bowling”,”food & drink,” “parties”, and “offers”. Each section explains exactly what is included, showing photos, package details, and location availability. The clarity helps customers understand what Hollywood Bowl provides before making a booking. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not directly shown; instead, customers are directed to platforms like good reviews for each centre. These reviews are generally up to date and provide real customer experiences. This approach allows transparency but could be improved by displaying reviews directly on the website. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hollywood bowl presents itself as high quality through professional branding, clear pricing, colourful images and modern facilities. The website highlights clean centres, food options and arcade games . I would recommend the service because it offers a fun, reliable, and family- friendly experience suitable for all ages.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly listened once you choose a location. They vary by centre and time, but the website explains this . The prices reflect quality shown , including modern facilities, food options and additional activities. The deals and packages also offer good value. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2. Family bowling

	
	3. Hollywood Bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching terms like “bowling” for “Hollywood Bowl”, the company appears at the top of Google results. The website is well-optimised and easy to find. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites are still very relevant in modern UK business . Customers expect quick access to information , online booking and pricing. A website provides trust, professionalism and clear branding. Even though many people use social media , a website offers full control over content and helps business appear credible and reliable. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a live chat tool. Although the website is clear, customers may have questions about accessibility , group bookings or pricing differences between centres. A chat function would improve support , reduce confusion, and speed up the enquiry process , making the overall experience more convenient. 
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